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Create Passion for Thailand toward

Creative Economy

Wasita Boonsatorn®

Abstract

Creative Economy grows out of Knowledge-Based Economy that relies
mainly on discipline and handwork. Passion that emerges from strong love and
enjoyment of what people do serves as lubricant to move from the traditional
Knowledge-Based Economy to Creative Economy. This is because individuals who
are passionate about products and services they offer would devote their energy
and effort into their work which leads to innovations. The main purposes of this
article are to explore and suggest strategies to create passion in different levels

ranging from individual level, organization level, and society level of Thailand.

Keyword: Passion, Creative Economy, Thailand
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2. ANUSURATRURDDIANT (Organizational Commitment)

3. mufuRnveuieuiilafuteumng (Job Commitment)

4. PwgAAMELleadAns (Discretionary Effort)

5. AsnateeAnstun1euIn (Employee Endorsement)
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Organization
ANTECEDENTS
INDIVIDUAL CONSEQUENCES
APPRAISAL
What's happening g Whoam | and what
in the organization do | think and feel e What | actually do
about what is happening
In the organization
Organizational %
and Job Characteristics Personal Characteristics Organizational Role

(values, experiences, motives, Behaviors
traits, perceptions)

Meaningful Work =
Akoromy Passion/

3 - Intent
Carser Growth Cognition Productivity Discretionary Effort

o Intent to stay
Racognifion (thinking) o
Collaboration Crganizational Altrulsm
Fairnass Commitment
Connectedness to T Jdeb —r Inteint Ao Sty
Commitment
Leader Organizational Commitment

Connectedness to Discretionary
Colleagues Affect Effort

(feeling) Employee

Endorsement

Peak Performance

‘ﬁm: Zigarmi, Nimon, Houson, Witt, andDiehl (2009). From Engagement to Work Passion.

sUN 1 Mwuuanugsiukasndstuingouluaiu (Revised Work Passion
Model)
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the
PASSION

PYRAMID"

Building a High Performance Team

Aligning Team with Purpose & Values Increased Commitment & Engogement

PRGN G Sencrs roBEAN “NsDER” W :
Coaching, Counseling ‘

& Mentaring Skills TO LEARN & GROW

People Skills to

Build Trust TO BE RESPECTED »

EMPLOYEE NEEDS

fian: Integro Leadership Institute (2010). Employee Passion Survey.
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