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Abstract

The growth of e-commerce played as the vital factor on parcel delivery business competition. Demand of
customers in the urban and rural area had difference. Hence, this research aimed to study 1) a component of
factor to making a decision of parcel delivery services in the Thai-Cambodia border market 2) a proposed strategy
for the development of delivery business in the Thai- Cambodia border market. The research was conducted by
quantitative and qualitative approaches. The samples were 400 businessmen in border market Thai-Cambodia and
the questionnaires and the growth share matrix were applied. The collected data were analyzed by Exploratory
Factor Analysis (EFA), Principal Component Analysis: PCA, and Orthogonal Rotation by Varimax Method. The results
revealed that the component of factor to decision making parcel delivery services in the Thai-Cambodia border
market comprise 6 include customer service, operation, expenses, communication, accessibility, professionalism
and corporate image. The component 27 variables with a total variance of 52.94%. Each component describes the
variance of 29.69% 5.89% 5.45% 4.31% 3.84% 3.76% respectively. Selection strategic for the development of

delivery business in the Thai-Cambodia border market would be appropriate with business potential.

Keywords: Exploratory factor analysis, Organizations development, Strategies parcel delivery
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up Points in Stores) WuuUszwANTAE Uaz Giiudunisy
99238y (Automated Lockers Networks) WuuUseine
wosiu WieUszdvannvensvuddlUdsiuslannuanying

(Last Mile Logistics) anszezLianlun1siiunis uay

% U v
Uszudaalaane
fauusdu fanusmu
ganavudaian nan . )
NAENSNITNALNBIANT

mafmeuaulne-iuy

JUN 1 : NFRUUIAANTIRY

ad o a

4) F/ANAUNITIVY

o

ANSANEIIFe A NIUNTITeLTIUSUN (Quantitative

Research) TuUMDUNITALRUNUY AuseLeuionis

1
v o

pNaIR U
4.1) Ussvinsuasngusieg

nausteg1enldlunisAnwndavsunu e glduinis

a

g3nvudaian na1nnsA1vgLaulne-fuyy1 3113

q

°

WIUVUINNGUAIDE19RI8T3VR (Stevens, 2012) Na7

o A

1 NAUAIDY NN

q

IR09d 5-10 1U0991UIU AuUS %5e

o

P8 NURENATNAIUTINIWAIDEN 3 318 fip 1 Fauys

TuauIeURTUIUAUSALTANWIT1WIU 30 FanUs

v '

Fo9ldnauAie

q

gantglun1sAneag19tey 914U 90

o °

A0 FIdelaiinasdrsianazuanuuuasuaiuiy
Aldusn1sgsivudeian nainnisArvewaulne-fuyy
71U 460 aUU lﬁu,waa‘umuﬁauyaaﬁuazmmm
AaseAld $1uru 400 atu Ussunsildluauddeiiaedd
277U 400 AU
4.2) 1n3oadloMlilunsse/sausmdoya

4.2.1) wuugevay Tnewlseondu 3 du Teun dud
1 foyadruyana druil 2 nsidenldusmssuvudaian
natan1sAIIeLaulne -y wazdiudl 3 Toiausuuy
n1slduinisSuvudaian aatanisivmeunulng-funy
e liiudeyatunduinetng

4.2.2) 4WUUFI899 NNUUUII8INITIATIERANEAIN

3309 (The Growth Share Matrix 38 BCG Matrix)

22

4.3) Bmsinudeya
4.3.1) Fnwnenarrauiseiineadoeiundnnis naud
WWIAR NANNITIANITOIANT NTAMUANALNTDIANT Uag
AMNMNSIIUSNNT g3navudaian wavasawuuaauniy
4.3.2) A5950UANINUALUTTUAINTOANABIN 1Y

LY

Ineldarnstniuaannded (Index of ltem Objective
Congruence; 100) Tnogidrwngy 4119 3 au A1 10C
Wiy 0.82 uazUsuuss unluanudelauouuy

4.3.3) nyavdeunuiesuvesuuvaevaty lagldi
wuvasuarulunaassivainngudiedis (Try Out)
AlFusn1sSuvudaian aatanisAgeuaulne-iung
$1uan 30 AU uay ATdeuAITesiy (Reliability) Vo3
WUUABUDIN Cronbach’s Alpha Coefficients laA1a21a
Fosuldemuideiulunuuasuamsm whiu 0.89 ddlu
885119 0.70-1.00 (Taber, 2018)

4.3.4) dhasuuuaeunIuunngusIoes

4.4) myuATITiTeya

4.4.1) mM3iATIzVteyavinuvuaevnIn Uadenis

Y a [ ]

donlduinisSuvudaian nainn1sAmeuaulng-fuyen

aa

freadfriaddudsnuuninTgIu wagn1sinTIen
29AUTENDULTNAN519 (Exploratory Factor Analysis: EFA)
lnensraaeuaumzauvesfoyalaeainvillnives-
lulyes-aafa (Kaiser—-Meyer-Olkin) WayAn Bartlett’s
test of sphericity Asd1AYN19@dA wagnIAILUNING
anduiusseninegveiuys \iearnesiuszneu (Factor
Extraction)

4.4.2) msannesrsenay (Factor Extraction) 918735
09AUIENBUNAN (Principal Component Analysis: PCA)
Tnefia1sauna1nAl Aletnu (Eigenvalue) 1nnin 1

4.4.3) vyuunuesAUsgnay (Factor Rotation) $1g
Wn1IvyuknueIAUsTnouLuuaslsinuaakuUNTUUND
(Varimax Orthogonal Rotation)

4.4.9) FonAnimihewsssnouuasiitoassyneay

4.4.5) UATILAF WMV 1GIND VOIAUTNTTUTUES

o v

Wen WaﬁﬂﬂﬂiﬂﬂﬂﬂLL@UIWS—ﬁNWﬂSUW INUUUINEDINT

q

AATILNENEAMGINT (The Growth Share Matrix 1130 BCG
Matrix)



4.4.6) Sanqugliuinissuvuaaian na1n13a)
Meunulne-suny \iedainagndnisiannesdnsgsio
wudeian lnglidayanisimsieviesdusenaunisidentyd
Usmsiuvudaian aainnisimeuaulne-fuyy 19
Fliuinns srufuesdanudmunsimuanagndiiions

WAIL1DIANS

5) NANITINE

5.1) wan15AnwievAlUsEnavYetlivenIsidonlvuingg
ganaYUAIAY 7aIMNITAITISUAUINY-AAINY)

asfUsznavvesladunisidanlduinisgsiavudaian
AN IATIBLAUlNg-fune) 31u3u 30 duUs (AL-A30)
Usenoudiy dauUsiAfuAmnInnIsliuINIsIIuIY 16
frauds dauusiaauanuianelalunisldusnisdiuiu 6
FUT WaTAILUIATUEIUNENNIINITRAIAIIUIU 8 AILUS
AnadeuayauDouuLInIgIuLewaLls Feed1iuain
wnlutios fauanslunisned 1

Sunmearnyasowuvestoya wui KMO =
0.91 A1 Bartlett's Test of Sphericity &A1 p-value VAU
0.00 kane11 Aauusiianununzaulunisldmaiannig
pszesduszneu fauandunnsei 2

Larn1sanneIRlsENaUAEIsNTIATIZIBIAUSENBY
nan (Principal Component Analysis: PCA) uanslun1514

K

M1519% 1: Aefeuardinndeduuinnsgiuvesiuys
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A5197 2: A KMO and Bartlett's Test
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