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Abstract

This experimental-based research targeted to study Comparison of platform advertising effectiveness affecting
Princess Connect Re: Dive game download on Android mobile operating system through digital marketing tools
Google Ads and Facebook Ads Mobile Online-Game Case Study titled “Princess Connect Re: Dive”. The Case Study
Ini3 Games Co., Ltd. The Data collection consists of The Google Ads experiment, which uses the Google Ads engine
through the Google Display Network (GDN) search engine, and the Facebook Ads experiment, using the Google
Display Network (GDN) search engine. Banners with Google content (Google Ads) success can be measured by the
number of applications installed (Install) and the cost per install (Cost Per Install).

The results showed that The Google Ads platform is more effective at generating installs than Facebook Ads,
and Google Ads can also make the cost per install application (Cost Per Install) cheaper than advertising on
Facebook (Facebook Ads). However, both platforms are communication channels that help create awareness.

motivate and lead to an opportunity to generate sales.

Keywords: Google ads, Facebook ads, Cost per install, Digital marketing communications, Digital media advertising
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vowhaosunanrlesusanldlasogednau wasdilddaya

UszanS mnwaausazinanilasiinganfinnd (Install) Altane
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fonN15AnR 9 (Cost per Install) AAN (Click) N1TLARINA
(Impression) Click through rate (§98iaz CTR) Tuwannasu

Tyuanunsaassuseansnalaaian

q

a s

NTIATIENTRYA NMTIATIEITeYaALYIINTIATIEN
Foyaninnisvadeu senfiadd (Install) Aldg1esons
finda (Cost per Install) 31WuUN15AAN (Click) NTUARNIND
(Impression) ATlEIBRBNSUAAIKE (Cost per Impression)
uag Click through rate (5owag CTR) muméaﬂﬁaﬁumqﬁa
(Google Ads) sagitinnung App Promotion lagidenidu
App Installs wautdey Tnsluwauigyfinanazdsznauld
728 W5 09 (Headlines) $1u7u 5 w3 09 A1asune
(Descriptions) 113U 5 Ae5ule waggunin (Image)
91U 3 JUuuu drunedn (Facebook Ads) lUTguLigy
goninds AlddesensRads S1UUNSAAN N1SLERIHE
Anldd1esensuanina waz Click through rate Tun1s7e
laiwa WU gy n (Facebook Ads) T1U3U 1 wAsLUgy
(Campaign) 1 wanaLem (Ad Set) AIBLUULUDS lABMUN
(Banner Ads) 1 3 3UuuY Tnediftugiudeyaiiendu 1wu
naudivang e 918 Aaula szeznalunislavan
Frwauiudillavandwindu wdrnadnsuniana w1y
TUsunsuingdn woalLwiaes (Facebook Ads Manager)
wlglunsiona

ﬁqﬁ?umm%aaqﬂdwsamwmﬂmwmmmmam‘vxla%u g
(Google Ads) wavilen (Facebook Ads) n1slawauu
uwnanadala favanunsaiiiy sensiuiumsinge (nstal)

v A

lgad

'
d

N

4n wazdeAnldineron13AnRs (Cost per Install) gn

9
Y
gn lngilauuszanauaulgar 1,100 um dmsuniia

(Google Ads) wazinwUn (Facebook Ads) dauUszanu
wasUayae 1,100 UM 5933 2 unannlauagldeulseinaed
#l 2,200 U

5) HANN5IVY
NNSANINUITLLST B9 “WTsuisulsea@nsuannsg
T2 NanNas U LHNas an15A1LanLNY Princess

Connect Re: Dive vusguuljufnisiiedia Android K1y

a

LAS 9L BNISAATARD

L a

a nwNa (Google Ads)

]

(Facebook Ads) nsel@n®1 Mobile Online-Game ﬁi‘j"amu

waginadn

Y

“Princess Connect Re: Dive” nal@usem 303 wnud 911n



Wisuiisuiumanlesilvuiianinsoairssennniluan
Igannniniu” iWunsidofiedulsslevisogusznaunis
memafunusndoyannnisvilavanni 2 uwannesy
Ingn133ARaa1N QiAia (Google Ads) uazinadn (Facebook
Ads) fianunsaianadnslieausiuguazgnsios Inegide
agvimsnnaaoudeyaid oldvaaouasumud ivun
SEBE1 NN ITORBATINIG 2 unaradiuaesiiunis
paeuLIeuLfisussAnsuavosia 2 unanesy fiay

AUNIANEATINIUNTTAAAY (Install) lagefign uazdl

e

AldA1eson1sAncs (Cost per Install) gniign lneeidedl
msvinlavanuuunannesuie 2 uwaavesuil avdansly
WwIwlan1e 9 109 2 uwannesulaun niia (Google Ads)

wazign (Facebook Ads) a5unesgasiBunmail

M15799 1 : UseAvisnanslawanuuniia (Google Ads) flanisaing

gannUlnanny
Cost Cost | CTR
Ad Group Cost per Y
Installlmpression|Click| per per | (388 | Cost
Name Impression
Install Click | a2)
NOV2020
60 | 22,900 |674|18.33| 48.03 |1.63]2.94(1,100
Product

asuninsinwaulyveaniia (Google Ads) laudl

' v
N 13 a o

v s 1 o
10 UTEAIALN OdI198ARARA Y (Install) N1UATIVY App

=

Promotion &

a o

fnsn1swaninalawan (Impression)

22,900 As9 dwannan (Click) 674 Adn A1LY3186BN1S

waEnanalawan (CPM) 48.03 U Aldanamanisadn (CPC)

1.63 v Click through rate 8¢

¥

288y 2.94 wayinng

v
o

TI INANANTITNNA BN

o
i

AnssuaUnaLatu (Install) 60 A

WiguWleuUseansravesunanvlosugiia (Google Ads) 1

"Lé’l,l,amiﬁl,ﬁm'wﬂﬂiéﬁgﬁmqﬂizaﬂﬁmﬂwwmLLUU App
Promotion Taglduuuunislananiia #aides (Headlines)
119 5 Fu AeBue (Descriptions) U 5 Tu uazguAm
(Image) $1uau 3 JUkUU ailsanmsly WaFes (Headline)
fidelaonse 1Wnladie avamnsavilifiAnsennisiings
(Install) ladnangusuunslawadszinnaaiuiy way
suLuunslavanseimilade (Ad Text) a1unsaasiegen

v
a o

Anaalanninldguuuulunislasandesunim(Banner)
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P13997 2 : UseAnswanislawanuunaln (Facebook Ads) fens

#513eannulvaniny
Cost |Cost per| Cost | CTR
Ad Group Y
Install{Impression|Click| per |Impressi| per | (588 | Cost
Name
Install|] on | Click | a2)
NOV20 _PC
O_ANDROI
D INSTALL| 30 | 21,416 | 85 |36.67| 51.36 [12.94/0.40 (1,100
Mobile
Games

ayunmsvasauUgyvatnasrlasuwzdn (Facebook

Ads) lnedlingussasAiiiovanfna (Instal) K1un159n

'
=

App Install § 988 ms1n15uananalawa (Impression)

21,416 39 uoamnan (Click) 85 AdN AlEa18ABNISLARINE

Tawaun (CPM) 51.36 U Al Iemenisaan (CPC) 12.94

U1 Click through rate 8g 715088y 0.40 Lagdn15ANAS

1]
o

LoUNALATY (Install) 30 ASY
IMnuan1sNAasnUSouisuUsEaninavasunannasy
wlwin (Facebook Ads) fleuandlififiuinnisasingUszesd

n1slawauy App Install lagldguuuunislavandae

3

JUNM (Image) 9117w 3 Uuuu auiiuladnguninlawan

Ad 1: IN-GAME Character aglananfiansisluldosasson

q

o
(Y

fnng (Install) wazaldanemenisinng (Cost per Install)

= A
NaANNdN
L] q

3199 3 : Wiguiiigu lavanniia (Google Ads) uaglaiwaulain

(Facebook Ads)
Cost Cost | CTR
Cost per Y
Platform (Install|lmpression|Click| per per | (59¢ | Cost
Impression
Install Click | a2)
niia
(Google | 60 | 22,900 |674|18.33| 48.03 | 1.63(2.94(1,100
Ads)
wlwdn
(Facebook| 30 | 21,416 |85 (36.67| 51.36 |12.94/0.40|1,100
Ads)

6) pAUT1ENE
AINNITANBIUITELTINAABALS B9 “LWSyuLiieu

Jseansuanislawnivaswnannasufinasanisaniulvan
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LY Princess Connect Re: Dive Uussuuyfufin1siiede
Android H1uLA3sflen1snatnfsa nina (Google Ads)
uazilgln (Facebook Ads) NselAn®1 Mobile Online-Game
Founu “Princess Connect Re: Dive” angl@u3em 8w
1nud 911a ﬁﬁwaaiamjmﬂmuwﬁﬁmumﬁu’a 2 unannos
annsaeiuTenalawel
6.1) UszansuaveanIslawalInun19Ye9919 Google Ads
ludszinmueunaintuyeunueeulaiyuiede nsdldny
N4 Princess Connect Re: Dive

Han13@ nenaslawasTuYeanIwnanvesuniia
(Google Ads) Tuusztnnieundinturssnuesulatvuile
fia n3AANWI 1Y Princess Connect Re: Dive @13150a3y
i1 nslevaniudesmaunannesugiia (Google Ads)
fienuduen esanmsldauussanalunislasanivindu
seyrinaunanasuniia (Google Ads) uaguwannlasanan
(Facebook Ads) #u71n 15l IULNaAN DT UNLAR
(Google Ads) Tnenfmadusonnisings (nstall) @1snse

=

Usgansualanniunanwesuwladn (Facebook Ads) &ia
2 wihdhesuuszanadunislavandildivindy waztnanvlasun
\Aa (Google Ads) feanunsaasauszavswaluniumg 9 1a
andnunannesunedn (Facebook Ads) lunn 9 Aruiguy
FUUNTA AR ¢ (nstal) $1u2UAITRARIHATeWaA
(Impression) 31u43uN15AAN (Click) 8ms1n15AaN (CTR)

AlgI8son13AARY (Cost per Install)

6.2) UszansuaveinIslawal s 1419999979 Facebook
Ads ludszianuaunainsuveanuseuladvudede
n3alfing 10y Princess Connect Re: Dive
HAN1IANYINTTlavAINUY I IuNannaTunLAa
(Facebook Ads) Tuuszinnueundindurssnuesulatiuy
dofe nsalfnw) LNy Princess Connect Re: Dive @11150
asulan mslevanrudemaunaslesumladn (Facebook
Ads) laifianuduen esannsldsuuszanalunislasan
fwidusginaunanrlosumietn (Facebook Ads) uas 1
1N a (Google Ads) umUsednsarnlunislawuives
unannasugdn (Facebook Ads) Wweludus1uIunis

o
a 7

fnag (Instal) 9ruduUn1shanInNalawal (Impression)

F1UUN5AAN (Click) 8M51n15AAN (CTR) AlYINemBNNS

22

finste (Cost per Install) Fvanusaaguladn nisTawansu
Foaangln (Facebook Ads) laifinnudue {losnnis
Twuszanalunislavaniivindu wilduszavsaimsingd
nslasaruLnanlesuniia (Google Ads) luyn 9 A
Nnteyanasunstrsziuienislavanvesnueaulay
Uuled o NSl @n®1 tnu Princess Connect Re: Dive
asaasulai

- Cost per 1,000 Impression U84 Google Ads 4713
AUAINI Facebook Ads

- Cost per Click 89 Google Ads T A314A 1A 1NN
Facebook Ads

- Cost per Install 489 Google Ads TAMUAUATININ
Facebook Ads

HANIENUVOINITala v TEnI LA uWydn
(Facebook Ads) wag nifia (Google Ads) TiuszAnSualu
LLdguﬁLLmﬂﬁmﬁ’u Faaoandostuunainudes (Digital Tips,
2019 I¢aguly dail

1) AuAdefiLangng Lﬁaqmﬂﬁmwamwg%mmﬁﬂ
LLa%qﬁaﬁEULLUUﬂWiﬁ’lI‘ZJUEU’]ﬁIﬁWJ’]NﬂéJ’]EJﬁJu Wi dl
wwamslunisandusg sialawand unns1eiu lag

I a

unanWasuneyn (Facebook Ads) AegsAaunannasy
Tudwaiifefliglduinng amnsadanlduinsuouns q
Lifienldane wngdmsunsldutatuiFessn afreday
suluianisasnegstanuszuuae 9 wu e nU Jusiu
wAunanWesuia (Google Ads) {ugsiia Search Engine

= ' a

wiogUuuumslivimsdumdeyaieguudumesidniie

Y

& &

aslaAaum (Keyword) ld313giduisvuiivied v5e
YouTube ol iRumAdloaniiannuslan sauludenis
TawaniuUiuuvesnsiayaniuiulgdmsmueseng o
‘U@ﬂLLWﬁ@W@%&JQLﬁa (Google Display Network)

2) sYsuumsvilavanuuunannesumedn (Facebook
Ads) 1 unsdelawanifuludieauaula wginssuves
il doyauszrins “an sUnuunstelavanuuunanlady
w1 (Facebook Ads) 1 ugfldazdeuduautinua
nquidvneidenis idenawaulafideglussuuliing
wnilan lBenuUszrnsenanssng e 91y viensAnu 39
ALANNNT0ATINITTUS waENIShanINalAAUT19ANT

uwaanlasuiia (Google Ads) L1999 N12IWNRLY NUARING



muewalauaznginssuvesliinssnauidivueegis
aniBon uiunamesuiledn (Facebook Ads) fuazi3eu
wilounistinagnsnisdwasunisnainiuunan (Push
Strategy) Aomslatwannsedulviguslnanguidmneiinns
$U§ wardosmsfndaueundindu Sefuslnangutmane
wdiamuadlalurnsdudold ldannsnssyld S
nsianaan1slawa (Impression) aAoUd19vI LA lnaLABS

a

Auunanweasunia (Google Ads) wWHAEMANAAINETI 39
denalisnnnisiadanoundinduiiniunanrlesun.ia
(Google Ads)

3) sUnuunIsinlawanuuinaniesuniia (Google
Ads) umsiilasandiediAum (Keyword) laaguuuy

YDINTITIUYUTANUNAINTANY LY UNTIAWUT LRI

o
o

Sanmald

a

Judsdtudududuusnndannsaumsiefds
nslavanlugluuunuuesiiagludusaninavuivled

#n3 q alan (GDN) waglawaniflediagluduly YouTube
)

Wusu 39815018991 Click Through Rate (§n51A&n)

1NN Facebook asnnsiiunannesuniia (Google

s o o

Ads) LA UBNT DN NLUBTNHT1UIULEBE YNl1WNS
wanwaludaiulesmnsnedeng o funtu dwaldlonna
Afuslaanguidivaned danuaulonseiundndoei 3
Tona@n1siiusuIunIshaninalawan (Impression) 110
Fu flentanisedn (Click) w1ndu f6msan1sadn (CTR)
aadu dloniafadsuoundiady (nstal) w1ndu 210
Usvansnaviavundenalid Arlddresenisuancna (Cost
per Impression) gnas Aldesani1sAan (Cost per Click)
gnas wazaldSresronsfinge (Cost per Install) gnasdas

LYUAU

7) d@3Una
911138 N3 TeLT ameanns 09 “Wisuiou
Uszavsnanislavanveswnanrlosufidnasenisaninilnan
LY Princess Connect Re: Dive uussuuyfufnisiiede
Android #1u1A3 silonsma1nAdvia iia (Google Ads)
wazingyn (Facebook Ads) nselfinen Mobile Online-
Game ‘?IIE]LmJ “Princess Connect Re: Dive” aglausem

o

303 1nud 911m
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NnransAnwnuidensyilavanseinguszasdd
witoufu nishnnsuaundiady (nstall) Tneldsunmasy
wudnmila desurelunmsldlavan aniui nguitimine
svezian uavAlidefviniy udvivlinadwsildeanun
thuumnsnsiu auseaguliinnsuannavesunanasun
via (Google Ads) ansoadisgannisinge (Install) TUds
nqudvunelasiniunanwesuigyn (Facebook Ads)

o

nFRavasuadiuIungu uilaanaan e unaindun

v &

Julain

e ulayaanniia (Google Ads) uagirladnuen

Ao o

LLULes (Facebook Ads Manager) Adlftavuanladnlau
Frunannosulagiuisaadicsennisinca (Install) Ta
Wiy wazArldTesenisinga (Cost per Instal) ¢
QN1 9InmsfiseAsUuuuresnislasan anwauls
aonuil 01y e Mndloudunaziiulddmiunislawan
iy ullinadwsiiuansnafuosnsduds Tnsunanviesun
1Aia (Google Ads) f8ms1n1suaninalaiwn (Impression)
22,900 aYs feannan (Click) 674 Adn ArldTesens

Algaenan1sAan (CPC)

|
o

wananalawa (CPM) 48.03 Um

1.63 U Click through rate 98715088z 2.94 wazinis

K]

v
7

1 Ald9neman1sAnRa

[

AnsauaUundindu (nstall) 60 A
(Cost per Install) l¢ 18.33 v uazunannosunedn
(Facebook Ads) Hni1n1suansnalawan (Impression)
21,416 A%s fluanadn (Click) 85 Adn ANld3 eReNIUARINE
Tawan (CPM) 51.36 U AlgagRen1sAan (CPC) 12.94
UM Click through rate agjﬁ%’aaaz 0.40 uaziinsinsauay
WA (Install) 30 Ads Anlddresenisings (Cost per

Install) 1@t 35.93 um

8) Talauauuy
nsfinwidell Fideldvulenmalunmsiauisiesen

peAnws e luldlunisadidlenanisiiulnvesgsia

o

inudlationoulall NIUAITINUHUAITAAINAITA LagAIS

o

Tawanudandvianall

8.1) Uselgwumaan15391n75

o
[

A15ANYIITBASIL

2

N7
Y

[

pflmauiudnanudualunis

a

TawuIUULAS pliBAd v anLAa (

U

(Facebook Ads) faeinguszasdnisfnss (Install) Usziam

Google Ads) waginadn

waUnandurasnueaulatuuiaie NsMAnw LAY Princess
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Connect Re: Dive UussuuUfjuinisiiefia Android wuin
mslaraUYeI N Google Ads Waw Facebook Ads Hllkdsyl
TuidewosnnuansansnIsnanRITaluiazasosied
uananeiy Jsmsilulduselovinenseaindnsuisay
F9IMT LANAIIR UDE N dL Lﬁaﬂizﬁuw’ﬁﬂmi
dndulafiadauoundindy a¥anisiud adenisiidaus
A1SAAN LLaxLﬁuﬁ'mmﬁﬂuIaﬂaaulaﬁ Wudu lngans
AnwiiTouaznnassnislavanioudiouisaesunanmody
Google Ads waz Facebook Ads Lt o nw3unanwesula

anunsnasneennItivan (nstall) leunndniu wagdua

a

AunsasulavuuudefIviaunanmesuUssann uaz

SEELLIAINAU

8.2) Uszlewilnoainisenaivnssy

1. snmsvimsnaaesiemAdeivilidunadwiiieadu
gonRnas (nstal) wazAnldanelunisings (Cost per Install)
Mnvsaowunanesild e iaausziunanesuniAa
(Google Ads) wazinwyn (Facebook Ads) F W nadnsd
wanssfueg1sduds Tnemnueslundnisasyulunis
Tawandiduainisezidenladavanduunanresugiia
(Google Ads) ¥ avim usiiwa]n (Facebook Ads) Lo &

[

ansavieeansing (nstall) Téauiu wasdadulndea
fifendniaulnedenldanunniigalulszme §3deTadiu
Dasliguuuunislavanitaaesunanesuaaugiily us
asdnasseuUszanalunislasantuisdosunaniasy
aghawngan lnsandenldiulunislavaniuunanosun
\ia (Google Ads) 1nndnslawaniuwnanasuwadn
(Facebook Ads) 1t ol#iingaanisiaca (Install) uay
Aldgelunsinga (Cost per Install) fivanzan wazd
asenssudléenheanindeafifevevimesunanilady

2. miﬁﬂwmﬁaai’mqﬂszmﬁmﬂﬁmamﬁﬂﬁga (App
Promotion) 147Lfia (Google Ads) Aa8MsIYFURUUNTT
lawanusznntoniny (Ad Text) wazgunn (Banner) i

v v,

Dunumaldd3doseleidunuima weurld@nwsie
fmuanagnsnsnaiaiges (Headline) iuraule nszdu
wWladny uazAeung (Description) linssnguidivang
iioadmniaule faga ldsfuslnaltiinnsfngs

(Instal) Adundaluwurfnfuraulalunisiilud@neirain

24

LMNRUABLUUNNTIAYUIUTENNTBANY (Ad Text) hUU

Iuielifinanuhaulaseduslnanguidmanenniige

98 wiinuddetduanuddendnwleeiunsdfne

1aeld Princess Connect Re: Dive Wuwigansai@nwien
WAKAN15IT8YRIN1SANwIda U5t T uNan1sITeinT e
waztdudreg1edmsunisdearsnisnarnfdiadinsusny

au 9l lieaw wazUFuuslvimngauiunugu 9

REFERENCES

de la Hera, T. (2019). Digital gaming and the advertising
landscape [PDF Viewer]. Retrieved from https://library.oap
en.org/bitstream/id/d173c659-cfef-490f-95dc-f3c252e62f7/
9789048538676.pdf

Digital Tips. (2019, May 16). Facebook Ads vs Google Ads, which
one is better? (in Thai). [Web log post]. Retrieved from https://
thedigitaltips.com/blog/marketing/facebook-ads-vs-google-ads/

Feng, Y. Y. (2019). The study of effectiveness of facebook
marketing for Indie games (Bachelor's thesis, Universiti Tunku
Abdul Rahman, Malaysia) Retrieved from https://www.re
searchgate.net/publication/339738579_The_Study of Effect
iveness_of Facebook Marketing for Indie_Games

Gong, S., Wang, W., & Li, Q. (2019). Marketing communication in
the digital age: Online ads, online WOM and mobile game
adoptions. Nankai Business Review International, 10(3), 382
407. doi:10.1108/NBRI-12-2018-0073

Guntitat Horthong. (2020, December 30). IMC Integrated Marketing
Communication to make the most of Promotion in 7Ps (in
Thai). [Web log post] Retrieved from https://adaddict
th.com/knowledge/IMC-Integrated-Marketing-Communication

Kodsana. (2020, January 21). What is Google Ads (Adwords) (in
Thai). [Web log post]. Retrieved from www.kodsana.com/
blog/google-ads-Anozls/

Nattapon Yaipairoj. (2016). Digital marketing concept & case
studly. (in Thai). Nonthaburi: IDC Premier.

Nattinee Wisetchaisilp. (2018). The effectiveness of digital
marketing communications for Anantara Cruise (in Thai).
(Independent Study). Bangkok: Bangkok University.

Noon Inch. (2021, April 1). Revealing deep insight about gamers
behavior 2021, not just about games anymore (in Thai).
Retrieved from https://www.everydaymarketing.co/trend-

insight/deep-insight-gamers-twitter-2021-for-marketer/



Rashida Siridorothy (2018). Game advertising to brand
communication in digital era (in Thai). Journal of
Communication and Innovation NIDA, 5(2), 20-45.

Research and Markets the World's Largest Market Research Store.
(2021). Cloud g¢aming market - growth, trends, COVID-19
impact, and forecasts (2021 - 2026). Retrieved from https:.//
www.researchandmarkets.com/reports/4602261/cloud-gamin
g-market-growth-trends-covid-19

Shrivastava, S. & Dawle, A. (2020). An overview of marketing
communication strategy: A descriptive study. International
Journal of Current Research, 12(10), 14502-14504. doi:
10.24941/ijcr.39886.10.2020

Thanakarn Lertsudvichai. (2018, March 22). Explain the structure
of campaign, Ad groups (Ad sets) and simple ADS, both
Google Adwords and Facebook (in Thai). Retrieved from
https://digitalmarketingwow.com/2018/03/22/campaign-stru
cture-facebook-google/

Thanakarn Lertsudvichai. (2019, March 27). 3 things that everyone
should know before use Google Ads (in Thai). [Web log post].
Retrieved from https://shorturl.asia/gFnbk

Zatoshi. (2021). 5 reasons why Princess Connect! Re: Dive is the
most addictive game of this moment (in Thai). Retrieved

from https://www.online-station.net/mobile-game/323877/

25

Journal of Business Administration and Languages (JBAL)
Vol.10 No.1 January - June 2022


http://dx.doi.org/10.24941/ijcr.39886.10.2020

