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Abstract

The research aimed to study the digital marketing management of local coffee and ready-to-drink coffee
flower products from the Namnao Arabica community enterprise. It was a qualitative study conducted through
structured in-depth interviews with nine representatives from the Namnao Arabica community enterprise.

The research findings revealed that the strategic indirect marketing management for the coffee and
ready-to-drink coffee flower products of the Namnao Arabica community enterprise included the establishment of
a Facebook page named Namnao Arabica Coffee. They began to promote news, activities, knowledge from the

research results, posters, videos, and e-books to help support the marketing of the products during the initial phase.
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