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Abstract

Tourism industry shows an important role for generating income, creating jobs, and linking to
other related sectors. This research article, therefore, aims explaining impacts of tourism on
income generating and income distribution in Thailand through the tourism multiplier mechanism.
Using national-representative survey of hotel-level data in Thailand, our analysis indicates that
the relationship between tourism multipliers and hotel earnings is found to be negative. This
reflects that high-profit hotels may have a low income distribution. In addition, large hotels,
having foreign investment, form of partnership, and public company are found to have negative
impact on income distribution to labor. On the other hand, smaller hotels that provide Thai
massage is found to be positively affect to increase distribution of income to the hotel’'s
workforces. Our results, therefore, support needs from government to promote capacity
building of small and local hotel by creating linkages to community business in order to ensure

that laborers in hotel industry will be able to reap more benefits from tourism sector.
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A15197 3 : 30URVAIANRILIILINVVDILIIHINTIBNAINANA

(The percentage of the everage amount of hotel expense classified by hotel size)
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enlawan 16 18 2.1
fufoysziusy 21 0.9 0.7
flsefpanumsltusmstunaiia 0.7 0.4 0.4
ﬂ"ﬂ“ﬁ"ﬁhrJLﬁu‘;ﬁun’ﬁﬂ'vgﬁnmqﬂnirﬁﬂauﬁ]mai‘ 0.5 0.2 0.5
AR 8.6 7.1 33
frenmsiazaIasin sfanIsuianud 16 0.9 0.8
fwmuzussiinnilfianziaiants 28 0.9 0.7
dmmndouluaugne 0.6 0.6 0.4
fdgemanea 0.5 0.2 0.2
FNTaULTNBIANTUAZNTNSTAUA 4.2 35 34
F1T181NT D1 TWTRNTiAn tNuNAne 193a9aNT 13 49 5
A 126 3.1 24
@aniudng / Interest paid 14.1 95 66
wilgny 07 15 05
fundesldividnd 13 2.8 19
MHARAMITIANUEZONAA 9 1.3 1.9 0.9
Buq 49 235 25.9
RtV 100.0 100.0 100.0

o

Audwinlas :ﬁ‘aﬂ 'ﬁagamﬂmséﬁmmiﬂs:ﬂauﬁﬁlmﬂsaLLsmm:maﬁLma’ €. 2559 ENIBIDALAITE
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517 3: elauazaiaanismizzasussnwdunnanaansmlsousa (ummawi)

(Average income and welfare of workers classified by hotel size (bath person/year)

67,809.1

42,740.8

31,934.1

TsousuawiaLan Tsouswawianany  lssuswawialng

o o

ﬁm:ﬁﬂmtﬂﬂmﬁw E]ﬂﬂﬂ’lﬂﬂ’]iﬁ’ﬁ?ﬂﬂ’]iﬂiiﬂE‘Uﬁﬁ]ﬂ’ﬁiidLLi&lLLﬂzLﬂﬁ@ﬁﬂ’lﬁf W.F. 2559 FNIIUEDALAITN@

U

s14: daamnslavasussudanslavasanwilsznaunis (Sauaz)

(Proportion of labor income to Income of enterprises (percent))
357

Tssusupmalan Tssusuamianans Tssuswawalng)

> o

= o 2m o a ¢ 4 o v aa a
nun :mu’JmIﬂr;lﬁﬁ]f;l QHﬂﬂ’]ﬂﬂ'\?ﬁ"l?’lﬂﬂqiﬂizﬂaﬂﬂﬂﬂqi‘[iﬂLL?NLLG:LﬂE‘W]Lﬁ’]ﬁ W.F. 2559 RIUNITBINALAITIA

P Y o 1 Y %
zﬂ"{l 5: 5aﬂa$ﬁaﬂaﬁa3%5'\ﬂlﬂ°ﬂa\‘lLlﬁ\‘l\‘]'\%(ﬂam%n%‘ﬂaﬂaﬂ'\%ﬂizﬂaﬂﬂqﬁ

(Percentage of proportion income of labor to the cost establishment)

51.1
50.4

TssuswawnaLdn Tssusnamianany Tsauswawalng
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3. AIAMNINIMaILNg (Tourism Muttiplier)

a & P wal v ' A ' Y A =
lunstianednsdsiiusasmelafilsausnlasuamnmvesfisa lygmadadomana (@lu
nadidldunussinu) azamansadldlasmidsiwimd “drgunizesnisviaafion (Tourism
Multiplier)” laganansaduwisile 2 Uszinnaadt

o & - ° v 1%
1. @I?ﬂﬁﬂMﬂizLﬂﬂﬁuﬂ (Type 1 Multipliers) mm’mmuamvlm’mwan‘sz’nu‘maaa3J

(Indirect Effects) WaLHANTENUNIATS (Direct Effect) I@mw"l@i"maaﬁfﬂviauﬁmﬁawﬁwﬁqsﬁﬁ]
Ts9usulapass (Direct Revenue) lsausuazdasinludoduduazusns yuludssnausesnud
wanuangiiatassanwionlunsusnig wansenuiiisnionin wanszmuneden (Indirect
Effects)

Type | Tourism Multiplier = (Direct Revenue + Indirect Revenue) / Direct Revenue

2. @”aﬂfi@umﬂs:mmaa (Type 2 Multipliers) Lﬂmﬁﬂ’iﬂmﬁmamqmam:ﬂuﬁa 3

a1 ldurinansznuN19939 (Direct Effect) nans=nun198a (Indirect Effects) uaznaniznufl
Qﬂﬁ’ﬂﬁlﬁﬂ“ﬁu (Induced Effect) fia matdfountaszasUSanmnismomasisnuussne ldds
Wunaananmslgingpesasaiion ndnde Woiansrasiedfiasiandinmssnsan uas
ﬁUVL@TLm'LLiamuﬁvl@T%'mmq@lmmmwmﬂmiﬁauﬁm liezmduanselanldsulagase
wialagsan msldsnuesneniaidammait 1313009 Nanszwuﬁgﬂﬁﬂﬁlﬁm‘fu (Induced
Effect) 6atin fhmniinsldsnsasinvaaiioinin fazfiensssmnuuasianslaiiussom
Nniu Lfiausamuﬁmﬂ%ﬁhmﬁazdwa@ia%ﬂuﬁmﬁnLLazqiﬁaﬁu6] %wﬁ"nﬁ'ﬂmﬂi:mﬁaad
(Type 2 Multipliers) aa:m‘inwam:wuﬁg\iwam:vmmaé”auLLazwam:ﬂuﬁQnﬁﬂﬁLﬁ@ifu (Induced
Effect) 99§a3

Type Il Tourism Multiplier = (Direct Revenue + Indirect Revenue + induced Revenue)

Direct Revenue

agnglsneny ﬂﬁﬂ"wmmﬁagmﬁmaamwiam,ﬁmvl,ajvlﬁl,ﬂm”a wsAalumsasunefionanseny
PoIN37I89 IR aFIANLAL TAUDTTN %av‘iﬂﬁmiﬁwmmﬁunuua:wa@ammu (Cost-Benefit)
ligndias Lﬁaamﬂmiﬁm’smﬁaﬂdnmﬁ]ﬂszauﬂ@mmdﬁmﬁaga S} mmj"umﬁfﬂﬁauﬁm
mmﬁwmmﬂumﬂﬁuﬁaga m’ma'lmsniumﬁmm:ﬁﬁamn%auT,mmaammgﬁﬂmma:
nﬂﬁmﬂﬁﬁmwmmn@mﬁu S'fiad\‘iwav‘iﬂﬁmiﬁwmmm@T’aﬂmw?ﬁﬂﬁﬁmws‘hmnmn%u
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Effect) wui1 Melednlssusuldsuanmadhinaesinveiisiasfsasiuissandsfesoms
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ijaﬁwﬁag}aﬁ'ﬁ’]mmvlﬁmﬁwmiﬂi:mmmil,mu Pooled-Cross Sectional Regression lag
frnaliaaulsana (Dependent Variable) Lﬂum@ﬁgmw‘?mﬁﬁauﬁmﬂs:mwﬁ 1 I
& lumefiaauys8832 (Independent Variables) udrulsdugmansmzvadlisusy (Hotel
Characteristics) l31aziduszaziialunsdiinfianisveslssusy miﬁ@mﬂizmﬂiwnu
QAR R UEE T PunauealsIusy aouiied aaudsdunssnn nsifsdwasainy
FLAINAI 9 iauvlﬂﬁamimuquﬁamﬁmhvjuﬁ (Year Dummy)
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v AI { v 1 s ' v ] a v a { a A/ v QI
‘nmnuﬁﬂmmmaamuqﬂﬂmm:aumﬂlmaammuaumLLa:mmsﬁwamumﬂwaanu‘m%a
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1u@‘1”mm§mﬁLLﬂiSm:?{'aéwm HAMNRZAINNTUIAMINLI MIALIM I ALK INDFIHALIN
@iam”’s@mﬂﬁmsviauﬁmamaﬁﬁfﬂéﬂﬁ@maaﬁﬁ s'fimaﬁwuﬁaﬁuagumiﬁﬁwmqmlaami
Vaafisuislszmndalnsfinuin snvieadfisrnuineludsanalnglianusulenaessummwe
Lqu"lmmnﬁq@ @”alfumidam%mmiu%mim@Lqu"lﬂUﬁm,ﬂuqmmam‘éﬁﬂ”tyﬁamﬁfuagu

v a 1 é/ U 1 Qs
TiAan1Inszaneelall FUTINWINNIUAIBLTUNL

A13°91 4: WAIINNIIUTENIWHANITENUABAIAMNTY (The result of estimation of the

tourism multiplier)

aulsBase WUUAI889 1 RIS 2 WUU4ANR09 3
1 w.e.2557 (@udaiu) 0.0245%* 0.041 1% 0.0405%*
(0.00593) (0.0134) (0.0134)
1 w.71.2559 (audviu) 0.0326™* 0.0455** 0.0496***
(0.00607) (0.0149) (0.0149)
ansaYad Ty
2oz LN 3ELARAINNT (Log-scale) 0.00415 0.0103 0.00901
(0.00298) (0.00708) (0.00708)
msﬁ@mﬂimﬂimaanu (M utlsvn) -0.0211 -0.0615*** -0.0565**
(0.0166) (0.0225) (0.0225)
ﬁaaﬂs:‘gu/ﬁwmﬁaﬁmﬁwﬂo (uilsvin) -0.00156 -0.00279 0.00258
(0.00659) (0.0141) (0.0149)
e lsousn (61989: Isousuywiaan)
T,NLLiwmﬂnma(ﬁmﬂivju) -0.00553 -0.0588*** -0.0585***
(0.00708) (0.0162) (0.0161)
Tssusnpwnalng) (éﬁLLﬂiyju) 0.00201 -0.0673** -0.0677***
(0.0110) (0.0182) (0.0183)
gf_luuunﬁa”@@fwmx/ngmw (81989: §3NIFIKYAANG)
Waiudmaalyiayaaaieiudinding 0.0227** 0.0771*** -0.0820***
(0.00845) (0.0252) (0.0252)
UIEnIna/uSEnuvTL (Audviu) 0.0184** -0.0978*** -0.0920***
(0.00707) (0.0201) (0.0205)
AnA(81989: nFINWURIHAT)
meanand (duilsvu) -0.0347** -0.0888*** -0.0864***
(0.0123) (0.0192) (0.0194)
mawdla (dullsru) -0.0581%* -0.0849%* -0.0797**
(0.0130) (0.0225) (0.0226)
maaziusanidoaniia (M) -0.0705*** -0.128*** -0.132***

(0.0131) (0.0246) (0.0247)
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sutlydas: WUUINREY 1 WUUNRY 2 WUUINRDY 3
male (Murksvin) -0.0642*** -0.0734** -0.0767***
(0.0125) (0.0194) (0.0198)
invisafien
sagwinvasfiemiing Gevas) - 0.000435** 0.0129
. (0.0172) (0.0186)
TIWIULIINU
FASILELINIUALTINLTMNT (Foaz) - -0.0000166 -0.000198
y (0.000490) (0.000487)
5@1a«'mwﬁmm;&’lﬁmﬂﬁm:ﬁmma (Faua) - -0.00144*** -0.00130***
- (0.000363) (0.000369)
CRINIPGE b HUUINRDY 1 LUUINRY 2 HUUINRDY 3
dadunwinaug lidasldinedia (Fauaz) - -0.000120 4.50e-05
. (0.000363) (0.000368)
fedwanANEzAINlWNILSMS
AAIAINHIMNT (AU TYW) - - -0.0112
- - (0.0255)
FOUTMA( AN W) - - 0.00802
- - (0.0119)
a1 (Audsvin) - - -0.00838
- - (0.0136)
wiaukulng (@urvu) - - 0.0289*
. - (0.0127)
u‘%nﬁﬁ’nﬁm(ﬁﬁuﬂivju) - - -0.0215
. . (0.0136)
Hunppasfiszin (@Tal,l,ﬂiﬁu) - - -0.0139
. - (0.0136)
auiguAW (uLlavu) - - 0.0140
- - (0.0132)
a3zingiin (Furlsvim) - - -0.0507**
- - (0.0134)
dunafidia (Mudvu) - - -0.0320*
- - (0.0169)
uimldsedld (@udmu) - - -0.00439
. . (0.0116)
ﬂ"]ﬂ\‘]‘ﬁ. 1.337*** 1.561*** 1.631***
(0.0141) (0.0482) (0.0542)
FUIUA2889 9,278 857 857
@1 R-squared 0.012 0.125 0.159

WA1BLAE: 61 Robust standard errors ag;‘lmul,ﬁu *** p <0.01, **p <0.05, *p <0.1
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4. a31luazdalawaune (Conclusion and Recommendation)
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