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Abstract

This research is an experimental study to compare the effectiveness of Facebook ads on making prospects
interested in products: A case study of sticker labeling machine for B2B business under JITT Inventing Co., Ltd. The
company wanted to reach more target customers through online channels. The researchers obtained product
information from experts within the company to determine the scope of the research by experimenting with real
advertising on the Facebook platform by selecting the Lead Generation objectives. The experiment was conducted
on 2 target groups: a group of business owners and a group of people working in the packaging line in 3 periods of
experimenting with observing and analyzing the results to compare the effectiveness obtained each time.

During the first period, the results showed that Video ad formats deliver better results for both audiences. While
in the second period, 30 days after the first period, video ads still performed better among the business
owners. Image ads, on the other hand, performed better in the group of people working in the packaging line. In
the third period, the ad fields were added to the higher intent lead forms to compare the results. along with
increasing the daily budget including increasing the duration from 7 to 14 days. As a result, image ads continue to
deliver better results among groups of people working in the packaging line. The overall result rate decreased for
both target groups. However, the target customer information obtained from the advertisement after contacting
was found the information from the third period is the most practical, showing that both video and image ad
formats can attract different audiences. Moreover, adjusting the filling form, although the overall number of results

is less. But there is an opportunity to get more quality information about the prospects.
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4) Wanlunsivy

Teildunuisedmeaes (experimental-based
research method) Ingldiadesiion1siUsuiisuyszavsua
vostusulavauIvuLnaniesuedn (Facebook ads)
nnsiiusivsndeyasinnguidinuneasa drens
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i jnldnniiae

Tnglawainsia 2 sUuuuldun 33le (video) uazguam
WUUWULLUES (banner) IN1358utayaduAiuuuiigdfiu

a a
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nseenuuuiienilavan §AdeldiauianuuiAnyes
Chaiyapong Lapliengtrakul (2020) Tnedsuwilslédingatia
Consideration Strategy RANDONLUUTOAMUNINAITAAN
Iinguidmungiinadnuidnesinlaniuuuifn “Fogg
Behavior Model” Fogg, BJ. (2009) Tngldudnnisitazte
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2N
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@

§39911N11509NkUUL NN e B lANa 2 Lan

@

R

wadnsivdeuagruNldiusenisanduladimsuilade

q,
n1WAATedgIRa B2B liutstusudeile wagguan
wuulues samdsssazidenluteninulawmul (caption)
venniliitelilawnfinmanouaussuintu ideldidy
YuiinszduliiAnnisadn (call to action) femslid gy
Yuitdu nazdu Tneananidlonluunauves Satitax

(2022)

4.1) UssvInsuayngus 10879

ihnsnaaeuiunaudvang 2 nau Muuadnuaealu
anuzuazAMuaula As NgUINYegIAY WavnguAwiaY
apufininede sufatmundnuuzauiiegends Taeiden
%’wifmﬁLTJuLma'aﬁé’iy’waaﬁﬂuqmmwmsﬂuﬁuﬁmﬂﬂma
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AIdulanvuanuaudRiusrvuddnnislavan (ads
¢ o A v & o Y '
manager) vuinanvlesulgdniieliauduiudlegdly
wiagnguidnwl lagldvuinnquidimunslaedssuin
(estimated audience size) wazdruIuN1sLIITsa Ty
(estimated daily reach) @senaunnaeiululunnasyag
natuediudiennismruadmunewasdayanily

YUY AUTIYALLDYARINITIN 1 LATANTIN 2

A15197 1 wenguidvanglagyssinnveinguiinvesgsne

Province Estimated audience size Estimated
daily reach

WITUATATOYTET 240,000 - 282,400 892 - 2.6K
awys 162,400 - 191,100 884 - 2.6K
YT 174,500 - 205,300 878 - 2.5K
AUNIAAT 199,200 - 234,300 874 - 2.5K
NIUNNUYIUAT 4,800,000 - 5,700,000 830 - 2.4K
ALTUNT 188,900 - 222,300 871 - 2.5K
aunsusng 439,300 - 516,800 887 - 2.6K
Yay3 706,900 - 831,600 886 - 2.6K
Usaugs 130,400 - 153,400 923 - 2.7K
SETIRN 343,800 - 404,500 875 - 2.5K
sunIenin 6,600,000 - 7,800,000 848 - 2.5K

ans1efl 2 enangalmneleysznaainguawitnumeuiinn i

Province Estimated audience size Estimated
daily reach

NITUATATOYTET 312,900 - 368,200 889 - 2.6K
awys 190,600 - 224,200 879 - 2.5K
YT 181,100 - 213,100 869 - 2.5K
AUNTAAT 285,200 - 335,500 859 - 2.5K
NIUNNUMIUAT 4,600,000 - 5,400,000 826 - 2.4K
ALTIUNT 254,400 - 299,300 860 - 2.5K
aunsusng 750,000 - 882,400 874 - 2.5K
Yay3 805,100 - 947,200 882 - 2.6K
Usaugs 139,600 - 164,300 907 - 2.6K
SETIRN 394,800 - 464,400 873 - 2.5K
sunIenin 6,300,000 - 7,500,000 842 - 2.4K
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5) NaN3I9Y

5.1) wamsAnwaaui 1
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Ul 6 : nadmsanmsnnasstaedl 3 Juil 11-24 . 65 (14 $u)

Fodunnannsnaasetnei 3 Tnenmsanlesseziian
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W1U0953N9 AuYNeUENe
o4 wiininade y
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UMM Wile | suam | 3ile
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9t 1 4 22 8 13 47
2l 2 5 12 10 6 33
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Total
9 43 29 24 105
Leads
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