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ABSTRACT

This article aims to study factors affecting purchasing behavior for cheese products. This research
is a quantitative data analysis. The instrument for collecting data is a questionnaire. The methods to
analyze data are Descriptive statistics, Likert Scale and Binary Logistic Regression Model. The data was
collected in Bangkok from a sample of 400 people who had purchased cheese products in the past 6
months. The result of the study found that for the personal factors of the sample, most of the samples
are female, aged between 21-30 years old, single, and their occupation are employees of private
companies. The monthly, income is between 20,001-30,000 baht and have a bachelor's degree or
equivalent. For the behavior of the sample, the average cost of buying cheese products is 530.51 baht
per person per month. Most of them have a frequency of buying cheese products 1-2 times a month.
The study on the factors of the marketing mix found that consumers place importance on factor
products, prices, and distribution channels at a high level. In terms of promotion, consumers place
importance on promotion at a moderate level. The data using a Binary Logistic Regression model found
that the factors affecting the frequency of buying cheese products are product marketing mix factors
and personal factors on average monthly income, those with an average monthly income more than
20,000 baht tends to have an increased frequency of buying cheese products once a month or more.
Therefore, entrepreneurs should use marketing mix strategies to develop products to meet the needs of
target consumers. Emphasize on product taste development strategies and maintain the quality of the
product by using various technologies such as the use of packaging technology to gain more consumer

confidence.
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A15199 4 nansnegeukuudasdadafniiduluund (Binary Logistic Regression)

Variable Coefficient Standard Error Z P>|Z] Marginal Effect
FEMALE 0.1947464 0.2334455 0.83 0.404 0.046414
AGE -0.140486 0.2814402 -0.50 0.618 -0.0335647
EDUCATION -0.3018361 0.3186839 -0.95 0.344 -0.0694569
OCCUPATION -0.276542 0.2617394 -1.06 0.291 -0.0645798
INCOME 0.5214939 0.266883 1.95 0.051* 0.1251673
MARRIED 0.3783064 0.2692151 1.41 0.160 0.087066
PRODUCT 0.4625252 0.2340423 1.98 0.048** 0.1094997
PRICE 0.1473603 0.1719786 0.86 0.392 0.0348865
PLACE -0.1574875 0.1738234 -0.91 0.365 -0.0372841
PROMOTION 0.0307742 0.1182059 0.26 0.795 0.0072856
Constant -1.524226 0.7607589 -2.00 0.045%*
Log likelihood -258.4094
Likelihood Ratio (LR) Chi-Square 18.18
Prob > Chi-Square 0.052
Pseudo R-Squared 0.034
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