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Abstract

This study aims to determine how service marketing strategies affect enterprises in the
Tourism and Hospitality Industry, especially with regard to operators in small border towns
that are not tourism destinations and that are visited by a small number of tourists. Nong Khai
Province, a Thai riparian province bordering the Lao PDR, was selected as the study area.
One hundred tourism and hospitality enterprises were surveyed in order to determine their
service marketing strategies with regard to their revenues, costs, and profitability. Study results
show that tourism and hospitality service operators have to place emphasis on “development,”
starting from upstream processes such as research and development and utilizing local wisdom
and reflecting cultural identities as well as focusing on downstream activities, including
adoption of modern media. Moreover, personnel development through the training system
would also play an important role in the sustainability of the tourism and hospitality enterprises

in this small border province.
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5. uﬂa‘gﬂuazﬁmaum?jau‘[ﬂwm (Conclusions and Policy Recommendations)
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