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ABSTRACT

The objectives of this research article were to (1) study online shopping’s consumer behavior and (2)
analyze personal factors, marketing mix factors, and technology acceptance factors of consumers to purchase
online products through the Facebook application in the Bangkok area. The present study used the Binary Logistic
Regression analysis. The samples were taken from 400 consumers in the Bangkok area. The data were analyzed
as a percentage, Mean, and Standard Deviation.

The result of the study found that: Majority of survey respondents who purchased online products via
Facebook application were female, ages between 31-40, their status was single, income range between 20,001 -
30,000 baht, completed bachelor’s degree, their occupation was government employee/state enterprise
employee/ permanent employee, looked for fashion/apparel products, each purchasing value was between 500-
1,000 baht, they choose to make their payment via internet/mobile banking, and in the last three months, the
shopping frequency was between 4-6 times.

The results of the analysis regarding factors influencing online shopping revealed that personal factors
and factors influencing online shopping were the range of income between 10,000-40,000 baht. Marketing mix
factors were payment via cash on delivery. Product factors were product variety, the product’s worthiness, and
whether the product meets the consumer’s needs. For price factors, consumers tend to prefer whether the price can
be negotiated. For promotional factors, consumers tend to prefer shopping from a shop that provides a point
collection campaign. The result of the Binary Logistic Regression analysis revealed that factors influencing
consumers to shop online via Facebook application were age, education level, product, price, sale channel,
promotional channel, and technology acceptance. The confidence value of the alpha coefficient questionnaire was

0.8669.

Keywords: Online Shopping, Facebook, Consumer Behavior
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