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This research aimed to: 1) examine the current conditions of local product production, public
relations, and distribution, and 2) design and develop creative digital media communication to promote
local products. The study focused on a case study of Sila Homestay, Sila Municipality, Khon Kaen Province,
Thailand. The sample group consisted of 20 members of the “Sila Homestay” community enterprise,
selected through purposive sampling. Data were collected using in-depth interviews. Key informants
included the group leader, 13 product producers, and 6 individuals responsible for product distribution and
promotion. A questionnaire was used to assess opinions regarding creative digital media communication for
promoting Sila Homestay products. Data were analyzed using descriptive statistics, including mean and
standard deviation. The findings indicated that Sila Homestay local products with strong market demand
include traditional Tung Maeng Mum handicrafts, marigold-based tie-dye fabrics, Riceberry rice sheet soap,
and local traditional food menus. The design and development of creative digital media for product
promotion included communication principles, creative digital concepts, motion graphics and video media,
product-presenter alignment, script development, message design, and online dissemination through digital
marketing platforms, particularly TikTok marketing. Overall satisfaction with the digital public relations media
used to promote community products was at a high level (X = 4.41, SD = 0.70) Digital marketing through
TikTok effectively enhances brand awareness, customer engagement, and sales performance for
community-based businesses. It expands marketing channels, attracts new customer segments, and

increases opportunities for product purchases and community tourism
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Figure 3 Stakeholder Meeting to Discuss Concepts for TikTok Marketing
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Figure 4 Distinctive Local Products of Sila Homestay Featured in Community-Based Tourism Activities

a o

fumoufi 2 MavonuuUNArNIIKARADRTT MaReamsUsrrduiusiedeRiviansnatnnngen (TIKTok)
nsnsaaesesdlelaeifervgaiudariuiiideuumianiseonuuuuaznisuand ofdvia Muarumanzly
nsdoUsTvduius

nstunomuazduneu fvuadhmng msdeuundiiuies (script) fmiunTaisewmunisimug
waAnAudnanSastuduillaneiy Jszneudae eides makuiudes g*dLmesﬁ%auawamﬁmsﬁﬁuﬁu 4 dua
lduA frifadoumnaenaaides meviguss aywiumndrilsfivesd uarennsBauiiuiu Menmadiiessn
shumstnvieaiisnandsaniuiiniy dsvaunisainssinnguiamiagury “Aatlenand” fensaiiifloduiid
domidlade taula msderldinas dma fusseeiidaau nwedoulm awils doma Fosusd naid
wnnsniFessniiinturesianssy Aldmgiuuazgunsal Midluniswdn funeu niswdn ugnmadouanevedn
(storyboard) Yunil leunnanInsas ﬁmummaxLﬁamaqgﬂmwﬁéﬁ’aqmiﬁwLauau,u'qLﬂwﬂ'amﬂ W 99Uy
mslumsaneshads sufifmusundansdeas msaiassasedendva

nMsandenda nMsmatnRngen WuadassAdntedu (short-form video) fldmsiandes (storytelling)
nszuafuauaynuazliany oadenissuuaziiugenvie Wiuiliaesang 4 noulandnguitinane
Tugaidva aadfleduiifidonudiladne uhaula madenldinas Ama fusseisdidaiau iileyssvduius
wAnSasiAudiuiulasngnguidmnednieade egsdeidesdicnuaiianeiiingfnnuminiu daantad
d191y warlasen gniwa (2568) namliin maaeugilafinadsuanlunsdnaulade fuilaauesin TikTok
duunanrledudildYuanudsuwazund efoludiunisdevisesulatfanunainunaisvend onidsae
ahuuszaunisalfiunnsndlasiamzludunisaiausegdlanaznisaiisannunseds Jaduiadofiadnaninuyniu

AustaafulUsua

Asian Journal of Traditional and Innovative Arts and Textiles



276 0 @

Volume 5 Issue 2 May - August 2026

MwUsznauil 5 a5UULININAR N1TAsUNUANITHARKAIIUDTY

Figure 5 Summary of Concepts for Practical Production Implementation
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Figure 6 Storyboard for the Production of Marigold Tie-Dye Fabric Using

NWUsENOUTN 7 aneTUaTA §uINL

Figure 7 Storyboard of Tung Maeng Mum

nwusznaud 8 anesvese ayusudlsdiuess

Figure 8 Storyboard of Riceberry Rice Paper Soap
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amUsEnauN 9 anesuase anToaIuAuduAAleuAnE

Figure 9 Storyboard of Traditional Isan Cuisine at Sila Homestay
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Figure 10 Digital Medlia Production and Public Relations through TikTok Marketing
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Figure 11 Number of Viewers of TikTok Marketing Content for Local Products
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Figure 12 Presentation of Marigold Tie-Dye Fabric
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Figure 13 Presentation of Traditional Spider Flag (Tung Maeng Mum)
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Figure 14 Presentation of Riceberry Rice Paper Soap
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Figure 15 Presentation of Traditional Isan Cuisine
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