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Creative Economy and Thailand’s

International Trade
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Abstract

The objectives of this study are threefold. Firstly, the relationship between
economic growth and international trade in creative goods and services is
empirically examined. Secondly, the Revealed Comparative Advantage (RCA) indices
for both exports and imports are calculated to analyze the opportunities for trade
in creative goods and services between Thailand and the other ASEAN-5 countries.
And, thirdly, a review of existing free trade agreements related to Thailand’s
creative industries is presented. Basically, findings in this study point to the

importance of international trade in creative goods and service to Thailand.
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mgegdeiunsisemalneddmnsululssnanasvsisendouiaziin
3 naugRamnIINa IaTIAve s mAlnefinuIfidnenwlunisdioangs
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gnavnI TR uUsEImMAd A AU Tuglinnredoufiidnenmlunis
GRRRIGR Srfunguanamnssuassassfmanivesusemalne enawdyiuns
wisiunaudaniglugiiniafizuusanniuioarnianisuetonisdilududi
siadeatuneluglinianniu faituegfuitUssmealneaganansniam
aufuazusmsadsassimaniiiaruuanisiuiinaalalulssmasue 1¢
vidoliiluddny dmiunguanamnssuaisassaniusemalneddnonmn
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nelugnamnssudednu (ntra-industry Trade) Tugiiniadeudnewin
Tnodanaldnmsisemaiidnoamlunsdoonuaztiinduduazuinig
asassAtunguedny lasanizngy New Media wagngduniswaniasn
mafiaUzuas TansTIILUUAUAY SsnsirsevieUssmanelunguiidunis

asspnuvanvaeuwngustaalulseina (Gains from Variety)
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afuassAlnelunguan@aus nguaudedsiiud wagngunisesnuuy e1aidu
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melupfineodeulfuniu wilurusientu Usanalnemasounninis
095 UgRANMNTTHATINATIFUNANNTHANIDNN I TAILETIULUUA LA
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wulndstuanUssmedug melunfineen@eu uivsidleliusumalne
annsaldduysslevinnmsmseninasemaldegadud Saduusies
fsaniedennamisnsinadfiusamalngifldmufdouagngmnenielu
Uszina SsonaiduguassaddndenisisenineUseine

5. YaANaIn1aNIsANETNNITaINUgAEINNTIUESNETIA

Fomnasnanisdiaiivszimalnedlufidusaluiagudedi
nMadaeEnisinauduagnisfiuinis dulduiendesiugraivngsy
afsassdlng lnedonnasmanisdiadnifedostugaamnssuainaasse
anusonandlunkunidiolui

Creative industries and
International Trade

Thailand FTAs
->AFTA, AFAS

I I |
Services Intellectual property Other topics
-> GATS ->TRIPS -> E-Commerce

-> Etc. =>IEte:

->WIPO copyright treaty
->Etc.
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ImgaaAnsn1sAlan (World Trade Organization, WTO) ladnuseian
YRIANUANAININTA108NTU 4 UEnnudan'® A9 AINUANAININISAIAUAN
(Goods) ANUANAIINNISAIUINT (Services) AINUANATIIESoMTNEAY
matlya (ntellectualProperty) wagAmANAYIvheEosduY JswoagUld
Tneday il

AUANAINIINITANAUAN

ANNANGINISNSANALAMITY AmnuanasiluIdsnSaaninsuas
n15A1 (General Agreement on Tariffand Trade, GATT) Fanerteatundnnng
Wianann (Market Access) Tnefivisdonnaslufunisuuasviderdaanasns
Anfun1snseniun® (Tariffs) wag At (Non-Tariff Measures) d1v3u
Tonnasm M Imaumlugiininendeu (ASEAN Trade in Goods Agreement ™)
Iimuslvussimaandnlungy ASEAN-6 Fesamfssemalng dudunis
YFuandnsnndnaninsdmsunismseninsiuaumaesnsniosas 0 (eniiu
sgnsauatgeulnl) Tl a.e. 2010 dwsuussmaaundnlungy CLMV
(@eusznause M a1n i wazdenue) Tdidunsuiuansnsnd
Aannsnsiserhsiusuvdeludnienas 01ud am 2015 Fdulsannse
nanlain msmaumaisassAvesinengluginirendeulutagiuanumen
nsfimsasduiu wnueglifiaanuinsnisadumansdfidunSseming
fusniuudazidusenisduingeulivesusazssmeaundn

AUANAININITATUIANS

mmmnawwmsﬁm@ms LU mmmmﬁ”ﬂﬂdw%amsﬁm’%ms
(General Agreement on Trade in Services, GATS) A.A. 1994 Gung1U89AU

wa 1 v

N15aAgUaTIAYEINITAIUINTT (Iurannsiinfwmana) waznsudRsesan

Y
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@VLé'mﬂ http://www.wto.org/english/tratop_e/tratop_e.htm
" http://www.aseansec.org/22223.pdf
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Aand wuRednuiuaululssina (nannisuiRiaesauyid (National Treat-
ment)) TngAuanawaldinfren1saiuinis taudeguuuunisiiuinas
(Modes of Supply) eanilu 4 Ussnnae

Mode 1: n15l#USN159maY (Cross Border Supply) lnanisan
Uimsfiintu glisnisuasgsuuinisineglulssmavesnuy iy nste
UseAUABNIUNNIAANLNY VTORUNNINTANA HT0BluaTEnINeiU %a;ﬂﬁu’%mi
wagdSuuINsinseglulseinaveny

Mode 2: n1su3laadruuau (Consumption Abroad) lngsuuing
WunsanUssweniislldsemangliusnisey wu nswiluveaienly
AaUsEing

Mode 3: N353nAMIIEFINA (Commercial Presence) lnggliusng
ldnnmthegsialudnusemendls wu dlvuinsinluiadsussnrieaien
TudssinagSuusnig

Mode 4: n1sliusnisthuuaulneyana wsensindeudroyana
535UM1 (Presence of Natural Person) lagglviusnisidumadnlulvuinig
Tudnuseimanils Wy anudndneUsmadumaiulrmEnsmaaninenssy
Tulassnsreasnsilegludnuszimenils

dmTuN1sInNgUanaInnIINasIeEsIAYas UNCTAD (2008) a1u1sa
Fuunaugusuunsiivsnishutesdu laded
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M1319 12 N1sanguvetanamnIsNassasIAtulazsUuunsiuInIg

NANAENNTINATINETIA sUkuun1sUIN1g (Modes)
naufisane sy Mode 2
naxauAals Mode 1, 2, 4
nauUAaUENITHARS Mode 2, 4
ﬂa;maﬂuﬁaﬁaﬁmﬁ Mode 1, 3
nauulaniend Mode 1, 2, 4
NANNITRBNKUY Mode 1, 4
ﬂZj::u New Media Mode 1, 4
NAUUININNANUANATIETIA Mode 1, 3, 4

Winlidnlaledinedu F9vesning1susenausail

o NAUNAMIITAINGTTY FeazifgttesiunsiiusNsaieasse wu

nshivimvisaiedluleinusssy gSuuinvisetinviediedan

Usginenils agiiumadandadsemangliusnisvieaieleg
Y a ) & = 9 ) = P

ASANUSNNTIUANEET 98N879997U Mode 2 (NMSUSLAATULAL)

naualantied wasngunufadsgliuinis Wu Insns endme

AUA WU AN NNENY YEeURaULBuY HiumsBumesiin

'
=

Feffaulavdorsuninsfiedludndsumaanansofiadedeusnisle
Turnedledlutssmeavesdiuuin lunsditfasiAeatostu Mode 1
(Msliusnisthuunw) uiggSuusnmsiaumadnanludssmaglva
UINS Lﬁaamﬁia%au%mimq?iaﬂzIu'gULLuuﬁazLﬁm%’mﬁu Mode 2
(M3uslaatiuua) vseagsuuInisinsedndeliglvusng
Fumadunssssmaiiiiuuinmsegiieliuinamials Tunsdiil
wAgdeaiu Mode 4 (Msliuinisihuuaulasyana n3ons
\nABuiyARasTIIAY)
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*  NEUNUAAUZNITUANS WUNTUARIAURTAR FILTUUINITOIAAUNS

LﬁaLﬁé’f'lﬁzmmil,l,amamiuﬂizLwﬁﬁé‘lﬁu‘%miaqIugﬂLLwﬁ%Lﬁﬂﬁaq
fiu Mode 2 (Msuslaatiuuay) wingliusnsiinananmsiansan
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nguaudediant wu Tssanflulszimedu oraliuinnssufiud
vifaderuynadumesidn Feuuimshisndudeaumadiluds
Jsznaliuins lunsdifesieatostu Mode 1 (msliuinsdhauan)
vidotissiuiluyssmadu sudunsdadiamnegsitludnussmeni
desuamilutsamaty lunsdiasieatostu Mode 3 (M13dnda
MY§INaY)

NAUNTERNIUY Wagngl New Medialdu faugenduag 19l
UinauaduEmsTlegBnussmants runmsBumedidn Sdunsdid
iiEtoeiu Mode 1 (M3ludnsiuuau) vieoraiiumadily
Tusnslutssmagdiuuinig lunsdifazieadostu Mode 4
(Mslrusmstrauaulasynna vensindeuiisyanasssuni)

NANUINITNNANUANATIETIA WU USEnlaiwan wseanuln
Y a 1 a § & = a £ [y

919lUNsHIUNeTEUUBUmesIdn Feazineitesiu Mode 1
(M3biusn1stuweaw) wsedludasmiegsiamaidusiunu
TudsemerFuuing Feazifeitasiu Mode 3 (M3inRmiiegsia)
= a o Y a 1Yy a = S
vseoiunilUliusnsuAgsuusnsludnUsemenils deag
-dl ¥ U Y a ¥ A ﬂl } %4
Nendasiu Mode 4 (Mstiusnsthuunulaguana visemsndioute
YPAATIINAT)
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mtuFuiiuledn geanvnssuadvassalnediunduniidunedesiv
14 4 sUuUMsiUIMs wagnsnusemealnedhluidmsuluanunnasialy
FEn1sAIUsIg AlliieaNn n1sAumsassassAvedlnglulagiu
I 1 = ¥ o £ [ 1% a
Juedraas lngusewalnglaimuadenniudanainnisiuinisvesing
nels GATS LiRsi”

ToRNWLAMUWIUDY (Horizontal Commitment) Fadwunlaiu 3 dnwaue Ao

1. Msdndmiegstia Ussmalngayg vl isiwnadadaussndnnin

Maanglsululssmalve TnsdiRoululinusenndeiulaliniv

Sovay 49 vamuIanziloy uazdrwIuausalinuiwmlee
LRI (Mode 3)

2. Uszwidalvglioygnausinesnnideiaziludivesiauld usens

1A < v =y = v ]
130019 U v9991A VTR T LRIV IUINEIUTD S
Aouladillewld (Mode 3)

3. Ysuinalnglidgniunisiadeudeunnasssunludnuaedingn

Y v oA = a " a Y o ' a o

gniudlgsugeuniegsia iy 90 u) Jlaudresenineusum

v Y

luaseluseAudusms §inns vised@wedwney (Wiiiu 1 7) uazyli

Y
o

usnisanudan Ly 1 ) (Mode 4)

A

dagnWulanie (Specific Commitment) 7iuszinalnefimunniy
sULuunstauins anunsaagulanad

Mode 1 (Mslvusnstuwan) Liderniu (Unbound) Tundnnis
WhananaLazannIsUsERAUALEE9AULIR (National Treatment) ey

o w

a a aM oAy A a a1 ad
‘U'Nﬂﬁ]ﬂii@ﬂ]a\‘i‘Uiﬂ']iU'Na']sU']VlVLNZJEUE]ﬁ]']ﬂﬂW§E]LUWLai@EJ'N@JN@uVL“U

* fovnludinil dumiieaguunan 1asInsEnyIuiInInNITRTILALNANTENUVDINIT

darianuanaansAnasing-anamelsy NsRTINITAITENINUTENANTENTIINEIYE
(2010)
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Mode 2 (mM3uslaatnuuai) duluguariinslaaiognslifivedndn
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Uimsuseniilnedmuatedida videlayniiu

Mode 3 (msdnsemiaegsia) @nlvgflifmundasida endulu
U ﬁlwaﬁmu@%’a@ﬂﬂ’wﬂuiﬂmmgummaww WU UIN1SNITRY USANS
WisAuwAy wazuin1suuds [usuy

Mode 4 (Msliuinistuunulasyana vdensndeudioynaa
s33um1) dmsudedrianiadntienan dulvgdulunudenniuwuiuen
nifuvsanvilneligniunsdaadviolided daanis wu vinsiu
A1 @Fasmieinismeiuaotaenssuudnsdafuiuasnsfiud) uins
WsANUIAN UINITAUNITINT MUY USNITATUNITANYT UTN15AIUNITIRY

waruInmsuuds Wududndedinnsujuibssnund daulegliuniiu

FogniusuunausBavIAAUINg otadinseniuainnisde
WESRINTIBEANVINIAUING 1

AVINMINSYiouEn wazanvUinsdumNg Taussy wagin

Usemalnglsinniiulu Mode 1 wazlsifivednrinlu Mode 2 dilu Mode 3
Lifitedtn sniulumviudnisiunuissiisuazdnnsvieaden was
Tu Mode ¢ laignsitu uusiildszyludeyniumauuiuey
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dwsunguunenigludssne Ysemalnedl wsu. n1svinauvesau
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wnsmatadendununsngeumeludundias 9. vudestlu vietamusvenase
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* 515as8unvetanNateaNUTIN @111509 0970 http://www.aseansec.org/20071.htm
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WIS 819 IVTWTIUAUNNEY B1UITTNNEIUIE J10RYT J1IRTUAITUINNT
a0nUnenIsy @1U13AINSTY ATANYINISENSIT B lNISARIUNEWTIU
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Ingluanuanidnenssu Yonnasgeaususin ASEAN MRA iingusyasd
Tunsadeeusmiiossuindulunisdnds antaoiinendeu (ASEAN
Architect Council, AAC) Bsazidugifiansaniusesuazeenluayyn “aniuiin
9188u (ASEAN Architect)” Tunanuiinlunguussivmedeou Jsaanuin
oWdguazannsaindeudneuazlvuimsaindnaneluginrendoulsodiaed
nsiianvesaaUinfififlonndsUszsina azvagliAnnisudedu siud
nstenenauilugnannssueeniuunglugiinirodeuanntu

ANNANAIINAIEE M TNEAUNetan (ntellectual Property)

AuAnasideanslunsngadunisyagfiAeatunisén (Trade-
Related Aspects of Intellectual Property Rights, TRIPs) %ﬂﬁi’mqﬂszmﬁ‘ﬁ'a
duasulvanslunsnddunelyguaznisduasoaminddunistygyiunau
TurAvesmuuazaurdvesuszmadus TaglindnnsufoRidesauluma
(National treatment) wagndnnmsuftiBesnanldiunmsoyniizsiosnad
(Most Favoured Nation, MFN) ¢g

TRIPs #nuAsouAguluizesdvdnsuasdvstinfss (Copyright and
Related Rights) 1A3@18A13A (Trademark) @9Ua¥N190TaAans
(Geographical Indications) n1seaniuUgAa14NsH (Industrial Designs) &3
Un3 (Patents) N1598NKUURINIVBII995534 (Layout-Designs of Integrated
Circuits) miﬁm’iaﬁaaumﬁmﬁﬁmmﬁ (Protection of Undisclosed Information)

a vad & a 61 o va a o
nsauAunsUURndulfUndsenisudstuluniseuaslalddnsanudyan

(Control of Anti-Competitive Practices in Contractual Licenses)
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UszmelnedalaidndunAeydyaesinmmingadumslagivesdan
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299 UNCTAD TuuSunva9an1saAseniInauseine

Creative goods

(available data)

Creative services

aggregated

Creative services

(data currently unavailable)

9 naiuaqmmm‘swa%aaﬁ

<
GH

>
nqummamaanma'muﬁsw WULAILAS (Tradit

ional cultural expressions)

Arts and crafts: carpets,
yarn, wicker ware, paper
ware, celebration articles

and others.

o4
naan

a

AINSIANSTIN (Cul

tural sites)

Other personal,
cultural and

recreational services.

Cultural &recreational services: library services; archive
services; museum services; preservation services of
historical sites and buildings; botanical and zoological garden

services; amusement park and similar attraction services.

nanwdAallz (Visual arts)

Antiques, painting,
photography, sculpture;
others: collages and similar

decorative material.

Photography: portrait photography services; advertising and
related photography services; action photography services;
specialty photography services; restoration, copying and
retouching services of photography; other photographic
services; photography processing services. Painting &
sculpture: services of authors, composers, sculptors and

other artists except performing artists.

n&imw%ﬁaﬂzmﬂmm (Performing arts and music)

Recorded laser discs and
recorded magnetic tapes,

and manuscript music.

Performing arts: performing arts event promotion and
organization services; performing arts event production and
presentation services; performing arts facility operation
services; other performing arts and live entertainment

services.

Music: Sound recording services; reproduction services of

recorded media, on a fee or contract basis.

nausuFadeRan (Publish

ing and printed media)

Books: novels, dictionaries,
encyclopedias, children's
drawing and

coloringbooks,etc.

Publishing service: publishing, on a fee or contract basis;

printing services,

195
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Newspapers: newspapers,

journals and periodicals.

Others: brochures, leaflets,
postcards, calendars,
advertising materials and

other printed matter.

News agency services to newspapers and periodicals.

né&l\‘l‘mramﬁ'ﬁﬁ (Audiovisuals)

Cinematographic film: -
width in 35mm or more -

other widths

Audiovisual and

related services

Film: motion picture, video tape and television programme
production services; motion picture, television programme
distribution services; film and video post-production services;
other services related to the production of motion pictures,
video tapes and television and radio programmes; motion
picture projection services; video tape projection services
Radio & television: broadcasting (programming and
scheduling) services; audio post-production services; radio
programme production services; audiovisual production
support services; news agency services to audiovisual

media.

néu New media (New media)

Recorded media for
sound/image, and video

games.

Business and creative software digitalized creative content.




NIDA Economic Review

197

NauN138anuuL (Design)

Interior: furniture,
tableware, wallpaper,
glassware, porcelain,

lighting sets, etc.

Fashion: handbags, belts,
accessories (ties, shawls,
scarves, gloves, hats,

hairpins, etc), sunglasses,
headgear, leather goods,

perfumes, etc.

Toys: dolls, wheeled toys,
electric trains, puzzles,

games, etc.

Graphic: original drawings,

plans for architecture, etc.

Jewellery: articles of
jewellery made from gold,
silver, pearl, and other
precious metals as well as

imitation jewellery.

Interior: interior design services; other specific design

services.

NJNUINIINIANNAAI19EIIA (Creative services)

Advertising, market
research and public
opinion services;
architectural,
engineering and
other technical
services; research
and development
services; personal,
cultural and

recreational services;

Advertising services: planning, creating services; other
advertising services; trade fair and exhibition organization

services.

Architectural services: architectural advisory and predesign
services; architectural design services; other architectural

services.

=D,

a1:UNCTAD (2008) m151971 5.1 i1 103-105
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Creative Industry Coefficient S.E. Obs.  Countries R Z-variables Robust/Fragile

Panel A. All Countries

High: 7.89E-09 *** 2.97E-09 742 127 0.0817  INF,STINF,STGDC
All creative
Base: 6.19E-09 *** 1.58E-09 758 (128 0.0429 Robust
industries
Low: 4.53E-09 ** 1.96E-09 742 127 0.0798  GOV,INF,GDC,STINF (+)
Traditional High: 4.12E-08 *** 1.20E-08 737 127 0.0821  INF,STINF,STGDC
cultural Base: 1.90E-08 ** 8.00E-09 753 129 0.0416 Fragile
expressions  Low: 1.33E-08 9.98E-09 737 127 0.0782  GOV,INF,GDC,STINF
High: 5.76E-08 5.65E-08 89 27 0.1107  INF,GDC,STINF
Cultural sites ~ Base: 3.96E-09 7.66E-09 91 29 0.0196 Fragile
Low: -2.38E-07 2.53E-07 89 27 0.1736  GOV,INF,STINF,STGDC
High: 1.62E-08 * 8.85E-09 736 127 0.0537  INF,GDC
Visual arts Base: 1.47E-08 * 8.60E-09 752 129 0.0429 Fragile
Low: -6.39E-09 1.21E-08 736 127 0.1002  GOV,INF,GDC,STINF,STGDC
Performing High: 6.39E-08 *** 2.35E-08 686 121 0.0484  INF,STINF
arts and Base: 5.82E-08 *** 2.21E-08 690 122 0.0391 Fragile
music Low: -9.19E-09 2.95E-08 676 121 0.0637  GOV,STGDC
Publishing High: 6.78E-08 *** 1.44E-08 748 127 0.0739  GOV,INF
and printed Base: 5.32E-08 *** 1.31E-08 752 128 0.0430 Robust
media Low: 4.50E-08 *** 1.13E-08 736 127 0.0855  INF,GDC,STINF,STGDC (+)
High: 3.30E-08 7.09E-08 540 107 0.1191  INF.GDC,STINF
Audiovisuals ~ Base: 6.71E-09 6.76E-08 550 108 0.0742 Fragile
Low: -5.20E-08 5.69E-08 542 108 0.1526 GOV,GDC,STGDC
High: 2.55E-08 2.33E-08 664 120 0.1173  GOV,INF,STINF,STGDC
New media Base: -1.95E-08 1.41E-08 680 122 0.0622 Fragile
Low: -2.20E-08 1.42E-08 664 120 0.0805 INF,GDC
High: 8.98E-09 ** 3.89E-09 739 427 0.0784  INF,STINF,STGDC
Design Base: 7.56E-09 *** 1.81E-09 {7.55) 129 0.0404 Robust
Low: 5.63E-09 ** 2.23E-09 739 127 0.0773  GOV,INF,GDC,STINF +)
High: -1.51E-08 5.36E-08 224 47 0.1614  GOV,INF,GDC,STINF
Creative
Base: -8.64E-09 5.75E-08 226 47 0.0628 Fragile
services
Low: -2.33E-08 5.35E-08 224 47 0.1555  GOV,STGDC
High: 2.71E-08 3.73E-08 467 87 0.0850 GDC
Royalties and
Base: 2.55E-08 3.60E-08 472 89 0.0720 Fragile
license fees
Low: -3.18E-09 2.67E-08 467 87 0.1195  INF,STINF,STGDC

Note: ***** * denote 1%,5%,10% significant levels respectively.
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Creative Industry Coefficient S:E; Obs. Countries R Z-variables Robust/Fragile
Panel B. Developed Countries
High: 4.64E-08 * 2.64E-08 220 32 0.3843 GOV,INF
All creative
Base: 7.35E-09 2.99E-08 222 32 0.0735 Fragile
industries
Low: -4.08E-08 4.53E-08 217 31 0.1737  INF,STINF,STGDC
Traditional High: -9.53E-07 ** 3.79E-07 220 31 0.4399 GOV,STINF
cultural Base:  -1.52E-06 ** 5.81E-07 222 32 0.1243 Robust
expressions Low: -1.57E-06 ** 6.18E-07 219 32 0.1775 STGDC )
High: 1.11E-05 5.94E-06 16 3 0.8728 GOV,GDC,STINF
Cultural sites Base: 7.22E-08 3.43E-06 18 3 0.5040 Fragile
Low: -5.02E-07 5.66E-06 18 3 0.5531  GOV,STINF
High: 6.52E-08 2.01E-07 219 32 0.3780 GOV,GDC
Visual arts Base:  -2.96E-09 2.19E-07 222 32 0.0734 Fragile
Low -2.31E-07 227E-07 217 31 0.1741  INF,STINF,STGDC
High: 1.24E-07 2.40E-07 216 31 0.0746  GDC
Performing
Base: 1.18E-07 2.47E-07 219 32 0.0075 Fragile
arts and music
Low: -2.90E-07 3.44E-07 217 31 0.3569  GOV,INF,STINF
High: 4.44E-07 2.81E-07 217 31 0.4397 GOV,INF,GDC,STGDC
Publishing and
Base: 6.83E-08 2.25E-07 222 32 0.0740 Fragile
printed media
Low: 6.28E-08 2.38E-07 217 31 0.0740 INF,GDC
High: 1.29E-07 * 6.84E-08 208 30 0.2358  INF,GDC,STINF,STGDC
Audiovisuals Base: -2.63E-08 2.47E-08 213 31 0.0833 Fragile
Low: -7.00E-08 ** 2.64E-08 208 30 0.1576  INF,GDC,STGDC
High: 2.27E-07 3.04E-07 216 31 0.1402  INF,STINF
New media Base:  -4.61E-09 3.18E-07 218 32 0.059%4 Fragile
Low: -2.67E-07 3.12E-07 216 31 0.3701  GOV,INF
High: 6.06E-08 3.61E-08 220 31 0.3846  GOV,INF
Design Base: 2.65E-08 3.40E-08 222 32 0.0742 Fragile
Low: -3.93E-08 5.64E-08 217 31 0.1724  INF,STINF,STGDC
High: 1.76E-07 ** 6.78E-08 74 13 0.4714  GOV,STINF
Creative
Base: 1.62E-07 * 7.00E-08 74 13 0.4225 Fragile
services
Low: 1.01E-07 5.88E-08 72 13 0.5239  INF,GDC
High: 1.54E-07 *** 4.31E-08 160 24 0.3691 GOV,GDC,STINF
Royalties and
Base: 1.07E-07 *** 3.32E-08 162 24 0.2137 Robust
license fees
Low: 8.78E-08 ** 4.02E-08 160 24 0.2181 STGDC (+)

Note: ***,** * denote 1%,5%,10% significant levels respectively.
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Creative industry Coefficient S.E. Obs.  Countries R Z-variables Robust/Fragile

Panel C. Developing Countries

High: 8.96E-09 ** 3.70E-09 525 96 0.0879  INF,STINF,STGDC
All creative
Base: 7.59E-09 *** 2.45E-09 536 97 0.0578 Robust
industries
Low: 6.63E-09 ** 2.75E-09 525 96 0.0919  GOV,INF,GDC,STINF (+)
Traditional High: 521E-08 *** 1.38E-08 520 96 0.0900  INF,STINF,STGDC
cultural Base: 3.29E-08 *** 9.61E-09 531 97 0.0571 Robust
expressions Low: 3.04E-08 *** 1.02E-08 529 97 0.0767 GOV, STINF (=)
High: 8.33E-08 6.64E-08 73 24 0.0794  INF,GDC,STINF
Cultural sites Base: 7.96E-09 9.24E-09 73 24 0.0161 Fragile
Low: -2.55E-07 2.68E-07 73 24 0.0972  INF,STINF,STGDC
High: 1.40E-08 9.97E-09 528 97 0.0674  INF,STINF
Visual arts Base: 1.17E-08 9.58E-09 530 97 0.0563 Fragile
Low: -4.52E-09 1.34E-08 519 96 0.0851 GOV,STGDC
Performing High: 6.11E-08 * 2.83E-08 469 90 0.0659  INF,STINF
arts and Base: 5.07E-08 * 2.58E-08 471 90 0.0535 Fragile
music Low: 2.95E-09 3.04E-08 460 90 0.0668 GOV,STGDC
Publishing High: 6.83E-08 *** 1.40E-08 528 96 0.0810  GOV,INF,STINF
and printed Base: 5.42E-08 *** 1.19E-08 530 96 0.0692 Robust
media Low: 4.49E-08  ** 9.52E-09 519 95 0.0961 GDC,STGDC (+)
High: 2.16E-07 1.75E-07 332 77 0.1700  INF,GDC,STINF,STGDC
Audiovisuals ~ Base: 1.44E-07 1.96E-07 337 77 0.0980 Fragile
Low: 7.19E-08 1.90E-07 332 7 0.1596  GOV,INF,GDC,STGDC
High: 2.47E-08 2.27E-08 451 89 0.1175  GOV,STGDC
New media Base: -7.33E-09 1.74E-08 462 90 0.0855 Fragile
Low: -1.28E-08 1.57E-08 451 89 0.1204  GDC,STINF
High: 1.03E-08 *** 3.73E-09 531 97 0.0667  INF,STINF
Design Base: 8.91E-09 *** 3.06E-09 533 97 0.0543 Fragile
Low: 7.76E-09 * 4.39E-09 522 96 0.1076  GOV,INF,GDC,STINF,STGDC
High: -5.06E-09 7.00E-08 152 34 0.0137  INF
Creative
. Base: -2.08E-08 7.10E-08 152 34 0.0367 Fragile
services
Low: -7.36E-08 7.68E-08 152 34 0.1673  GOV,INF,GDC,STINF,STGDC
High: 3.28E-09 3.52E-08 307 63 0.0810 STGDC
Royalties and
Base: -1.48E-08 3.19E-08 310 65 0.0560 Fragile
license fees
Low: -4.49E-08 3.06E-08 309 64 0.0961  GOV.,INF,STINF

Note: ***,*** denote 1%,5%,10% significant levels respectively.
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Creative industry Coefficient S.E. Obs.  Countries R Z-variables Robust/Fragile
Panel A. All Countries
High: 4.12E-09 1.47E-08 747 129 0.0898 GOV,STGDC
All creative
Base: -4.74E-10 1.09E-08 763 130 0.0389 Fragile
industries
Low: -3.39E-09 1.22E-08 759 129 0.0658  GOV,STINF
Traditional High: 2.05E-07 ** 8.85E-08 745 128 0.0846  INF,STINF,STGDC
cultural Base: 1.12E-07 7.45E-08 763 130 0.0400 Fragile
expressions Low: 1.08E-07 7.46E-08 759 129 0.0470  STINF
High: 2.17E-08 3.79E-08 91 25 0.0220  INF,STINF
Cultural sites High: -8.96E-10 4.67E-09 91 25 0.0130 Fragile
High: -2.08E-07 1.24E-07 89 25 0.1826  GOV,INF,GDC,STINF,STGDC
High: 2.83E-07 * 1.70E-07 745 128 0.0498  INF,GDC
Visual arts Base: 2.18E-07 1.63E-07 763 130 0.0399 Fragile
Low: 1.74E-07 1.44E-07 759 129 0.0664 GOV, STINF
High: -2.73E-08 *** 8.54E-09 742 127 0.0722  GOV,INF,GDC,STINF
Performing
Base: -3.65E-08  *** 5.73E-09 760 129 0.0403 Robust
arts and music
Low: -2.91E-08 *** 8.11E-09 756 128 0.0784  GOV,INF -)
High: -6.79E-09 2.70E-08 743 128 0.0815  INF,STINF,STGDC
Publishing and
Base: -3.41E-08 2.37E-08 761 130 0.0405 Fragile
printed media
Low: -5.71E-08 3.44E-08 757 129 0.0696  GOV,INF,STINF
High: 8.98E-09 8.18E-08 687 125 0.0534  GDC,STINF
Audiovisuals Base: -8.07E-08 9.39E-08 705 127 0.0468 Fragile
Low: -9.30E-08 7.68E-08 701 126 0.0799  GOV,INF
High: -9.66E-09 3.07E-08 741 128 0.1038  GOV,INF,GDC,STINF,STGDC
New media Base: -3.99E-08 * 2.32E-08 757 130 0.0409 Fragile
Low: -4.05E-08 2.48E-08 753 129 0.0486  INF,STINF
High: 5.02E-08 *** 1.69E-08 745 128 0.0729  GOV,INF,GDC
Design Base: 3.73E-08 ** 1.44E-08 763 130 0.0411 Robust
Low: 3.21E-08 ** 1.55E-08 745 128 0.0840  GDC,STINF,STGDC (+)
High: -7.42E-09 3.96E-08 265 52 0.1085  INF,STGDC
Creative
Base: -2.69E-08 4.02E-08 267 52 0.0695 Fragile
services
Low: -4.67E-08 3.24E-08 265 52 0.1745  GOV,GDC,STINF
High: 6.40E-08 ** 3.06E-08 619 111 0.0971  GOV,INF,GDC,STINF
Royalties and
Base: 2.09E-08 3.15E-08 628 111 0.0659 Fragile
license fees
Low: 2.10E-08 3.23E-08 627 111 0.0713  STINF

Note:

.~ denote 1%,5%,10% significant levels respectively.

201



202 NIDA Economic Review

A1574 5 Inszvianuduiusoundaunswesmaihdilugeainnssuadnaasse
RN EUTENATRIUILET

Creative industry Coefficient S:E. Obs.  Countries R Z-variables Robust/Fragile

Panel B. Developed Countries

High: 6.09E-08 * 3.46E-08 217 31 0.3982  GOV,INF,GDC
All creative
Base: 2.47E-08 3.00E-08 222 32 0.0754 Fragile
industries
Low: -5.53E-08 * 3.19E-08 217 31 0.1790  INF,STINF,STGDC
Traditional High: 3.27E-08 2.38E-07 217 31 0.3862 GOV,INF,GDC
cultural Base: -2.21E-07 2.05E-07 222 32 0.0754 Fragile
expressions Low: -3.79E-07 2.64E-07 217 31 0.1767  INF,STINF,STGDC
High: 3.20E-06 2.93E-06 16 3 0.7419  GOV,GDC,STINF
Cultural sites ~ Base: 1.74E-06 1.31E-06 18 3 0.5308 Fragile
Low: -1.07E-05 * 2.67E-06 16 3 0.8446  INF,STINF,STGDC
High: -6.80E-08 1.84E-07 217 31 0.3864 GOV,INF,GDC
Visual arts Base: -9.86E-08 1.96E-07 222 32 0.0739 Fragile
Low: -1.93E-07 1.93E-07 217 31 0.1747  INF,GDC,STINF,STGDC
Performing High: -5.94E-08 3.57E-07 222 32 0.3722 GOV
arts and Base: -1.54E-07 3.99E-07 222 32 0.0738 Fragile
music Low: -1.36E-06 ** 5.96E-07 220 31 0.1913  INF,STINF
Publishing High: 3.90E-07 3.10E-07 217 31 0.1379  INF,GDC,STGDC
and printed Base: 1.72E-07 3.03E-07 222 32 0.0749 Fragile
media Low: 1.53E-07 2.56E-07 219 32 0.3790 GOV,GDC
High: 2.91E-07 ** 1.36E-07 216 31 0.1848  INF,STINF,STGDC
Audiovisuals  Base: -1.05E-07 1.00E-07 221 32 0.0775 Fragile
Low: -1.49E-07 1.12E-07 216 31 0.1322  INF,STGDC
High: 5.15E-07 6.05E-07 219 32 0.1328 STGDC
New media Base: 5.06E-07 5.86E-07 222 32 0.0828 Fragile
Low: 7.38E-08 3.98E-07 217 31 0.4356  GOV,INF,GDC,STINF,STGDC
High: 8.28E-08 * 4.43E-08 217 31 0.4014  GOV,INF,GDC
Design Base: 3.19E-08 3.44E-08 222 32 0.0756 Fragile
Low: -6.57E-08 4.66E-08 217 31 0.1787  INF,STINF,STGDC
High: 2210 E-O7a 6.87E-08 83 15 0.3600 GOV,GDC,STINF
Creative
Base: 1.69E-07 ** 6.66E-08 83 15 0.2044 Robust
services
Low: 1.28E-07 ** 5.51E-08 83 15 0.3664 INF,GDC (+)
High: 8.17E-08 6.66E-08 176 26 0.2920 GOV,GDC,STINF
Royalties and
Base: 1.41E-08 4.74E-08 178 26 0.1193 Fragile
license fees
Low: 4.91E-10 5.01E-08 176 26 0.1658  INF,GDC,STINF,STGDC

Note: ***** * denote 1%,5%,10% significant levels respectively.
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Creative industry Coefficient S.E. Obs.  Countries R Z-variables Robust/Fragile
Panel C. Developing Countries
High: 1.54E-08 1.69E-08 528 97 0.0669 INF,GDC,STINF,STGDC
All creative
Base: 3.69E-09 1.563E-08 541 98 0.0545 Fragile
industries
Low: 2.46E-10 1.64E-08 539 98 0.0724  GOV,STINF
Traditional High: 2.99E-07 ** 1.14E-07 528 U 0.0950  INF,STINF,STGDC
cultural Base: 2.04E-07 ** 9.42E-08 541 98 0.0584 Robust
expressions Low: 1.97E-07 ** 9.41E-08 539 98 0.0648  STINF (+)
High: 3.60E-08 4.60E-08 73 22 0.0292  INF,GDC,STINF
Cultural sites Base: 5.37E-10 5.56E-09 73 22 0.0152 Fragile
Low: -2.06E-07 1.25E-07 73 22 0.1624  GOV,INF,GDC,STINF,STGDC
High: 7.63E-07 *** 2.54E-07 528 97 0.0937  INF,STINF,STGDC
Visual arts Base: 5.25E-07 *** 1.88E-07 541 98 0.0577 Robust
Low: 4.62E-07 *** 1.71E-07 539 98 0.0749 GOV, STINF (+)
High: -2.58E-08  *** 8.36E-09 525 96 0.0703 GOV,GDC
Performing
Base: -3.21E-08 *** 5.45E-09 538 97 0.0564 Robust
arts and music
Low: -3.41E-08 *** 5.50E-09 536 97 0.0683  INF,STINF (-)
High: -3.10E-10 3.02E-08 526 97 0.0873  INF,STINF,STGDC
Publishing and
Base:  -2.39E-08 2.69E-08 539 98 0.0556 Fragile
printed media
Low: -4.13E-08 3.46E-08 537 98 0.0750 GOV, STINF
High: 9.12E-08 1.07E-07 471 94 0.0855  STINF,STGDC
Audiovisuals Base:  -2.76E-08 1.12E-07 484 95 0.0579 Fragile
Low: -4.01E-08 1.06E-07 482 95 0.0706  INF,STINF
High: -2.35E-08 2.37E-08 524 97 0.0958 GOV, STINF,STGDC
New media Base:  -4.18E-08 *** 1.36E-08 535 98 0.0567 Fragile
Low: -4.40E-08 *** 1.60E-08 533 98 0.0682  INF,STINF
High: 7.58E-08 *** 2.55E-08 528 97 0.0753  INF,GDC,STINF
Design Base: 5.09E-08 ** 2.46E-08 541 98 0.0580 Robust
Low: 4.81E-08 ** 1.99E-08 539 98 0.0756 GOV, STINF (+)
High: 9.26E-09 7.00E-08 182 37 0.1366  INF,STINF,STGDC
Creative
Base:  -3.16E-08 5.61E-08 182 37 0.0829 Fragile
services
Low: -3.57E-08 5.22E-08 182 37 0.1272 GDC
High: 8.81E-08 ** 4.06E-08 443 85 0.0973  GOV,INF,GDC,STINF
Royalties and
Base: 3.78E-08 4.37E-08 450 85 0.0716 Fragile
license fees
Low: 3.57E-08 4.37E-08 449 85 0.0747  STINF

Note: ***** * denote 1%,5%,10% significant levels respectively.





