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Abstract

The objective of this quantitative research was to study the influence of platform quality, adoption and use of
technology, and digital satisfaction on the intentions of buying electronic books (e-books) through consumer
application channels in Bangkok. The tools employed in the research were online questionnaires and data collected
from sample groups who had been making purchases through online applications (400 people in Bangkok). The
statistical measures used for data analysis included frequency, percentage, mean, standard deviation, and skewness.
A structural equation model was utilized for the analysis.

The findings are as follows (1) Platform quality has a positive and direct influence on digital satisfaction. (2) The
adoption and use of technology have a positive and direct influence on digital satisfaction. (3) Digital satisfaction
has a positive and direct influence on the intentions of buying e-books (e-books) through consumer applications

in Bangkok.

Keywords: Digital satisfaction, E-book, Intention purchase, Platform quality, Technology acceptance and use
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Variant Mean SD Min Max SK KU Var Meaning
PLQ 471 0.38 2.67 5.00 -1.95 4.71 0.27 N
REC 471 0.42 2.67 5.00 -0.05 6.40 0.30 N
UFN 4.69 0.36 3.25 5.00 -1.81 3.82 0.27 N
Sl a.17 0.72 1.00 5.00 -1.21 1.01 0.96 N
RSK 4.51 0.51 2.67 5.00 -1.52 1.75 0.69 an
ATT 4.73 0.43 2.00 5.00 -2.65 9.75 0.31 mnﬁqm
DGST 4.54 0.37 2.57 5.00 -2.04 5.73 0.62 an
B 472 0.42 2.50 5.00 -2.31 6.66 0.32 N
(n=400)
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A1997 3 : AEDALARIAINNADAAA DIV UUTIARIENNTIATIAS

Factor Effect DGST B

Factor DE IE TE DE IE TE

PLQ 2247 - 2247 - 218 .218%%
UTAUT .820%** - .820%** - 199%** 199%**

DGST - - - 974 - 974

Chi-Square=187.452, df=159, Zz/df =1.179, p-value=.061, GFI=.967, CFI=.997, RMSEA=.021

Variant PLQ1 PLQ2 PLQ3 PLQ4 PLQ5 PLQ6 PLQ7 PLQS8 PLQ9
Validity 0.742 0.747 0.791 0.751 0.788 0.767 0.806 0.770 0.766
Variant REC UFN SCl RSK ATT DGST1 DGST2 DGST3 DGST4
Validity 0.650 0.612 0.579 0.154 0.683 0.300 0.241 0.239 0.202
Variant DGST5 DGST6 DGST7 1B1 1B2 1B3 B4 IB5 1B6
Validity 0.820 0.366 0.295 0.811 0.834 0.818 0.800 0.770 0.771
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Correlation Std. Regression Coefficient | Conclusion
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*p < 0.05 *p < 0.01 *p <0.001
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