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ABSTRACT

This Article aimed to (1) study the decision-making behavior of using credit cards of the Bank of
Krungsri Ayudhya in Bangkok, and (2) study the factors that affect the decision to use credit cards of
Krungsri Ayutthaya Bank in the Bangkok. The sample group used in the research is customers who use
the services of Krungsri Ayutthaya Bank, located in Bangkok, 400 people using questionnaires as a tool
for data collection. Analyze data using descriptive statistics: frequency distribution tables, percentages,
means, and standard deviations. And inferential statistics were analyzed using logistic regression analysis.
The results show that most respondents are female, aged between 20-29 year old, single status,
graduated with a Bachelor’s degree, worked as company employees and monthly income between
15,000-25,000 baht. And the result of the decision to use the credit card of Krungsri Ayutthaya Bank
those who choose to use the credit card of Krungsri Ayutthaya Bank accounted for 56.25 percent by
giving reasons for choosing credit card of krungsri Ayutthaya bank is the system is safe from the most
cybercrime problems. And those who do not choose to use the bank credit card in Krungsri Ayutthaya
accounted for 43.75 percent because of the application process and credit card approval of Krungsri
Ayudhya Bank is the most delayed. It was also found that the factors affecting the decision to use the
Ayutthaya bank credit card in the district Bangkok is gender, monthly income, marketing mix factors

price, process, and physical characteristics were positively related.

Keywords: Credit Card, Cashless Society, E-Payment, Krungsri Ayutthaya Bank

Received: 28 May 2024; © 2024 JSSP: Journal of Social Science Panyapat
Revised: 24 July 2024; ISSN: 3027-6748 (Online)
Accepted: 18 September 2024


https://so06.tci-thaijo.org/index.php/JSSP/index
mailto:sureewan.san@ku.th

P

322 1sa1sdsANmansyaImY U7 6 aLiufi 3 (2567) Hygihe 1nTa29d uaz @z aMT1ENaY

Jadeniinasansandulaifenliinsiasinsuin1snsersogsen luluAN JUNWIIUAT

WOEMYn 1ATeNA uaz e amenas’

Y GAmByanln arvuasygmansgsie aamAsYemaRs umInenaeinymsmans Ussmale
MATVUATYIMTNT AATYIAIENT 411 TNeaenyasmIans Uszinalne

* Corresponding author. E-mail: sureewan.san@ku.th

2

unAnga

unauAfeiiiaguszasdiiie (1) Anvinginssunsdadulalitaansinsuinisnsaiogsanluan
nsummmung (2) Anntadefitinadensinduladenldtinsasinvessuimsngiadoyseluuangaymumiung
nquiegiililuauidsie gningléuinsvessunmsngsadeysorieglulwnngauymamiuas $1uau 400 AL
Taglduvvasuauiduaiesislumaifusiunudeya Tinseideyalagldadfidmssam smeonisuanuasaud
Adewas Alede uavdrudoauuinasgy uariinneiadadeyuulagldmsiinseionnesladafing a
n3fnw wud greusuuasuaiudulngiluwandgs 01y 20-29 U aoruninlan nmsfnwseiudaye3
91¥nntnauenvy warselasieiaean 15,000-25,000 U kagkan1sinauladenlddnansinsuinangads
oysen filidenldvnsinshnsuimsnysieysen (Gevay 56.25) lnelimmualunisidenldtnsiasinsuinsngens
oy5en Ao szuvimnuvaeaduaindgmenvgnssumdluiuesunniign uaviilidonldvasiasAnsuinsngens
ogsen (Sovay 43.75) lnedianvmnaniuneunisadasuazmsoyditnaashnsuinangariogseradnanniian
uennidianui Jadeiifnasonmwinauladenlishnesinsumngrtegsoluansannumuas léur we
selarowou Jadediuuseaunnan1snaInausIAT AUNIEUINIT kagiuanyuenaneaInianuduiusly

NANIWBTIVIN

AdnAey: Unsiashn, diaul3kuan, N385 RUN9BENNTaTng, SUIANINTIATOLTEN

© 2024 JSSP: Journal of Social Science Panyapat

umin

Unsiasin 1Jutingdidnnsedind faantumsiu (Banks) vSefuszneunisgsiatnsiasaniilalyandu
353U (Non-Banks) 1Jufeentnsiasinliungfovnsiasinuiegnin eldidudenandunistiszmauduas
UnslifusudvdoduseneunmsssiedidusensutinsiasinunumstisyRusne uan (S1vtudineannu, 2566)
Fetingnsindeduuinisodrmiaildiduniodienmsfuuanfumadonuilsfianunsafsgelaliigninan 14
dsnasinld uandumsasslomansnmsfulvtudildtanasin Sddiudinmslilusamalnedundausnlud
w.el. 2512 shewelulaifmiiuasngAnssuiiuasuudasly silvigsiednaasanldsummidenduogiaenn
iesannifugsiailinansuunugs shlaandunisiusisUaliudnsmansiusudasiasinegaunsmas
(@M N933d, 2560)

uenanidsdinsatiuayuainaiaiglaonssnsamandeiléidundnduainuuafn National e-Payment
Fsmsvigsnssusineg Wuuleuielasans mstrsziuihumsdidnmsedng (e-Payment) iunissigsnssusinu
ymadumosiin uazreufiumesvidelnsdwidetio ilesaniimnuazmnauis 30151 faudasads wazannim
deslunstieliuandudiuiuinn vilieuddgyRuananas iunisiadigdanulsituan (Cashless Society)
fefoduasuairesdnsnmnisldmaluladesnaissansnnuasindndanudunadoslugaddvalduniu
(5sUIANINTeATEYSEN, 2566)


mailto:sureewan.san@ku.th

Phatnicha Kruaewong and Wuthiya Saraithong Journal of Social Science Panyapat Vol.6 No.3 (2024) 323

dengAnssunislddnesudeuly avdnlnglaudfyiuanusngs amnauisuazanulaonds
dnaliinnsldusmstissiiuriumdidnnseindifinanntusgesoiiios Tneriugesmasneg wWu Intermnet &
Mobile Banking Unsiasfn Thsadn wdowng uay QR Code 1fudiu F9ann13s1eeuadfisyuunstnseiiun
diannsetindvessurnsuisUszmelnelugned we. 2561-2565 wuin SrurudyTues Intemet &  Mobile
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Company Name 2559 2560 2561 2562 2563 2564
Bank of Ayudhya PCL 15.0 14.9 14.5 16.7 17.0 17.6
Kasikorn Bank PCL 17.4 17.2 15.7 15.9 13.9 153
Krung Thai Bank PCL 12.4 12.5 12.7 12.2 12.5 12.0
AEON Group 11.0 11.1 10.8 104 114 11.6
Bangkok Bank PCL 9.2 9.8 9.5 10.3 11.0 10.5
Siam Commercial Bank PCL 10.1 10.0 9.2 9.7 9.6 9.2
Citigroup Inc 9.0 8.9 8.6 8.2 7.8 7.6
TMB Thanachart Bank PCL 3.6 35 3.4 39 3.9 3.9
United Overseas Bank Ltd 2.7 2.9 2.8 2.7 2.6 2.5
Royal Dutch Shell Plc 1.0 1.0 1.0 0.9 0.9 0.9
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Standard Chartered Bank Plc 1.4 - - - - -
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Logit Model: N = 400, Pseudo R = 0.0782, Log likelihood = -252.6868
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