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ABSTRACT

This article aimed to (1) study the condition of using social media in educational institution
administration of the administrators of the Wachiramit Consortium under the Secondary Educational
Service Area Office Trang Krabi, (2) the guidelines for the use of social media in the administration of
educational institutions in the digital age of the administrators. The research was conducted using
qualitative research by analyzing documents and in-depth interviews with 15 people involved, and
drafting guidelines for implementation and in-depth interviews with 5 key informants. The findings
revealed that The condition of using social media in the school administration of the administrators of
the Wachiramit Consortium are social media Facebook, Line, Google Application, and Microsoft Office
used in the administration of educational institutions, resulting in efficient performance of various tasks.
Guidelines for use of social media in the administration of educational institutions in the digital age of
school administrators consisted using social media Facebook, Line, Google Application, Microsoft Office
in academic administration, personnel management, budget management, and general administration
consisted of 5 steps : (1) formulate a policy for the use of social media according to the scope of work
of the educational institution administration, (2) the management process for using social media in the
performance of duties, (3) develop personnel to have knowledge, competence and expertise in using
social media in performing their duties, (4) examine, supervise, and follow up on the use of social media

in performing duties, (5) reporting, evaluating and improving the use of social media in performing duties.
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ANudenAdeIiuLNAnNYes luNalng HaAssTu (2556) Aildnandauuimanisuszendlidedsaueoulatlunis
UImsianisanudnwinaznisinnisifeunsaeuvesaaudnwinuiinsgnsrs@nuisnisuounaglidniin
wieluladiftensizeunisaeusidunisineusuiionszduliinginewmurdnenwiazdauaiunisly Social Media
lun1sdnn1siieussu uasiiauaonaneiunuidevad Liu, Youmei (2010) IgvnsiTeises “nslddedeny
ooulatiiiefuiresiiolunseuifiaziluldfaunnaluladvesind@nwuvinedogasiu” wan1sidewudn
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dodinueaulalfuniosdlofilifuedrunivarsuazinio uiinislidedinueeulaifuniosiolunsFous
HADALIAN LLaz?iaé’mmaaulaﬂﬁﬁwmﬂﬁqmﬁa Facebook, Wigipedia, YouTube, Bulletin board, LinkedIn,
Blog way Twitter u@ﬂﬂﬂﬂﬁﬁﬂﬁﬂmaaﬂﬂﬁaﬂﬁ/mm’qaf-ﬁ’%aﬂ Kasey Powers & MaryBeth Green (2016) Tavinis
FWeides “enudAnituresiuimsanunuiifunslidediamoouladfluaniufnw”  nsifeadedd
fnquszasdifieniuniuteyanudniiuisrfiunislddedinuesulaiduedesiionsiiounisaouainguims
anuAnwiluiinda nanisidenuin ainmsdinnnaaeunislddedsaussuladluaniudnuwinliuins
anufnwmsuiAnfuguevesdediauesulatdithlflumanis@ne farwdudulumsdunadesiiva way
guassafioraintusionislddedinuooulatinionislifangunsal wazdrulugfus maaniufinulddedany
ooulatiflodeansiugiidiulsduds wazlinnunsziesedulunislddodinuesulavluvieaioudmiuy
w3eaiielunsiSounisaeu egndlsAnunislddedsnueoulatidunisduaiuinuzunsanissud 21 lu
nszvIuMsAIiunuiieusTafnenmgsan waziuimsanufnuindudesimnudlafedunslidedsay
ooulatiflesandedinussulainiesiomsSounsaouiiinssuiunsdudou

wmanslddednuosulatlunsusmsanufnugaidnavesfumsaaunuaninewwnid sins
Fafddneuaiuiinisfneisendnunds nsyd nu anufnwandngfuuivnnislddedenuesulall
Facebook, Line, Google Application, Microsoft Office Tun1susmsaniufnen dn1sanduau 5 Funew fal 1)
Mannufmuauleutensidedanusaulatl Facebook, Line, Google Application, Microsoft Office #1un15Aa
YPULYAIIUYBINITUTITADUAN Y TUAIUAITUIMITIIUNABINTT AIUNITUTUITIUYAAS AIUATITUINITIU
sulsEann wazsnumsuIsnunly 2) msuimsdanisueunineniszaunisiddedenuesulayl Facebook,
Line, Google Application, Microsoft Office 1‘14m’5ﬂ§jﬁ§‘mﬁ’1ﬁmumﬁ%@uLsum’msuaqmiu%miamuﬁﬂwﬂu
FUNMIUIMINATINT FMUMIUIMTUYARa Mun1suimsinuwsulszana uagdunsuimsauild 1
dusaussquiimunevesaniufin 3) Wamyaainsliianuinuannsarsdiunglunslddedsaueeulal
Facebook, Line, Google Application, Microsoft Office Iuﬂ’liﬂﬁﬁawﬁﬂﬁmm’ﬁﬁ%aumewaamw%mi
a01uAn ¥ luAIUNITUIMITNUIVING AIUNITUIMITIUYAAS ATUNITUSUITIIUIUUTENI WAEAIUATT
U3msuialy 4) msnsiadeu Swa Anmunislddedeaueaulal Facebook, Line, Google Application,
Microsoft Office lumsufuanihiinunisfaveuivasureansumsaaunuilusunsuimsanuinns
FuMIUIMINUYARE FUMFUTMTNLIUYTEINA UaEiUNTUTIsWlY 5) msnenuna Ussidunauas
U%’Uﬂgamﬂ,sﬁi’ﬁaﬁamaaﬂaﬁ Facebook, Line, Google Application, Microsoft Office IUﬂﬂﬁﬂﬁﬁaMﬁﬁﬁmﬂm
A1IRIVDULVMUVBINITUTMITANIUAN YT TUAIUAITUTIITNIUIVING ATUNITUTUITIIUYAAR ATUATS
Uinsamusulszing uagfunsuimsauill agdiuldilumsuimsanu@nwgediviadedinuosulatiiu
nalnddlunsuimsdanisaniunulsiussansnm Sanugniessinds dafufudmsanudnusidusosd
nsEUIUMSUIIMINUFUMsARITIRLazTusTUY Tn15nsunn dudumsuims daasuimuiyaains de
Aanu wazUsziiuna MunNUTUNYRIEnIUAnY TedenndosiuuaAnves assawa nesinemsy (2561) 14
yhsideizes “mslidedsnussulatifieduadunisisoudvesindnu Inerdomaluladenamnssuriasnsia
uvAnedeunsnuy”  nansidenuin wwmmenslddedsaussuladdmiunisdaaiunisiiouivesindnu
Inedomeluladenaunssuaiasasy wninendouasnuy tull 3§ fe Fuulovisnisuimanislidedsa
ooulatdwmiunmsduaunmsiSeuivesindnw sumsiannmsdounsasulaglidedsaueouled iiledaesy
msdsuivesindne finsliaTesnoufinnesdmiunisdnnisisounisasunsiniunizeuseulall (e-
learning) MIuvM¥nenseineg Adlunsiannmsitounsaeusauiu fnslddeuenmaindulunsatiuayunis
197U LY Google Application for Education LLazé’mmﬂ%ﬁaé’aﬂuaauiaﬂéi’m%’umﬁa'qLa%mmsl,'%'auiﬁum
UnAnwiinsilusunsu Microsoft Office
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