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ABSTRACT

The objectives of this research article were to study (1) Marketing mix factors affecting consumers’
decision to purchase Thai herbal products via the Internet (2) the Relationship of marketing mix factors affecting
purchasing decisions of Thai herbal products via the Internet, the population used in the study was consumers who
had decided to purchase Thai herbal products via the Internet in Bangkok, a sample of 400 people, research tools
are questionnaire; the statistics used the data analysis were percentage, mean, standard deviation and correlation
coefficient analysis and test hypothesis by analyzing multiple regressions.

The result of the study found that: The results of the study found that most of the respondents were
female, aged 41-50 years, with education below a bachelor’'s degree, average monthly income of 15,001-
30,000 baht, and have a personal business career. The results of the analysis of marketing mix factors affecting
the purchasing decision of Thai herbal products via the Internet of consumers in Bangkok, overall, it was at a high
level.

The relationship of marketing mix factors had a positive effect on purchasing decision of Thai herbal
products via the internet. It was found that there was a relationship in the same direction statistically significant at
0.00, the results of the analysis of the relationship between the purchase decision of Thai herbal products via the
Internet using the multiple regression method revealed that the multiple correlation coefficient was 0.503 with a
statistical significance at 0.00 and the forecast equation was 48.0%, hypothesis test results the decision to
purchase Thai herbal products via the Internet was found to be consistent in the same direction statistically

significant at 0.00.

Keywords: Marketing Mix Factor, Product Purchase Decision, Thai Herbs, Consumers
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oA NUYFIAUNINIDANIEAU 0.00
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UL .592 IﬂﬂﬁmméTuﬁuéﬁiam‘sﬁm%u‘lfﬂ%aNamﬁm‘ﬂaqulwﬂmr;humqﬁumaﬁﬁm Tudiamadednuadnedl

Hed AN NEDANTZAY 0.00
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Tasadnlszanmamsaaaiisinadanmsanayladendnsoal
ayulwslnatiumedumasidnvasguslnaluan B Beta t Sig.
NIUNWNTIUAT
1. MUNBANMA (X)) 478 .467 5.643 .000
2. MU (X,) .558 .685 11.668 .000
3. NUBBINNMIIaIMNEY (X,) .483 475 5.965 .000
4. UMIFATINMIONG (X,) 124 121 2.454 .000

R = 0.503, R*= 0.480, Adjusted R” = 0.464, SEE = 0.313, F = 345.524, Sig = 0.000
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aumawennsnl

Y=a+B X +B,X, + B, X, + B, X,

Decision = .797 + .478Prod + .558Price + .483Place + .124Prom
(5.643) (11.668) (5.965) (2.454)

Nnaumanensaiwui drudsiinadamsdaduladondosariayuluslnaiiuna
sumeifinvasfuslnaluansunnumuas 1ddfge da drunm sudusesasn da durasmemsda
Sihe, NUREaAMIT uazduaugane fa MuMIduEIMINaIa
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ANNAFIUNIAY . t G|
© GITHRN '
H, | Tadzdudszannmemsaaadundadariinanuindamsandulaze 0.478 5.643*** | §aAAABN
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H, | Tadgdindszaunmsnaaiumsaudsunmsnalalnanuindanms 0.124 2.454*** | g2OAdDY
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NFUNNNIIUAT
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damstadanadamadaduladendofuriguaionusudlungamwamuaseiiiteddamesdanssdu .os
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