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Abstract

This research aims to find and confirm the appearance of the alternative snacks that demanded by the
parents who have below 10-year-old cow milk allergic children. Due to the parents are those who directly take
care on children’s snacks consumption, the research studies on the demanded dairy free product by those parents
via mixed method research. The qualitative research has been done first to interview the parents who have below
10-year-old cow milk allergic children in Thailand by randomly selecting 12 informants under criterion-based
selection to collect the data on the demanded products. The interviewed data then further used for qualitative
research. From the collected data, whole grain wafer-type has been selected to study in focus by collecting the
data via 400 samples of questionnaires on the parents who have below 10-year-old cow milk allergic children in
Thailand under purposive sampling basis. The data has been analyzed under Confirmatory Factor Analysis (CFA)
basis to confirm an appearance of the demanded wafer. The result found that the appearances of the snack can
be separated into 11 types which are important appearance of the snack, prohibited ingredients in production
process, additional nutrients, snack’s shapes, snack’s colors, snack’s taste, other attributes, packaging material,

packaging types, packaging appearance, and packaging information.

Keywords: Cow milk allergic children, Dairy free product, Whole grain wafers
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Abstract

In the past several years, OTT platform has become increasingly popular among Thais and Subscription Video-
on-Demand (SVOD) is one of the most popular business models. This research aims to study purchase intention
towards subscription video-on-demand service in Thailand using perceived usefulness, perceived ease of use,
subjective norms, perceived enjoyment, and perceived fee as influencing factors for investigation. A total of 450
usable questionnaires were collected via messaging application (LINE) and on Social Media (Facebook). A multiple
regression was employed to identify the relationships. Four of five hypotheses were statistically significant and
supported. Perceived fee was found to have negative influences on SVOD purchase intention, while subjective
norms, perceived enjoyment, and perceived ease of use possess positive association. Perceived usefulness was
found to have insignificant relationship. This research provides guideline in conducting SVOD-related business. SVOD
platforms could increase number of subscribers by releasing price promotions or partnering with other businesses
to reduce the subscription fee. Marketing campaigns should focus on creating social buzz on both online and

offline media in order to increase number of subscriptions.

Keywords: Purchase intention, Technology adoption, Subscription video-on-demand
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. INTRODUCTION

People have become more reliant on the Internet,
as it influences our lives in all aspects, such as decision
making, working, and commmunicating. It is now beyond
imagination to imagine a world without the Internet. At
the beginning of 2020, approximately 59% of the total
world population, or approximately 4. 54 billion out of
7. 75 billion people, had access to the Internet.
Meanwhile, in Thailand, 75% of the population, or 52
million out of 69.71 million people, currently have
access to the Internet, which is a 2% growth from the
previous year. For the average daily time spent, Thai
citizens spend an average of 9.01 hours using the
Internet on any device, including 2.55 hours on social
media and 3.32 hours on broadcasting, streaming, and
video-on-demand. The only two subscription-based
video- on- demand applications are Netflix and VIU
applications, which rank numbers 2 and 8, respectively,
on mobile application rankings based on consumer
spending in Thailand (Kemp, 2020).

OTT services have become increasingly popular
among Thai people in the past several years. OTT, or
over-the-top, refers to content providers that produce
streaming media directly to users via the Internet,
thereby bypassing broadband, cable TV and satellite
television platforms. The related content can be audio,
video, and other media. The term is mainly used to
describe video-on-demand streaming services such as
Netflix, Hulu, Amazon Prime Video, and Disney+ (Asia
Internet Coalition, 2018). The SVOD, which stands for
subscription video- on-demand, is the most popular
model of OTT offered by many companies in Thailand,
such as Netflix, Hulu, VIU, and AIS PLAY. SVOD is a video
content platform that allows instant access to a
streaming library of movies, TV series, and
documentaries in exchange for a monthly fee or
Subscribers have

subscription fee ( Statista, 2019) .

control over what, when, and how they would like to
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watch content. This model can be described as a
service that allows subscribers to access all available
content for a small recurring fee (Elmokadem, N.A.).

According to Statista (2019), the global number of
SVOD subscribers in 2018 was 508.44 million, which was
an approximately 38% increase from 369.28 million in
2017. The number of SVOD subscribers is expected to
reach 950 million by 2024. The SVOD global revenue
doubled from 17 billion USD to 36.05 billion USD
between 2016 and 2018. This exponential growth is
forecasted to continue and is expected to surpass 87
billion USD in 2024 (Watson, 2019). The SVOD market
in Thailand is also on the rise and is forecasted to reach
5 million subscribers in 2024; the SVOD revenue in
Thailand is also on an upwards trend and is expected
to hit 117 million USD in 2024 (Statista, 2019).

After being successful in the U.S. market since their
release in 2006, these platforms started to scale their
business models to other regions in the EU and Asia-
Pacific. It is undeniable that such modeling has
reshaped the global content industry. Thailand is no
exception; as more players enter the market, both
positive and negative impacts on different stakeholders
are expected. Internet providers, content providers,
producers, actors and actresses are among those who
receive positive impacts due to the increasing demand
for content. However, cable TV channels face higher
levels

of competition and decreasing demand.

Moreover, advertisers who currently purchase

advertisements on TV and radio would shift to
purchase advertisements on AVOD services or product
tie-ins in the local original content shown on SVOD
platforms instead (Interactive Advertising Bureau, 2019).

It is clear that the SVOD market is projected to grow
at a decent rate in terms of subscribers, market
revenue, and competition and currently has an impact
on many stakeholders and industries both globally and

in Thailand. Further exploration of this topic will
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provide clearer pictures about how to stay on top in
the market, especially for the stakeholders involved.

The objectives of this research are

1. Tostudy Thai consumers intention to purchase
subscription-based video-on-demand services.

2. To identify factors that influence Thai
consumers to purchase subscription-based video-on-

demand services.

Il. LITERATURE REVIEW

A. Theories of Technology Adoption

In the study of the adoption of technology
innovation, the three most common models used
include the theory of reasoned action (TRA) by Ajzen
and Fishbein (1980), the technology adoption model
(TAM) by Davis (1989), and the theory of planned
behavior (TPB) by Ajzen (1991). These three models
aim to identify behavioral intentions and actual
behavior in regard to adopting technology innovation.

Ajzen and Madden (1980) used the theory of
reasoned action (TRA) to predict human behaviors using
attitudes and subject norms as determinants of
behavioral intentions. Attitude refers to how much an
individual has an attitude towards the intention, which
is influenced by the beliefs and evaluations of the
possibility of an outcome. If a person believes that a
behavior leads to a satisfactory outcome, then a
positive attitude towards that behavior is expected, and
vice versa. Subjective norms or social norms are
defined as the perceived social pressures that influence
behavior. The TRA model takes a person’s motivation
to comply and perceptions into account (Fishbein &
Ajzen, 1975) . The relationship between attitude,
subjective norms, and behavioral intention is defined
as a positive relationship.

Davis (1989) modified the TRA model into the

technology acceptance model (TAM), which focuses on

behavioral intentions regarding technology. The TAM is
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used to clarify the determinants of computer
acceptance based on internal beliefs, attitudes, and
intentions. The two main beliefs of the TAM are
perceived usefulness and perceived ease of use (Davis,
Bagozzi, & Warshaw, 1989). The TAM also serves as the
linkage between perceived usefulness and perceived
ease of use, as perceived usefulness can also be
influenced by the simplicity or difficulty of using a
system (E). The word useful is described as “capable of
being used advantageously” ; therefore, perceived
usefulness is defined as "the degree to which a person
believes that using a particular system would enhance
his or her job performance." Perceived ease of use, on
the other hand, refers to "the degree to which a person
believes that using a particular system would be free of
effort" (Davis, Bagozzi, & Warshaw, 1989). Perceived
usefulness and perceived ease of use lead to attitudes
towards using a product. At the same time, perceived
ease of use also influences perceived usefulness.
Together with attitude towards using a product,
perceived usefulness directly influences one’ s
behavioral intention to use a product, which leads to
actual usage (Yulihasri, Islam & Daud, 2011). Even
though the TAM is the grounded model for many
technology adoption studies, it has several limitations.
First, perceived ease of use and perceived usefulness
address only the perceived benefit component.
Therefore, in later studies, the TAM model was revised
by replacing perceived usefulness with perceived value.
While some scholars have proposed an upgrade to the
TAM, namely, the TAM 3, it has been found that
separating perceived usefulness and perceived ease of
use indicate that the two variables do not influence
one another. An alternative model of the TAM, i.e., the
value-based adoption model (VAM), which Kim et al.
(2007) proposed, states that the main determinants of
usage intention are two cost and benefit factors

(Fernandes & Guerra, 2019).



Ajzen proposed the TPB model in 1991, which is
based on the TRA model and aims to improve the
predictive factor by adding perceived behavioral
control as an influencing factor, while one’s attitude
towards behavior and subjective norm factors from the
TRA model remain present. The perceived behavioral
control concept originated from self- efficacy theory
(SET), which refers to an individual’s perceived ease or
difficulty in performing a behavior (Ajzen, 1991).
Bandura’s social cognitive theory is a grounded concept
for self-efficacy, which is defined as the conviction or
confidence that a person can successfully perform a
behavior (Bandura, 1997). The three factors that
influence intention and behavior in the TPB model are
attitudes, subjective norms, and perceived behavioral
control.

In the existing research related to e-commerce
purchase intentions between 2010 and 2016, the most
dominant theory used was the TAM (20 out of 203
papers), followed closely by the TPB model (18 papers)
and the TRA model (17 papers). The influencing factors
that are widely used for e-commerce purchase
intention are trust, attitude, perceived usefulness,

perceived risk, satisfaction, perceived value, perceived

ease of use and subjective norms (Abumalloh, Ibrahim,
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Nilashi, & Abu-Ulbeh, 2018). Many related studies use
the TAM and VAM models to determine the most
substantial factors that influence online media
purchase intentions (Fernandes & Guerra, 2019 and
Youn & Lee, 2019). A summary of the context,
grounded theory, measurement constructs, and
findings of seven related studies under different
models in the field on online content is provided in
Table 1.

Each of the models has its own benefits and
limitations. It is clearly visible that the TAM model is a
general model that can be applied in various fields.
Thus, this research paper will utilize the TAM as a
ground model to identify the purchase intentions of
subscription video- on- demand service platforms.
Perceived usefulness and perceived ease of use are two
variables that are based on the TAM model. Other cost-
benefit factors from the VAM model, including
perceived enjoyment as a representation of intrinsic
benefit and perceived fee as a monetary sacrifice
factor, are integrated into the study. Subjective norms
from the TRA and TPB models will also be included as
determining factors for subscription video- on-demand
service purchase intention. The research framework for

this study is presented in Figure 1.

Technology Acceptance Model (Davis, 1989)

I

]
]
]
]
]
i
|
]
E | Perceived Ease of Use
]
]

| Perceived Usefulness

Purchase Intention

Subjective Norms

Value-based Adoption Model (VAN)

Benefit:
Perceived Enjoyment

Sacrifice:
Perceived Fee

Figure 1 Research Framework
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Table 1 Studies on Purchase Intention towards Online Contents

Measurement Research
Authors Context Theory Sample Finding Country
Construct design
(Fernandes | Music TAM & Technicality, Quantitative/ | Freemium PU has significant Portugal
& Guerra, streaming VAM perceived SEM music impact on perceived
2019) services enjoyment, streaming value than PE, but PE
perceived fee, users (318) | improves the
perceived Online likelihood that
usefulness, survey influences users to
perceived value, continue their usage.
gender, age PV and PF are two
significant impacts on
purchase intention,
while the negative
significance of PF
surpasses the positive
PV.
(Youn & Paid mobile | TAM & Perceived value: | Quantitative/ | Current Perceived usefulness South
Lee, 2019) | video media | VAM social, CFA paid is a major factor of Korea
emotional, mobile technology adoption.
Functional media Perceived risks
perceived risk: service negatively influence
price, users ease of use and
technological (593) usefulness. Users
barriers Online experience emotional
Beliefs: ease of survey benefits from using
use, usefulness the service.
(Hsiao & E-book TRA & Perceived value: | Quantitative/ | University Perceived content is Taiwan
Chen, subscription | perceived | perceived PLS students the most
2017) service value content, who are impactful factor
concept perceived users of towards perceived
context, MagV value, while
perceived (popular environmental
infrastructure, Chinese e- concern is a
perceived price book main attribute of
Attitudes: habit, service attitude. Perceived
environmental in Hong value and attitude
concern Kong, positively impact
Taiwan, intention to pay.
and
China)
(375)
Online
survey
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Table 1 Studies on Purchase Intention towards Online Contents (cont.)
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Measurement Research
Authors Context Theory Sample Finding Country
Construct design
(Pongnatpanich | Music VAM Perceived Quantitative/ | Online Key attributes of | Thailand
& Visamitanan, | streaming usefulness, SEM music purchase
2016) service perceived price, Streaming | intention are
perceived users perceived
playfulness, (400) usefulness,
perceived ease Online perceived
of use survey enjoyment, and
perceived fee.
(Hsu & Lin, Paid mobile | Expectation Performance Quantitative/ | Internet Confirmation Taiwan
2015) applications | Confirmation value, SEM users and perceived
Model (ECM) value-for-money, (507) value have a
& Perceived emotional value, Online positive
value social value, App survey relationship.
concept rating, Value-for-
confirmation, money, free
habit, free alternative apps,
alternatives to and app rating
paid apps, have an impact
satisfaction on purchase
intention.
(Inpo, 2015) Legal video | TPB Attributed of Quantitative/ | Online Key attributes of | Thailand
streaming legal online SEM video purchase
service video streaming streaming | intention is
services, moral users freshness of
judgment, (200) content,
attitudes, aocial Online video and audio
habit, self- survey quality, and
efficacy price.
(Nguyen, 2015) | Mobile TAM, Perceived Quantitative/ | Game Design, ease of Finland
game UTAUT, IS enjoyment: SEM players use, and novelty
continuance design aesthetic, (220) are main the
model, perceived ease Online determinants of
Perceived of use, survey perceived
enjoyment variety, novelty, enjoyment.
interactivity, PEOU is closely
challenge, related to
control perceived
enjoyment.
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B. Perceived Usefulness

According to Davis (1989), perceived usefulness and
perceived ease of use are believed to be the
foundation of user acceptance. Based on the TAM, the
definition of perceived usefulness is the belief that
users’ effectiveness and job performance would be
enhanced by operating a particular information system
(Davis, 1989). In previous studies of innovative mobile
systems, perceived usefulness has a direct positive
influence on the intention to purchase. Together with
the perceived ease of use, these two variables are
believed to be the most influential aspects in
acceptance of mobile services (Youn & Lee, 2019).
Thus, we hypothesize as follows:

H1: Perceived usefulness has a positive effect on
the behavioral intention to purchase subscription-

based video-on-demand services.

C. Perceived Ease of Use

Perceived ease of use is classified as physical and
mental effortlessness in regard to using something. The
results from a previous study using the TAM model
suggested that perceived ease of use positively
influences perceived usefulness and behavioral
intention. The regression model used suggested that
perceived ease of use may be a contributing
determinant of perceived usefulness (Kim, Chan, &
Gupta, 2007). Furthermore, the more useful and easier
the use of the service is, the higher the users’ intention
to purchase is (Li & Huang, 2009). Another study that
aimed to identify the determinants of purchase
intention on social media websites discovered that
perceived ease of use and perceived usefulness are
significant factors, with perceived ease of use having a
stronger significant impact (Kian, Boon, Fong, & Ai, 2017).

Thus, we hypothesize as follows:

20

H2: Perceived ease of use has a positive effect on
the behavioral intention to purchase subscription-

based video-on-demand services.

D. Subjective Norms

Both the TRA and TPB models suggest that
subjective norms or social habits influence a person’s
behavioral intentions. Subjective norms are defined as
a person’ s belief that the majority of society will
approve of and support particular behaviors. In other
words, they reflect the social habits and pressures that
influence an individual to feel motivated to comply
(Davis, Bagozzi, & Warshaw, 1989).

As most of the content available in SVOD services is
international in nature, this research aims to see how
global word of mouth or social pressure impacts Thai
viewers’

subscription to such services. Moreover,

research on Thai consumers’ purchase intentions
towards legal video streaming services has suggested
that subjective norms have a positive association with
purchase intentions. Research interviews have shown
that respondents report that friends’ recommendations
have a strong influent on their decisions, while family
members do not possess much influence on their
purchase decisions (Inpo, 2015). Thus, we hypothesize
as follows:

H3: Subjective norms have a positive effect on the

behavioral intention to purchase subscription- based

video-on-demand services.

E. Perceived Enjoyment

Perceived enjoyment is simply described as the
extent to which consumers feel pleasure from using a
service (Kian, Boon, Fong, & Ai, 2017). It is considered
an intrinsic benefit component within the perceived
value model. Intrinsic motivation is derived from

personal engagement, which is rewarding in itself. After

the development of the TAM, perceived enjoyment



was added to the model, and related results have
indicated that perceived enjoyment has a substantial
influence on adoption intention ( Nguyen, 2015) .
According to the VAM, this variable is also considered
to be a benefit value that influences adoption
intention. It has been suggested that when an individual
receives instant pleasure or fun from the use of certain
technology, the individual’s technology adoption tends
to be more extensive (Davis, Bagozzi, & Warshaw, 1989).
Additionally, numerous studies in various fields have
confirmed that perceived enjoyment is positively
correlated with technology adoption. The higher the
enjoyment level is, the higher the user’s motivation to
use such services more frequently is (Bedi, Kaur, & Lal,
2017). Thus, we hypothesize as follows:

Hd: Perceived enjoyment has a positive effect on
the behavioral intention to purchase subscription-

based video-on-demand services.

F. Perceived Fee

The perceived fee is defined as the monetary
sacrifice  component from the VAM model. It is
categorized into monetary and nonmonetary fees.
Monetary sacrifice is the payment or actual price of a
service, while nonmonetary costs are considered the
time or effort that is spent toward the consumption of
a service (Kim, Chan, & Gupta, 2007) (Kwon & Seo, 2013).
In this research paper, the SVOD platform is paid for as
a subscription-based pricing model, which means that
a user commits a monthly payment for unlimited
access to the content on the platform. Price is always
a variable that has an impact on demand. The higher
the subscription fee is, the less likely it is that a user
will subscribe (Wang, Lin, & Wang, Shih, & Wang, 2018).
According to a study that determined the main drivers
of the intention to purchase music streaming services,
perceived fees have a negative significant impact on

perceived value. The study also concluded that the fee
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is the leading aspect that impacts users’ purchase

decisions (Fernandes & Guerra, 2019). Thus, we
hypothesize as follows:

H5: Perceived fees have a negative effect on the
behavioral intention to purchase subscription- based

video-on-demand services.

lll. RESEARCH METHODOLOGY

A. Measurements

The evaluation of the constructs in this study was
based on multi-item scales to find the relationship
between the dependent variable of user intention to
adopt and the independent variables of perceived
usefulness, perceived ease of use, subjective norm,
perceived enjoyment, and perceived fee. Each variable
contains 4 measurement items. A 5-point Likert scale
was used to measure the respondents’ level of
agreement with the statement. A value of 1 referred to
“strongly disagree’, 2 referred to ‘ disagree’, 3 referred
to ‘neutral’, 4 referred to ‘agree’, and 5 referred to
“strongly agree’. Samples of measurement items are

provided in Table 2.

Table 2 Samples of Measurement Items

Measurement Sample question

Perceived Usefulness | SVOD services provide a wide

variety of video content.

Perceived Ease of Use | SVOD platforms are easy to use.

Subjective Norms My friends encourage me to

subscribe to SVOD services

Perceived Enjoyment Using SVOD services makes me

feel relaxed.

Perceived Fee Subscription fees are too high.

Purchase Intention I will definitely subscribe to SVOD

services for next 3 months.
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B. Sampling and Data Collection

Since this research aims to understand what
influences subscribers to subscribe to SVOD services,
the target population consisted of the current
subscribers of subscription video-on-demand services
in Thailand. According to Statista (2019), the number of
SVOD subscribers in Thailand is expected to reach 4.3
million in 2020. If a population size is more than a
hundred thousand with the confidence level of 95%,
the sample size to represent the whole population
should be at least 400 (Yamane, 1967). Therefore, a
minimum of 400 usable data was targeted for targeted
for this research.

The respondents were required to subscribe to at
least one SVOD platform and access their services in
Thailand.  The sampling method used was the
convenience method. The respondents consisted of
those who were available and willing to complete the
questionnaire. There was no pressure for those who
were unwilling to complete the questionnaire. An
online questionnaire was created on Google Forms and
distributed by a messaging application (LINE) and on
social media (Facebook). The link was also shared on
the Facebook groups of several SVOD platforms. A total
of 554 questionnaires were returned. Of those, 102
questionnaires did not pass the preliminary inclusion
question of subscribing to a SVOD platform, while 2

questionnaires were incomplete. Thus, a total of 450

questionnaires were considered to contain usable data.

IV. DATA ANALYSIS AND RESULTS
A. Respondents’ Profiles
The majority of the respondents were female (66%),
while 34% were male. The highest number of
respondents (54%) were in the age group between 25-
34 years old, followed by those 35-44 years old (22%).
More than half of the respondents (62% of 450

respondents) were full- time employees. Regarding

monthly income, 24% of the respondents earned
15,000- 30,000 THB, followed closely by those who
earned 30,001-50,000 THB (22%) and those who earned
more than 90,000 THB (20%). Moreover, data from the
screening questions showed that most of the
respondents (35%) logged on to an SVOD platform
approximately 6-7 times a week. The respondents
usually reported subscribing to more than one SVOD
platform; almost all the respondents reported
subscribing to Netflix and other Western SVODs, while
only some reported subscribing to local platforms such
as AIS Play and True ID. Table 3 shows more detailed

information about the respondents’ profiles.

Table 3 Respondents’ Profiles

Profile Categories No. %

Gender Female 296 66%
Male 154 34%

Age (years) 18-24 41 9%
25-34 241 54%
35-44 99 22%
45-54 41 9%
55 and over 28 6%

Occupation Students 37 8%
Business owner 59 13%
Government officer 27 6%
Employee 277 62%
Freelancer 27 6%
Unemployed/Retire 23 5%
d/Housewives

Monthly Less than 15,000 43 10%

income 15,000 - 30,000 107 24%

(THB) 30,001 - 50,000 101 22%
50,001 - 70,000 77 17%
70,001 - 90,000 34 7%
More than 90,000 88 20%

B. Measurement Properties
Two measurements of sampling adequacy, the

Kaiser- Meyer- Oikin measure and Bartlett’ s test of



sphericity, were used in this study. The KMO value from
this research was 0.89, which was higher than the 0.6
threshold and indicated that this data set was suitable
for the factor analysis method. Additionally, Bartlett’s
test of sphericity was significant at O < 0.001; hence,
the factorability of the matrix was assumed. Five factors
were extracted from all the items measured, with factor
loadings higher than 0.5 for all the items.

A reliability test was completed to confirm the
consistency of the overall constructs. This ensured that
the constructs were consistent and that the data were
reliable. The results showed that the variables of
perceived usefulness, perceived ease of use, subjective
norms, perceived enjoyment, perceived fee, and
purchase intention had Cronbach’s alpha values of
0.72,0.83, 0.70, 0.77, 0.87, and 0.89, respectively, which

were all over the threshold of 0.7.

C. Hypothesis Testing

Multiple regression was completed to assess the
ability of influencing factors ( perceived usefulness,
perceived ease of use, subjective norm, perceived
enjoyment, and perceived fee) to predict behavioral
intentions towards intention to buy subscription-based
video-on-demand services. The outcomes from the
multiple regression analysis are demonstrated in Table
4. The effects of perceived ease of use (H2), subjective
norms (H3), perceived enjoyment (H4) and perceived
fees (H5) are supported (B =0.171, p<0.001, B =0.220,
p<0.001, B = 0.216, p<0.001, and 3 = -0.254, p<0.001,
respectively). Out of these four influencing variables,
perceived fee is the factor with the highest level of
influence; it has the highest regression weight of 0.254,
followed by that of subjective norms (0.220), perceived
enjoyment (0.216) and perceived ease of use (0.171).
However, perceived usefulness was found to have no
effect on consumer intention to purchase SVOD

services. The summary is provided in Table 4.
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To confirm the robustness of the results,
multicollinearity test was performed to ensure no
correlation of independent variables. Three variables
contained the VIF value of closer to 1, which indicated
no correlation. The remaining two variables showed VIF

value between 2- 5 to demonstrate moderate

correlation, yet required significant  corrective
measures.
Table 4 Hypothesis Testing Results
Relationship B p-value Results

H1 USE -> INT .088 0.075 Not supported

H2 EOU -> INT 171 0.001 Supported

H3 SIN -> INT .220 0.000 Supported

Ha4 ENJ -> INT 216 0.000 Supported

H5 FEE -> INT -.254 0.000 Supported

V. DISCUSSION AND IMPLICATIONS

This research aims to identify factors influencing
consumers’ purchase of subscription video-on-demand
platforms. The results provide both confirmation and
surprise outcomes. As expected, perceived fees
negatively influence SVOD purchase intention. In other
words, as the price of an SVOD subscription fee
increases, it is unlikely that users will subscribe to that
SVOD service. This finding confirms previous studies
that have found that perceived fees are the most
significant factor in purchase intentions toward online
content (Fernandes & Guerra, 2019; Pongnatpanich &
Visamitanan, 2016). Another study on the adoption of
the mobile Internet that used the VAM model also
suggested that perceived fees and technicality factors
have a more significant impact on consumer intentions
than do perceived benefits such as usefulness and
enjoyment (Kim, Chan, & Gupta, 2007). The results also
confirm that Thai subscribers are price sensitive.
Platform owners have to ensure that their subscription
in the market.  Promotional

fee is competitive

campaigns or free trial periods to attract new users and
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maintain existing users could be launched. Partnering
with related businesses such as smart TV brands or
telecommunication companies to roll out new
promotions as well as introducing a loyalty program
could also generate a higher value for subscribers
compared to the fee paid.

The second most significant impact on SVOD
purchase intention is subjective norms. A previous
study on paid mobile video media suggested that social
value significantly influences perceived ease of use and
perceived usefulness, which in turn influence the
behavioral intentions of continuous use (Youn & Lee,
2019). This implies that social pressure can highly
influence a person to subscribe to an SVOD platform.
SVOD marketers could launch a marketing campaign
focused on creating social buzz or viral information to
encourage word-of-mouth and increase social pressure.
Another idea would be to create campaigns that
motivate current subscribers to invite their friends,
family, and colleagues to watch platform content or
subscribe to SVOD platforms and possibly introduce
new campaigns that provide discount codes for users
who recommend the application or its content to a
certain number of friends.

The results show consistency with regard to the
findings of previous research studies suggesting that
perceived enjoyment significantly impacts purchase
intentions, especially towards content (Nguyen, 2015;
(Pongnatpanich & Visamitanan, 2016). Research on the
purchase intentions of music streaming services has
found that perceived value and perceived enjoyment
are the two most significant factors (Pongnatpanich &
Visamitanan, 2016). Thus, SVOD platforms will have to
continue acquiring new content and producing original
content that meets local preferences. As Thai viewers
are shifting their media consumption away from
traditional TV and toward online platforms, SVOD

services can take this opportunity to invest in the local
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production of content for Thai people. With their global
knowledge of content and production, Thai producers
may have content that is more enjoyable to Thai
citizens. This are of growth will also benefit Thai
producers and the entertainment industry in general.
More local content can also attract a larger group of
subscribers in Thailand.

Perceived ease of use is an important factor that
influences the purchase intention of SVOD platforms.
According to the TAM model, perceived usefulness and
perceived ease of use can be affected by external
factors and by each another. A previous study
suggested that while perceived ease of use may not be
the most significant factor affecting the purchase
intention of music streaming services, it does impact
the perceived value and purchase intentions of users
(Pongnatpanich & Visamitanan, 2016). SVOD platforms
are subject to being user-friendly. It is crucial that a
video- on- demand service is accessible from many
devices on which subscribers can watch video content
anywhere and at any time. The standard user interface
of the application is applied to global users; however,
an interface of feature or content recommendations
should be localized to meet the local preferences.
According to the study results, 41% of the total
respondents reported accessing an SVOD platform from
a smart TV, and 28%

reported accessing from a

smartphone; therefore, such services should be
available on most smart TVs and have a user interface
and features that are suitable on all versions of
smartphones.

Perceived wusefulness is shown to have an
insignificant positive effect on purchase intentions.
According to prior studies, perceived usefulness
influences perceived value and purchase intentions but
is less significant than other variables, such as perceived
enjoyment ( Pongnatpanich & Visamitanan, 2016). A

possible explanation for the outcome of perceived



usefulness being not significant is that the survey was
conducted on those who are current subscribers to
SVOD platforms, which means that they might overlook

the importance of how beneficial such a service is.

VI. FUTURE STUDIES

For future research, an additional study of how each
variable impact each of the other variables might
provide interesting data. Based on the TPB model, the
relationship between the three variables of attitude,
subjective norms, and perceived behavioral control
could be bidirectional, meaning that the variables
impact one another (Sussman & Gifford, 2018). If the
SVOD market is to grow and have a larger number of
subscribers, it might be interesting to see how
demographic data such as gender and age impact
purchase intentions and continuity of use. Furthermore,
while quantitative methods could provide statistical
measurements, quantitative research combined with
qualitative research may produce more insightful
information from current subscribers that could be

useful for attracting new subscribers in the future.

REFERENCES
Abumalloh, R. A., Ibrahim, O. B., Nilashi, M., & Abu-Ulbeh, W.
(2018). A literature review on purchase intention factors in e-
The European Proceedings of Social &
Behavioural Sciences, 386-398. doi:10.15405/epsbs.2018.05.
31.

commerce.

Ajzen, 1. (1991). The theory of planned behavior. Organizational
Behavior and Human Decision Processes, 50(2), 179-211.

Ajzen, ., & Fishbein, M. (1980). Understanding attitudes and

predicting social behavior. Englewood Cliffs, NJ: Prentice Hall.

Ajzen, |, & Madden, T. J. (1986). Prediction of goal-directed
behavior: Attitudes, intentions, and perceived behavioral
control. Journal of Experimental Social Psychology, 22(5),
453-474.

25

TNI Journal of Business Administration and Languages
Vol.9 No.1 January - June 2021

Asia Internet Coalition. (2018). Online Video Study in Thailand,

CONC, Thammasat Business School. Retrieved from
https://www.aicasia.org/wp-content/uploads/2018/09/Final-
AlC-and-Thamassat-University-report-Video-OTT-in-Thailand.
pdf.

Bandura, A. (1997). Self-efficacy: The exercise of control. New
York: Freeman.

Bedi, S. S., Kaur, S, & Lal, A. K. (2017). Understanding web
experience and perceived web enjoyment as antecedents of
online purchase intention. Global Business Review, 18(2),
465-477.

Davis, F. D. (1989.). Perceived usefulness, perceived ease of use,
and user acceptance of information technology. MIS
Quarterly, 13(3), 319-340.

Davis, F. D., Bagozzi, R. P., & Warshaw, P. R. (1989). User
acceptance of computer technology: A comparison of two
theoretical models. Management Science, 35(8), 982-1003.

SVOD, AVOD, TVOD - How to pick a

VOD.

Elmokadem, P. (n.d.).
monetization model for your Retrieved from
https://www. uscreen.tv/ video- business-school/ svod-tvod-
avod-monetization-models/

Fernandes, T., & Guerra, J. (2019). Drivers and deterrents of music
streaming services purchase intention. International Journal
of Electronic Business, 15(1), 21-42.

Fishbein, M., Ajzen, I. (1975). Belief, attitude, intention and
behavior: An introduction to theory and research. Reading,
Mass: Addison-Wesley.

Hsiao, K. L., & Chen, C. C. (2017). Value-based adoption of e-book
subscription services: The roles of environmental concerns
and reading habits. Telematics and Informatics, 34(5), 434-
448.

Hsu, C. L., & Lin, J. C. C. (2015). What drives purchase intention
for paid mobile apps? — An expectation confirmation model
with perceived value. Electronic Commerce Research and
Applications, 14(1), 46-57.

Inpo Natthapong. (2015). A Study of Factors Associated with
Purchase Decision of Thai Customers in Legal Video
Streaming Services (Master thesis). Thammasat University,
Bangkok.

Interactive Advertising Bureau. (2019, Dec 10). OTT streaming
video playbook for advanced marketers. Retrieved from
https://www.iab.com/insights/ott-video-streaming-playbook-

for-advanced-marketers/.



TNI Journal of Business Administration and Languages
Vol.9 No.1 January - June 2021

Kemp, S. (2020). Digital 2020 Thailand. Retrieved from
https://datareportal.com/reports/digital-2020-thailand.

Kian, T. P., Boon, G. H., Fong, S. W. L., & Ai, Y. J. (2017). Factors
that influence the consumer purchase intention in social
media websites. International Journal of Supply Chain
Management, 6(4), 208-214.

Kim, H. W., Chan, H. C., & Gupta, S. (2007). Value-based adoption
of mobile internet: An empirical investigation. Decision
Support Systems, 43(1), 111-126.

Kwon, H. K, & Seo, K. K. (2013). Application of value-based
adoption model to analyze SaaS adoption behavior in
Korean B2B cloud market. International Journal of
Advancements in Computing Technology, 5(12), 368-373.

Li, Y. H., & Huang, J. W. (2009). Applying theory of perceived risk
and technology acceptance model in the online shopping
channel. World Academy of Science, Engineering and
Technology, 53(1), 919-925.

Nguyen, D. (2015). Understanding perceived enjoyment and
continuance intention in mobile games (Master thesis). Aalto
University School of Business, Helsinki.

Pongnatpanich, P., & Visamitanan, K. (2016). Factors affecting
purchase intention on online music streaming service of
smartphone users in Thailand. BU Academic Review, 15(2),
69-84.

Statista. (2019). Video streaming (SVoD). Retrieved from
https://www.statista.com/outlook/206/126/video-streaming-
-svod-/thailand.

Sussman, R., & Gifford, R. (2019). Causality in the theory of
planned behavior.

Bulletin, 45(6), 920-933.

Personality and Social Psychology

Wang, Y. Y., Lin, H. H., Wang, Y. S., Shih, Y. W., & Wang, S. T. (2018).
What drives users’ intentions to purchase a GPS navigation
app. Internet Research, 28(1), 251-274.

Watson, A. (2019). Number of SVoD subscribers worldwide 2015-
2024. Retrieved from https://www.statista.com/statistics/
949391/svod-subscribers-world/.

Watson, A. (2019). SVOD revenue worldwide 2016-2024.
Retrieved from https://www.statista.com/statistics/483096/
svod-revenue-worldwide/.

Yamane, T. (1967). Statistics: An introductory analysis (2nd ed.).
New York: Harper and Row.

Youn, S. Y., & Lee, K. H. (2019). Proposing value-based technology

acceptance model: Testing on paid mobile media service.

Fashion and Textiles, 6(1), 1-16.

26

Yulihasri, Islam, M. A., & Daud, K. A. K. (2011). Factors that
influence customers' buying intention on shopping online.

International Journal of Marketing Studies, 3(1), 128.



TNI Journal of Business Administration and Languages
Vol.9 No.1 January - June 2021

NINAIUILAZINNYaAINISHANT1IUaRAN B TUA M IRgWI TS

gugfn dyuwi’ gsen agfu’ 35S s0ANe° qUIn ANEqR’ wazauns LIBiRK
ST g UAS I 4T INEISETINGER, NTUNNLNIUAS, UseinAlng

‘AuEINEINITIANTT UNIINEIFETINGFR, NTUNNUNIUAS, Useinalng

*inususzanua ia : napaporn_chi@dusit.ac.th

Fudiuadu: 28 Wy 2564; Suunanuatulily: 7 ngenau 2564; naUSUUNAIIL: 24 WAL 2564

wewnsaaulai: 25 dquieu 2564

unAnga
nsmwnaziiugadinisnandivasadeludmingnssays Wulasinisideneldanusuiiosswitsdidnau
ANENTTUNTALASUINIAM1ERS FToukasuinnssy (@nad.) AvumInerdvaiundn lasdldngUussasnianmuiiag

N o a

dingarnsHantUaeadeludmingnssays diliunsidelugduuuveinsidedieujiiniswuuiidiusiu (Participate

Action Research: PAR) Hhulassn1sidedesiiegnielalasinisidel

°

w13 Tasins Andennaudvanesiuaiiiuau
WUULR1#33 (Purposive Sampling) lakA nguinensns nqalamisgusuiuandludminanssays wasdunumienu
masgluiiud iususadeyalaslénsdnussyuszauanss (Brainstorming) n1suUszamngs (Focus Group Discussion:
FGD) wazn13AnnuUsELluHALUULETUN Y (Empowerment Evaluation) Fiasiendeyalasldnisduasisiilnmnn
(Qualitative Synthesis)

MnmsiuiuanAdenuin ansafisgadinswantnlasndeluimiagwssan? Ineuvadussdanuiuazuinnssy
nsuimMsdanisnanandiavaeade Fut) Fddun esdarmilunsndnivasade sruvasaumadeiui g
aaafivudovlufiuiivgninegnaie uiluweadeudaneantanudeimenisinens wesieiesindurhsinuuy fnse
Heawandm RauinssumsuUsglinuardiumdedisnnmandndn (hated) 16un auzemnsanniedng wandasi
Frames nanfasildnAduiogy LLaszé’mwwﬁﬂmﬂ%’rwaamﬁa ARBAIUAANITATNFULUUYDINNNITHAIN (Wanenin)
Tudnwaurresnsinngiviadldgunuindunid nmsvenfisalaenisiidiusinvesyusu Aansiiiedany uazdaamng
nInaARATa s il nanMsTLdunusananamsafisgamnsnandvasasluimingnssayianduyad
Uswanl 41,460,000 U19/D wasdiinwasns dawiagumy fusznouns weemhenunasslufiuiiildsuranssmusiuau

1,235 AU

AEIAEY © MANULAAWANEANIINITNEAT T1IUReARY anTTaNyS

27



TNI Journal of Business Administration and Languages
Vol.9 No.1 January - June 2021

Development and Value Added of Rice Safety Production

in Suphan Buri Province

Chanasuek Nichanong' Yutthaya Yuyen® Jiraporn Rodpuang’

Suchada Koomsalud® Napaporn Chiawheng™

1235 pesearch and Development Institute, Suan Dusit University, Bangkok, Thailand

 Faculty of Management Science, Suan Dusit University, Bangkok, Thailand

*Corresponding Author. E-mail address: napaporn_chi@dusit.ac.th

Received: 28 April 2021; Revised: 7 May 2021; Accepted: 24 May 2021
Published online: 25 June 2021

Abstract

The development and value added of rice safety production in Suphan Buri province is the collaboration
research project between the Thailand Science Research and Innovation and Suan Dusit University. This research
aims to develop and add value to safe rice production in Suphan Buri province by using Participate Action Research
(PAR) method through 13 subprojects. The research target group were selected by purposive sampling from key
informants such as farmers, community enterprises of rice growers in Suphan Buri province and government
agencies in the area. The data was collected using Brainstorming, Focus Group Discussion and Empowerment
Evaluation. The data were analyzed using qualitative synthesis.

The research found that it is possible to increase the value of safe rice production in Suphan Buri province
throughout the value chain. The result was the knowledge and innovation of rice safety production management
(upstream) i.e. knowledge of safe rice production, spatial information system, manual and test kit for management
of pesticide residues in agricultural, nano- calcium silicate from agricultural waste and shredded rice harvesting
machine to reduce fertilizers usage. Moreover, the knowledge and innovation of a processing safe rice products
and agricultural waste were created (midstream) i.e. eco food packaging from rice straw, puffed rice food product,
instant rice porridge production and organic rice vinegar. Also creating a marketing channel model (downstream)
in the form of organic rice supply chain analysis, community participation in tourism, Social enterprise and digital
marketing channels. The impact of this project was the increase of the value of rice safety production by
approximately 41,460,000 Thai baht/year and 1,235 people that were affected including farmer’s community

enterprises entrepreneurs and government agencies in Suphan Buri province.

Keywords: Agricultural products value-added, Rice safety, Suphan Buri
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Abstract

This research aimed to develop the efficiency of the current truck transportation management of the Songkhla
branch distribution center of Sisahy Transport Co., Ltd. by using a mathematical model of the Vehicle Routing
Problem (VRP) problem. Deciding on the transport route and route management for maximum efficiency in order
to reduce transportation costs and increase the efficiency of transportation including improving work processes to
be more efficient. The study found that the researcher collected data on freight trucks from January 2019 to
December 2019 for a period of 12 months. There will be a total of 2 trucks, 56 transport trips, transport’s distance
of 4,281.21 kilometers, and a total transportation cost of 25,404.95 baht per month. After the trial of a new truck
route by metaheuristic method and improving basic solution by using 2-Opt method (2-Opt) through VRP Solver
program, there will be a total of 6 bus routes, using a total of 1 truck, a total of 32 transport trips, transport’s
distance of 2,679.60 kilometers and the total transportation costs of 15,900.88 baht per month, decreasing 9,504.07

baht per month, accounting for 37.41 percent.

Keywords: Distribution centers, Vehicle routing problems, Transportation costs, Cost reduction, Heuristic, Logistics
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unlifuanvivianuinniioamsanevaueand 1w
Fesnsgnamnaamanudesnisiaenisldsaussynid
aglundaganulnegramnzanandymdnwiu §3dglen
TUsunsu VRP Solver linanlfiftoifindszandamlunisia
sovudsdumlinugudnszaredualudminavaives
UM Aavevuds 91da waziiteanenldgielunisvuds
danaviTlvisuulunisvudsdumesusevaniosa

2) FQUszasinIsie

v
[

=P
WU

@

n3elun nqUstashe WleAnwinishauuas
UIMITTANITAUNNNTAUTAUTINNVUAEUAT AEFIMUY
A aAEnT 9l i sTatdunie lulusunsy VRP
Solver uaztfi uuUszans amnsldausausinn 1 an
AUNUNNTVUE aATIUIUNTIETOUTINN WagUINITIANTS

sOUTIYNIARE N ITaY

3) ngud uavaAdeiAtes

3.1) UIAAN 14N TIANITIEUN IS (Vehicle Routing)

IndraPrayoong (2005) 83U1871 A1S3ALEUNIIAITLA
so Wutgmiinuves 9 vesussnvuds nisdadunisly
nMsiAusofinwazivsyansaiu avdivanssesmaas
Truusrunvuzlunisvudsla ?fdmmammmﬁmﬂ@m
VRP mnaansuidamleai

3.1.1) 55n75usiun s (Exact Method) 35n151 ag 14

v

=] a ¥ o <
Wug?u*ﬂ'lﬂﬂ?ﬂﬂiLLﬂillL“NLﬁu@]iﬁ A5IUSUATUIUIULAL
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3¥U1U (Cutting plane method) T8 Us1U% WO UA UG
(Branch and Bound Method) tdudiu

3.1.2) 5807158938804 (Heuristics) 3ansHLiuiansi
Woesndunisadasoudovazlamnauiia laauise

NANGR LA

q

Suusziulainazidunau gldanduninisnng

wuuklunsedmsutguii doualug daegratu 35

danesnunuuUsEnda (Saving Algorithm) 38n1953UULA

aaa

9

@
o

(Ant System Algorithm) ua Taurnislagldnasing

(Differential Evolution: DE) 1Jusu

a

3.2) NSYINAAWELT 096 UA 8T

o

soane

a =

NULUUUTE NN

(Saving Algorithm)

'
a v =

dUAIINBU 9

Q

4% Saving Algorithm 13u38n1357uqAds
Wl ludunmandn uwnuiinisdededudndy 2 @unie &
daaliinnisussudalunisiiunie Ansusendn saving
mﬂﬁ;mdqﬁuﬁwmﬁ' 2 :LI’]?’J%JﬁJ‘lJLﬁu%’mﬂﬁﬂ%ad@jﬂﬁ’lﬁlﬂﬁ 1

Aanandlugun 1

O,

(a)

©
(b)

g‘dﬁ 1 7% Saving: Clark and Wright saving

3.3) N15USUY TR I5IIEITaANE (Metaheuristics)
3.3.1) teidansaausunds (Swap) \Huisaldnsadu

ANAUITERINIALAUIADIA AL mmiml,amﬁqgﬂﬁ 2

519

OB BnnE

519

DRBEDBnnE

JUN 2 npadansadusumia (Swap)
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3.3.2) nadAmsUsUYudun 1962835 2-OPT s
Tinsadudunisvesadiduainigluduniafeadiui

Juldld Inevihnsidenguesyadsduiiun 2-gaduiu uas

@
o

ANABNUNTUTLEUN T DUDINY

fingeviume vulviudaze
lagn udaviniseuiisunaansn1sdmduniesening
nouUsuliuasraIUsulse dendumeiilvinadwsnaian

A10g198e 2-OPT @nansauanslansgun 3

Aadum Adadui

JUT 3 wallan1suSuusudunmemeds 2-0PT

3.4) Fauunalnmans

Pitakaso (2011) a5une ﬂ’liﬁ’lLE)’]‘fjiyjmﬁLﬁ@%u%%d 1
afaduaunisuuusiaesdu tnefinsadrwuusaesly
duiiduannisinguszasd uazduiidudedidaie
il lunsudtamdsanansaldeurionsufinneslunis
unledgnle Tnedgyninisdnveseruninue (Vehicle
i

o

Routing Problem: VRP) ansnsaideuluguiuuss

K N N
minz:ZZZd,xf
]
k=0 j=0 i=0
N

D oxi<I  k=1,2,.K 2)
j=1
DXt =Dxt =0 ;p=l..N k=l..K (3)
i= j=0
K
> yk=1 ;i=1,2,.N @)
k=1
N
Y aY <a, ;k=12.K (5)
i=l
k - k
YRS XS i=12.N k=12.K  (6)
j=0
K N
D> x>l i=12.N (7)
k=1 i=0
UKIZ Ukj + qi —ak+ak(X;; + X;)' X;(q,+6]1 )
Ji=1,2,.N , k=1,2,.K j=1,2,.N , i#] (8)



US<a - Xi(a - q) ;i=12.N ,k=1,2,.K )
N

Uis g, + 2.4,X,

J=1

;i=1,2,.N , k=1,2,.K (10)

Tnedi
Z wnu Aununisiauniendes i ldides jlae
YIUNINUL k
i, j Qﬂ@hiwﬁ i3 aedi,j =1,2,.N
K WU guwIviue Aufl k=12, K

d; unu dunulunsdiunieingndn i lugnén j

j

Q WV AUABINITAUAT QU 99 |

3, WN1 ANLUDIEUNILET K

X i 1 dogumavug k fnsiiunisan i1 |
wazwiiu 0 Wesuminug k lufinsdunieenn i
U]

Y windu 1l egnAnsied i gaiduniawiulng
PIUNINUL Kk WAz O Lﬁagﬂﬁﬁwﬁ i laigniAu
meulngeIunIRuE k

U wnu ArsnuUsindulaiieradnduniaiuiuseuly
AU WiseT388Y (sub tour)

Feanunsoosunemrumungldsed

aunsi (1) LﬂuaumnﬂmmaLﬁamﬁunuﬁﬁwﬁqm

aunsit (2) Wunsusedudn eaunivug k agiiuniesn
NAUGNTEIAUAT WagiAunaludagnen j egraloy
1 518 aunsil (3) Wunsussiuin gndnmends 9 azidu
Maduazoenwiniy @wau 1 ade) @aunisit @) Juns
UsAuIn 2glasUNISAUNISNILINEIUNIRUL DYDY
1 fu aunisd (5) Wunisuseiuineunmugla 9 agou
gumluddiiugnanlsiifusuianansaussuals aunis
7i (6) \Juns¥uuseduin msiumadndes i 16 Adewdle
PIUNINUE K LAUNIHIULE DY 1 3ALEUN19VD LT B4
dedademiavindu auns (7) Humstuussiuin des
Tn 9 azlasunsiAumsinulaseiunvuglagegistss 1
afdlaeld dumaiiiuannandles i la 9 uavaunisi (8)

84 (10) Wurvuaiedestuldliinvinsges (Sub Tour)

3.5) lsunsu VRP Solver

VRP Solver fia tUsknsugaelun1sauiamseeen1ed
Funaaialalunisvudsdun vserdunLiusalaeleisae

1

TNI Journal of Business Administration and Languages
Vol.9 No.1 January - June 2021

° v = v o

AwININANNIeH Saninaiuteyaiiinves
N9 9veAudnTEeAUAT waznweiarduneludmin
aewanandiiananiiamans iWedudasieikasInises

@unesnsiausaln

ﬂ VRP Sclver -

O X
Load Data From File: Browse. Load
I [ |

—

Truck Distance Limit |
VRP Solver v1.3 [c) 2004 Lawrence V. Snyder. Lehigh University

Distances Dptions Bun Model

Truck Capacity:

JU7 4 TUsunsu VRP Solver dwfumsliasizvideya

3.6) nunaInIseihe e

Sommut & Sindhuchao (2009) 1#@nwuAeafiutlgym
NMSTALE UNIIBIUNIAUY (Vehicle routing problem)
nsdlfnw Tssutnnussing lngUsvenaldisg3ann
iielszermernilumsvudsdudengn Ssdiduugndni
sxdesdndsionn 73 918 meldideulunnudosnisaui
vaagnAuaazsgliluueU LarAIIN VDI IUNINUL
1IN wagn1sUSUUTIRAIMANeUlaeds 2-Opt,
Swap operator and Move exchanges 31nN1SANBINUIY
AIN30ansEEEeTI uavanAldeeanAthTudema
Wi 424.96 UseTu Feanassiuiu 101.36 vmsaety
Anlusosay 19.25

Chanasit & Yaovasuwanchai (2013) Id@nwni ey
AINALNTUTUATUAISIALE UNIINSIAUTDVUEIEUATN
afsAudveIusEnnsdinw Weanszeznilunisiiuse
yudedud Ineinsussendldssuvansaumaniaginmans
(Google map) Iumimsﬁmeﬁﬁwaaﬂduqﬂﬁﬂmﬂu
WUt SuAnvousie q wazlduuadanisuidymiuuy

ga3aAndlunsuidgmidatduniaiusa (Vehicle Routing
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Problem : VRP) #1ulUSuAsY VBA 31nN15ANEINUIN
I"diLLﬂiuﬁiﬁme‘ﬁmLazﬂ%Uiﬂ538"3% 2-Opt Way 3-Opt
asoanszeznsunsiadunsuddlddedidudedi
Usransnmlun1sanszeen19aINNSEUN NS UUE IR UAN
1)

Chaisena (2018) la@nw1n159ALEUNIN1TIUE IR 87D
WANBISERANE Laza 1l uUTNaIN1IIALEUNILALIOVUES
A838N15aaUA 3 90 (3-Opt) Uszgnddulusunsudn

=

L@ un1e9 1T sua ar1d suulusunsa Visual Basic for
Application (VBA) uazlUsunsy Microsoft Excel 210
nsAnw I TWsunsuildwmunduaunsaansseznis
YUAITINVRITOUTINN LA LLazaﬂmmamé\’unuﬁﬂfﬁu
Woinaaas 12,389.94 umaodUav naenauaunsald
niwensfidogldesnsdiusyAninimanniy

PinmsinweAdeiiiedtes nuin msléumdnns
WA T ALAUNINNITLAUAIUNITATIIUUUTIDDIK U
lUsunsuppuiames wazUsuuienigis 2-Opt e 3-Opt
AN1ns0ansTEEINIINduINIUdIAuAT Janadenisan
Funuanidudemaadld wiogslsfinunindeusuu
sulusunsa VBA wiemdmeuvestlymdenans axldiaan
nsUssananadnsAoud19n Lazdndudesvinwens
Weulusunsy

4) WAnTUNITIVY

4.1) Anidennguioyansengusioe e

cﬂ’ﬁﬂmlﬁﬁmmﬁaﬂé’aa&mLﬁa’L%LﬁuﬂiaﬁﬂmLLU‘U
131299 (Purposive Sampling) Taelsiine nan1uvan

v o

ANUAIAYVRIINAATTILIUAUENTEANYAUAN IVATY
Ju

Augnszgdualudwminasvan THusnsgnAlseven

v v
v a

wATluT I InLReI UL Fefnegaidanyinn1sAnwasall

$1uru 249 518 (awzgnAndifsenanislduinsunnnda
10,000 Uaad) Tu 12 91Lne laun g1nenialug
91LN8dIUAT BUNDAYIAT BUNDATINTE D1LNBTNYH
g N0l 09a99a1 TUNDUINNEYL 81LABUIING 1

FUNDUIVLDY DUNDUINT DUNBITUL WarsLNaAIULTea
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4.2) insesdevldiiudayauasninAusivsiudoya

Afnwifusivsudeyaangudeyaiividvlaviszuy

o

ToyaNUIEM wavurasdiannseindeeulal fall

M3l 1 fidnvesguénszaeAufuasusazsine
vaneiay | dumisiive | Afnacige | Adnaesign
1 Q‘u&iﬂi%mﬂ 7.14204 100.57705
2 mangy 7.01693 100.47568
3 Fauns 7.25397 100.50725
4 Az 6.69830 100.39437
5 afansy 7.48050 | 100.41974
6 Fndl 7.15461 100.29292
7 Wosasan 7.17691 100.61436
8 Unnezyu 7.15197 100.29108
9 V19NAN 7.35244 100.29281
10 UMy 6.95926 100.55244
11 umi 6.71278 | 100.67220
12 WU 6.86310 100.66473
13 AuLlle 7.19337 100.35318

715799 2 AlgTetdudomas wavAgeuUnge

A9

o | Agautnge 39U
1 550 22,400 | 22,950
2 1,900 23,500 | 25,400
3 3,399 23,600 | 26,999
4 3,530 22,400 | 25,930
5 7,441 21,500 | 28,941
6 4,520 23,600 | 28,120
7 550 20,900 | 21,450
8 3,360 23,500 | 26,860
9 1,910 20,100 | 22,010
10 3,950 22,400 | 26,350
11 1,250 23,600 | 24,850
12 3,399 21,600 | 24,999
13 550 22,400 | 22,950

M15°99 3 USIAsAUAIY0IgNAN LALIOUYBINTTYUE

ww |, s Usuasdudn FOUNISVUEY

ALAUINA R

@Y (au.a. saduman) | (e feduan)
1 | qudnszane - -
2 malug 13 2
3 Famung 7 1
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P57 4 wanaduINISHiusaussnwuulng

nngy | s USunsauAn SOUNTTUUES J3unsiudn | sounisvuds | sTEenng
AUAUINAS o i .. . . 4 .
1av (au.u. faddnn) | (W2 Aadunn) LEUNIG (av.u.69 (gD (ny. ¢ia
il AvLAn 2 1 Fuawh) FUash) FUash)
5 Afange 3 1 Mgy 13 2 95.60
6 ngi 1 1 GRIEH 7 1 38.80
7 Wesdewan 9 2 wIN3
8 UINNLeU 1 1 >gLoN 5 1 182.90
9 V19nNEN 1 1 >umiou
10 PRIFGES 1 1 anamnsy
11 Wi 2 1 >UNAa
12 .. 6 1 >Unnzgu 7 1 227.40
13 ALTES 1 1 >R
. a7 14 S
Wogaewan 9 2 28.00
o 5 Uy 6 1 97.20
4.3) Wh9eualalulusunsy VRP Solver uazsulusunsy
Y Biphy] a7 8 669.90

% VRP Solver - oBx 5.2) msSguigudadinyseansnm
T ,m Browse... Load I a v

e s T 5.2.1) s2gennlunIsvuaIaus)

Cust # Longitude ILatllude IDemand I

1 714003619 (1005770458 0 g

2 7016930152 1004756841 13 w

3 7253968635 1005072492 7 \

3 FEIBI0ME4E 1003343673 2 sz luNISUUES

5 748050203 1004197376 3

3 7154608563 100.2929211 1 = 66990 x4

7 7176911539 10061436 9

8 71518700685 100.2910844 1 — 2’67960 ﬁial’umimlal)aau

3 7352444678 1002928138 1

10 6959257354 1005524408 1 a v

1 6712761428 1006722002 2 m

12 68530965407 1006647255 6 , o

13 7193372243 1003531783 1 Y azwﬂﬂumimuaﬂm glugy

= 4,281.21 Alansmowiou

Truck Capacity: g 522) WUZ/UU'?Z/ULWQL‘W@G

Truck Distance Limit: |4UU
VRP Solver v1.3 (c] 2004 Lawrence V. Snyder, Lehigh University

Distances DOptions Bun Model

381Uswnsa VRP

USunaunsiguduiroinas
4 e w =669.90 + 5
JUT 5 Wdrdeyaadlulusunsu VRP Solver
= 133.98 an3nodUn N
no AUNUUNTULTDLNEY
5) NaN15I98 :

= 133.98 x 26.1
5.1) aavnlusunsu VRP Solver 3398 x 26.19

. NP N = 3,508.94 UMABREUAN
TUsunsuazyinIsuananadnsn1sinnguuodunianis

s v y vo o = 14,035.74 U vdaliou
Wusaldvavun 6 1@un1e anseasulanmnsed 4

et
sunuinfiugomadlagiaie

= 22,425.00 UNABLADY
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5.2.3) FAunumveIz
A8lUsunsul VRP
SLENTIUNITUUES
=669.90 x 4
= 2,679.60 Alalumsnaliou
AaNUI5
= 2,679.6 x 0.696
= 1,865.14 UsBLADY
253910u
Ateani1gilneiade
= 2,979.95 UMABLABU

5.2.4) FIMAUTLYINITVUF
381Usunsy VRP
SrnuiievenIsuEs
=8x4
- 32 \igwmaiiou
25Ua90u
Srunufisrvesnisuuds
=14x4

= 56 WgImaLiou

#¥ Solution - O X
Map | Ten |

Total Distance: 354
i Number of Routes: 6

JUN 6 naansuein1sdaLdun1anlusunsy VRP Solver
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6) @sUuazanusuna
NNsUTUUTILRENARR NUNSTALE Ui
Wudngisadind aduan 2 9a (2-0pt) H1unsldlusunsy
VRP Solver @sléiffiutayavossaussvnuudsdudediaud
WauLNsIAL 2562 Dafeusunau 2562 Wunan 12 tieu
Nuin ﬂ”liﬂvﬂLﬁ‘u%ﬁdLa‘lﬁﬂLLUUﬁ%QﬁUI%SﬂUiiﬂﬂﬂgﬂﬁuﬂ
2 fu Tnswwd slunsasiiouasdisuwiisanisuuds 56
e szezmdlunisuuds 4,281.21 Alawms wazdununns
PUAST I 25,404.95 U vida ey iui
yaansUsunsdmdumdlul agldsausamaviomn 1 fu
FIUALT 82709015 VUAY 32 17 szognslunisuuEs
2,679.60 Alaluns LLazé’unumﬂudﬁmﬁwm 15,900.88
VW anelganead 9,504.07 U Anvduanaisesay 37.41
wena1nd n1sldTUsunsa VRP Solver galdnadns
LREnAUNUISoanaINuLUUUsEUdn (Saving Algorithm) we
Tansinanadnsdunin famnzautunsiluld
Tunauon
wuUsziiuTiddyaenndeanuinguszasdniside 14
il
6.1) SnguszasAdei 1 leAnyINsuUaLYSISIANTS
LUV NN ITANTOUT TN YUANFUA A IF IUUALIAAITHT
YautlgmInsImaseeilUsunsy VRP Solver
INNAVDINUTTYNUTY N1TATIUUUTIA0INIY
AMAAIANTYDIN1T91883dUNI (Vehicle Routing : VRP)
LaZMANBUMEIBIIANEISaRNd niauUTuUssAmauae
A5aduan 2 90 (2-Opt) Hnlusunsu VRP Solver Hu azld
Fuudunsinddmiunisiiusaussmnuudaduaiiuau
WAy 6 1uma ANANINTIAAFUNUANTVUAINUUULANT
T8In1997190KY 25,404.95 U BLABU 1A D 15,900.88
UINADLA DU @8AAA 8I9T1UTTUUDI Maneengam,
Sripathomswat, & Udomsakdigool (2013) VldIWU’JI"I A9
wAdgymn1sdatdunianisiiusausimnele3zusenda
(Saving Algorithms) A2835n15aa UaB IR LU (2-Opt)
anInanszgmensLdduAle Sedsnaienisansunu
NI5TUEN LAzAIAARDITUIIUITBUY Choonhakiatsakul
(2016) Finuin annsaldlsunsudumidumadionddym

ASLEDNLEUNIINTTYUES (Vehicle Routing Problem) fiu

A9819NITVUEIDTWOIUTENNTAAN Y au5aand U



AusUslunsvudsvesaudnsyaeduidaminmesys il

USUNINFTITNSNYINTLARTUN IR

6.2) SagusvasAded 2 tiaiiulszansniwnisldey
SOUTINN 1YL ARFUNUNITINAN anTINIUNISITTOUTINN
UazUTMTIANITTOUTTYNLARE 1IN
INHANTITITENUIN NTASNUVUIIABINIANAAIENT
V9IN1991899:dUN4 (Vehicle Routing : VRP) #3a1A159
ANBUAIETBANEITaRNdLazUTUUTIAMBUAILTS 2-Opt
KulUsinga VRP Solver tuamnsndienfiuysyananmlu
Uszifiusng 9 109038 1wy andruaumsldsousmniile
anszarnslunsvudIduA wazandununsTuaITIN B9
aonAdasfuNUITeves Sommut & Sindhuchao (2009)
wul1 MsUszendldisgasafndlunsmeaineuresdym
13 oensdndumseunivuy wazn1sUSuUTIRmATY
fneuiledulagds 2-0pt lwszesmasaalunisvuds
ufingn TnadensanszogmeTuazanalddigained

Pnsfuromasle

7) UalauDlUY

7.1) AugnABIYeINITIine T

dmsulinannudeanisvesgnanduniniines i
d1agdrusunisuszuitanania1naureslgyuinisin
dumsnisvuds dadufinludsegndldeuansiing
UszanaulTunaminudaanisvesgndi wisiiudeyali
gndesasudiu Aarsanuazimunadivanzandnsy
oyt q dielamnsailuldifundodoraslunis

@

daauladrnsunmsiadunsenunivusladussansainuin

3

2D

U

7.2) mgmsaluNenneluiiusuImIus8IN15Y09gNA)

dmiudwuudyminisuudiegnneldiieuleveaiy

Y Y o

WUUBAUYBIUTINUAINABINTSYRNAT aTeuust gl
TUUseynaldanuaisusununsdadunis Tnerieds
YSunsduduazsounisaudenig tieliaiunsatlulgla

phamnzauiumNTAIIARYLAS
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Abstract

This research aimed to study factors of human capital and organizational sponsorship affecting career success
of Thai middle level managers in automotive research and development subsidiaries. Data were collected from
153 samples by using questionnaire and the research results were confirmed by interviewing purposively 5 top
level managers in automotive R&D subsidiaries. Statistics used for data analysis including frequency, percentage,
mean, standard deviation, and multivariate analysis of variance (MANOVA).

The research results found that factors of human capital and organizational sponsorship affected career success
in terms of perceived career development and perceived career success with statistically significant at level of 0.05
and found that factors of human capital and organizational sponsorship contributed to career success in terms of
perceived career development and perceived career success with statistically significant at level of 0.05.

The results of interviews with Thai and Japanese top managers confirmed that successful managerial person in
their career in automotive research and development subsidiaries need readiness in work experiences and
competence which are managerial skills for holding a managerial position. In addition, organizational support and
sponsorship in vision and policy are an integral to contribute to make person in the organization succeeded in

career success.

Keywords: Human capital, Organizational sponsorship, Career success, Automotive research and development

(R&D)
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AmnuewAsIElunsItmuLarduntvalifie iudoyariu
UszanuuveusarusEnvesssansiwng uaglasy
NSNBUTUNGUN F11IU 5 AU UTENDUMIEEUIINTIEAUES
¥1lne $1u9u 2 Mg uaruImIsEavgrgJu

U 3 F9Y

6.2) ip3esilenlslun)539e/s1usuteya
6.2.1) wsesdlefldlunisiiusiunudeyadeUinnnde
WUUABUNY (Questionnaire) FIWAUITUIINNITNUNIY

15500n55% Tanwaridudam1010wUULa aNAaULAEY D
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AIAIUKUUADUNNTZAUMIURAIY AITIVADUANAINYBY
wuvasuIUmERTiiaudenAfeITENINTRgUsTaIA iU
doa 1014 (Index of Item Objective Congruence: 10C)
NansRsIEeUTamanuTaiisvl 10C Wihfu 0.917 f
1.000 Fa11nn31 0.500 FededwvuasuauTAUATUT
\Hemitsouuld (Pongwichai, 2013) VeFaUALLT osTy
(Reliability) #28A1duUsEdNS woan 1v99AsoUT A
(Cronbach’s Alpha Coefficient) Namiw%aunﬂ‘ﬁaﬁﬁmu

fenduUszansueanivaansautmfaws 0.711 59 0.972 F4

' '
v

11nN1 0.700 3988719 aA 10 U euAil A2 LLT ol
gausula (Kline, 2011)

6.2.2) in3eudlonldlunsiAvsivsaudoyaifenainndie
wUUdNNwal (Interview Questionnaire) & atmunduann

Usgaud1AanmaansanIsedsUSunanaziaing

witgauA v UkuUn1sduA vl UULHT vt (Face-to-

Face Interview)

6.3) Bmsiiudeya

ARdevenuayATwilumMsuTIuTINdeyaLaz A
LUUABUAINT W 1UNITATI9d0UA uATNLE AL Un
fuszauauvesuiazuisulaeildvesdandnii ol
FuUszaunuihdsdelinngusiogeililuniside lne
thdsuuuasuaudiuauiianun 200 g Ifuuuasuauiii
AnuanYsainduAuIdwIY 153 9 Andudesay 76.50

LAZUBANBULATIEIIUN T MU B AU wal I oya

o

AR U ULV IUAAZUTEY

o

6.4) MIuATIvOYa

6.4.1) mMsiATIzidayatuiu lagldnsiiaseiisie

a

anmanssaun (Descriptive Statistics)
6.4.2) N13MTI9FOUANAIMYEIYaYa (Data Quality

Assessment) Miusrusalsannngusegeinldluniside

&
a

USLNOUAIY N15ASIFFBUANUT BN UAI8AFUUTLANT

woan1v89A59UTURA (Cronbach’s Alpha Coefficient) wa

o
N o

ANSASIVADUNUINNAIFUUSLANT oA 1vDIATOUTAR LA

0.713 §i1 0.969 @3nAI1 0.700 FadeITeyailanuesiv

'
=

Awausuld (Kline, 2011) NM5ASIABUAITLINLIIUNAVD

[

Jaya (Test of Normality) fiseuweAaTAMNINTEEN
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aulnIviser1AUlasweaya (Skewness: SK) warAIAIY
geU0en1snsEAevs oA1AuUvesdoya (Kurtosis: KU) Wa
nsnsIRaeunUIUeyalA1ais SK Tute -1.656 fis 1.002
wazflaada KU Ture -2.022 f9 1.076 Geeeflutiag -3.000
99 +3.000 39087199y AT N1TUINUIIUUVUNA
(Rangsungnoen, 2011) waziiefiansand iais (Mean) Asise
§1U (Median) uazAng ey (Mode) wuinianiilndidssdy
WARTIINITHANKANYRIT By aRDUTENL NS

6.4.3) n13n3I9aeUTayanIuTouly (Assumptions)
YBINITTATIEVAIUUYTUTIUNY AU (Multivariate
Analysis of Variance: MANOVA) Usznausie N130TI1980U
Variance - Covariance Matrices 9936 3uUsauluusas
Na NV MU aTe MAaauA8ai @ Box's Test of
Equality of Covariance Matrices (Box’s M) Han13vnagau
WU LU TNUNYBEAUNISANY FuUsEaunIsaing
UuRu uagauinuveluIms deatid Box’s M iy
21.825, 34.010 way 53.383 aua1au kazilal Sig. v
0.078, 0.088 W@y 0.054 MNEINY LazdinUsaUiufaIN
DIANTHANENA Box's M LU 26.672 fiA1 Sig. AU
0.360 FeamundiAnnnninfoddynisetiaisysu 0.05 39
foinanuuUsusiuvesinUsanudnsatuan@inlunsas
nauveR L UINUNY B uazAuUsaUduiaInesnnsly
wANE Ui Ted A ynisadfifi sedu 0.05 waganns
NAEOUR18d0 A Levene’s Test of Equality of Error
Variance (Levene’s Test) NaN1IA&0U WUI1AT Sig. VD9
FauUsnuuyud fudnlsaudnsaluendndaidoud
0.088 fi4 0.819 uawe Sig. vewiuUsgUiuAANBIANTAY
fuvsaudnsaluendnideaidaus 0.140 fs 0.778 &4

o w

BRI NG|

<

& N W aad o o A
NMINUANATILINNITUY 26N5enAU 0.05 9909171

o

AsLUsUnIuRssazafuUslsiunnm st Ui dod Amng
adfTiszeu 0.05 ﬁdﬁuﬁﬂaiﬂlﬁiﬂﬁﬂ Variance - Covariance
Matrices vaasuusnuluusaznguuasiausdulaiuang
fiu (Vanichbuncha, 2019) ka¥N15ATIVABUNITHANLIY
Unfiinmdauus (Multivariate Normal Distribution) #aen1s
nsRd@aUANgAlaavIor1RAUNANYAILUS (Multivariate
Outliers) Inen153AT1gsiannaeny (Multiple Regression
Analysis) A18@dANadaoULd UN19veIu1g1a1ludd

(Mahalanobis’s Distance) #an1snageunuindivoya 2 30
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' o

FEMINA U ULy wdLazAaulsaud 1 5aluenInidl

' v '

A@df P Wowunin 0.001 Astiu dodndurgalsanion

a

RaunAnydauls (Ghorbani, 2019) Faihe 2 %ayjaﬂfaaﬂ
1NN Tl UEIUYRININAAOUALNATIY

6.4.4) nsuvasdeya (Data Transformation) Wiowmsey
Yoyadmsunsinsgsidanuudadunuuinaieialy
(General Linear Models) signisuuasdayaidausuimuwuy
11m31EuYsELNAT (Rating Scale) 1HudayaiBenguuuy

S¥AUBUAU (Ordinal Scale)

6.5) aaanlilumsinsizvidoya

RIGEREA L R ErA
9

o ¢

n5idendsd $ingUsvasdin
dananamiuUsniu 2 A1 9BNITIATIZAAILLUTUTIUN
fiauUs (Multivariate Analysis of Variance: MANOVA) da
Wunsiwmsigdmudsmunatedllunisimsigiag
Wearuiladasiuanunaimedou (Error) wasdesiunis

W AEVEUNUSVUTE I UTA LAY INUNUIATIEH

7) HaN15IY

o

M3IeAsl dnauenan Ieuwuadu 4 dw fsil
7.1) nan1TIATITTRYa
naudiegefinoukuuasuaudulngiduneayy An

Judesar 63.40 fong10dy 36.84 U drulvagdianiuan
P a g v = ' Ao a
ausaneausa Anluieuay 57.52 uariiviigauisuiinveu
ADIAINT IA%0 N13AATIA KALNITIANITNTNEINTUYYE
Andudesay 50.98, 37.91, 6.54 uag 4.57 Aud1AU

[ = N

dulngfiszdunsfnwaandeuSyyins Andudosas
83.01 @ulugdisanisAnwluszdunisdnuigegn
NANAATIAINTIUAIAAT T8909U1ADUTNI553N A
AWIARUTENA kAT UIMITINNITNTNEINTUYEE Andu
£9uaz 55.56, 23.53, 18.30, uay 2.61 Auasu dalade
Y945 BELININUR AT N AT U I naunTEITY
Hagiusindu 14.27 ¥ Tdnadsvesszeznansily
viEnagdumindu 11.02 ¥ fAadsvesszozinainis
yireuludund sudagduindy 3.84 9 Wenuad
UszaunsaimsufuRauluinssemalaedanad sves
Usgaunisalnisufuaaulusisussimavingy 2.35 3

dlngfivssaunisaimsivdounu Andudesay 61.44



TnefAnadsvesduaswonisiudsuamuriiiy 088
i wardnlngiivsaunsainiamyuisunied oy
wihilunmsufoReu Andusosas 90.85 Taslidnadeves
Sruauadwomnuisurdendsumihdlumsufoifeu
Wity 2.19 adaflsgdunnudadiuieatuinueduinse
Tuszsusniian daA1ad 81vindy 4.36 (S.0. = 0.375)
Besddunedumuaiad srnnnlunieslddd vy

AU iNwEAIWISNgy MnwenN1sUINISNITIANIT

o

wagsinuedyinistu Sanadowintu 4.78, 4.50, 4.46, uay
3.63 (S.D. = 0.458, 0.527, 0.574, Lag 0.593) M1UAIAU &
Aadslagsiuvesszduaudniuisafugududain
ssAnsegluszduaniian faadewindu 4.35 (SD. =
0.406) SesdiusesumuAnaasanuniumesldsd
mMsaiuaywInime auiuiaue1In ninensewing uae
Temalunsfineusiuasimuinee fanadewindu 4.46,
4.41,4.33, way 4.21(S.D. = 0.456, 0.493, 0.617, hag
0.626) pud Iy fszduanudadiuisaiuauduialy

oy luseauunian deafelvindu 4.40 (S.D. =

o &

0.420) Tngiiaudnsaluednisuiuazanuiminly

'
' a

E]W‘?IWﬁ‘%JUi Janedeminu 4.51 way 4.32 (S.D. = 0.394

ez 0.482) HUaIeU

7.2) HAMITNATOUAULGF 1T 1
auudgiud 1 Uadenuuuvduana1eaiudmane

Audnsaluendnvesuimsseiunarsrnilngluuien

o

FdunariaIeusUR YT INAMELANAITY

=

7.2.1) wan1snaaeulav ey uuy v 1UNI5ANY)

o a

AnNFgNIN

Y

Usgnausig sEAun1sAnyIgeda (EDUL) uaew

dusanisAnwiluszdugedn (EDU2) dwasomudnialy

N Ao

a ¥ % v % o @
mﬁuwmummmwuﬂumwmug (PCD) agmuanLIa

7i%u% (PCS)

Y

Tua@nsuanudnsaluadn LERISI8ALLDUR

M9 A9 1 Barm157199 2
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15199 1 NaN1SNAFOU Multivariate Tests Y09 UNYWEIAY

= ° 3 S
nsAnwazANdSaluo TN

Effect Value F df Sig.

Pillai's Trace 6222.7 2 147 0.364

Wilks' Lambda 6222.7 2 147 0.364
EDU1

Hotelling's Trace 6222.7 2 147 0.364

Roy's Largest Root 6222.7 2 147 0.364

Pillai's Trace 1.016 2 147 0.406

Wilks' Lambda 1.016 2 147 0.408
EDU2

Hotelling's Trace 1.016 2 147 0.411

Roy's Largest Root 1.016 2 147 0.188
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o

Y

o
o

INANTNN 1 HANISNAFBUAILUTNA1HINUING

1Y

msAinwgean (EDU1) uazndngmsiidnsanmsnuluseau
g3an (EDU2) wansnsiuldvinlianuduialuendneniu
281NN TR Y NIIAIRATISZAU 0.05 LAAINANITNAADU

ANULANAIYRIARIUSLA A3 2

15799 2 Nan13NAeU Univariate Tests U049 uaywdAuNSAne

° < S
wagaudusaluondn

Type Il
Mean
Source Sum of | df F Sig.
Square
Squares
PCD 0.221 1 0.221 1.718 | 0.192
EDU1
PCS 0.007 1 0.007 | 0.063 | 0.802
PCD 0.205 3 0.068 | 0.531 | 0.662
EDU2
PCS 0.510 3 0.170 | 1.493 | 0.219

NS 2 Han1INAEOU Between-Subjects Effects
WuIsERUN1SAnYIgean (EDUL) uagndngnsidnsa
nsAnwluszaun1sfinwigean (EDU2) drafulsidanasie
5 (PCD)

a '

ANAIIU

o

AnudFalua1TnsiasuauA It lua1InATy

o

wagsnuAudnsIueINTFUS (PCS) uazlinudy
fidsmasehefifddynaadffisziu 0.05

7.2.2) uamsvaaeuthdeyuuywdauysyaunisalnig
UUF9 Usenaueie seeeliain1svinauaudlagiu
(EXP1) sgeziiainisviiauluui iy (EXP2)
sgeet1a1n13v 19Ul iy saudag vy (EXP3)

Uszaunisal n1suJuaaulunrsdssina (EXP4)
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Uszaunisalnisidsuany (EXP5) uwazUszaunisalnns
viudsuniedsuntiilunsufoRau (EXP6) duwasio
anudsaluendndunuinmiluendnisuy (PCD)
wazawdnsaluordndunrmdnialuendnisug (PCS)

LEAISIUALLDEART M99 3 LAYANS1N 4

F15799 3 NANINAFOY Multivariate Tests YBNUNYEIAY

Uszaunisainsufifnusazanudusaluendn

91NA19197 3 HANITNAABUALUTUAIER NI
szgzansinuluusendagdu (EXP2) wavdszaunsal
nsufuaaulusinsuseine (EXP4) unnsnanuvinla
AudnsalueTnanaiu waznudninasiu (Interactions)
szni1aUszauniIsalnsuUaeuluaadseinady
Usgaun13ai n151U& suatu (EXPA*EXPS) d4nad e
anudusaluednesafivoddyniadfdsedu 0.05

WARINANITNARBUANUANANYBIAFILUSLA Fann3197 4

Effect Value F df | Sig.
Pillai's Trace 0.022 | 0.399 | 4 | 0.809 o e
B399 4 Wan1INAdduU Univariate Tests %QQVJUMHUEJWWU
Wilks' Lambda 0978 | 0395 | 4 | 0.812 Cmem . o o
EXP1 UszaunisainsufiRnuiasannudisaluenin
Hotelling's Trace 0.022 | 0392 | 4 | 0.814
Type lll
Roy's Largest Root | 0.022 | 0.780 | 2 | 0.462 Source Sum of df Mean F Sig
u u 1S.
Pillai's Trace 0.195 | 3.889 | 4 | 0.005 Squares Square
ey Wilks' Lambda 0.805 | 4.065 | 4 | 0.004 A 0064 ST 0032 0300 0742
Hotelling's Trace | 0.242 | 4.235 | 4 | 0.003 EXP1 ocs 0103 o1 o0m1 oot | oars
Roy's Largest Root | 0.242 | 8.701 | 2 | 0.000 PCD 0.4a7 5 0223 3260 | 0.044
Pillai's Trace 0072 | 1.339 | 4 | 0.258 S Py py— ST 0030 | osea osrs
Wilks' Lambda 0.929 | 1.324 | 4 | 0.264 PCD 0.174 2 0.087 0.820 | 0.444
EXP3 EXP3
Hotelling's Trace | 0.075 | 1.310 | 4 | 0.269 PCS 0.191 2 | 0095 | 1393|0255
Roy's Largest Root | 0.052 | 1.884 | 2 | 0.159 Expa PCD 0.944 1 0.944 | 8.893 | 0.004
Pillai's Trace 0.126 | 5.101 | 2 | 0.009 PCS | 0628 1| 0628 | 9.176 | 0.003
Wilks' Lambda 0874 | 5101 | 2 | 0.009 EXP5 Fcb 0-146 2| 0075 | 0689 ) 0505
EXP4 PCS 0.273 2 0.136 | 1.991 | 0.144
Hotelling's Trace 0.144 | 5.101 | 2 | 0.009
PCD 0.127 2 | 0063 | 0597 | 0553
Roy's Largest Root | 0.144 | 5101 | 2 | 0.009 EXP6 oce 5010 5 5005 | 0072 | 0951
Pillai's Trace 0085 | 1.596 | 4 | 0.179 xpar | POD 0047 > | 0225 | 3200 | 0022
Wilks' Lambda 0916 | 1.588 | 4 | 0.181 EXP5 | PCS 0.693 3| 0231 | 3376 | 0023
EXP5
Hotelling's Trace 0.090 | 1.580 | 4 | 0.183
Roy's Largest Root | 0.074 | 2.676 | 2 | 0.076 ANANTNI 4 NaN1INAEDU Between-Subjects Effects
Pillai's Trace 0.043 | 0.800 | 4 | 0.527 WU
ey | ks’ Lambda 0.957 10797 | 4 | 0.529 (1) UszaunsalmsuiRnulusauseina (EXPA) waz
Hotelling's Trace | 0.045 | 0.793 | 4 | 0.532 Uszaunsainsujuanulusslssinasiuiulssaunisel
Roy's Largest Root | 0.044 | 1.571 | 2 | 0.215 AMsLUABUY (EXPA*EXPS5) danananinud1isaluendinga
Pilla's Trace 0.200 | 2662 | 6 | 0.018 muanuimilue@nisug (PCD) wagiuanudusaly
Expar | Wilks' Lambda 0800 | 2786 | 6 | 0.014 91MNTU3 (PCS) peiltuddgymeadinsziu 0.05
EXPS | Hotelling's Trace | 0249 | 2907 | 6 | 0.011 (2) szpznaminiluuigndagdu (EXP2) dwase
Roy's Largest Root | 0.249 | 5968 | 3 | 0.001 anudnsalue@niamegauanudimidilueTniisus

o o @

(PCD) aeaiiled A sananiszau 0.05

64



7.2.3) wansnaao vt sy Uy 1uinye g usnI s

v a

UsENaumie MinwenIsUsIsNIsInnis (MNG) Ninyedad

Yy

]

M58U (FIN) Ainyga1w1dengy (ENL) Wagsinweaw

(JPN) denasionnudnsaluan@nsiuninuiivtiilua i
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(ENL*JPN) dewanonudiialuodnedsddodAgnig

'
a

afiffs¥AU 0.05 LAAINANIINAFDUAIUUANA19VDIA

Fwlsle Fams199 6

7i¥u% (PCD) waranudnSaluadndunudanialusdn AN31971 6 HANNINAGDU Univariate Tests VW UNYWEATUTINYE
U
71503 (PCS) wanisngazidends a3199 5 Wagnn3199 6 Jusmasazmamdsaluanin
Type lll
Mean
4 e o Source Sum of | df F Sig.
19N 5 WaN1Te@eu Multivariate Tests “U@QY]UEJHHEJW]UVWH% Square
v A . - Squares
QUiW?iLLaZﬂ’J’]MﬁTLiﬂiu@?sﬂ‘w
PCD 0.684 2 | 0342 | 3867 | 0.023
Effect Value F df | Sig. MNG
PCS 0.305 2| 0152 | 2126 | 0.123
Pillai's T: 0028 | 0922 | 4 | 0.452
hars frace PCD | 0.180 2| 0090 | 1252 | 0289
Wilks' Lambda 0973 | 0919 | 4 | 0453 N T 002 121 oote | otz | oss
MNG Hotelling's Trace 0.028 | 0916 | 4 | 0.455 PCD 1.240 1 1.240 17.290 | 0.000
ENL
Roy's Largest PCS 0.131 1 0.131 1.479 | 0.226
0026 | 1.696 | 2 | 0.187
Root PCD 0.839 2 | 0420 | 5853 | 0.004
JPN
Pillai's Trace 0.066 | 2.253 | 4 | 0.064 PCS 1.176 2| 0588 | 6.651 | 0.002
Wilks' Lambda 0934 | 2260 | 4 | 0.063 MNG* | PCD 0.019 1 0.019 0.266 | 0.607
FIN Hotelling's Trace | 0.070 | 2267 | 4 | 0.062 PN PCS | 0499 1] 0499 | 5651 | 0019
. ENL* | PCD 0.363 1| 0363 | 4104 | 0.045
Roy's Largest
Root 0.063 | 4.140 | 2 | 0.018 PN | PCS | 0.569 2 | 0285 | 3220 | 0.043
Pillai's Trace 0.119 | 8.829 | 2 | 0.000
Wilks' Lambda 0881 | 8829 | 2 | 0.000 NAITNN 6 WANITNAEDU Between-Subjects Effects
ENL Hotelling's Trace | 0.135 | 8.829 | 2 | 0.000 wun
Roy's Largest (1) inwearwgUu UPN) wagsinwen1wdaingusiuiu
0.135 | 8.829 | 2 | 0.000 . . o s . 2
Root Winwen U (ELN*JPN) danasionnudnsaluengs
Pillai's Trace 0.134 | 4754 | 4 | 0.001 supuiTvilue1@nasug (PCD) uaziuaudnsaly
Wilks' Lambda 0868 | 4.785 | 4 | 0001 | e FWTUF (PCS) pehailtivddnymeadifiiszsiv 0.05
PN Hotelling's Trace | 0.148 | 4.815 | 4 | 0.001 (2) W nwen15USNISNITTANTS (MNG) waginuey
Roy's Largest s ( ' 211 S o ve)
0121 | 7983 | 2 | o001 A1189ngY (ENL) denasannudnsasluondnianizeu
Root 1 ] N Ao vy K Y aad
o0 A Imthluednisug (PCD) egralidedAgynisadian
Pillai's Trace 0.075 | 2579 | 4 | 0.038 o
3¥mU 0.05
Wilks' Lambda 0926 | 2563 | 4 | 0.039 y - N D e W o
ENL* (3) YINYENITUTNITNITIANITTINAUNNBZAIWIY YU
Hotelling's Trace 0.078 | 2.547 | 4 | 0.040 ' ! o & = v
JPN (MNG*JPN) @anamandua s alua1dwianiza 1y
Royls LargeSt o @ = d‘ U ¥ 1 a o % aa d‘
- 0.049 | 3.248 | 2 | 0.042 ANUANTAUITNATUS (PCS) agnliddAgyn1eaiing
oot “
56U 0.05

INHITNN 5 HANISNAFDUAILUTUA18FY WUIWNWY
A1 (ENL) wagvinyen1wiguu JPN) wansineiusin
Tarruad s alus g wa 198y wagnud nswas iy

(Interactions) sgninvinwen1wdanguiuinwea1wgdu
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7.3) NamTInaeUANNAIUT 2

auudgiuit 2 Jadeguiudanesdnsuandnafudssade
AudnsalueTnveaduimsszaunarsynilveluuien
WReuaziaweueudlulssmalngunnsnei

7.3.1) uamsnaaeutladegudunainesdns Useneume
Tanalunistneusunagiinunvinee (TRA) NSNeINTaeAng
(RES) guiiusisnuen®n (CAR) wagn1satuayuaniamvii

(SUP) denasiaaiudnsalusn@naiuainudnutnlusidn

o

$u% (PCD) warAudusaluo Tnsuaudsaluaidn

- S

o

3
nsus
Y

(PCS) LARISILALLDLARY AT 7 LATANT1N 8

M3 7 nan1InNAdeU Multivariate Tests vosgUiusiaNeAng

o < S
uagaudusaluonTn

M15197 7 Han1snAgeu Multivariate Tests ¥e39UiuANDIANT

°o & a 1
wazanuansalue1dn (so)

Effect Value F df Sig.
Pillai's 394
0.059 2 0.022
Trace 6
Wilks' 3.94
TRA* 0.941 2 0.022
Lambda 6
RES*
Hotelling's 3.94
CAR* 0.062 2 0.022
Trace 6
SUP
Roy's
394
Largest 0.062 2 0.022
6
Root

1NANTNT 7 HANITNAFBUNAIEAIRUT WUTIRUUA

66

Effect Value | F | df| sie. AN (CAR) wagn1sativanuaniivin (SUP) wanena
Pillai's Trace 0064 | 2115 | a | 0.079 fushldarudnsaluor@nsneiu waznudninasau
Wilks' Lambda 0.936 2121 q 0.079 (Interactions) ‘ix%’i’miamﬁiumiﬂﬂE)USJJLLaBWGAJuﬂﬁﬂHS
TRA o o o -
Hotelling's Trace | 0.067 | 2.126 | 4 | 0.078 funsatiuaywatniamin (TRA*SUP) Tanialunisineusy
Roy's Largest Root | 0.061 | 3.889 | 2 | 0.023 wagWauInweAunsneInsesdansiuaUdudauetn
Pillai's Trace 0059 | 1953 | a | 0102 (TRA*RES*CAR) waglonalunisinousunasWauvinyy
Wilks' Lambda 0941 | 1967 | 4 | 0.100 Aunswensesrnsivgudusdsiuedniunisatuayuain
RES o w \ . . o
Hotelling's Trace 0.063 | 1.982 | 4 | 0.098 Wiy (TRA*RES*CAR*SUP) denananinud s aluedn
Roy's Largest Root | 0.063 | 4.012 | 2 | 0.020 28190 TUdAA YN IEDATISEAU 0.05 LAAIHANITNAADU
Pillai's Trace 0.123 | 4.208 | 4 | 0.003 AULANAIYRIARIUSLA A3 8
Wilks' Lambda 0.877 | 4.314 | 4 | 0.002
CAR ) o ¢ I
Hotelling's Trace 0.140 4.419 q 0.002 H13799 8 NaN1INAdBU Univariate Tests ‘UENQUmJﬂ‘\]’]ﬂENﬂﬂiLLaz
o <3 a
Roy's Largest Root | 0.139 | 8.872 | 2 | 0.000 udiEaluet
Type Il
Pillai's Trace 0242 | 2022 | 2 | 0.000 ype Mean
Source Sum of df F Sig.
Wilks' Lambda 0.758 | 20.22 | 2 | 0.000 Square
SUP Squares
Hotelling's Trace 0.318 | 20.22 | 2 | 0.000
PCD 0.245 2 | 0123 | 3740 | 0.026
Roy's L R 318 | 2022 | 2 | o. TRA
oy's Largest Root | 0.318 | 20 0.000 Pcs | 0.031 2 | 0016 | 0.438 | 0.646
Pillai's Trace 0.158 | 11.94 | 2 | 0.000 PCD 0.004 2 0.002 0.055 | 0.947
RES
TRA* | Wilks' Lambda 0.842 | 11.94 | 2 | 0.000 PCS 0.281 2 0.141 3919 | 0.022
SUP | Hotelling's Trace | 0.188 | 11.94 | 2 | 0.000 PCD 0.581 2| 0290 | 8856 | 0.000
CAR
Roy's Largest Root | 0.188 | 11.94 | 2 | 0.000 PCS 0.035 2| 0018 | 0488 | 0.615
Pillal's Trace 0.057 | 3.866 | 2 | 0.023 sup TP 0682 1| 0682 | 20786 | 0.000
TRA* [— PCS 1.075 1| 1075 | 29.947 | 0.000
Wilks' Lambda 0.943 | 3866 | 2 | 0.023
RES* TRA* | PCD 0.020 2 | 0010 0.301 | 0.741
Hotelling's Trace 0.061 | 3.866 | 2 | 0.023
CAR CAR | PCS 0.294 2 | 0147 | 4094 | 0.019
Roy's Largest Root | 0.061 | 3.866 | 2 | 0.023
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Mean
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Abstract

The common scenario of the plight of underrepresentation of female in the industry of tourism is yet a
considerable bottom line as it plays a significant mantle during the analysis of the industry as an inclusive entity.
Subsequently, the paper review outlines, an identification of triggering factors that channel contemporary career
choice of female in Sri Lanka, a supreme instance experiment is career of Tour Guide, which is not easily
approachable in the spectrum of profession of female career pool in respective country region. A total of 350
undergraduates majoring in Tourism Management were participated to the qualitative research while the qualitative
research conducted using 10 National female tourist guides and 5 female undergraduates of the same course in
same National University. The data analyzed using Path Analysis and qualitative data with Narrative analysis.
Moreover, the study emphasizes two ultra-important objectives (a) Identify the triggering factors for female career
choice of tour guide, Sri Lanka (b) Explain how these factors affect on female career choice of tour guide. Resulted
in the implication of both quantitative and qualitative methods; the indication of significant relationship of family
involvement, and attitude towards women, interest and career barriers on their specific career choice. Additionally
career self-efficacy is affected by attitude toward woman, family involvement and by career barriers. The
collaboration of factors and figures regarding the matter may depict important managerial implications to be
addressed in order to upsell the choice of being employee in non-traditional career sector in tandem with enhance

the female participation in required segments.

Keywords: Attitude towards woman, Female career choice, Family involvement, Female tour guide, Self-efficacy
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[. INTRODUCTION

One of the most highly prized freedoms in civilized
societies is the right to decide what kind of career one
will do. An action undertaken for a significant period of
a person’s life regarding personal and environmental
factors is defined to be career choice (Lent, Brown, &
Hackett, 1994). Though the verity of the careers from
which any given person may choose varies from broad
to narrow, people possess an element of choice
concerning different triggering factors. The triggering
factors affect on female career choice have found to
be different than factors affect on male career choice.
There are few studies (Flores & O’Brien, 2002; Tang,
Fouad, & Smith, 1999) to be found researched on,
theories of, female career choice and triggering factors
affect on female career choice. Reviewing the
literatures, it is found that most of the theories have
tested with predominated white or biracial cultural
contexts  concerning about  traditional career
aspirations. And again, the topic is less discussed in
developing societies due to the traditional values are
maintained and expected either women to work at
traditional sectors or to be at home doing household
stuffs. Women engagement in non-traditional career
sectors considered to be less reputed. The gap drew a
lot of attention to concern the current study, hence the
study will importantly admit on filling the gap
considering the background formation of female career
choice to become a tour guide in a typical Asian
country.

The tourism industry is central to Sri Lankan
economy and has been identified as major policy
priority by the Sri Lankan Government. From year 2009
to 2019 tourism revenues in Sri Lanka averaged 189.96
USD Million, reaching an all-time high of 475.20 USD
Million in December of 2018. In the long-term, the Sri

Lanka tourism revenue is projected to trend around

500.00 USD Million in 2021. Service sector is recorded
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to be all time highest GDP contribution to country
economy. Looking forward, they estimate GDP from
Services in Sri Lanka to stand at 1519882.00 LKR Million
in next 12 months time (Trading Economics, 2020).
Employments generated in the tourism sector
increased by 65.9 by 2018 according to the data of Sri
Lanka Tourism Development Authority. It is also
envisaged that by the following years the number of
people directly employed will be grow in order to cater
to increasing number of tourist arrivals. This clearly
indicates the central importance of the sector of
tourism and underlines the need for significance
expansion of human resource where it found to be less
involved.

Tour guide is considered to be one of the significant
positions within the tourism industry in regards to
provision of the high quality service and therefore
satisfied the visitors. Therefore in Sri Lanka it can be
identified four categories of Tourist Guides, where it has
found high score of female underrepresentation.
Namely, National Tourist Guide, a licensed guide who is
allowed to guide group of 25-30 people at any tourist
site in Sri Lanka. The second, Chauffer Tourist Guide, a
licensed guide who is allowed on-board maximum
number of 2 to 6 tourist in private car or coach, and
only permitted to guide while driving. Regional Tourist
Guide, a licensed guide who is allowed only offer
his/her service in one specific region (e.g. Anuradhapura,
Kandy) and as forth category is Site Tourist Guide, a
licensed guide who is allowed only offer his/her service
in one specific touristic site (e.g. Sigiriya).

Female labor force participation in Sri Lanka
reportedly low, estimated population of Sri Lanka is 21
million; out of the total economically active population
of 8.5 million persons only 33.4% are female. Thus,
almost 70% of the labour force constitutes
economically inactive female (Department of Census

and Statistics, 2019). The lowest female participation is
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reported in entertainment and recreation activities
where the sector of Tourism belongs, with only 16.6%
by year of 2016 (Department of Census and Statistics,
2017). Regarding the female tour guides subjected to
current study found to be an empirical example for
in  tourism

identifying female underrepresentation

sector, female representation accounts only 64
amongst 1112 registered national tourist guides (SLTDA,
2018).

Mr. John Amaratunga, former member of the
Parliament and the Minister of Tourism Development
has spoken about this female underrepresentation in
particular  subject (Walpola, 2018), “Negative
perception associated with the sector need to be
destroyed as it is baseless, tourism industry has
potential to transform Sri Lanka’s economy through
greater female participation”. The comment is of
significance as it clearly shows that woman can make
significance economic contribution to specific sector
and but the hospitality industry is not benefitting from
female’s contribution. Considering those factors female
career choice of Tour Guide, Sri Lanka offers a good
case study to be identified the reasons for which must
be better understood and addressed. Hence, based on
the literatures of female career choice and background
information about sector of tourism and career choice
of Tour Guide, Sri Lanka following objectives are
generated

1. Identify the triggering factors for female career
choice of tour guide, Sri Lanka

2. Explain how these factors affect on female career

choice of tour guide.

Il. LITERATURE REVIEW
How well traditional career theories apply to
women’s career choice has been a question of interest
for some time. In early 70’s theorists started to look at

the female career choice in a different way after they
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realizing the woman’s career choice is more complex
than men (Blustein & Fouad, 2008; Gati, Landman,
Davidovitch, Asulin-Peretz, & Gadassi 2010). Traditional
theories have several problems when applied to
female’s career choice. Female career choice found to
be uniquely bound with considerations of female
regarding obstacles that can be occurred in future, such
as balancing work life and family life, gender based
oriented career traditionality (Koenig & Eagly, 2014;
Tinklin, Croxford, Ducklin, & Frame, 2005). Hence, the
traditional career theories such as Holland’s hexagonal,
trait-factor model was found less effective for
conceptualizing female career choices (Amold, 2004).
This approach, which matches an individual's interest
code with a corresponding occupation, may be
inappropriate if a woman’s limited freedom of career
choice causes her to restrict her interests in the first
place.

Traditional theory lacks necessary concepts to
explain women’s unique issues. Fitzgerald & Weitzman
(1990, as cited in Fitzgerald, Gelfand, & Drasgow, 1995)
note that traditional gender role socialization
incorporated in Super’s developmental approach, for
example, still does not adequately address the
difficulty women face in integrating work and family.
Gottfredson’s (2002) theory of circumscription and
compromise is a developmental theory that begins to
incorporate contextual factors in a useful way for
women. She states that female develop a self-image
and occupational aspirations or interests, they begin to
narrow their choices to only those that they find
acceptably meet that image. They then compromise to
adjust aspirations to accommodate their external
reality or immediate environment. Significant to
women’s career development is that her theory
revolves around the idea that “public presentations of
masculinity/femininity will be most carefully guarded,

protecting social standing among one’s fellows will be



of considerable but lesser concern, and ensuring
presentation of personality and interests via occupation
will be of least concemn” (p. 186). Her theory suggests
that occupational gender stereotyping has severely
limiting effects on development of interests/aspirations
for women (Connell, Spencer, & Aber, 1994).
Essentially, gender stereotyping is one type of barrier to
women’s career development.

Theories that highlight an interaction between
personal and external variables, such as Gottfredson’s
theory or social learning theory, have continued to gain
attention in women’s career development. However,
these were not the first theories to highlight unique
social factors facing women making career decisions.
Decades ago, individuals like Super, Psathas, and
Zytowski each mentioned that the role of homemaking
and a woman’s orientation to marriage and children
deserved new study (Gati et al., 2011). Early studies on
women’s careers identified variables of career
orientation, salience, and traditionality of career choice
as important influences (Savage & Fouad, 1994).
Fassinger (1994) first developed a comprehensive,
testable model of women's career choice in 1985 that
she later fine-tuned, where these variables were
examined. Testing of her model has provided evidence
that college women's career choices are predicted by
their abilities and agentic characteristics, such as
instrumentality or self-confidence. Career orientation is
predicted by agentic characteristics in addition to
gender-role attitudes and relationship/attachment to
the woman's mother. This theory provides 5 evidence
that social views on a woman's role in society as well
as direct experience with a female role model provide
a great deal of influential power in the career
development of a young woman. Along the same lines,
Betz & Hackett (2006) hypothesized four sets of factors
that influence women’s career development, including

individual variables, self-esteem, background variables;
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such as parental working status, educational variables,
and adult lifestyle variables (timing of marriage). These
were among the few theories that began to examine
characteristics interacted with

how inter-individual

intra-individual or environmental characteristics to
influence the career process. However, how these
characteristics and social influences interact to operate
on a woman developing interests, formulating goals,
and making career choices has not been sufficiently
described with these models.

Therefore, the eight variables are selected regarding
its foremost toward female career choice, namely
attitude toward woman, family socio-economic system,
family involvement, self-efficacy, outcome expectation,
career interest, perceived career barriers and career
choice. These variables are derived and adapted from
previous models of cognitive career model (Lent,
Brown, & Hackett, 1994), Path model of Asian American
career choice (Tang, Fouad & Smith, 1999), Mexican
American  adolescent women’s career choice
traditionality model (Flores & O’Brien, 2002), The Model
Of Non-Traditional Career Choice (Flores, Navarro,
Smith, & Ploazaj, 2006), Model Showing Scct’s
Predictors Of Academic Interests And Choice Goals
(Lent, Lopez Jr, Lopez, & Sheu, 2008). The proposed
model utility lies on how person variables (e.g., self-
efficacy, outcome expectations, and interests) interact
with environmental or contextual variables (supports,
barriers) to impact female career choice.

Betz & Hackett (2006); O’Brien, Friedman, Tipton, &
Linn (2000) investigated the comparative relationship
between feminist and gender role attitudes with career
choice of young woman, their findings suggested an
individuals with low traditional oriented mind are more
liberal than woman with traditional sensation when it
time comes to matter of career. But Flore, 2002 found
no relationship between these variables therefore

suggested the variable to test with another population
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sample as the result of no relationship found
continuously in predominated sample population of
white woman.

Hypothesis Hla proposes that “Attitude toward
woman has positive influence on self-efficacy”. The
corresponding null hypothesis H1a0 states that
“Attitude toward woman has no positive influence on
self-efficacy”

Hypothesis H1b proposes “Attitude toward woman
has positive influence on outcome expectation”. The
corresponding null hypothesis H1b0O states that
“Attitude toward woman has no positive influence on
outcome expectation”

Hypothesis Hlc proposes that “Attitude toward
woman influences on perceived career barriers” The
corresponding null hypothesis H1cO states that”
Attitude toward woman doesn’t influences on
perceived career barriers”

Hypothesis H1d proposes that “Attitude toward
woman significantly influence on career choice” The
corresponding null hypothesis H1d0 states “Attitude
toward woman doesn’t significantly influence on career
choice”

In addition, family socio-economic factor and family
involvements were found to be influenced in career
choice by Fouad, 1999 he suggested the individuals
from low SES look for jobs for future betterment.
Further, regarding family involvement, Flores & O’Brien
(2002) claims familial feedback committed in
strengthen or weaken someone’s self-efficacy while
Fouad, 1999 says parental influence is always associate
with career choice.

Hypothesis H2a proposes that “Family socio
economic system influences on self-efficacy”. The
corresponding null hypothesis H2a0 states “Family
socio economic system doesn’t influence on self-

efficacy”

76

Hypothesis H2b proposes that “Family socio
economic system influences on outcome expectation”.
The corresponding null hypothesis H2b0 states “Family
socio economic system doesn’t influence on outcome
expectation”

Hypothesis H3a proposes that “Family involvement
has influence on self-efficacy”. The corresponding null
hypothesis H3a0 state “Family involvement has no
influence on self-efficacy”

Hypothesis H3b proposes that “Family involvement
significantly influence on career choice”. The
corresponding null hypothesis H3b0 state “Family
involvement significantly doesn’t influence on career
choice”

Regarding the SCCT these background variables
were hypothesized to exhibit career self-efficacy or to
figure out nontraditional career related tasks (Lent,
Brown, & Hackett, 2000). In return to nontraditional
career  self-efficacy it pronounced  significant
relationship between both outcome expectations and
career interest.

Hypothesis Hda proposes that “Self-efficacy has
positive influence on outcome expectation”. The
corresponding null hypothesis H4a0 state “Self-efficacy
has no positive influence on outcome expectation”

Hypothesis Hdb proposes that “Self-efficacy has
positive influence on career interest”. The
corresponding null hypothesis H4b0 state “Self-efficacy
has no positive influence on career interest”.

Flores & O’Brien (2002) claims interests in career-
relevant activities are seen as the outgrowth outcome
expectations.

Hypothesis H5a  proposes that “Outcome
expectation has positive influence on career interest”.
The corresponding null  hypothesis H5a0 state
“Outcome expectation has no positive influence on

career interest”



Lent, Brown, & Hackett (2000) found significant
relationship between career interest and career choice
while Flores & O’Brien (2002) found no relationship
between two variable, thus he suggested future
researches must test this relationship with social
context.

Hypothesis H6 proposes that “Career interest
influence on choice”. The

significantly career

corresponding null hypothesis H60 state “Career
interest doesn’t significantly influence on career
choice”

Flores & O’Brien (2002) findings about Mexican
American career choice, he has found woman who
anticipated fewer barriers has high score of efficacy
outcome expectation and had stronger level of
perception. But McWhirter (1997) found no relationship
between two variables and he recommended testing
these factors further with additional samples.

Hypothesis H7a proposes that “Perceived career
barriers influences on career self-efficacy”. The
corresponding null hypothesis H7a0 state “Perceived
career barriers don’t influences on career self-efficacy”

Hypothesis H7b proposes that “Perceived career
barriers influences on outcome expectations”. The
corresponding null hypothesis H7b0 state “Perceived
career barriers don’t influences on outcome
expectations”

Hypothesis H7c proposes that “Perceived career
barriers  influences on career choice”. The
corresponding null hypothesis H7cO state “Perceived

career barriers don’t influences on career choice”.

. METHODS
The study applied both quantitative and qualitative
research methods as it is commonly used research
method in hospitality and tourism literature.
Quantitative method used to test whether the given

theory to be confirmed or disconfirmed with data
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profile while Qualitative research admitted in
interpretive way to justify the theoretical frame work. In
qualitative study, method of one-on —one interview
was seen as most appropriate amongst others methods

(Focus group, Ethnographic research, case study etc.)

A. Farticipants

The target population for this research defined to
include the female undergraduates majoring Tourism
Management in Sri Lankan Government universities
concerning the two requirements listed under set of
“Preference will be given” to enroll the National
Tourist Guide training course which is conducted by Sri
Lanka Tourism Development Authority. Hence, Three
Government universities identified as the population (N
= 2000) of the study. Yet the sample of the population
(n = 333) narrow down to one University as they were
identified to best fit with requirements. But to avoid the
missing or incomplete data the study proposed 350 (n)
participants instead. Robustness of the sample size was
considered according to the Tang, Found, & Smith
(1999). Referring to the suggestion of Malterud, Siersma,
& Guassora (2016) of sample size, 10 Female National
tourist guides, and 5 female undergraduates of same
course of Tourism & Cultural Resources Management of
same university contributed on in-depth interviews. For
the purpose of this study, one-on-one interviews were
selected for the reasons of 1) because we have no
found any surveys have been examined to develop
validate instruments on this genre of profession 2)
because with the experience of surveys they have

never engaged with complete survey or an interview.

B. Instruments

To generate data concerning to research objectives
career choice questionnaire was  developed.
Respondents were given 35 constructs relevant to eight

variables. Scale items of the attitude toward women
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scale (Fassinger, 1994) was used to measure the
attitude toward women variable. Measurements for
family socio economic system and family involvement
include ten items were adapted from Asian American
career choice, by Tang, Fouad, & Smith, 1999; Olle &
Fouad, 2014. Self-efficacy expectations with regard to
nontraditional occupations were assessed using a short
form of the occupational self-efficacy questionnaire
used by Bores-Rangel, Church, Szendre, & Reeves
(1990). Four items from Ali, McWhirter, & Chronister
(2005); Fouad & Gullien (2006) self-efficacy and
outcome expectation scale used to measure the
outcome expectation by making a career choice. Oh,
Jia, Lorentson, & LaBanca (2013)’s career interest scale
items measured career interest of respective
respondents. Swanson’s (1996) career barrier scale
items were used to assessed career barriers that can be
occurred making the decision of being tour guide.
Ultimately, to measure the career choice of
respondents FIT- choice scale (Watt et al,, 2012) was
used with identical changes according to the current
study. Derived scale items from the prior researches
were re-worded and given identical changes according
to the current study. The Cronbach’s alpha level of all
constructs within the range of 0.753 to 0.901 higher
than the threshold of 0.7, assured intermnal consistency
of scales (Babin, Hair, & Boles, 2008). In order to achieve
the qualitative method both female tour guides and
female undergraduates were given four open ended
questions which are wrapped up items in the
questionnaire. Creating one or two broad questions can
be a fertile the specifics of the study (Agee, 2008).
Female tour guides were given questions of what made
them interest in career of tour guide, how they found
the attitude towards woman affect on their career, how
their family involved in their career last but not least

how the career barriers affected on them and their
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career choice. Undergraduates were asked the same

questions in future tense.

C. Data collection

Both, data collection and in-depth, one-on-one
interviews were lasted through one working week of
December 2018. Three hundred and forty nine
questionnaires were successfully completed and
returned. The questionnaires were distributed in class-
room setting and the possibility of retrieving back all
the questionnaire was as a result of the assistance of
lectures who offered a helping hand. Interviewing
undergraduates were done at the natural settings
including study rooms and open grounded space at the
university premises. The interviewing of female national
tour guides occurred through the phone conversation.

Each interview lasted for 30 minute to less than 30

minute time.

D. Method of data analysis

Besides descriptive statistics, the reliability and
internal consistency of statements were measured by
Conbach’s alpha values. The confirmatory factor
analysis (CFA) using AMOS (analysis of moment
structures) version 22.0 was used to confirm the factor
structure career choice dimensions of female.
Structural equation model (SEM) was used to analysis
the data for proposed model fit, using AMOS 22.0 and
the factor equation analysis was conducted. Unlike the
guantitative method, in qualitative data analysis there
are no golden rules or techniques that can be applied
to generate the data. Therefore, Narrative analysis was
used to analysis the qualitative data. Coding was done
manually, then major themes, patterns and the
relationships were highlighted finally the findings were

summarized.



IV. RESULTS

The result of the study showed that, the final model

of the CFA scale items of all variables were left without
omitting to meet model fit indices (see Table 1). The
goodness of fit index (GFI) calculates fit between the
hypothesized model and the observed covariance
matrix range of 0 to 1, while the value depends on
sample size and degree of freedom (Tabachnick &
Fidell, 2007). From the table all GFI values exceed the
recommended cutoff point of 0.90 indicates well- fitting
models (Flores, 2006). Normed fit index (NFI)’s cutoff
criteria of > 0.9 is considered to be threshold (Hu &
Bentler, 1999). Therefor the NFI values obtain in this
study respectively exceed the required cutoff point. A
value of CFI >0.9 is considered as indicative of good fit
(Hu & Bentler, 1999). The CFl values obtained highlights
good fit of the measurement model. The root mean
square error approximation (RMSEA) explains how well
the model, with unknown but optimally chosen
estimates would fit the

parameter population

covariance matrix (Byrne, 2010) and in the range below
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8 was considered an indication of fair fit and values
above 0.10 indicated poor fit (MacCallum, Widaman,
Preacher, & Hong, 2001). Hence the RMSEA indices of
the study indicate adequacy fit of model of sample
data. The model fit indices in TABLE exceeds the
recommended acceptance level of the fit statistics.
Therefore it is confirmed the measurement model
adequately fitted regarding the data collected. In SEM,
the tested model was adequately fit with empirical
data, with X2/df = 2.2.0, GFl = .91, NFI = .94, CFl = .96
and RMSEA = .05, as mentioned in Table 1 below. The
ratio of chi-square value related to degree of freedom
is 2.20 which was below the required level of > 3. The
GFI (0.91), CFl (0.96) and NFI (0.94) exceed the
recommended threshold of >0.9 indicated well-fitting
model (Hooper, Coughlan, & Mullen, 2008). The RMSEA
obtained is 0.05 proves that the structural model has
good fit of data. The goodness of the fit measures of

the structural model showed satisfactory value.

Table 1 Fit indices of CFA for all variables and SEM

CMIN | DF P X%DF | GFI | NFI | CFl | RMSEA

ITEM
Attitude towards women 50.06 2 10000 | 236 | 099 | 099 | 0.99 0.06
Family socio-economic system | 18.97 5 0.000 | 1.75 | 0.97 | 0.95 | 0.90 0.08
Family involvement 52.57 5 10000 | 1.05 | 0.94 | 0.97 | 0.97 0.05
Self-efficacy 21.39 5 10000 | 125 | 0.99 | 0.98 | 0.99 0.04
Outcome expectations 4.62 5 0.000 | 0.92 | 0.99 | 0.99 | 0.00 0.00
Career interest 61.67 5 10.000 | 205 | 093 | 096 | 0.97 0.08
Perceived career barriers 1.10 2 10000 | 053 | 099 | 098 | 0.00 0.00
Career choice 1.07 2 0.000 | 2.10 | 0.99 | 0.99 | 0.99 0.05
SEM 301.33 | 137 | 0.000 | 2.20 | 0.91 | 0.94 | 0.96 0.05
Fit criteria - - - <3 >09 | 209 | >0.9 | <0.08

79



TNI Journal of Business Administration and Languages
Vol.9 No.1 January - June 2021

Perceived career

Barrier

S

Attitude towards
woman
Self-Efficacy
Family socio-
economic 1.25
system Outcome
Expectation
Family
Involvement

areer
1%

72 .
Career choice

Interest

.96

Figure 1 Final model of SEM with standardized Beta Coefficient.

Coefficient of the structural equation model (SEM)
shows that the path between attitude toward woman
has significant relationship with self-efficacy (R = 1.935)
and career choice (3=.547), but neither outcome
expectations (8 = -540) or perceived career barriers (3=
-357).The relationship between family socio-economic

system and outcome expectation is significant (3 = .305)

but has no relationship with self-efficacy (R = 1.545).
Family involvement found to be directly influence on

self-efficacy (3 = 1.825) and career choice (3 = 0.965).

Outcome expectations (3 1.258) and career

interest (i3 0.852) are found to influence by

self-efficacy. Outcome expectations has significant

Table 2 The summury of the hypothesis test

PATH FROM —>TO COEFFICIENT P C.R REJECTED/FAIL
(T- TO REJECT
VALUE)
Attitude towards woman——>Self-efficacy H1a0 | 1.936 0.000%** 6.830 Rejected
Attitude towards woman ——>Outcome expectation H1bO | -0.560 0.124 -1.540 Fail to reject
Attitude towardsc woman———=Percived career barrier | H1cO | -0.357 0.139 -1.479 Fail to reject
Attitude towards woman ——> Career choice H1d0 | 0.547 0.000%** 3.262 Rejected
Family socio economic system——> Self-efficay H2a0 | 1.545 0.719 0.360 Fail to reject
Family socio economic system =  Outcome H2bO | 0.305 0.005** 4.431 Rejected
expectation
Family involvement———= Self-efficacy H3a0 | 1.825 0.032%* 4.289 Rejected
Family involvement —= Career choice H3b0 | 0.965 0.000%** 9.247 Rejected
Self-efficacy —> Outcome expectation Hd4a0 | 1.258 0.000%** 3.703 Rejected
Self-efficacy —> Career interest H4bO | 0.852 0.000%*** 6.212 Rejected
Outcome expectation —> Career interest H50 1.862 0.000%** 7.918 Rejected
Career interest—> Career choice of being tour guide H60 0.724 0.001** 3.254 Rejected
Perceived career barriers——> Self- efficacy H7a0 | 0.478 0.000%*** 3.965 Rejected
Perceived career barriers— = Outcome expectation H7b0 | 1.000 Rejected
Perceived career barriers —— Career choice H7cO | 0.358 0.000%*** 5.569 Rejected
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relationship with interest (8 = 1.862). The relationship
.724) is

of career interest with career choice (3
significant. Perceived career barriers were also found to
have significant relationship with self- efficacy (B =
478), outcome expectations (R = 1.000) and career
choice (§ = .358). The detailed results are presented in
ficure 1. Larger indirect effects on career choice has
emerged, making the decision of choosing a non-
traditional career has been increased by family socio-
economic system (8 0.439), self-efficacy (3 0.885) and

outcome expectation (3 0.996)

A. Result of qualitative method

Along with the question what made them interest
in career of tour guide, the finding came across the
hypothesized result of “Outcome expectations affect
on career interest” and the findings described further
that people are interested in activities which they could
relate with their positive outcomes.R2 (Female Tour
Guide) “Freedom of the job | am enjoying is much
obliged me to this job, it is unlike permanent career. |
can accept the tours as well as | can refuse the tours,
it’s totally upon to me”. Second, question about
attitude toward woman revealed its impact on self-
efficacy level. And someone who possesses higher
level of self-efficacy has capability of overcome the
social attitudes. R2 (Female Tour Guide) “I was
commented directly and indirectly. | tried to make
them understand, but time being | realized they don’t
stop commenting then | used to ignore what they say
and | keep my- self up”. Next and question about
family involvement, could find the parental influence
has commitment to strengthen or weaken the self-
efficacy and always related with female career choice
hence the finding aligned to “family involvement
affects on self-efficacy then career choice. R10 (Female
Tour Guide) “I had to fight a lot to win this game. It was
too hard to being a daughter to ordinary family who has
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certain level of social understanding”. R2 (Female
undergraduate) “My parents don’t insist me to do
government job, but | prefer to do. | am pretty sure
they will not allow me to choose this job and | don’t
want to hurt them by doing something they don’t like”.
The final question about career barriers found out
female who may face fewer career barriers reflects to
have high self-efficacy and those who have high self-
efficacy have power of avoiding or facing career barriers
in order to reach their goals which the finding aligned
to hypothesized result of “Perceived career barriers
affect on self-efficacy”. R5 (Female tour guide) “I
needed a lot of energy to avoid barriers. | was less
confidence when | was entering to the job but | fought

for what | needed to be and what | wanted to achieve”

V. DISCUSSION

Attitude toward woman was found to have strong
direct relationship on both self-efficacy (H1a) and career
choice (Hid). Woman who are more oriented with
culture tend to choose less privileged traditional
occupations and also, the woman with higher feminist
attitude are more likely to choose traditional careers,
thus this favorability strongly matched with their self-
efficacy (Flores & O’Brien, 2002). R7, expressed that
people “outside in the society looks at woman working
in tourism sector negatively,” She said this was due to
traditional ideas about woman’s work. R10, explained
“I tried to explain what | am doing. When | felt people
do the same thing over and over | stopped explaining
and just focused on what | do”. Yet the finding yielded
attitude toward woman impacts on their self-efficacy
level, although the level of self-efficacy’s commitment
to confirm or disconfirm the social attitudes. But the
finding of the current research contradicts the prior
searchers’ finding of feminist attitudes were not related
to career self- efficacy. Further the researchers of Flores

(2002); O’Brien, Friedman, Tipton, & Linn (2000) claimed
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the finding can be continuously reported in samples of

predominantly = white  woman.  Specially, the
relationships of attitude toward woman were not
outcome and

emerged  between expectations

perceived career barriers. The propositions are
supported by Flores & O’Brien (2002). Indeed with the
exception of attitude toward woman, other contextual
variables contribute more to the predictions of woman,
such as parental support. McWhirter, Hackett, &
Bandalos (1998); Valenzuela (1993) suggested gender
role attitude positively relate to women to aware of
dominated careers and not to choose them as their
career path. Since the propositions were not supported
with our data it can be predicted time being women
movement has been developed in a better way.

Family socio economic system found to affect on
outcome expectations (Hz2b). In typical Asian societies,
mother and father are considered to be role model of
their own children. Their performance and familial
contribution always set examples for the children.
Finding paralleled previous study of Tang, Fouad, &
Smith (1999), which states individuals from families of
lower level socio-economic-system, have tendency to
look for certain kind a job for anticipating better future
comparing to the life they have now. But socio-
economic-system has found no relationship with self-
efficacy; the finding aligns with result of Tang, Fouad, &
Smith, 1999.

Whereas justify by the previous studies (Flores &
O’Brien, 2002; Tang, Fouad, & Smith, 1999) family
involvement in both self-efficacy (H3a) and career
choice (H3b) was found to have relationship in the
current Asian is so called

study too. society

collectivism, hence those who from culture

characterized by collectivism are more into inclined to
choose a career path that is consistent with the
preferences of their family members rather than their

self-efficacy beliefs. R1 explained that “My parents
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expect me to do government job with firm income. As
they being government employees they overwhelm
about pension. | think it is fair” and R9, female tour
guide whose parents were happy with her career choice
said “If every female can have such a support from the
family it would be great”.

Self-efficacy found to have an impact on both
outcome expectations (Hda) and career interest (Hab)
People are interested in, choose and perform the
activities which they believe that they have self-efficacy
as long as they have positive outcomes to pursue these
activities. The finding was supported by Flores &
O’Brien (2002) who stated higher self-efficacy attends
on more positive outcome expectations and when
career self-efficacy increases, career interest also
increase simultaneously.

Outcome expectations found to have relationship
on career interest (H5). Positive expectations are more
likely to have high interest on certain activity. Thus
favorable outcome expectations and related interest
help people to make the best possible use of their
ability to reach those expectations. R1 explained the
income as her positive outcome “Thus the job is
seasonable, if | cover two tours | can earn more than
what other employee earns in 6 months time”. The
findings aligned to Lent, Brown, & Hackett (1994) who
postulated interests in career-relevant activities to seen
as the outgrowth outcome expectations.

Interest also found to have an affect on career
choice (H6). People like to make choices in a certain
activities which are seen as interested to them and the
activity to identify as producing valued outcomes. This
proportion was aligned with social cognitive career
theory basic model of Lent, Lopez Jr, Lopez, F., & Sheu
(2008) and Flores & O’Brien (2002) finding of that
people develop interest in the areas of that they have

strong sense of agency, and it proceed to select them



a career which is related to prove their abilities in task
given by respective career.

Perceived career barriers affect on self-efficacy (H7a),
outcome expectations (H7b) and career choice (H7c).
The level of success that people attain in educational
and occupational pursuits reflects the degree to which
they persist in the face of obstacles. R7 explained that
“Barriers, everything around me stood as barrier for me
when | started. But nothing could change my path”.
Female undergraduate expressed her idea that she may
have to face in future R1 “I may face career barriers,
but | believe in myself that | can overcome them”. The
result was consistent previous study finding (Flores &
O’Brien, 2002) that woman who anticipated fewer
barriers has high score of efficacy outcome expectation

and had stronger level of perception.

VI. CONCLUSION AND IMPLICATIONS
A. Managerial Implications

The result of the study delivers an advance
explanation over cognitive career theory in another
perspective describing the factors triggers on female
career decision over non-traditional career choice of
Tour guide. The contribution of the family involvement,
attitude toward woman and efficacy being critically
salience such information should be aimed at career
interventions for female in Sri Lanka in order to
maximize their participation in non-traditional careers
such as tour guide. Hence, the following implications
are suggested.

1. Counseling psychologists should be encouraged
to develop innovative career intervention programs for
Sri Lankan female that involve parents and other family
members.

2. Parental involvement in vocational interventions
could facilitate the lines of communication between

children and their parents about career development.

83

TNI Journal of Business Administration and Languages
Vol.9 No.1 January - June 2021

3. Stratesically reposition the industry must be
initiated, the sector as a professional and economically
vital service rather than an entertainment sector. The
misnomer and popular perception that the sector is
about also discourage the woman to join with it.

4. The Government must work together with
relevant parties to promote dignity of the woman
working in the sector. Public information campaigns
that focus on changing social attitudes are especially
important in this regard.

5. Undertake and initiate a mission to encourage
woman who are educated to be called upon contribute
the betterment of the country through seeking
employment, including sector of tourism and tour
guide. This is also way of challenging negative social
attitudes.

6. Importance of the industry and tourism related
jobs need to be introduced from level of high school
as to inculcate a better understanding of its social and
economic relevance amongst youth and society at
large.

7. The industry needs to make better use of media
to correct the misperception and career of tour guide
to ensure positive and non-stereotypical portrayal of
the sector, having well-known personalities endorse
the importance of woman working in it.

8. Provide woman already working as tour guides
significantly  higher level of

support,  dignity,

encouragement, including by providing learning
opportunities, developing mechanism to address the
problems and grievances they may have. It is vital that
industry investing enhancing the faith and confidence
of the woman it may employs so they can be effective

role models for others.

B. Theoretical Contribution
Since, Lent, Brown, & Hackett (1994) to today less

or more researchers have tested the model with
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predominated white or biracial cultures. Tang, Fouad, &
Smith (1999) tested the respective model adapting the
background of formation of Asian American context
then Flores & O’Brien (2002) examines the model with
Mexican American adolescent women. In theory this is
the first time of model test in Asian context on the basis
of that model was extended and adapted according to
current study. As mentioned above, the previous
models being tested in biracial cultures, the models
denote variable of acculturation which means the ratio
of assimilation of different culture, typically to
dominate one. Thus, variable of Attitude towards
women was input instead of variable of Acculturation.
The reason why it is being omitted as a variable is, in
country like Sri Lanka we hardly find that kind of
ethnicity in society, since it is not tally with the research
objectives. Variable of Attitude toward woman is
derived from the model of Mexican American
adolescent women’s career choice traditionality by
Flores & O’Brien (2002). Reason for adapting this
variable to current study is, the attitude to kind of
career totally reflects whether they look forward to this
job. Apart from the model background formation is
another theoretical contribution. As the model tested
in distinct perspective of tour guide as a career, it refers
the non-traditional career segment as foundation.
Since, previous researches test general occupation
themes (Tang, Fouad, & Smith, 1999) the current study
catered on non-traditional career profound to examine
the factors trigger them to encourage or discourage

being exceptional.

C. Recommendations for the future researches
Although the findings give empirical evidence of
female career decision of career choice, several
important limitations should be noted. First, the
sample size tested on is relatively small, which may

have impacts on observed variables. Respondents of
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the study have verity of class ranks (different batches)
while final year students have strong persistence
toward the career first year and the rest of the batches
may not have strong idea about the career yet. As an
example undergraduates in final semester final year
they know how much pressure running through their
heads about what next is, uncertainty about the career,
social and family pressure, but junior undergraduates
they are still enjoying their college life.

The recommendations for female career choice in
this study are based on guantitative and qualitative
findings. It is desirable to obtain additional data to have
complete picture to how strengthen the relationship
between variables in this study. And that can be used

to validate and generalize the proposed

recommendations. Further, researches are

recommended to incorporate additional variables not

include in Lent’s SCCT model.
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Abstract

The objectives of this research were to study the relationship between perception of service innovation,
perceived benefit (functional, emotional, price and social) and willingness to pay. This study was quantitative
research that used questionnaire for collecting data. The samples were 360 participants of consumers via modern
vending machine in Bangkok by the multi-stage sampling survey data. Structural equation model (SEM) was
analyzed using AMOS program. Clearly, statistic results showed that perceived benefit in terms of perceived
functional benefit, perceived emotional benefit, and perceived social benefit had a positive effect on perceived of
service innovation and willingness to pay. The results also revealed that perceived of service innovation a positive
effect on willingness to pay as a mediating variable accentuating the relationship between perceived benefit and
willingness to pay of consumers via modern vending machine in Bangkok. The results showed that our data
explained the model very well. Our findings of this study will help modern vending machines It can be applied to
practice in order to increase the competitiveness of the business and make the customer willingness to pay for
the purchase, which when consumers perceive the benefits, especially physical benefit and price benefit, it will

effect the good distribution and the growth of the modern vending machine business in the future.

Keywords: Perceived benefit, Perception of service innovation, Modern vending machine, Willingness to pay
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{378l nauama1n1uy une (Value Intention

Model) \iunquiifidnuiladefidmadenundilafiogdne
(Dodds & Monroe, 1985) aelddaduiugiud 11013
anadla (Willingness) Tumshasladmisvosyanaldiusa
Tmﬂmw’mmi'%'uif@mﬁ’]ﬁuaﬁqﬁu fswezideanelud
5.1) mssuznaselend

Zeithaml, Parasuraman, & Berry (1998) na1111 N1
Sudansslond mnefs msdsaidiulaesamesiuslaadil

' a

ABNE

I

AfUILATUSNNS NhesuITuselevuunntowa bry

waz i ludnisdndulainfuAvseuinisuu dusslewl

A onULeIns aly Sanchez-Fernandez & Iniesta-Bonillo

[

(2007) Feflgumnuvanednlngefuiensounqunissus

Y

aa A

AUsylevily 4 4@ Ae n1sTuiaausslovdaunenin

AUBNTU A1USIAT LATAUAIAL
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MssusuinNgsu

4) NSOULUIAA NIV

o

a0 & ua
NIBUNUIWGU K

o

gUsEgNANULIAAYEY Zhang, Sun,
Liu, & Chang (2020) nain MssuinnuUseleving

4 U (HIUANBATN AIUBISUA PIUSIAT LATAIUAIAL)

'
a1 1

Jusuusdasyideiunmsiuiuinnssunsuinis uae S.
Nasution, Alamsjah, Elidjen, & Kosasih (2017) #idnwn
WeatuinnssunsuInstaevaaniiguslaainigiuing

UIRNIIY dewasromnuiulanaying AagUN 1

ASUSNIS

<
ANaAla

a ]
ALY

1 NFBULLIARINTIVY

Sanchez- Fernandez & Iniesta- Bonillo (2007) 1a 1%
AUNN1EN1TUS ANUTELEYUA 1UAEAIN NUNBT
ovsnUstleviiAsafuannimuay msldnuvomwansias

Alderfer (1969) laliniunuievein1ssus Uselowy
AueIsual ImHneda NsTuFUsElevdaiumufens
suAINELTUS (Relatedness) fidaan1synuiugdulu
e w3e deanstisunissensuniaduman uag nns
gousImTuuazuUstunNuidnsevineiu

1%

Sanchez-Fernandez & Iniesta-Bonillo (2007) m‘i‘%"ug
Usglogddrun1siiu nuneds $1uauiui 19lunis
waniasuiielilaundwanstuet Guan uwaz/m3s U3n1s)
Imw:i%al,l,aw:imamﬂmﬁu 5101 1 Builedenilwesdiulszay
namsaani azneliiinanufianeladoduilan win
Uszifiudnndndusidudyani (Value) uagnoulviin
assauszlen (Utility) wanzaufusiavdosiuuiuiiong
U



Venkatesh, Morris, Davis, & Davis (2003) Lo 1%
ANaENgreen1sTuTUsElevianudsandn vineds Bnswa
ﬁﬂuﬁdﬂuL’f]u35§fu‘17fLLGiﬁSlgﬂﬂﬁiﬁﬂ’ﬂiJﬁ’]ﬁ’Eyﬁ’UL%IEN“L?"LJ 9
Jffunumnniesifisda Sviwansdinufenisiinudn
whuvenisnszvinang g Aildunaninaudu dwaliiinish

ANUARDYAY UIpdNasaNSAnaUle

5.2) MITUUInNTTUNITUEMS

Aujirapongpan, Vadhanasindhu, Chandrachai, &
Cooparat (2010) lalWaarunusvesuinnssulian
uinnssu Ae ddduiiiAnannisldanuiuazaiiudn
afrsassAnivsslomineiasusia uavdnu uazsiudedai
Aatuanmisldarudeiuainse uionszuaunisudn
wazuinslnl 9 iemevaussaudeanisvesuilanly
Jaqiu ﬁﬂﬁgqs‘]’qmmmLﬁuy‘aﬁwaawamﬁm%
29AUTENBUVOINIRNTTU Schilling & Kluge (2009) 1a
nanfvesdusznouvesuinnssulill 3 Usenishe anwlng
(Newness) e LHudsludfignitanndu dsenadusi
HAndael USN1s Wianszuauns tneasdunisuiuuain

a

vouduniotmutulniiasdly Usslomiludaasvgiia
(Economic Benefits) w3an1sasnsanudnialudanidvd
nane uiansau asfesanunsavhlmAnyaduiutuldan
mswmundduidy o 39 naussleniezifntuenaayiald
Wuddulaease nieluidudiduleeasaild waznisly
AL HAEANANAS9A55A (Knowledge and Creativity
idea) Asflasnduuinnssulddudoafnnnnsldnnuiay
auAnaiisasseiduguvesmstaulfiAag s Taily
Anannsaenideuiuy msvhen [Wudu

Usui (2008) e bimanumaneuesuinnssun1suinisin
Ao Uinslmififidnunrvesnisufsuaniau Tneiinain
WnARTEssTImdugnEudu uasddedstadomedsnn

v W

Tassadrsvesszuuiiduey waznslimnudrdgyiuau 3
Rattanawong, Suwanno, & Jindabot (2014) na 17809
ATUNUIBLTR ULAUT 1 NUIBE AIIUA NES19ETIA LY
NIZUIUNTWAILNAUAT LazuTn1slnd wisnanssulug 9
Wi DMOUAUBIAIY AOINITTUNAINNAIEUBIGNAT LAE

NIIYIUINTT ANBAINAITUTINTINNITVOIDIANTTINDNNIT
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[V Y v

asauduiusiugnanienalviiinnisasisnne1ves

Usnis

5.3) Anudulaniaeane

£

N3N uslnAgeaNTUINTIAAUA 1Az dINaron1TTUS

Y

v

AMAMVBIFUAIMTOUINNT (Perceived Quality) IMEUAN
yEeuimstuiinunimivangan uaznsseusuTIAAUASs
danalifdn1seeudoued auit ouaniud i Aoens
(Perceived Sacrifice) ufie QU%ImsJamhsJﬁuLﬁaLLaﬂﬁu

1%

dudnieuiniafiazldsu Inetaderisaosdanaronisius
AA1v8wUTlAA (Perceived Value) na13fe Huslnaay
Wisuifsununmvesdudiuiunutuiidessngly wn
fuslneAniumnzaudsanadladedudmiu (Willingness
to Buy) Dodds & Monroe (1985); Kim, Chan, & Gupta
(2007) lataue Valuebased Adoption Model (VAM) %38
WUUTADIMNG Y AMAININAIINY LY (Value-Intention
Model) Inanuinnssuiamanduladendnlunisdndula
ldu3nsdumesidanulvsdwidiofio lnedidadesusan

wartadesuniseausuUselovindinananisanaulald

NUHUMITUIAMA

5.4) fausasei

FauUsdeu iefuUsdunaia(mediating variable)
Aomuusiivminfidenleafiodrevendvinavesiads
aunndiogiunsgtadonadnéieguarema lnen1side
Fesanzassdnuidudsiauladuiuusdsinuniols
Piriyakul (2015) wag Hair, Black, Babin, & Anderson

(2010) na12d 9

a a

dnsnani13d9K1u (Mediating Effect) 31
fuUsdanN1uazddnsna n19d901U (Mediating Effect)
Andufirelafuusiftanudunsnanuduiugsewing
FUUTAULAEAILUIAN A15YIANNlaBNENaNTEHIU
Reens19d0Us NS nan19msa (Direct Effects) & audu
ANFuNUS sz LU uLard U eulaesae
anAsIAgIadnnanisden (Indirect Effects) 4 a1du
AudTUSYe B VENATN IR R dB LTSI Ul
WAAIAILANATUAELEY AMTIRIUE UERIB ENANIIRTS
Yo X iflde Y fe c uazuandvinanidouves X Aiflde

Y Tagnnu M a2g a way b lagnagin1snansaninawds
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Wurduduusd serunsely Baron & Kenny (1986) A

oo

NR15U1INA1BNENASIY (Total Effect) va9lutnaniifg

LUSEIHIUTEN IR U TBATEAUAILUTAIUILABIHNA 1A

o

Fguds

a

an

Y kY

Fanas (¢’ < c) ardaanasaudngseaulud

o

Ayneana (p < .05) wansinduusasinuiiu o 1Ju

o

Tedn

Audsdenuanysal (Full Mediating Effect) undilan

'
P

anaseeddedAyiszau .05 uaneandudwlsd s

UNEIU (Partial Mediating Effect)

6) A IUNTIVY
ATl unTedeiunn Tnslduuvaeunudy
w3 asilelunisdnen ad19dunnaInnnsAneIuuIALAn
nguf wnansen o wazuAdelulsemeuasineUszme
A sadesUszvInsuaznauie819 (Population and

Sample)

6.1) AMuUAYIEYINTUAL NG 0879
Uszrnsildlunsisendsd 1dun Qﬂﬁwﬁma%ﬁ)ﬁuﬁ’]
ngImedumsalulifadelvdluansannumuns
NMIAMUAYUINYRINGUAIRE 1T AUMIZ AL
woflazarusaduiunuvesuszansidinunels Tae
Fudunstunrunveengudieg1stun uiiilosain
Fasinvessivinlsznsfidaaulsznauiunisiiis
A15ANYINTITILASITR A 8LAS B9 0N 19@B AN19EUNIS
1A59a519 (Structural Equation Modeling: SEM) %ﬂﬁﬁﬁ'ﬂ%’
ASAINUANG U288 19AUNHUTeAINTALAY (Rule of
Thump) Comrey (1973) l@lidaiauauuzauiniiogiei
winzay tnefruaveulavesiogemsintiesiognd
Wlunnsanelaishnga 200 dreghs (Kline, 2010) wonan
Hair, Sarstedt, Ringle, & Mena (2012) wugd1313uU1ANa
fretsilimnzanlunisitassiaunislnsainsnise
FENING 10-20 wWinveaduiusulsdanala (Observed

@

Variable) §ssmudduilfidauusdanald 20 4o fefugue
nguAIDE19AITeYTENING 200-400 F9g1a LlaliAIny
Wesfuuniu uariidruaufissmeauisadnldlunis
Anszidoyald Iidanugniesgaiian vaunusnsinig

AOUNT UVDING WA 19819 Wagli aAd1uazaInlunIg

Ya o =

HA9eR9lgvuInf188199 U

U

Useiliuwa Tnsieideya
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360 f78819

6.2) p30dlefldlun5isy

HAT8lARNYIAUATINUNINITIUNTTULAENAWITY
#ng 9 Mieadeuiioadunseuwunnudaiifuuuimaly
ASHAILILUUABUNNY AIIDNITTNE1923 NSE519ATIA
voa3osdlefiiuduusmdnlunsiiusiusudeya loun
NI TAT YA NEUENIIUTEYINTAIANT VDK MDY
LuvdeUY wars1emsunsiasauUsildlunsiseadedl
Usznaunae 1) fAauUsiu fe n1ssuiaadselovd (i
AMYATN AIUBITUAL FIUIIAT LATATUFIAN 2) AILUS
dernu fie NsTuTUIINTIAUINT uae3) MuUsany fie
ausialafiozang

Ya o

WNIVYNTIVABUALUAIN

Y 9

NN3ATIAOUALAINIAT B3TlE
\n3esiletadienisnsedeuadisnsudaiion Tneis
ArtlAudenAaaIveItaA101U (Corrected Item-Total
Correlation) fuimguszasAanidervigdiunisnaia
FIUU 3 VU WAz IN15ATIABUAILY LT 8d
(Reliability) vosnvvasununauinlUldass (n = 30) uag
Aususwdeyaningndiiiaed ofudang Tavune
goluddadeluiluivangannumiuas (n = 400) dan
Fuszdvduoatinneuusia (Cronbach’s) vasiaudsynia
fiAunnAdn 0.7 (Cortina, 1993) wazA KMO (Kaiser-Olkin
Measure of Sampling Adequacy) 117U 0.897 (A1 KMO
ARG 0.50 Fo917) wansindudsyadfannu
wiazduf az1u1T i esd Usznaulussduduin
Fornell & Larcher (1981) waze1u 1milnesdUsynou
(Factor Loading) fildannmisiaseviesdusynouidsdusu
(Confirmatory Factor Analysis: CFA) 8¢/ 5¥#1314 0.830-
0.960 aflunndn 0.7 uansiusarfuUsmunzianidu
29AUTTNBUALLNIIUDY Hair, Sarstedt, Ringle, & Mena
(2012)



A19197 1 ANEUEUUS (Correlation Matrix)

Gy PB PS WP
PB 1.000
PS 0.768 1.000
WP 0.716 0.761 1.000

mnewe: PB=n153U3Useleaid PS=n135uiuinnssunisuinis

wrP=anufulafiazdne

1NA5T 1 wudranuduiusvesianlsaniiaigean

Ae N13susAnUsEloniiunsTuTuinnTsuN1sUINNg den

'
1o

0.768 uarANUFUNUSVRIRIUTNTAWNER AD N3

@

WY

1%

Susanuuselevd duanudnlanazane dauviinu 0.716

v 9

[
by

Tagsgauaudusiusveamnadailaiiu 0.800 (AN

ANANTUT 5¥MT 197 UUTT g9nd1 0.800 Ao7ndl
ANUFITUSEeIN) Zikmund & Babin (2010)

NANTNT 2 WU HANTIATIVEBUAILLTIBATIS N
(Discriminant Validity) 1un1sasiageuauiissnsaves
Tutnadn (Measurement Model) Uosuaagm ILUTUA
(Latent Variable) fianunsasaldanisis osveeiudsl
Urdududauususedy Tasfiansanainai szdaigenin
ANUFUNUS (Correlation) Seninesawusuaslulaafeanu
wansinunsTndauis msadasiuun uenani Fanuy
dnunmigane1nsel (Prediction Performance) Tun sy

U oA A o N

aglusaud dermnuiuniuaie (AVE) denadeiviiu

719 0.734-0.911 WanI31 AbUTHI S

v
o Ao

gatialad wazdauuuiiniy

0.821 FsilAnegsy
anusnasiauNgAnI sy
yndedie (CR) TAadwindu 0.907 §eiir1agszning
0.882-0.928 uansIfifanUsaunisiduniadi a1uisa
wensalfat invesiauusnudumaldi navilasaguldd

9

Judwuundaunmluseiud

= = a o
ATV 2 AN TILVIULUN

fawls  CR  AVE PB PS wp
PB 0.882 0.734 0.857*
PS 0.928 0.818 0.678** 0.904*
WB 0.910 0.911 0.665%* 0.771* 0.954*
MUYWA: * = Square root AVE , ** = Correlation
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6.3) Bmsiivdeya
Aadelavinisguiiegisuunangduneu (Multi stage

sampling) #3il

AN O)

unaun 1 guditegeiuutugd (Stratified Random

2e

Sampling) Taguyeng un1sunaseslungunnunIuas
aandu 6 nqulveg) Usgneume nquimulnduns d1umm 9
U NFUYIIT T 9 1A NFUATUATUNS T1UIU 8 LA
NANIINTEET I 9 1M NGUNTIsUmile 31U 7 Lam
wazngungasuld 9w 8 Lum

Funoud 2 vinsduainngulaeldnisguuuudne
(Simple Random Sampling) Fuaanidoniunlaiuands
dudunungunisunases lemidavmannnidangunis
UNATOY AB LUANYILN LURAIANT 1Y LUARIUNAII LA
ARBILAY LIAUNNER WAZLUAUIA TIUIUIAAE 60
ZPLIAN

Funoudl 3 1438 nsduiednauuuiazas (Purposive
Sampling) Llaldennguietis Inenisuanuuuasuaiy
puvsasswaud andsaluih anudnuleedlofiansan
MnaeusnuarasuamdeyaLl estuinaeiedudiaing
Tmuredur1gnluddadelvydalanslunisney

LUUZBUANN IUATURINTILIUTIN 360 fI8879

6.4) MINATITITRYA

1. M9IATIERadALTINTTIUN (Descriptive Statistics)
\iowanuasAud (Frequency) An¥esag (Percent) Alade
(Mean) LLasdauLﬂ'&qummgm (Standard Deviation)

2. adfBaoyanu (Inferential Statistics) 1l a141un1s
NAFDUANUAFIU (Hypothesis Testing) evmauduius
VB wazmnsziudadeiiddvinaresuusimisnss

LATNIDBY FILUUALNISIASIAST

7) HAN15IY

v v
o

WU

Ya o

HAelan L Iun153LA51

U

HAN1TITEA ghdoyany
FBnmneadia avvaeuteyaninugnaesvastayauazi
NAANST LI U1TLAT I MarUSEUaNE LUINISIEUBNANTS
a &Y [ 1 [ a’t’
Anseiteyasenidu 3 du Al

AN 1 LARINANNTIATIENENWUENIUTEINTANERS

Y9INGUAI0E 19T 360 AU WU daulvgingudiedns
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£

dumanda (Souaz 65.83) a1y 25-29 U (Soeaz 53.89)

anrunnlan (Seway 85) d5zAUn1sANwIUTYQIn3
(Goway 64.17) Anelasaidou 15,001-20,000 UM (Gouay
57.50) wagdiondwmdundnauuienenau (Sevar 54.72)
Iuﬁwquﬁﬂiimmﬂ%ﬁﬂﬂi%yaﬁuﬁﬂawﬂ@j’ﬂﬂé’miuﬁﬁ

adlelmiduluglduinis 6-10 aTwalhou (Fevaz 62.78)

& v

Tnadutisiuduns-ans (Sevaz 58.61) Ussiandudide

daulngifuni oy (Fouaza9.44) sesasunduyuy
YULA BT (Sevag 35.28) Yoan19n15nseidudiulugidu

Ruan (Sewar 56.94) sevawminungduil (Fevag 20.56)

aay a '

A7 2 MIIATITRADRS19D9 WU Tumaruiule

1%

91 asUsuluea) NUseneaudie nMssuiamlsslevd

[ a

AUYBY ALY

Y

N133U3UIRNTINNTTUTNIST dAudenndes

Usednvdegluinasin (A2 = 112,277, df = 73, p-value

0.087, A2 /df = 1.538, GFI = 0.939, AGFI = 0.900, IF/
0.974, CFl = 0.984, RMR = 0.026, RMSEA = 0.050) aiﬂdﬂ
lunauszansnmmenisnanniianugenadosnaundunu

Tnanmgudinmualilussauisousule

AT 3 HANINAADUANNRFIY

- WAN3
fuuRgIU B t-value

nagau

H1 PB->WP 0.264 3.668%* GG

H2 PB ->PS 0.691  19.174% EGIT

H3 PS ->WP 0.420  7.963% GG

newme: ** vungis deddgmeadinszau .001 (p < 0.001) (t-

value > 3.291)

1%

NA1599 3 WU auufgiun 1 nssuinnuselenid

dmswansuanseauiulanagingeg s itud Ay

1Y

fAsediu 0.001 (B1=0.264, t = 3.668, p < 0.001) FunAgIU

v

7 2 Msfuyaudseloviiidninantsuindenissus

7isgau 0.001

o w

uinnTsuN1IUINIsoE19ldBd Ay NIead

(B1 = 0691, t = 19.174, p < 0.001) UazaNLAFILA 3 N3

Y

$usuinnssun1susn1sidnswanisunsennuialanay

Y

'
o w =~

TodrAgyn1sanange

=

91908194 AU 0.001 (,31 =0.420,t =

7.963, p < 0.001)

nM1599 4 wudn Yadeiisnuefidawanonnudulad
A¥d1y Ao NMsTuiAmUselevd (TE = 0.554) 509A9U1AD
n155u3udnnssun1suIng (TE = 0.420) lagys 2 Jade

Saufunensaianuidlaazanglssesas 53.80

715199 4 BnSnavesyniade (Antecedents) NillkasiafinUsn

(Dependent Variable)

Aauusnu R? andwa fianUsdasy
PB PS
PS 0.420 DE 0.691 0.000
IE 0.000 0.000
TE 0.691 0.000
WP 0.538 DE 0.264 0.420
IE 0.290 0.000
TE 0.554 0.420

94

U8R : DE = 8n5nan1ansy, IE = dnswannaday, TE = dnsna

RIPEY

I3

dqudl 3 Nan153LATIB AL UTE I Y (Meditating
Effect) N1374AT12MHaN153 785 3381dndnvee Baron &
Kenry (1986) Wuin Adudszansidumnng (a-path) wirifu
0.712 e fyneadi 0.001 AduUszansidums (b-

o w a

path) Wiy 0.443 fiduddaymneads 0.05 (il 1) Tne
A1B1BNaTIM (Total Effect) anasann 0.581 1u 0.266 (c’-
path < c-path) egsdiedfymneadn (nwil 2) wansi
mssuduinnssunsuinmsiusuusdesiuunseaiu (Partial
Mediation) sen31ansiuianselomdfuamnmudalodiaz

18
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B=0.443*

b-path

v

B= 0266+

SUN
YU

2 WARIANFUUTEANGLA UG a ANFNUSEANGLEUNTG b warAduUsEanTIEUNIG ¢ SennaminUsdaseiusmuusaundiwdseasnu

(Baron & Kenny, 1986)

c-path

B=0.581%*

JUT 3 uansdvisnasiuseninuusdasyiududsmuildfidouusdmm

8) a@sUuareiusiuna

[

TFUINNTTUNNT

Y

Uinslugiugiudsdsinuseninudnlanasanevesgndn

AINNITANYILN INUNANTETNUNITS U

ngImieduasaludinaielvd luwansannumuns
aunsoeRuTeranisAne IEed

1. mssunassloniidvinaseoanudulafiazdne
ot adfoddgy i sedu 0.001 uandlwifiudn nsfug
AUselerivesddmiheduidnludfadislvivesiuslna
fidvsnavihlsifuslnafianudalefiazanglunislduing
wsvinliazainauty wazUsendaiin @aenndodny
n15An®1984 Zhang, Sun, Liu, & Chang (2020) 71 @ nwn
\Aertuvesduansnnesiinuinnssuvenan st ns

1Y

Funaszlovivia 4 du dnaseanudulafivzdneegied

€

ydFnY

SauUseloviddvdnan

Y9

2. M3y ansfuiudnnssums

U313 eehaiifoddyiisedu 0.001 wansliiiuin nsius
AuUszlevivesgimiheduadnludfalislviveaiuslan
18nswaviliuslaalasunsiufsuinnssunisuinig
d0nAd a9t uN15ANEIVes Chu & Kang (2014) 71 A nwn

NEiUN15TUIUIANTIUNTUSNTVRIAUEUS N SR U9

95

A = a v v ¢ Y a ' =
1'93'1/] SZIﬂLﬂfﬂﬁ]’]ﬂﬂqiﬁUEﬂmﬂﬁZIU%UTSQHUiiﬂWSHWQN

o

g

No

AeY
3. M3suiuianssunsuinisidvinadennudslaiiay

< ' [

AU 0.001 uandlviliiudl N33
oA

Auslnafiulanazdrediededuiaenadesiunsfnuves

'
o v a

918 g1l Us Ay

vada a [J

WINNTIUNTUINITVOIAT M AU LIRS WA

S. Nasution, Alamsjah, Elidjen, & Kosasih (2017) fidnw

o

WeITuuinnIsunITuing naaRniig uslaani1ssuiis

Y

v

uinnssu fuslanazfiulagienind uaunanedussdui
endann egelifuddayiisedu 0.01 WwuRety

4. Mssuiuinnssunsuimsiduduusdeiuuisey
(Partial Mediating Effect) sen119n155U3AMUsEloviliu
anufiulafiazdng Jeaenadesiudsaonndosiunuiss
989 Mahmoud, Hinson, & Anim (2017) 21 n157 &
NIPUIUNANAIUAAMIILIRNTTH UaEuUTlnAinn1ssusna
uinnssuazdssaremuionslasuianiseeuiuisilaiay

FreAUATIY
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9) YorauBLUy
9.1) Yowauauuglunnhuanis3velusyendly
NHANIIANYY A155U5 AnUsElevdlagianizauy
MeNMAITUNTUINSATUTEAVE N MINASIIU wazdY

sialusAaumgauNaLanfuANaEAINTAUANAT

v

Andu

a

Weolsuiunslugensu dangusegnaunisaisiv

Arudfy §aduddeduddnludfuuvadeluyqid

v a v

winnssuans 9 Inglaniznisueaiudsiduaiaie ns

BONFUAIUNTN DT INDIYDINNTTEN TR UNAT AINLAY

wannwane Bavilifuslnadeietu uavifiulafivednetu

v a

W BAUAUAITNABINIT BUMIBIINATTHULUIRBAUAUTBU

919

9.2) Yasauauuzlunisivensimely
1. Anwluvsunanudulanagane TuldnSeuiieu
naugnAlunsannauasivgnAtusedmin

2. 1 999790n15338luas el wani1sAnwnduluaiy

P a a d'

YUYUNUBINAUINITOU 9

q

AUURFIUVINUA TIAITANWLDS
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Abstract

The purpose of this research was to study the causal relationship of transformational leadership, participative
leadership and Japanese management affecting on job performance of employees. A sample is employees in
automotive part manufacturing company 400 samples. An instrument of questionnaires for collective data and
selected by stratified random sampling. Data were analyzed using frequency, percentage, mean, standard deviation,
verifies causal relationship by path analysis, fitting of model and empirical data and interview with Japanese and
Thai 5 top executives.

The results showed that transformational leadership, participative leadership and Japanese management style
directly affected on job performance 0.590, 0.588 and 0.631 respectively at 0.01 level of significant. And the
transformational Leadership, participative leadership and Japanese management style affected Job performance
by passing through the mediator of work engagement data showed a good fit )(2 =0.174, Xz/df =0.174, GFl =1.000,
AGFl = 0.997, RMSEA =0.000. And research result also showed that Japanese management indirect affected job
performance via the mediator of work engagement at 0.01 level of significant, direct effect is 0.203, indirect effect
is 0.254 and total effect is 0.457. The results of interview with Japanese and Thai executives confirmed accord with
quantitative research results. The organization has policy to promote and support managers to be transformational
leadership, participative leadership and the organization has continuously Japanese management style which

transmitted from the head company in Japan.

Keywords: Leadership, Japanese management style, Work engagement, Job performance
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Tumiheau Suilsanufaiusiudanistislngind i
audniianudnladiuwasiu

AeiAeatesed 1uAdeves Amon Chantabool
& Boonyada Nasomboon (2017) Ainwanagaiuwuuiidim
T dmadanulniuieaAnsnsdldny lawwa n§U

°

(Uszmnelng) 317w 427 fro819 nunagiuuidn
373 dulsznaunle nskusludeyatians nisuusty
8719 n1suUadudninademanenuyniunoasdns
Sirirak Sirimasakul & Boonyada Nasomboon (2016)
AnwinzgiiuuulidunudmadenuyniuioasAnsly
gsnadmendndueinasliusnsseuuauausnlud
Fyraguuvomiinanussiuiminny fuimssziudu
WaEHUIMTIEAUNENE U3 5 Usena laun tne Heau
Wnade Anlus uagliniu 91u3u 168 feg1e HANTITY
wud1 aAngiuuiidusinaunsuuudnsnadanasie

mm%ﬂw‘”um'aam‘ﬂs LAag9II1U3T 78U Andreasson,
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Jozanovic & Pieschl (2011) @ nwauualduaigs il
03Ans@Uu $1u2 5 89Ans Ao 1) Nissan 2) Seiyu Ltd. 3)
Sony Corporation 4) Nippon Sheet Glass 5) Olympus
Corporation w3171z NM3UA BuLaILAE 122

wuuTldusuilnasennudsavedeAng

4.3) uuIAniA e un15UFnIsuvug Y U (Japanese

a

management style) NN 1glu1138ATILLNNLLIAA

wagnguimiiauslag Ouchi (1981) naNAB NSNUTEW

v
o

aaneglulszmadUuuaztssmaouiniUszauaud 159

e

Igdudunamannisdnduimussauveauisniuansiig
fu Yausssunilagldnudnvuriduidonimesmi
Inagaaiuauy aulingda nsbiausiuiie nsvinnu
Wunyrog waranuaenia anudiiavesesinslaly
Feawosnsldinaluladiviunldlunisuimsanuyana
wiloufiduegluouin Ssnadnvusdingnt fe ddex
maﬁwua%uquwﬁmﬁm Z (Theory Z Organizations)
\HuesdnsussinnnilsilinisdaasuaivayuTausssud
wANeeiu 1w NMsTusTEzeIsdalenialiyaains
fienuAndisuaiassd mayaainsiinnwddni aulesd
mmsiulalumsvhau uasfienugniudusadnsudy Ay
sufleuvufidrusaufanfniuluesing nsvuiumsvesns
Winsatuayuanudnasisasse azifunisadlenialn
yaanslddvszaunisalifiuuindyu wasinlug Ay
vannatefiyaaInTagdedsiudunIsnuunuInmini g
uaneneiy uazre AR UMMt umnssiuBngie s
fidrusuuaznmsiianusdnsiudulunisdadula Wua
FeansiagliAnausauile uaznsiudunyaas
\Dudrouiidesnslifadedoasiuetadame wazns
Tinsaduayy musuiinlunisdndulavesunazyaaaldu
anufosnsiagliussenavesaalingdaduuaznng
Prewdoariuayuisfuuasiu Usznaude 4 du fail
4.3.1) N159991U45282877 (Long term employment)
Ussimadiuiideidedluszuunsisnussezen dudeilo
uitvlasuyamnadivhau yeansduagldsunsds
auniazfundoneisde 55 9 luduliadudfnfe ns
uimsyaaaluszuUNTTIuIEEEEN uenNuly

syezafufuRnulussdnsasiniswauindnaulid
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A3 AUt AVnYETiuEULAaeALIAIANe1YNNT

y &
a1 Tnvasdnsgunussliauddgydvyrainsuin

q

Ly

uiaudnsIvaTaTunsEUINN R IEonagA Ut
Adfdunuiluvasieriuiaglilemayaainsliiseus
fawiezliiivinwsvseuszaunisalnsianuanneuinig
widlelddunvaiuazupaiuimuafvioyadnamilasviou
Aty Aaglilenaldidnunyiie ievihauudafiayd
sruuMIguanaziauynainsegwsioiiles iunsufoa
fiosdnsienlaldynraiUisumilounisquanuluaseunin
GRER! iw“umiﬁwmﬁiﬁmmﬁ’]ﬁ’zgﬁ’uqﬂa’msmﬂ GE
finsfaruuuusrsrsguil WWdmailiyaansidnly
vauluesdniud Aazdanudslavdossiufiasvhaudy
03ANTTY 9 B819EMILIL YhaueMuIkar$NDIRNTIN
vhauegndlidnaneenluiendidu

4.3.2) nsdadulalnenisldniiuniunesdesdu
(Consensual decision making) Iuam‘ﬂﬁlﬂiﬁﬂ Uzl
nszUIUNMIIINUMUUNgUVEelneniuiesiud e
vesnquneasdnslunma fafuaudnynauazldsy
unvinlunrsiiaun i sudulussuunisindula
(Decision Making Process) Taglalld dason1svinaudi g a

Y a 1%

a1z onqlanse usnisagsuilagniesivlenia
antleslumsiausrnuAniiuiiozdmadseusnmiensdns
uennsusadunisadeaiddlavesgniesdslneund
fialuudnduasdennugam fansuantosnuasns
A1 Msusisne Tag3Bnsdnauladilymnauiidiusuly
nssadula nanldiszuuivliyeannsnauanunsnd
dausulun1smruauleuleuednInnsl wagasnaniy
nManiila lnslamzanusnyniuiuesding (Royalty)
4.3.3) uwIanerdmangluseauUiunarusenis
ni UL gu NNy (Moderately specialized career
path or Rotation) asAnsdiuiinmsianndsaisliyaains
lafinnsiseuiuazimunagianedululssleviseynains
wagosAnsluansn nsduasuliiinniniSeus ey
paeaLIal Fadunisadeiduaiuszuunsvyuiou
wWasununelussdniviewdsuminfifuiiaveud niae
filesAnsdiuasdimsufoailiynannsynaudoraly
wiihfinds q Wuszezniuds auAnaudiunyuasded

nsseveatiuaainsinvhauluiumdau o Ind udaf

grgluvinauiill ieFeudaulnd msufdRduiiiniu
selusgduUfoRnauaseRuguIvg

4.3.4) n15v" 1971 d Uy (Teamwork) luszuunis
uimsnuuuugUulieuddnyfunmsihnudui ais
AuadaAtungy dnsnszaernusuiaveuludaundn
waziise s dugfinveswiinay

NUITUT LA Bat el 91T Teves Boonyada
Nasomboon & Boonchoo Tantiruttanasoonthorn (2018)
AnwrdnsnavesuimaninensuyusuuudgJudenin
HNITUYDIYARINT 91U 848 M08 NItlAnWIUTYNUI
agUuluUszmalng wuinsuImsnunineinsuyud
wuudgdu dunsdenuszezen nsviouduiy ns
andulasiuiunaznsvyulsuiauninved wasiony
yNWUYDIYARINT 11398984 Aemcharion Thamthisuttha
(2017) ANWIANNFURUS TENINITHUTITUNITUINITHUY
JUutuUszans nwnsufvRnuvesminanudiuiu 400
Aa9g19 TuasdnsenyuiaugnaInnIsuounzuns 39nin
gayd wuiriansssumsuimawuudgyuludiunisinenu
naosdwegluseiugs uazmmdILS SEMINe AT INAYY
shumsinenusaendn funsdndulafifeatuauuaznis
InFeuslumeandndanuduiusluduindulssdnsam
nMsUfTRMUTUAMNNYBIL FuUTINANU Funandl
TgTun15vi1au Arualdaeluauy muidevss Amon
Chantaboon & Boonyada Nasomboon (2017) @ n 1
A A UTTUUNTUSMINI NN TN LU ud A
AuyNuseAng degunstlfnw lawwa nJU (Ussina
Tng) 427 Froege wuimsuivsuuudiu sruumsdnanu
srezend sruunsvinuduiiy ssuunisandulasiuiu
WATITUUN TN BUN MUY N d sar aAUE N LD
99ANT LATIIUITYURS Maneekanya Nagamatsu & Jidapa
Thirasirikul (2017) @nwAgrfuTmusTTNNTUIMIUUY
Juuiinasiennuynitusessdns nsdldnvusendinea
Furluvsamalnedingudaeg s oun wiinauszduuims
$1uau 400 Fregrsluuivntmmivesgyuiidogluan
M3IANYAFIMNIINAIANANSVBIUSEINA HANITITENUIN
AUNITVINIUAFDATN A1UNITUTEUNAIIULUUDN
Auszuumaieulungy Aunsvyudeuany dussuy

mMstenéetuateay wazsunsindulawuuduendusiil
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ﬁwﬁwamqmqL%qmﬂm'amwm‘gﬂﬁumaawﬁmmmaaﬁﬂi
Tneanugnwudulug wudnanuynvuaunsase gl

29ANT

4.4) wuIAnLA garuA g as uy nwuluaiy (Work
encagement) fivunldlunuiseaiinanuunuas
mwﬁﬁﬁmuaim Schaufeli, Salanova, Roma, & Bakker
(2002) na 12771 AL ATl uy i uluaru (Work
Engagement) Aun1suualwlunisyineu (Burn out) g

Wuanizdaszredulaganudadugnwuluawdu

N

=

AU ANARsIT U UNIsrualilun1svinau Tvdeny

= o @ a PR a
anunuluarwinduaniieniedatandudeuan

Y

A3

€ calle @an

a Y o

Wendestunsiny UfiRaulasidnwunginssud
ULty um afirnu wazdainuangeldle il
MesutaIINgYeIeIFUENa ULz S U AL TaLiu
wviuluad Ussneude 3 du fail

4.4.1) A1unsEhAeIaTU (Vigor) Aon1sinaslunisvingu
wazdangunsinlogduvazyinay uladiagldanny
nee3lun139U waglinnnuie swere1ulunisvinau
Wiz BeyaUassa

4.4.2) A1 umgiiA (Dedication) AoAuyiumliiy
1w anuddniaula nmagiila Jusstuanala uazidnvinie
Tunisvinau

4.4.3) Arwandelale (Absorption) Ao uanajuiu 1
aundandeldlaluau fAninaiweisnnii duafias
agiienu enflazneatoenaneuniiounaikiuleg

I3 [ =1 [ o
Tadwayianlugulunisihanu
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o A v J
AUNITADIDIU auIndaldla

- fnde wdnlalunnsvieu - fansande
- fimumegnenulunng - SAndansuluegns
au 99157
- fimnuig aneneuuLl - Fuafiavayiienu

BIGERG

N

QUERNIGYENY

e

- fanuvianliiua

- finunagilaluay
- FAndianavinely
ANSYIN9U

U 1 ssdUsznaumnieles nauianudatugniilua
(Work Engagement)
Uva9i : Schaufeli, Salanova, Roma & Bakker (2002). The
Measurement of Engagement and Burnout: A Two Sample
Confirmatory Factor Analytic Approach. Journal of Happiness
studlies, 3, 71-92.

UT TN LA saveasatd Suwisa Plaikaew, Phat
Pisitkasem & Ampon Shoosanuk (2018) Anwianudady
wnRuluud wasonan13U TR nuvesuAaInsIuIl
523 #9819 INEdus19A gna uTaulnduns

Han153TenuIANugaduy nRuluudaninanins

P

Weninderan1sufuinuludunanisudRauaumdi
waznan 13U UAunnusunviouenivdeni i
LAa¥IT1UT T 8YDI Souksakhone Sichantha & Jutamard
Thaweepaiboonwong (2019) Anw1dvznaveansnensly
nuuazansjshlummhaiidsadonansufiinuyes
WHINNUIIWIY 313 19879 VOIBUIAINIATEVDITFIULAT
vianadeadum auan namsidenuitensjaiilunis
MaulidnsnadauinaenanisujuiRnuvemdneu A

AUUNUINATN AL UANEIUNTA]

4.5) uwIAMNeINUNANITUH U (Job performance) i
ialdlunddeasatinainunataznguiniiauslag
Motowidlo (2003) & ¢bA LU angfnssuvoInnaui
[ ! a a 3 o IS

Jududon1sussauszdninavesenns laeduuneandy

2 91U f91
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4.5.1) wan 15U UFIumInunuInnd 9 (Task
performance) AansUfURNUA 9 audilasunaunineg

'
=

91ne3Ang ieliussanamuitmne Tnodunginssuddl
druAededlagnsslunsudndudt n3ouinig wanis
UfTRumuunumming Saduusznsuavesyaains
TuvugU URNIA 7 LA futeumine nIosulsedn 49
\Aerdestuaumuming anusuiinveuvesniinnuusiay
A waztfuAsiininnududesh Sdinessuiidaau vl
fimsszylilunuegradunianms

a va =y v

4.5.2) wan1sUFUFuuenindounuinnd i
(Contextual performance) ABn13n32N1ANN 9 ﬁméjizu
Fndunii usidunisnsgviatuayuesdnslivssau
audfanudivine nadeanung1eud Luld
Wendestumsufsanuluniindnlagnsausdneliin
UszdnSnasAnsniuanInwIndonlun1syIuimasodnns
M9EUNITIANIS Audninen audeay unisdeeu
UselowiliunosdnsfiiAuniinisufofeuund lalvdsd
yaansindudenszrilaenss Wy anunseieleduly
nMstemdeiiiousiem madeils uasUfiRnudedsdiy
19404ANnT uFeAvsutunds Tudungingsud

= '

neliinnsasuilasiiddgsionsufUiRnuiliesins

17

ausarsegluszeryn

T
Ay aa

nuAeRAsTssd nuideues Attadech Unhalekka
& Itsara Boonyarit (2020) AnwidvEwanudasiugnily
udswasenansuFURuvesiunueludssmelnefil
UsgaunisalluusendaqUuedadae 12 1hou 91uu
202 #39e19 wuImNuEaTugniulu i EvEnanianss
A oHaN15U UA 91U Asaneephom Arthapit & Sayamon
Akakulanan (2018) Anwanudasugnislunuiidenanis
UjuRnuveminauszauljuanisaiuesdungduiu
191 #2813 vasUIHVNARTuA e E U LTl ogy
wadaninaseys wansidenudn anudaduyniluaug
Nasoran1TUJURU 114398904 Zabielske, Urbanaviciute
& Balsiene (2018) Anwmnunsiugnitulunudsuasena
nsufuRnuveantnauluadunsiuduam 725 g9
wuianuBasiugnitulunisinny fuanunseieedu

AUNTYINaTA wazauaNandeldle Innuduiusiu

)

a va a

mamiﬂg UM 91U 1agd T8989 Yonexing, Hongfei,

Baoguo & Lei (2017) ﬁmenmmﬁmﬁu@dﬂﬁﬂmmuazNa
n15UUAuIBantnaIuuInisg nAdunus us ¥
Immmﬂmmmimgmaﬁgé?ﬂaq'mﬂmiﬂﬁmaﬁu U
1,094 298 197 10 a3 ug nruluntsvinaudl

a va v

ANUEUTUSITUINAUNaN SURUR O ULUUmMATg
NUUIAR N8 UazanIdeninetesiunizgiinig
wWasuuUas a1 diuuiidius i Msumsuuugyu

Audat Uyl eAnwiAuduiusiBwag e

a o

fudsdaszramanisu) U NE8nSnanmse medeu
wazdnSnasiuduswdsny gIdeliiundunseunuifia

Tumsidedagy 2

5) NSOULLIAANITIVY

aeduing
Waguulas
(Bass, 1985)

Audnasiu Wan13
aazdin unviulusy U
wuulidausay (Schaufeli et (Motowidlo,
(House, al, 2002) 2003)
1976)
ASUIMS /
wuudiu

(Ouchi, 1981)

UM 2 nsaunIAntun1TIdY

6) NIANTUNITIY

6.1) UszyInsuayngus10e19

Uszansidinunluasl Ao wineuuseomnantuday
guudpsAnIdUU Sunavainuas Sminszees 4 UHv
Usenaumiy UsEn A B C way D J91uiuUszang Ae 600,
431, 936 war 687 MUAINU SIuUsEYINTNAY 2,654 AU
(ToyaanedAns A, B, C kay Dt Aa1AY 2563) WUIN1S
o 2 doused

6.1.1) 1539899133784 (Quantitative Research) N3
dustognauuuldanuiagduuudund Waovaounaly

nsrusulasunmseuasginUIEHaRTuAINE e U

106



0sAnIu Lﬁaqmm’]u%%’aaﬂuiﬁmmﬁ%ﬁz{ﬂﬁﬂm
AATIERANUFUNUSBNSNaLEUNI (Path Analysis) UuIn
f0g 19 Nz aNUA UL TaNTIAIEAdunNe Hair,
Black, Babin, and Anderson (2010) Lug1ina1aa5ilsieg1g
Tumsdnwliainga 100 F20819 yonanguLEueI

YUIAFHIBY19AITLETENING 10-20 L¥11VDITN1UIUAILUT

£
o oy

dunale TuwauideaduidsuusnAnenanus 16 dauUs

v '
(YK P

fauilequivyundaetisil 20 i azldngudedis
Wiy 320 faegne defunuideasuiaeiduaungy
#reg1ed1uaulaid I 400 Freg19 insANvuaYLN
megnnudadiuvesminauluusaresdns Usenaume
29ANS A B C way D 91uiuAadu 91, 65, 141, 103 571
400 #7981 1l aoafuNTUMIEE TTLA uT1uIY
LUUABUANNINTIUIUA A1alldEn 10 atuudiin
wuvgeunuldvesUanilnidslviiud danisinensneins
LywireIis 4 89Fng

6.1.2) M3aun walluTNIT AN I5A NS W IN T wE
Angf”@msﬁwﬁﬁmﬁad (In-depth Interview) USENHEN
Fudiususudesdnsgu Sunevainuas Sminsvees
(psAnTifEITUfUNTIToLBeUiina) iedudunanside
Tnsnisduniwalfidnisivuadioslunisduniwally
awminlasldsuainueuAseianesdng A uay B
Frufuims fiansdiediieadessamdman 5 v

v ntuteyaunasy

6.2) im5eadlanlalunsive

v v
[

in3esilefiltlun1sidunssiiie uuvasunu {3duada
YOANNIUAURUIAN NGB LATNITNUNIUITIUNTIN WUS
vonitu 6 dau @auit 1 Tedniuialuvesyney
wuuaeuany 31w 5 e Wudemanudenneu (Multiple
choice) @il 2 nMgfmaiUasuulasaiianauunin
uAzguiiued Bass (1985) 1uru 12 e dufl 3 anzgth
wuuddusuadmuwnAnwasguves House (1976)
$10u 9 4o dudl 4 msuImsuuugduaiianuundn
uaznguiiues Ouchi (1981) S1uau 12 9o dwifl 5 Anwdn
udngﬂwuue[,umuﬁ]’m Utrecht Work Engagement Scale :
UWES-9 §1uau 9 1o uaauil 6 nansufuRauainenin

WWIARLAEYIO Y TDY Motowidle (2003) 113U 12 U8 T3
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v v
U a

Wedu 54 Yot uA1a1uuuuLInsId@Iu (Rating scale) 5
59U Usenaume seAuAnuAnmiuaseiuauduasann
figa 10 Urunans doo uazdesiian lnodddevinnnsg
mmaauqmmwm%‘laqﬁa faid NNINTIABUAMNINAIY

n33 (Validity) lnenssnandivisedidetsigy 91U 3 vinu

v

mgIsnsmAnvianuaenndessenineingussasdiule
A0 (Index of item Objective Congruence: I0C) Wan1s
as29dauAn 10C s1edeildn 0.67 1 1.00 usnaniu
wuvasunulunaaeuiunguiegeiilaldnguiiegi
\Aunvuaoun1ndIuaL 30 ga Wi emAAIT e ues
wuuaaua1y (Reliability) kanisnaaeulda1Aadesiu
wieAduUsrans wanananud e ureswuvasuay
(Cronbach’s Alpha Coefficient) &A1 0.715 19 0.965 Fadl
AININNT1 0.70 wAA3 1L ULAD U LT ANY LT adl
arursaurlulglunts@nen (Sirichai Phongwichai, 2013)

wazludrunisdunivallduuunesuduntvalidunsasile

[V 7

WedudunanTideiuguimsuazddnnisdeniestesly

nsduATBalNT YU (Face-to-Face Interview) Tagasng

av v

wuurlesudunwalnnmsdfeyalielIunuilaainnig

udoyaurinsiesziudfumnussinuddgiieitos

o

funsideunasradutasanulunisdunivaliefuduna

6.3 MITIVTINTOYA

Y o o

Aidethdwuvaeunalvifiuddnnsieninensuywd

98984AN5 A, B, C wag D dalasinisuszanuauliateamiin

£ v

wazlasuniseuiasiziliiivdayanguuuaauniuain

U

LY °

WinIuII 440 Yaleglasunismeunduniuaianiy

gnAesAsUiUImMLATIwIY 400 YnAndusosay 90.90

1%

TNk udunani1sIdelae Idela
Usvanunuliaimiuaglasuoyassiiiidisenuuas

HuSuNanITITEUSEN A way B (a9nguaefuiunissiu

v a

JoyaiBeUTunn) 9 uguimsuazgianisdhenineites

U

o
1% =

7195190 UL BAEYINYSTIUNTIAUTIWIU 5 YU 910U

o9

Jayavnnsaunyalinasy

6.4) mimﬁauﬁaymﬁadﬁu (Data screening)
6.4.1) nrsasiredavlgynin1dnUnd naree s

(Multivariate outlier) a1 Mahalanobis distance Wu3n
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f1 p-value Tunguioeng dendausd 0.053 f3 0.999 Taiwy
Afii1ndn 0.050 Feagulddn 91nmsnTaaeuagmen
AnunAnateianls (Multivariate outlier) ldwuA1iaung
nanuAlUsHnUNR (Kalaya Wanichbancha, 2014)

6.4.2) T1As12viUade1T9a 1529 (Exploratory Factor
Analysis: EFA) diefnulassadrspmuduiusaednisi
Hauduiusiunioll

6.4.2.1) HANITNAROUNUI WA NSANADA Kaiser-
Mayer-Olkin: KMO wi1ffu 0.966 @ss1nni1 0.050 asuls
Tsamsnadeviinnuvzasveanguieesluluinai
a¥etufinnsunanaadii KMO Ay 0.05 Ssasiednoglu
seduiimngau (Kit Rungsungnern, 2014)

6.4.2.2) HaN1SNA@UAN A Bartlett’s Test of
Sphericity tn 10U 19061.107 df tn1A'U 1431 wag Sie.
Wi 0.000 Fetfeenitsedutiddynieadad 0.05 Ty
aif Bartlett’s Test #9151A1 p-value MIsHTBd1ARYNI4

afifl (p-value < 0.05) fAeuuFeasuladn n1snaaaunIy

v
v o

wangauvesnguiewhulieaiiadaduiftedidgms
@@ (Krit Rungsungnern, 2014)

6.4.2.3) nan13Magau Communality #31501970
A1 Extraction 31nU8AIQIULUY Rating scale ﬂgwm 54
#0 wuind 4 TeRn A esnin 0.50 fail 0.496,
0.487, 0.347 uay 0.032 3whnnsdnderanuia 4 e0en
wEhlUAeseluduneusiold (Thanin Sinchary, 2017)

6.4.3) HaNI1TNAFTOUNITHINUIIY oy aUUUUNA
(Normally distribute) Wuindn1suanuateyanniiuys
Funalanuuun@laefitierifiaesewing -3.0 89 +3.0 39
LLamﬁﬁﬂ’ﬁﬂi%mS‘Uaﬂ‘i’famuaLL‘UU‘Uﬂa (Krit Rungsungnern,
2014)

6.4.4) NaNITNAFOUAIIIANTUS T2 1R U sana e
wiavdatuduusdunalddu o (Correlation) a1
é’uﬂisﬁwémé’uﬁuﬁ‘lﬂuﬁhmﬂnﬂﬁmﬂi lifianudunus
AuLAuAI1 0.90 (Kalaya Wanichbancha, 2014) 3slailin
Heym1 Multicollinearity lidsualiAnauainad euly
MMTIATIEAEUN

6.4.5) nan1sMAa9UAINLYTUTIUTI (Covariances)
sgninadulsdaneldusasituiusdunalddu q na

N15NAaBUAIAI1UWUTUTIUI I (Covariances) M NLEY

o A

AuduRusvessnUsdunaladisdAgyAszau 0.01
(Kalaya Wanichbancha, 2014)

6.5) aARITIUMTIAGOUANNAT Y

6.5.1) a8 FWssasu7 (Descriptive) Lawn Aa1ud
(Frequency) $auae (Percentage) Aade (Mean) uazdau
Lﬁaqwummgm (Standard deviation: SD)

6.5.2) aifiF991 Y (Inference Statistics) AoN13
ATIZRENN15IATIESS (Structural Equation Modeling:
SEM) Tagn193LAs19ansnatdunie (Path Analysis) Aae
wadanistdudnnisaiuszaaainuaisazidugedgn
(Maximum Likelihood: ML) TUsunsudni5agy IBM SPSS
Amos Campus Edition 26.0 (5725-A60) A1uiluannaass
TgWsdmsudnisoutindnen (Free trial of SPSS Amos for
student) 30 1u (License Agreement : Z125-3301-14) lag
T¥8avesanumealuladive-guulunsaniiivanioeg
WUANIAIEDADNTWAAUAURUS T8N 196 IUUT A28AN
FuUszdns onnesu1nsgIu (Standardized Regression
Weights) A1A14AALAG BULIATFIU (S.E) A1add Z
(Critical: C.R.) wazA1 p-value Wiouydydnwaluansds
sedunsiTeddnyneadAfldannuanIsinse wazuans
A1dninaszninaianusdunald wazauvnidonld
1Usunsu Amos Tunsiasnziaunislaseasns (Structural
Equation Modeling : SEM) ¢28n1531A5129LdWn4 (Path
Analysis) 5y suiifosanTusunsy Amos Bugenliauys
AwdlAn Error TUAUKAAINITILATIZN 19U ANDNBHALAZAN
Fuuszandang q sxdanuazdeauinnialusunsudu
wonNUSEILIsInTIvdeUANADAAG BN aUN ALY
ToyaiBeUsedndle nsimsevaielusinsy Amos Teyail
anuuwdefeninninlusunsudy o wazldinaainig

Y7 a

NsanUseliunugenndssnaunauiuleyaltalsanyg

U

L4

il erleaunas (X = 0.05 drlaauaasdusiug (X7/df <
2-3 ftiinszauAIIuNaunay (Goodness of Fit Index:
GFI) > 0.90 sl fnseduaruaenadasfiusunds (Adjusted
Goodness-of-fit statistics: AGFI) > 0.90 LagA1ITINYD
ANadui1diaea09AuAaInAd eulnsUszaa (Root
Mean Square Error Approximation: RMSEA) < 0.08 (Kline,

2011; Byrne, 2001)
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7) HANTIY
7.1) msnATIzviveya
7.1.1) NamsaAsIwideyaraluvesne s yae U
fmeunuvasuauiildidunguiogndlunisdnuiafad
F1UU 400 AU ARG 971UIU 230 AU Andusosay
57.50 wazinevne §1uau 170 Au Andufosay 42.50 939
9193813149 25-02 T 11nilgn S1uau 318 au Andudosay

°

79.50 5099w An anglidiAiu 24 U 99uau 61 Au Anwdu

a

Sowaz 15.25 sgaunsfnwluszausulsaga Y. Uaa.

maﬁqmﬁ’mu 177 au Andusesay 44.25 sesasun Ao
Sseufnwnienini s1uau 143 au Andudesas 35.75
syoznafiufiRaulussdnstiagdudind 5 Jundign
1w 171 au Andusesay 42.75 se9a9u Ap 6-10 U
F1uau 121 Ay Aatdudovaz 30.25 wazufuRauly
FuvtisniinauufiRnig (Operaton) 1nfign 119w 205
Au AndusSeuay 51.25 se9asu1 Ao wilnausEAUTIMT I
U 7 106 AU Anldudevay 26.50

7.1.2) HemsIATIsEAURINARITUAL I YN 1955
ﬂﬂﬁLUﬁﬂuLLanaﬂuﬁsé’w’mLLasﬁﬁ’lLaﬁstﬁﬁu 3.88
(5.D. = 0.571) wamshashsziuauAniuiIfunY
fiuvuiidusameglussfuunnuagiianadewinty 3.91
(S.D. = 0.596) HaNTILATIZATERUANARATIUABTUATS
uimsuuugUuegluseduinnuazfidnadoivindu 3.76
(S.D. = 0.556) HANITIATILRTEAUAIINA ALFULA 82T
mmﬁmﬁugﬂﬂ’ﬂmma&ﬂu'ﬁzﬁummLLagﬁmLa?{sthﬁ’u
3.89 (S.D. = 0.591) NaN1THATIERITFUALAATUAEIT
nansUjsAnuegluseduunuasfiaadsvindu 4.01

(S.D. = 0.496)

7.2) HANIINAFOUANUAFIUNITIVY
NSNAABUANNAFIUAI8AUN1TIATIAT 19 (Structural
Equation Modeling: SEM) @ 28tnAdANIT LY Ba nN1T
AUsERIuAuAITIzdugean (Maximum Likelihood:
ML) Tun1s3inszsiidunie (Path Analysis) io3iasnesien

duUseansvessnus
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AN5T 1 uansHams AT EsAdul sy avsve s
AAMUFUNUS | Direct
L. SE C.R. | p-value
FENINNINUS effect
JOBP | < | TRL | 0.590 | 0.037 | 14.603 **
JOBP | <-- | PAL | 0.588 | 0.036 | 14.514 **
JOBP | < | JPM | 0.631 0.038 | 16.434 **

° o a

»*fadAune@nnnseau 0.01

o

a wa

AUNBLUE : JOB = wan13ufuavu (Job performance), TRL = A

o

"mswasuulas (Transformational leadership), PAL = AMg

eXle eX¢

Iuvuildusiu (Participative leadership), JPM = n1suUSmsuuy

2.

U (Japanese management style)

o

1NA9197 1 WaN153LAT1ev T oY ang Ui 19819

RRAMNITURANTUA e WU tnen1TIATIsRAuUslY

'
v aaa

TunaaNn5iAsIas199e9tadeniidnSnamuduiussena
nsUfURNunTed Ayneataseau 0.05 wudnneggi
n1sivdguuUas (TRL aefuinuuildiusiu (PAL) uae

nsuImsuuudgiyu JPM) G8nfwanisnssnenanis

UfjURe JOBP) aduels fadl

auufgun 1 anerudinsiUisuilas (TRL) 8nswa

Y

N14AseRananISUUR a1 (JOBP) Nan1snAdaunyIn

AEnR Z WiseA CR. MAU 14.603 waza p-value 1Ay

** Sjg (2-tailed) FeiiA1tiaundn 0.01 AAIBNTNANIIANTS
WU 0.590 N szAudbd1AgynI9ada 0.01 398U
anufguuazasulainnnizguiinisiudeuwdas (TRL) &

dvSnanensarenanisUf U (JOBP)

AUNAZIUA 2 AR dwuUildIus (PAL) H8nSwa

N19ATINONAN1TUJUR U (JOBP) NANISNARDUNUIN

[

AEnR Z WseA CR. AU 14.514 uazan p-value Ly

8 a1 v

** Sjg(2-tailed) FelA1tiouN31 0.01 HABNTNANIIAT
WU 0.588 7 sesutiadfyv1ead@ 0.01 §eseusu
auudgunazasulainnguiwuuiidiusiu (PAL) &
dvInanwmssrenan1suUReu (JOBP)

auuAgiud 3 n1suivisuuudu UPM) f8nSwa
N19A59saRaN1SUUR U (JOBP) HaN1sNAaaunudl

AR Z wieA1 C.R. WU 16.434 wazal p-value WU

=< o 1 v

** Sjg (2-tailed) FelA1tioun3n 0.01 AABNTNANIINTS

WU 0.631 M szaudud1Agn1eada 0.01 T9wausy
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aNa

aunAguuazaguliinsuimsuuuddu UPM) fdviEwa
MansIreaNan1sUURL (JOBP)

aundgud 4 lumannefinsiasundas nzdih
wuufidausanuazniIsuImsuuud Y udaasenanis

U URUE 1 udIwUsA UNa19Au g Al ug i uluany

NI ANYIUTYNNANT ud W usudBsAn T Yuilady

denAdeInaunauiudeyadUsEdnyiseauled1A
@R 0.05 HanITIATIZIIRAT
medihnms S -
Wasuulas 9, =~ 0‘093
.76); S~ ~
(Bass, 1985) S -
~A
0.134 Audnii 0.497 Wan1s
m’nxéﬁ’u d g‘q‘nﬁuluqqu * Uﬁﬁ'ﬁﬂu
uuufidausau %,\rf (Schaufeli et (Motowidlo,
(House, 1976) | al. 2002) 2003)

0 20

sy X’= 0.174, X*/df = 0.174,

wuugy GFI = 1.000, AGFI = 0.997, RMSEA = 0.000

(Ouchi, 1981)

SU 3 manTiATERlunani1Iy

U

fnsAulUas anzihuuud
dusrarnsuImskuugUudsadionanisu§URnuRIuaILYS

Aunaaugaiugniuluay

LR
—

** JiludAgynisananszau 0.01
* fivfdAgyneadAvszeau 0.05

’i]’]ﬂ?]ﬂ 2 HANTTASIVFBUANUADAAR DINANNA UAU

¥ a

ToyadsUszdnvresnnegiinisiudsuutas aefi
wuuddrusnnaznisudmsuuud Judwanonanis
UFtRnusiumsAunarsanadasiugniiluay wui
Aadmiilflunisnsaeulaatudoyadessdnyiladsd
X (

WASHUNUT)

AlaanAg) = 0.174 91nn31 0.05, X’/ df (Alaa
= 0.174 dpenin 2-3, GFI (fydinszauniy
naNNaw) = 1.000 u1nAI1 0.90, AGFI (Radinszaualu
donAdEITIUTULE) = 0.997 1NN 0.90 WAL RMSEA (A
InvesredeiddeesmunanedoulneUszing) =

0.000 Wosni1 0.08 FedvIWuinsinazeglusyauayn
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F18n153weusvanNfgIuLazasUlailunaduufgIud
ANuADARRBINaNNAUT Uty IndnsyauTed1Aty
N9ERR 0.05
A7 2 wamsHaNTAT g e A sz AnS
AAMUFUNUS p-
. DF | IE | TE | SE | CR.
FENINININYS value
JOB TR | 09 | 08 | 17 | 06 | 1.29
< 195
P L3 |3 |7 |5 7
JOB PA | 00 | 06 | 06 | .06
< 023 | 982
P L2 |7 |84
20 | 25 | .45
JOB Jp 06 | 3.21
< 3| 4 | 7 *
P M 1] o0

“qrfdAnneadafisesu 0.01, DF=Direct Effect, IE=Indirect

Effect, TE=Total Effect

9INANTT 2 mamﬁmswﬁagulﬁé’mf ALHUINg
Wasuulas (TR laifidvsnanisdonrenanisufinm
(JOBP) sinufudsdunansnnuBasiugniulusu (WEm)
NANISNAABUNUINANEDA Z 3o C.R. WAy 1.297 uag
A1 p-value Wiy 0.195 Fsdieiannndn 0.05 Faagulein
m’;xr;iﬁﬁmiLﬂﬁlsJuLLUaﬂu'ﬂﬁw%wawwé’amfawams
UFTRnuhuiuUsiunarsasdasiugniuluany

aggkuuiidnsin (PAL) Lufidvsnansdeusona

a wa

N15UURIN JOBP) WusiawUsAunatsrnudadugniulu

U (WEM) Han1snadeunudl Anada Z niean CR.
Wity 0.023 wagA p-value Wity 0.983 FadA1annnid
0.05 Faaguledn amgguuuuidiusuliiidnsnaniden
senansUURMuE LAY sAUNa AL asugnily

31U

aNa

nsumskuudUu JPM) d8vnanisdeusionants

a va

UfjURau JOBP) rusuusAunansnnudadiugniiulusm
(WEM) NaN1SNadaunulnmana Z wiean C.R. Ay
3.210 uagA1 p-value WINAY ** (2-tailed) F9dlAtinanin

a a v

0.01 Jsaguladn msumsuuugUuiidnsnanisdausiona
nsufuRnuuiwsAunasaugatugniuluam 7

seauted1Agsaia 0.01



7.3) n15duniwal (In depth Interview) il o8udunaans
MRNATURANINAFRUANNAFIUNTITBUAIALTUNTVE
oytAngddunwalfuimsuazdanisinediivades
ynduuazsnivnedinsatunanidoidalium asuld

[

&
PNU

7.3.1) Aunrazend esdnsiiuleungatuayy duaiu
HanauliEIan1sddnwuzaiie

Usgnausieg n1siidvznaeealiaaunisal funduuuuegng

AuINsIUAsuLlas U

Wilasunisgeusuduiieandmiu nsasisussduniala
aunsasuseludalnule wazarunsoyilinulasy
w3939l nazdudaulivinuswiuielugidmneunu

B
Y

n1sviieyselertianizau n1snsedunstidyan

Ve

nsgdulvimusisunisaseassadaini 4 afeanuid

inmgliunga daasulidniuninisesnuasniisnis
wAdgyniane 9 wagluaruarzuwuuddiusiu 6y
Usznausne msudsdudeyatnansiglédafudalasy
Tdudoyaiidulsslonidensufoaau iumgnisal &
Msdeansiimanzay nsuvstugiunm lnenszanediua

lugglatadulnyn dlavsduiyuiiduslunisindula

a

WA EIAUNISUSUISAN8TUNU B9 N1SYRUSUKALANS

aduayuliiauenuAniuig 9 waznisuustiudnine

v W

AdsAutyulung

Tnggauliiladefudyulidnsnaves
nsphfanssuued1e msadvauulidladedudyyiia
1 aa 1% 1 [y a @
swlunsiaueTsundamluniiesnu SuilsauAaiu
7.3.2) A1uNIUTMITHUUG U1 N5 UTTELE
peAnsiulourenisuimsanuiuugulasdiulvgign

f1819AU1NNUS LY TaeLilaAmdanTundnaIug1un

Usgnyandslvminanurinuanindeuegmilouiuuiun

'
)

wi g Ju silnasaszeziaiuuinuluuseninig

Rnousuiiuyurinuedng q aunuilasureuning diuly

v

¥ v a v <@ v % < % L8233 1
mummmaﬂaﬂm Eﬂﬂjﬂ’ﬂllLMUW@QﬂULUUL@ﬂQuWWUUE}%

o

U
wpagnsal Im&Jﬁuwﬂﬁfﬁﬁwﬁ'mmm’ﬂwmzLﬂup\ij’ﬁmum
wazdosUfURLUA s lammuadae lusunismyuiou
Wauiney dnisenszauniswauinuy anuaiunsadi

wanvanglnuntinaulaenisuuieuny (Rotation) Tu

€

BIANTITIUNUNITNL UTHUIIULH DL UTEAUAIY

9

L]
o
9

a

ANUANTVN AT E R UAWALI L LB UNAREINARTI

sadInnauwazesnns aelusunisvinauduiuusem
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| 4 ¥ o < =
Yadulivionududiy
unuieliiind i adulagirdewilvingeusuuay

aa

ne

v

f9vu Yasulvnnauiniauselev

9 q

dwdiululuiienng
Togsauludnfanigsauresnuies ausinliusseanaelu
AMsvnuR wilnnuainAdu Truesinamtnauidaudy
anas Alsimudufiezaunsamuatanniseing q lufu
winewld Seildndneuusanisiauduninsiusts
odng Vet limnauddiugas fMentalunisiausany
Aowiuluin Suilabamuazudlatamuesiiugudu e
Haviltussernelunsyanuituge svdamalindng

Punilauuy

8) unajUuarn1senUTIEHa
8.1) M3z imsiAeuuasTanEnaN19mInoNAN 1T
UFUFeu il osanesdnsdiu d9anavielag
Adsfianisuansoannisiiudasssunazaiesssy 1lu
wuvegairlunsUA TR feuusengAufdanuluns
ausuhlmAnenuiiuie asvs uarlinda e
arenenuleuisuazideririvssesnnsbidlaldagis
Faau fmsdmuaiineuazasfafivivneeiuannin
waznszaulifvinus AU ol vungununisinie
Usgloviianeau uanainiudanszdulingnauuans
AnuAaiulun1sL Wiesisu adeassAd sl g
aduayuisivi q Tunisudladam frelindnanunesiu
Uy ;:Jf{’fﬂmﬂ,ﬁmmL%aﬁu'ﬁwﬂmmnﬂaﬂwmmmLLﬁ‘leu
16 wagidud aviime adreussenanauausddony
FDINIVDIAALYAAAMINATIAVIZAY TINTIANATLLAY
atvayulvidauazandulanisnuies AuwuIAnved Bass
(1985) 7115 1i1n15.U& sunvas (Transformational
Leadership) 8uusenausie Msdisvanasg1adigaunisal
(Idealized Influence) N15a@319us90UA AL (Inspirational
Motivation) n15nsea WA15LY T ey (Intellectual
Stimulation) wazn13A19edeArududaanyana
(Individualized Consideration) @ﬂﬂﬂﬂiLﬂgﬂuLLUadﬁlxﬁﬂ
TANI NI UL UAMUE A Y UAL A UAIVOINULDINAY
auiivh shlfiAnaumne A uenainty fuims
WasuuasazihlmAnanuauladeiinuagldsuanesdng

wazfiuny suwdinsziulifaanudesnisiussduigau
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ueN9NTY MNNnddunsaliefudunaide fuims
¥ Juuazralinglidunivaidenssiunanisise Ao
peAnsuarfussliulevie deaty advayulvddnnig
uuniinnediidnsafunnedinsasundas Teun
Aunsidvznasg1efligaunisal nanade gianisdeadu
wuueg19lunsufuRnuliuangnau UsengAu]usnu
Juiegne i ellesunisiaisw Yuie 1914lean
wiinau i undeuflidss nszdulnineud
dausunsgdulvnidnaudnauslowelunisiinu nsdl
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y3olal wonandugansensideuLarAosinAILn

P~ o

MU LagauNTasustun1ala nanAe finnsavi
oAk arulguIgUSTNUINLEUR BNS DU DENTHINIS
vimsnud ladeadudyslilaniudavuie nszduld

Hladsdudrminuswiuielygddivunevesesdng

Y

o ==
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Hladsdudyuniinsagdlalunisufumiau nsedulvvinenu
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druslufanssusng 9 Tunmsudlatymasaniisnu vig
nsdlueumngliimiaududaivauuasnsiaaeu lny
dnllvgjazlviunumsesddnnisuagimihanulunisuims
Aun1snseAunMsidlaan nd1ife fInnsagieatunis
nszduliuansnuaaviulunsuilatym waznidgni
U3uU590uli ATy (Kaizen) ananugaulailvanas an
Tuneunazing uidsnsldamunmd lindnawdauie An
afassad sl duasulimdnaunimisesn diaue
Fsunlvdgmideian1s niniiavesdynivseveude
Hinnsazasslufinirausiui TnsBandn 3 93 (3 Gen)
Ifun wieuese dawests wazaniunisaiads sunng
Adsdsanududaanyana naafie g3nn1seziiinis
Hearing WilnnuynAuluynAsUsZELuHaNTIaL Wield
Sustymuazliruuzigaeiu gadey Suilinanufnidiu
fe 9 lunsusuusamudielifau wiouasrsusseiniadia
Tunsviiau wu dane Tdla aulagunndeeaninau

Yaymlunisvireu Tidsnemnse Wudu mniadem

DAY

lviEInn1suansunummilen Coaching lviAnUSnwiuay
wugdn afurgliidnle wazaeuliidnuinnituendineu
wazdasuitemnuAniuainniinau wsenisiauonig 9
Pnnnnufsudniasandndul
d49AAA 83N UITUTT 8UB3 Amor, Vazquez & Faifa
(2020) ﬁmsnmwQ’ﬁwmsLU?{auLLﬂaadﬁwa@iamm%ﬁu
wnuluay nguuszrngiiegae de niinaudivinanuly
aamsvieaiivlundied (memgiunndsanieves
Useimaailu) 91uau 240 AU kan1539enuI1 ANdgEinTg
WasuuUasdssasienudaiuyniuluanu uazaeandos
U3 TYes Dutu & Butucescu (2019) Anw1n13eiin
nMsAsuudasdmarennuBaiugniiuluny ngudioeis
UIEYINTIINGAAIMATIN ANUAITAUNA AUNTHYINT
uyud FUNITYIY MUNSANY wazdu 9 11U 174 Ay
Nan1sAnYINUIN Anazdihnmsiasuulasdmasienuda

Tunnuluau

Y

a

8.2) n13H M VUda T IWTINE WaN 199 59m OHAN T

YU Neililisaninesdnsdiiu dinnisasTinaudny

L Y

[

unswdeteyavnasiidulselevddeniswauinis
UUReu lnededinisidsundasulauiglunisinmu

v

Qf\]mﬂﬁ%éﬁyua’fﬂﬁmwémwﬁw Felipuddeyfunsuss
foya dasiidudsslonidonisufoRanuialuuduan
wazvau wedadalemalumsindulafiieatestumsvha
$uils vensuuazatuayuliuaninruAnifuieusulss
13191y wensnifu Sudalonalifdusaulunis
dadulansvhausauiy swisaduaglifumaivgues
maiadymniglumiisnu SuilirnuAndiuaig o au
WIAAYDY House (1976) Anwuzvaw|iwuuiidiusy
(Participative Leadership) #413glsiaauddgyiunis
wlstfudeyatnaansdng q saudu veazielaldfuany
ARLTLAY 9 iﬁu%ﬁsﬁ/mﬁﬁ]ﬁﬁ&LLamﬂ’nuiﬁﬂ%@dWﬁﬂﬁuﬁlﬂ
Aogwaniean agyiswmaes A1USnwdul U umau
nsgguliiinisiauelwImsilvwaziinindentunisuile
Ugym naenauduuzamslunsudlonnnidne ey
winuLes g uuiduTmaInsoasIuaTIAY
fawelalsiuminam W#sutoyatmansiifulssTowiis
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nswustudeya (Sharing of Information) uenaintiy &4l
N15uUUUO1U19 (Sharing of Power) lagiin15nszany
g1ualugilavedudyy dladsdudnyuiddiusauluns

v a

drndulanelnunisususaielumiisauniseeusuLay

n1satvayuliiauaniuAamiueig 9 uagnisuusty

a

avSwa (Sharing of Influence) Inele laTaduTnyu 1y
anSwaves UsAudayalunisnseinfanssuuisedns
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anwAniy aufsnstglnaindsliaundnsinsdlardiy
wagu uenaIntu Mnandrduntvaliilefudunaide
uimsvndguuazeilnglidunivaidnssiunanside

DEZY]

8 ssAnsuaruIMsiulenne dualy aduayulviddnnis

Y

v
W
Y
N
A

uwunfi N1z snsadunmeduiiuuuddiusiy 1dun
A1un1swdsdudeyaviians na1afe §uins (Top
Management) ¥11n1505z18uUsdudeyar13a130e
Fanns uddanmsudaiewinay lunsdiidudoyas

a ' o

auffagfiansanswiugdansieuivaiiozudeminay
Tneduogfuusiaznsd vn 7 iraednisUszquvoiusay
wiun lnggdansazudetoyaunntinauludeialaiunsu
Wartu imﬁgﬁuﬁqﬁmml,t,aﬂﬁﬂ"’]LLusﬂ’wmmﬂaan
uanaINTu vndideyalUdsunyas vieisainagsiinasg
5991848y aY1E 5 NN INEUNBUENIUNT 09
Aeudsungnisvhaudieliinisseidodunisvihey was
gaiinmsuseyuuviveyarasseninaununUszInduav
wazUsedniiou Aunsuuslugiuna nanfie §annst
Fladerudyuddiusamlunisdndulaf erdvauly
NI 111N15NT218EI1UID NRUATDULURNISFRAULD
nieuliduseuInnts amilnaudiusing g Tid
drusalunisdnaulafeituunun ldasylunsussfiu
Jgyun i’mﬁgqﬁﬁLauaﬁﬁmm,l,ﬁ’lﬁuﬁzgm@iN 9 SuilaAy

LV VY] v

Anviuangladedudy drunisuusdudvina nanife

eXe

a3 IElAdsAu Ty inAaNTTIUNeE1NWIUALLEY 1Y

msnlunsraeulymuihnuasdnisuinnu vdase

LYY

dlddadudyyilunisdumanvanisiialaym atuayuli

niinauddiusi wansanuaaviulunisuilatdgm lag

£%

A999rA51897U ka9 USn®1

N

38 (Hou Ren Sou) luyn 9

o @ ¥

n1sandunisregIants il ladeAudyuidnuiesd

TNI Journal of Business Administration and Languages
Vol.9 No.1 January - June 2021

@

drusalunhenu puisdnstmuanihigiuiaseuly
wiaglasan1stunisidu Leader agedniau
d0AAE 09 UITUTTHYD9 Amon Chantaboon &
Boonyada Nasomboon (2017) Anw1a1iginuuuidiu
T deadannugniuseasdnsnsddny lawa ny
(Uszinalne) nqulszaInsfiog1991u7U 427 Ay
Han1IANwINUIIN TR UL AU SuUsEnausiY
nsudatudeyarians nisuusdudiuna niswdedu
NSnadmanonUKNTUABBIANT LavdRAAd BIAY
41UT98U89 Andreasson, Jozanovic, & Pieschl (2011)
AnwuunliunnzdilussAnsdgliu 1w 5 eadns Ao
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