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Abstract

This Article aimed to study 1) level of communication in integrated marketing communication,
service quality, and customer decision-making of the tenants of Natchayaporn Mansion, Amphur Muang,
Uttaradit and 2) integrated marketing communication and service quality that impacted customer decision-
making of the tenants of Natchayaporn Mansion, Amphur Muang, Uttaradit. This research was quantitative
research. The population was the current 130 tenants and 100 people who used to be the tenants. The
total population was 230 people. The sample was collected from 146 people. The data was analyzed by
frequency, percentage, mean, standard deviation, and multiple regression analysis. The research results
were found as follows;

The respondents perceived integrated marketing communication, service quality, and customer
decision-making of the tenants of Natchayaporn Mansion in high important in overall. When considered by
aspects, it found that integrated marketing communication and customer decision-making of the tenants of
Natchayaporn were high importance, while quality of service was very important in aspects of customer
confidence, customer responsiveness, customer trust. Service quality was considered high important in the
aspects of knowing and understanding customer, and tangible service.

The result of hypothesis testing at significance level of 0.05 found that integrated marketing
communication in term of online marketing, word-of-mouth marketing, public relation, and direct marketing
had impact in customer decision-making to rent Natchayaporn Mansion. Service quality that had impact in
customer decision-making to rent Natchayaporn Mansion was knowing and understanding customer,

customer confidence, tangible service, and customer responsiveness.
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(6) MINAINLTINAINTTU (Event Marketing)
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3. NFDULUIAALALINNRFIUNITIY

ﬂﬂiaaﬁ'ﬁﬂﬂi(ﬂaﬂﬂLLUUU‘JiﬂJ’Iﬂﬂi

n1slaiwan (Advertising)

- msveleglantnauwie (Personal

nsfndulaaivgInaluuty
Selling) o 9 u
. - MsTuzteuResns wse Jgmn
- MIENETNNNYIY (Sales Promotion)
v o < (Need or Problem Recognition)
- MIUsEEuNUs (Public Relations) H1

- m%ﬁum%@@ua (Information

Search)

- nnsdeansuuulinseUn (Word of Mouth

Communication) - -
- mMsUszilunaaen (Evaluation
- NIRaIAN19RIe (Direct Marketing)
. of Alternative)
- msnameaulall (Online Marketing) Y
- mssinaula (Purchase

- Decision)
AAINNITUINTG e . .
. - - ANNFANNIENAINITY (Post
- ANuUUUgUsIINYeIuTNIT (Tangibility)
R . Purchase Feeling)
- anudeiiolndlala (Reliability)

H2

- NIRAUAUBIHBgNAT (Responsiveness)

- mshianuediusiegnAn (Assurance)

- msianuaginlagndn (Empathy)
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M990 5 HANMTIATIEVINANBENYIANYBINITABANTNIAAIALULY TN SEHARBNSARAl AN

algyInTalluUtU M85 Enter

dvdnasionsindulaalvy 1N saluNUTY

fudsdase
B SE Beta t p-value VIF

ATl (Constant) 0.759 0.192 3.958 0.000

nslawan (X,) 0.074 0.042 0.095 1.767 0.079 1.613
nsuglaglawiinaiuuig (X,) -0.049 0.052 -0.066 -0.932 0.353 2.735
MTdEINN1TVIE (X5 0.029 0.051 0.040 0.568 0.571 2.789
N5UTZAEURUS (X,) 0.198 0.072 0.232 2.733 0.007**  4.002
msdeansuuulinselin (Xs) 0.225 0.060 0.254 3.753 0.000%* 2.536
A1INAIAN1IATT (X,) 0.117 0.047 0.180 2.501 0.014* 2.872
manameaulail (X;) 0.492 0.071 0.554 6.892 0.000% 3572

SE = 0.27793, F = 59.299, R? = 0.750, Adj R? = 0.738

- °o o -

*AtydAnEnANTzAu 0.05 *UaodAgynisadanszau 0.01
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= 0.750)

INMTAATIENANNDENALNUT aUNNINITAANBETILARD

Y, = 0.759 + 0.198X, + 0.225X5 + 0.117X4 + 0.492X;
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WUUYININT
X, nuEde  ASUTEIENNUS
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X NUBHY NITRANANNATY

X, nneis  nseaneeulal
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M0 6 WANITIATIXVONNDENYANYDIANAINNITUSMILHAdEN SinFUl i alvey 1N saluNuT 72875 Enter

dvswanen1sdndulataise nsaduuuty

fudsdase

B SE Beta t p-value VIF
ATl (Constant) 0.309 0.158 1.955 0.053
anulugusssuvesnsuinms (X 0.178 0.048 0.191 3.740 0.000** 2497
audedelinsdald (x,) 0.013 0.070 0.013 0.190 0.850 4.412
mimuaumﬁiaqﬂﬁh (X10) 0.156 0.072 0.166 2.161 0.032* 5.646
nslimnsdesiusiogndn (X,,) 0245 0074  0.249 3301 0.001%* 5434
ns3dnuazidilagnan (X,,) 0328 0.052 0.390 6311 0.000%  3.654

SE = 0.21126, F = 163.463, R* = 0.854, Adj R? = 0.849

o w aaa

*Atyd A EnANTzAu 0.05 *UadAgnisadanszau 0.01

o

N

91NM15197 6 HanITMAdeUANNAZIU MU FudsaunmuIMsTisinase nsdndulaalvynsel
wiudy egdlfddamneaiafisesiu 001 Ae Msiinuazitilogndn nslianuidesiusiegni wazanady
JUSIIUVRINTUIANT a'auﬁaLLUiﬂmmwﬁmiﬁﬁmaﬁam‘ss?frﬂ?lu‘la]Lﬂi’wﬁ?ucyﬂmzﬁl,l,mu%’u agnaiifd o eadnd
53U 0.05 fe M3meuaussiegnd lnesudsdsnaniinademsindulaaivansaiuuudu Sovas 85.4 (R =
0.854)
MNNMTATIEiannoEmgANUIY aumsnisannoeiliie
Y, = 0309+ 0.178Xs + 0.156X,, + 0.245X,, + 0.328X,,
dovy,  vanefle mdndulahaivgnnsaluuduiidusUsmusaaimnisuinng
Xs  vanelie Anudugusssuveinisuinis
X0 wneds nsdeasuuulindeun
Xy Vi N1IRAINNINe

X,  wngde nseannesulay
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NANITVAFDUALLATIUNUT AuUsnsdearsniseainnuuysanniiinadenisdndulainaivgyinsal

& Y

aad o

unudu eg1dldedAgynisadiansesu 0.01 Ao nseaneeulad MsdeaisuuuUindelin LagnsuszTIRUNULS
dwulsnisieansnisnaniuuysannsidnasensandulavinalvyinsaluuudu egredideddynsatianseeu
0.05 fp NMINAIANNATY TIFWUINS 4 dnasionsdndulanalvginsaliuutu Sovaz 75.0 (R2 = 0.750)

HAN1TNAFRUANLATIU WU AakUsaunImuInsiiinadenisandulaidialvginsaluautuegiadl
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WedAgynisadffiszdu 0.01 fe nsidnuazidilagndn msldanudedusiegndt uwasarulugusssuves
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N15U3INT diuusauninuInsidnasenisandulaaiveinsaliaudu egreildeddymieadnnse du 0.05
Ao NMsmavauawagnd laemulsdnaninanenisinaulaaivgyinsaluauty Sesas 85.4 (R2 = 0.854)

6.2 aAUsana

o

’JﬁlQﬂigﬁﬁﬂ‘ﬁ 1 LﬁaaﬂHﬂigﬁUﬂﬂiﬁﬂﬁqﬁﬂ’]iﬁaﬂﬂLL‘U‘U‘U‘Jim’m'ﬁ Qmﬂwwu%wuaxmﬁfmﬁﬂwm

t 4

Wl N TNMIUTY Bneoies TwingnsAng

o

e

NM53denuIINMsdeasmsnainkuuysnsianuddgluszauinn Jeaennnesiuuuifnves Helen

'
= ' '
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