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ABSTRACT

The research aimed to examine the tests effects of corporate
image on organization success of accounts firms in Thailand. The study
used questionnaire to collected data from 130 of account firms’
executive in Thailand. The statistics used for analyses were mean,
standard deviation, multiple correlation analysis and multiple regression
analysis. The results showed as following: 1) the corporate image in
the aspect of veneration and faith had positive effects on organization
success as a whole (B = 0.675). The corporate image in the aspect of
belief and acceptance had positive effects on organization success as
a whole (ﬁ = 0.576) and 3) the corporate image in the aspect of
administration dexterity had positive effects on organization success as
a whole (B = 0.479). The predictive power of or variables was 72.60
(R* = 0.726).
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