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Marketing Mix Factors Affecting the Purchasing Decision Behavior of 
Pork Retailers in Swine Purchasing in Chumphon Province  
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ABSTRACT 
 This research ware integrated with Qualitative and Quantitative 
research. The objective of this research were studied (1) the relation factor 
of marketing mix (7P’s) and purchasing decision of pork retailers in 
Chumphon Province (2) To study the marketing mix (7P’s) and purchasing 
decision of pork retailers in Chumphon Province and (3) To analyze the 
marketing mix (7P’s) which was affected in retailers in Chumphon Province. 
This research using both qualitative research and quantitative research, 
used in-depth interview from 8 experts and analyzed by content analysis 
technique. The quantitative research samples were 196 pork retailers in 

Chumphon Province. The research instrument was a questionnaire that has 
been tested using descriptive statistics and multiple regression. 

The research found that (1) the opinions of experts in swine industry 
showed that marketing mix (7P’s) and the purchasing decision behavior 
factor that the equally important. (2) The results of marketing mix (7P’s) 
found that average of process factor, physical evidence factor, product factor 
were high. Purchasing decision behaviors found that the average of 
evaluation of alternatives factor and post–purchase evaluation factor were 
high. And (3) Marketing mix (7P’s) affected in purchasing decision behavior 
of pork retailers in swine purchasing in Chumphon Province at 0.05 % 
significant level.   
  
Keywords: marketing mix (7P’s), pork retailers, purchasing behavior 
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 4.2K� C���	'D�E�0 ������2$�0	�����	���! (7P’s) 1���M���		���	
��!���N�O+,�%�"C�����0�����+,����	N���	O+,����	 N���"�$�!&���	  
 ��%��%��
��)��"$�)���I��7�(�"!�
����7�������/�_��� 	��	�!�
�

��"!�%��/��. (7P’s) ;���=<)<����%��6��!
%� @�%��A6��!
%�@��	�$
	.

&
�,� ��%��89%:�� 	��	�!�
���"!�%��/��. (7P’s)  ����
��=</��

(��!��0�������
��196 )� ,�
�� � 	��	�!�
���"!�%��/��. (7P’s) 

.<��%�"�
�%����)���I��7���%��7!
. �������)6�.<���	%:'"���

%��+�,(�".<�����/+	'H� /�����.	� !�
�.<��%��!���!���%��/��.��

)���I��7��<����7!
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�.<��,�/�%���%��/	.!��@�A6��;���=<)<����%��6��

#���#��$&(	 #���)�� 
"����
���������	�
���
�
���� (7P’s)
1.� 	��	�!�
���"!�%��/��. (7P’s) �	 ��  6 .<�� 7 87.5

(���/+	'H� !���!���%��/��. &�������	.���$���� 

�
))� �	%:'"���%��+�, %�"�
�%��) 

��)
��!��)	���%��7!
. (�"������������%	�

2.� 	��	�.<����)� !��)	�@��".	����%��� ��)� 1 12.5
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/����� /�������)�`.< 
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1. ,�/�%���%��/	.!��@�A6�� 3 .<����)
��!��)	� 5 62.5

��%��7!
.(�"������������%	� .<��%����"��'/	
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�

.<��)
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 4.3)  C���	$���	���3 
 � 	��	�!�
���"!�%��/��. (7P’s) ��7!����/��,�/�%���%��

/	.!��@�A6��;���=<)<����%��6��!
%�@�%��A6��!
%� @��	�$
	.&
�,� @&<!0�/�


��)��"$� Multiple regression analysis 
���%�� Enter -.�(���%��89%:�

���� 7 � 	��	� )6� � 	��	�.<�����/+	'H� � 	��	�.<����)� � 	��	�&������%��

�	.���$���� � 	��	�.<��%��!���!���%��/��. � 	��	�.<���
))� � 	��	�.<��

�	%:'"���%��+�, (�"� 	��	�.<��%�"�
�%�� ,�
�� %���.!�� 

Multicollinearity -.�@&<)�� VIF ���%�
��)�� VIF ;��/	
(��/<�� 	��	�

!�
���"!����%��/��. (7P’s) 7 � 	��	� ��)��/	 ��(/� 1.415-2.021 A97���)��

�<��%
�� 10 (!.�
��/	
(��/<�`����)
��!	�,	���%	� (�" ,����'�)��

!	���"!���� �!$!	�,	����"$
���/	
(��/<� � 	��	�!�
���"!� ���%��/��. 

(7P’s) ,�
�� ��)
��!	�,	���%	�/	
(��/��,�/�%���%�� /	.!��@�A6��

��������	�!��)	����!0�/���7�".	� 0.05 -.���)��!	���"!���� � !$!	�,	���

�"$
��� .066-.653 %��
��)��"$�0.0��(��,$
)=';�� � 	��	�!�
�

��"!����%��/��. (7P’s) ��7!����/��,�/�%���%��/	.!��@� A6��;��

�=<)<����%��6��!
%� @�%��A6��!
%� �	�$
	.&
�,��!����0,��%�'�     )��

,�/�%���%��/	.!��@�A6��;���=<)<����%��6��!
%� @�%��A6��!
%� �	�$
	. 

&
�,� `.<��������	�!��)	����!0�/���7�".	� 0.05  (F=40.514, P=0.000)  

(�")��!	���"!���� �;��%��,��%�'���	���
�  (AdjR2) ����%	� 0.587  

.	��	 �� � 	��	�!�
���"!����%��/��. (7P’s) �	 �� 7 � 	��	� (�")��)���7     

!����/��,�/�%���%��/	.!��@�A6��;���=<)<����%��6��!
%� @�%��A6��!
%�

�	�$
	.&
�,� ��������	�!��)	����!0�/���7 0.05  
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��)� � 	��	�.<��&�������	.���$���� � 	��	�.<���
))� (�"� 	��	�.<��%��

!���!���%��/��./�����.	� !�.)�<��%	�%��89%:�;�� Waqash and 

Bashir  (2014)  ��789%:�� 	��	���7����/��%��!�<��)
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,�/�%���%��/	.!��@�A6�� ,�
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(2557) [10] ��7`.<89%:�%��
���%��/��.�,67��,�7���.;����6��`%�!.(&�����

$�6�(&�(;�� @��	�$
	.�&���@$�� ,�
��� 	��	�!�
���"!����%��/��.����

/��%��/	.!��@�A6�����/+	'H���6��`%�!.(&�����$�6�(&�(;��;���=<;��@�

����+���6�� �	�$
	.�&���@$�� ��%���:	� A ���:	� B (�"���:	� C 

(/%/���%	���������	�!��)	����!0�/���7�".	� 0.05 %��
���%��/��.�,67�

�,�7���.;��!��$�	��=<���/��. (The Challenger) )6�/<���/����)
��

,�<��;��/����@$<(;��(%�����=��!�� !��$�	��=<�<�&�� (The Challenger) 

)
�����=�(���
�%����$��)��
����������	�@&<  !�
��=</�� (Ter 

Follower) /<��,	{�����/+	'H�@$<��) 
��$��%$�����%( �"��

)
'+�,!=���<�%�
���=<���-+)��7 � 	%!
;+�, (�"�=<�
��/��.�I,�" (The 

Nicher) )
�@&< CRM �,67�!�<��)
��,9�,�@�@$<%	��=<;�� (�"!�<��)
��

(/%/�����%)=�(;��; 	�  
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`.<(%� .<��%��)<�$�;<��=� (�",�/�%�����7�=</��(��!��0��@$<
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Waqash and Bashir  (2014�5���789%:�� 	��	���7����/��%��!�<��)
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,�@�(�"���`�!=�,�/�%���%��/	.!��@�A6�� ,�
�� ,�/�%���%��/	.!��@�

A6����7!��)	�)6� )
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 5.3) ��	$���	���30 ��� ���2$�0	�����	���! (7P’s) �� .�2"C��2��M���		�
��	��!���N�O+,�%�"C�����0�����+,����	N���	O+,����	 N���"�$�!&���	  
   5.3.1) � 	��	�!�
���"!����%��/��. (7P’s) �	 �� 7 � 	��	� (�"

)��)���7��!����/��,�/�%���%��/	.!��@�A6��;���=<)<����%��6��!
%�@�%��

A6��!
%� @��	�$
	.&
�,� ��������	�!��)	����!0�/���7 0.05 !�.)�<��%	�

���
�� 	�;�� Groenewald, Prinsloo (�" Pelser (2014) ���%��89%:�

��67�� � 	��	�%��/��.��7!����/��)
��!������;���<��)<���6��!.!��$�	�

��"%����$��@���"��8(����%�@/< ��%��
�� 	�,�
�� � 	��	�%��/��.

���%�� .<�����/+	'H�)6�/<����!��)<���7!.@$�� .<����)�)6�/<���$��"!� 

.<��%��!���!���%��/��./<����(���.���7������7�= <� 	%  .<��%�"�
�%��

�<��)<�/<���������
.���
 .<���
))�/<����� 	���8	�`�/����7.�/���=%)<� (�"

.<���	%:'"���%��+�, /<�����<��)<���7!"��. %������
$��/<��!"��. 

 

 5.3.2) .<��,�/�%���%��/	.!��@�A6�� )<�,�
��,�/�%�����7!��)	�)6� 

)
���������@�%��A6�� %��)<�$�;<��=� %����"��'%��/	
��6�% %��

/	.!��@�A6��  (�",�/�%���$�	�%��A6��  !�.)�	��%	����
�� 	�;�� 

Chamhuri and Batt (2013) [11] ���%��
�� 	���67�� � 	��	�.<��%��/��.��7

!����/��%����6�%�<��)<���6��!.!��$�	���"%����$��@���"��8�����A�� 

,�
�� � 	��	�.<��%��/��.��7��)
��!	�,	���%	�%����6�%�<��)<�)6� � 	��	�

.<���
))� /<����)
������%	���� � 	��	�.<��!���!���%��/��. /<����

;<��=�!��)<�&	.��� � 	��	�.<����)�/<���$��"!� � 	��	�.<���	%:'"���

%��+�, /<����)
��!"��.(�"/<����/�� Halal � 	��	�.<��&������%��

�	.���$���� /<���.�����!".
% � 	��	�.<�����/+	'H� /<����@$<��6�%
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