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Abstract

The purpose of this research was to investigate factors, perceived usefulness, ease of use, security, trust, and
satisfaction influencing a continuance to use G-Wallet among generation X Y Z, to analyze direct and indirect
effects of factors influencing a continuance to use G-Wallet. This research was conducted using questionnaires as
an instrument to collect data 497 samples comprised of 164 Generation X, 164 Generation Y, and 169 Generation
Z were collected online and onsite with stratified random sampling. This research was conducted using the
principles of structural equation modeling (SEM) which required confirmatory factor analysis on the measurement
model and path analysis on the structural model.

The research result showed that trusting technology acceptance direct influence the intention to use G-Wallet
by .66. The analysis through indirect influences on satisfaction affects the intention to use G-Wallet, it was found
that trusting technology acceptance affects the intention to use G-Wallet through satisfaction with total influence
value of .75 at a significance level of 0.01. It can be said that satisfaction drives higher user’ intention to continue
using G-Wallets. The constructed model of continuance to use G-Wallet showed good fit with the empirical data
as follows Chi-square = 950.692 df =348, CMIN/df =2.73, Probability level (p-value) =0.000, GFI =.93 AGFI =.90, CFI
=.95, NFl =.93, RMR=.05, RMSEA=.06

Keywords: Intention to use G-Wallet, Perceived usefulness, Satisfaction
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flgn .89 sesawnAenssuiiestloninazaiudielunis
Tnuiidndwawindune .86 uazaulasnisisnsna .84
59U (Second-Order = TAMT) dswasianienssnalanily
msldu3nig G-wallet agemaiiios Tneddvswawhiu .66
wasiilodnsziiudvinansseumnuianeladiAdvdna
s .75 asulddn msduiieuseled anvasaanlu
nslgeau Anuvaenne anulingdadmaseauilunis
14 G-Wallet agn9saLilouaIngaaiuaisdu X Y Z Hiush

o

wUsdenansannuiianelavesliuins egreditduddny .01

6) asUuavanusiena

1AN1SANYINUIY n1seeusunaluladegnelila
Usznaumenunulingds nssuiieuselent anude
Tunsldau waganulasnivdinananiamssmalanuily
151433 G-Wallet agaserilos Tuvasdi pufianels
Judagemadeufisnduluniswdndulvglévinng o
Wallet 19u3n1segnasioiiies uandliifiudn gliuinasie
Lluslsdu X Y Z fenduagluluangamnumiuasuaz
Suauma windinislduinis G-Wallet fianuazaan Sous
nsldauld wavanunsatluldlunstedudldvanedudn
Tuvaueidediu gliusnisliaulingdalunisldusnisgu
\osnananuidesiuindunisliunisvesnialy uas
Wuneundindufinevaussuszlovilunisldauaas
fldusnadundn wiontull flduinsduandiidiui 6
Wallet ¥r8l9insld3redrudrdenaziiulselavisonis
Usmsiiu PaeUszndananlunissnedu uenanntu Tus
aufanelanuin anuianeladuiedemsdoudindny
Tgldusnisianuagld G-wallets saly \losarnnasld
G-Wallet fdunounaidrluldau uazdlviuinmsiituneu
nsdan1snsenliautisindesnisly G-Wallet uanslu
Wid nsaseanuianalaliindudlduinig G-wallet
gPrvduasunazdnduliglduinigld G-wallet 1daee
ﬁiaLﬁmqﬁu #0AAABINUIUITBYBY Kumar et al. (2018)
wuin msfuffsmnudasnde anudesiu uazadnudia
woladswasonusislald M-wallet agnasiaiiiososiogu
Tulszimeduiie Wazauldeues Bagla and Sancheti (2018)
nUI Mslduedmanenisiinseidnduadanauseeing

nofeagluliisnalunarfvennd uagdiaennnesiu
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NIVa9 Alshurideh, Al Kurdi, Masa’deh, and Salloum
(2021) wu ALl MsSuiiauselen anudene
N5l @ansaaInnsaifisanuneinsyeguIlaaly
nsldszuuiudiannseiindveanguilndnen lunmine de

famansiulsenAduLAe

7) doaueuuaINNTIY
7.1) Telauouuyamsugliuingg
1. aunssuitelselevd anuazainlunisldau
anudaendy wazaulingda gliuinisdesiinun

a v

Nagvs Ly Wi uAfaunsald G-Wallet Liledoduan

v v

v3auinislimniudnlrinseunquinussmaie 1yl
UimsuiufeUsgleviuazanuazainlunsly G-wallet 14
nnfiuil s2uds nagnsfagiligléviniafiuiisainy
Uaeasielunisld G-wallet 1w Insudaiounislidtu Tu
wauzideatu Addliusnisaziinnulindaunngaue

Tusnsdeiiuanueiulunisquaniulasndeves

'
a

o Y a & Sy a b o \
doyavaslduinsmaziludengliuinsiinzuuud wu

N

I 1 LY £
yanseanududruailunisly

U

fnguuiesessunsalde
G-Wallet %38 finvsudaidounsunisiidoyaluld 1o
Usslomfla o Dudu il LﬁaL?;Jumiaﬂizﬁumﬁuﬁuaz
anlinsladuazsinliglduinisdosnisiagly G-wallet
otadaiiles suarilugdenuliiuanuaziduresmises
Sguralunisnseduiasugianavnszeela

2. Frumnufiawelalasiamzdunounsldou uasns
Jan1svealiuinig {liuinig G-Wallet Sndudosdaaiy
wazgasnanuianelaliAadugliuinis W Insdasey
Fumeumadldnuiianudsenuieiidtuneudiardeul
Windselovidiuglduinisaaladrauazidneenlyain
nsguIuNslagldnannis Lean System Aipswituneud

vUu non-value viseduneudilifiuslevilagliideiy

=b

fmnuianuilaluszuy Lean System wlulviaaug

o v %

Auldninf waglimsiegntuneuiliiinUseleviiu
AlTUINNT WLUsEAVE AN ST liUSNT wagiiy
anuitanalalituglduinisiigausuazilugnisldng

19 G-Wallet agrssaiilossaly
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7.2) datauauuzluaiseasinely
WasanwaunaaduddaduniasiiaNinisiinusnng

Tval 9 eg1esiaiilos W n13Fovrevu] N15ToUILERIN

o

Advia iusiu dety FemasiinisAniaaudionslasionns
Tusnislu q Tnsamens@nesuenanuiaielstuded
woAnssunsldnuiiuanesiueenty ielmdlangfinssu
wazAuianalaludadnveslduinislundaziaiueistu
thanusildanmsdnwanuiulsauasimuite Uundindu
Taenadosiunginssuvesgliauiiinainuilunisldom
siold
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