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Abstract

In the present, beauty and physical attractiveness often serve as gateways to increased
opportunities. Individuals who possess traits deemed beautiful or attractive tend to benefit from
various social and economic advantages. While some are naturally endowed with physical
beauty, many others are born with ordinary features that do not stand out in terms of aesthetic
appeal. This disparity in appearance frequently results in income differences between those
with conventionally attractive features and those without. For individuals seeking employment
in professions that emphasize appearance, cosmetic surgery has emerged as a strategic means
to enhance one’s physical appeal to increase earning potential. This study investigates which
specific cosmetic procedures contribute to income enhancement and examines the resulting
income changes across various occupational groups that have undergone such procedures.
Findings reveal that income changes vary significantly by profession and type of surgery. Ranked
from the most to least significant income increase, the groups are as follows: sales personnel
who have undergone rhinoplasty; professionals in appearance-based occupations who have
received breast augmentation; online sellers who have undergone breast augmentation;
individuals in the entertainment sector who have received breast augmentation; sales personnel
who have undergone breast augmentation; and students who have received breast augmentation.
These differences are statistically significant. Moreover, the study delves into cosmetic surgery
practices across different regions of Thailand, with a detailed breakdown by province. Future
research is recommended to adopt a mixed-methods approach, which may enhance the
interpretive value of quantitative data through the integration of qualitative insights.
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a
RUNIIN 1

Change_income = By + [1Male + B,Age + f3BMI + [,Single + BsExperiencel — 3year +
BsExperience3 — Syear + B,Experience more 5 year + fgBachelor + fgMaster +
B1oOnline_seller + f,1Entertainer + [1,Flight_attendant + f,3Financial_of ficer +
PBrsSales_representative + BsStudent + Bi¢Teacher + [1,0nline_seller_part_time +
PigEntertainer_part_time + SoFirst_Jobber + [,0Alarplsty + ,1Breast_AC + [5,,Breast_AD +
BoszBreast_BD + f,,Chin + B,sEvyelid + B,sForehead + [,;Lifting + B,gNose + [,qNose*
Online_seller + B3oNose * Entertainer + f;3;Nose * Model + f3,Nose x Sales + [;33Nose *
Student + B34Nose * Teacher + 3sNose * Trainer + [34Breast_AC * Online_seller +
Bs7Breast_AC * Entertainer + f3gBreast_AC * Model + [39Breast_AC * Sales + $,oBreast_AC *
Student + B41Breast_AC * Trainer + B4,Breast_AD * Online_seller + [,3Breast_AD *
Entertainer + By4Breast_AD * Model + f,5Breast_AD x Sales + f,sBreast_AD * Student +
Ba7Breast_AD * Trainer + BygBreast_BD * Online_seller + f,9Breast_BD * sales + fBsoBreast_BD *
Student

FNNNIN 2

Change_income = By + [1Male + B,Age + f3BMI + [,Single + BsExperiencel — 3year +
BsExperience3 — Syear + B,Experience more 5 year + fgBachelor + fgMaster +
B1oOnline_seller + f11Entertainer + [, Flight_attendant + f,3Financial_of ficer +
PBr4Sales_representative + BsStudent + Bi¢Teacher + f1,0nline_seller_part_time +
PigEntertainer_part_time + [oFirst_Jobber + [,0Alarplsty + [,1Breast + [,3Chin +
BasEyelid + B,sForehead + Byglifting + f,7Nose + S5 Nose*  Online_seller + f,9Nose *
Entertainer + f3gNose * Model + 31 Nose * Sales + 3, Nose * Student + f33Nose
Teacher + B3,Nose * Trainer + B3sBreast x Online_seller + [;¢Breast * Entertainer +
Bs7Breast x Model + fzgBreast * Sales + B39Breast x Student + f,9Breast * Trainer

a
RUNIIN 3

Change_income = By + [1Male + p,Age + [3BMI + (,Single + BsExperiencel —

3year + BgExperience3 — S5year + B,Experience more 5 year + fgBachelor +

BoMaster + B,yJobs_use_beauty + 31, Financial_of ficer + (5;,Student +

BisTeacher + f1,0nline_seller_part_time + fsEntertainer_part_time +

P1sFirst_jobber + B,,Alarplsty + figBreast + [19Chin + B,oEyelid +

Bo1Forehead + By, Lifting + f,3Nose + B,,Nose * Jobs_use_beauty +

BasNose * Student + BsNose * Teacher + 5, Breast * Jobs_use_beauty + [$,g Breast * Student
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wstsnpasarndianldiosa: 37.6621 drasnAainisuanuasuuudnfienunsnasey
Jarque-Bera (p=0.103) w8z residual plots LEAIANNLT % Homoscedasticity DUNTALIU
#1 Durbin-Watson 1iniu 1.853491 waaainlaifl Autocorrelation wenaniten VIF vasdauys
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duilsdrae I 3 3
LUDN 1 WU 2 WU 3
C -2,393.88 -5,143.482 -18,999.99***
Age 19.5175 6.004 -20.47671
BMI -14.3015 -14.13678 522.9109***
Male 4,876.015*** 4,810.134*** 5,664.56***
Single 4,119.783* 5,166.928** 4,821.106**
Bachelor 595.935 504.5179 3,663.963
Master 3,349.813* 3,939.091* 2,392.742
Experience1-3year -2,437.752 -1,878.136 41.68202

Experience3-5year -2,611.922 -537.3701 -940.8217
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mMadaswudadn ﬂqﬁﬂﬂﬂﬂﬁiﬁﬁﬁ’ﬂﬂﬂiim LRIUATNIN

auilsdasy . . o
LUuN 1 WyUunN 2 WUy 3

Experience more 5 year -4,528.084 -2,439.703 -2,944 517
Job_use_beauty -637.9427

Online_seller 868.7185 1,385.001

Entertainer -3,676.251 -3,362.76

Flight_attendant -3,052.923 -3,136.544

Sales_representative -25,400.76*** -14,774.37***
Financial_officer -2,714.009 -2,701.542 -1,924.021
Student -15,470.54*** -17,055.91*** -13,323.21***
Teacher -8,755.971*** -8,232.502** -1,624.65
Online_seller_part_time 12,587.48*** 12,631.45%** 7,203.674***
Entertainer_part_time -531.0432 -388.4048 3,559.798
First_Jobber 13,084.82*** 14,467.62*** 12,799.01***
Alarplsty 420.4173 300.7234 1,945.016*
Breast 4,445.276 3,952.615

Breast_AC 7,150.677

Breast AD -2,234.724

Breast_BD 15,699.72
Chin -11,068.23*** -12,111.57*** -3,618.18
Eyelid -1,816.115 -2,024.983* -2,245.632**
Forehead -3,123.899** -1,5633.44 -1,097.658
Lifting -679.1217 -432.7496 2,935.052***
Nose 2,741.59* 2,840.932* 5,007***
Nose*Jobs_use_beauty -3,927.069*

Nose* Online_seller 985.7668 397.2097

Nose*Entertainer -644.25 -1,107.766

Nose*Model -13,762.29*** -13,702.64***

Nose*Sales 11,486.06*** 863.2249

Nose*Trainer 3,740.537* 3,653.683*
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CRIIPEL e 5 . -
HUUN 1 WU 2 HUUN 3
Nose*Student -1,315.261 806.329 -1,5623.372
Nose*Teacher 6,108.522 5,718.333 2,527.605
Breast*Jobs_use_beauty 8,245.53*
Breast*Online_seller 10,112.95**
Breast*Entertainer 18,035.15***
Breast*Model -2,408.677
Breast*Sales 17,435.03***
Breast*Trainer 11,643.49
Breast*Student 12,334.75*** 13,054.06***
Breast AC*Online_seller 7,488.531
Breast_AC*Entertainer 13,025.84
Breast AC*Model -3,867.544
Breast AC*Sales 1,403.871
Breast_AC*Student 7,789.214
Breast_ AC*Trainer -2,327.767
Breast_AD* Online_seller 15,942.99**
Breast_AD*Entertainer 25,997.68***
Breast_ AD*Model 3,785.458
Breast AD*Sales 23,960.94***

Breast_AD*Student

Breast_AD*Trainer

16,016.57***
24,058.57***

Breast_BD*Online_seller -770.3416
Breast_BD*sales 16,061.01
Breast_BD*Student 4,862.583
R squared 0.526976 0.494276 0.376621
Adjusted R squared 0.503062 0.474553 0.358722
F-statistic 22.03605 25.06057 23.040463
Prob(F-statistic) 0.000000 0.000000 0.000000
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