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This is the first issue under the new name and new designed cover page of Journal of Business
Administration and Languages (JBAL). However, this issue has been the second edition of the 9 year since
Thai-Nichi Institute of Technology officially published this journal. The aim of this journal is to be a media
for presenting research results of professors, researchers and students from educational institutions both
domestically and internationally. Therefore, there are both Thai and English articles in the same issue.
Because of the maintaining quality and standards of published research articles, JEDT is accredited by Thai
Journal Citation Index Centre (TCl: https://tci-thailand.org) as Tier 2 group for 4 years from January 1, 2021
to December 31, 2024. The editorial team is proud and would like to express the sincere gratitude to all

the authors who have submitted quality work to this journal.
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Abstract

The research objective was to study the opinions of the implementation of Ikigai conceptual developed from
lkigai philosophical framework becoming to Ikigai organization that leading to the successful of managing the entire
organization happily and sustainably; by the case study of Thai-Japanese multinational companies in Thailand. This
scope of study under the criteria of Japanese human resource management that mostly focuses on the non-
specialized career development using the method of job rotation. This research conducted by qualitative
methodology. The research employed qualitative research methodology. The research instrument was a structured
interview of each 10 Japanese managers and 10 Thai employees by purposive sampling and research results by
descriptive analysis.

The results showed that Ikigai organization find out the coherent points of job rotation between Thai employees
and Japanese management that consists of the 1st dimension; Object of Ikigai, were; 1) Performance resulted 2
ways feedback communication, 2) 360-degree evaluation system, 3) Specialist through multi task experience,
4) Quality work and high productivity, 5) Human resource development cost effective. The 2nd dimension; Feeling
of lkigai, were; 1) Free-Agent alternative, 2) Best-alternative decision that lead into the jointed zone of Ikigai
outcome known as the Self Agent, which is an increased of affective commitment, retention of quality employee

and the success of the Japanese retirement system.

Keywords: Japanese HRM, lkigai, Job rotation, Commitment, Employee retention
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RMSEA = 0.034, CFl = 0.895, IFI = 0.896 wag NFI = 0.867
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Abstract

The growth of e-commerce played as the vital factor on parcel delivery business competition. Demand of
customers in the urban and rural area had difference. Hence, this research aimed to study 1) a component of
factor to making a decision of parcel delivery services in the Thai-Cambodia border market 2) a proposed strategy
for the development of delivery business in the Thai- Cambodia border market. The research was conducted by
quantitative and qualitative approaches. The samples were 400 businessmen in border market Thai-Cambodia and
the questionnaires and the growth share matrix were applied. The collected data were analyzed by Exploratory
Factor Analysis (EFA), Principal Component Analysis: PCA, and Orthogonal Rotation by Varimax Method. The results
revealed that the component of factor to decision making parcel delivery services in the Thai-Cambodia border
market comprise 6 include customer service, operation, expenses, communication, accessibility, professionalism
and corporate image. The component 27 variables with a total variance of 52.94%. Each component describes the
variance of 29.69% 5.89% 5.45% 4.31% 3.84% 3.76% respectively. Selection strategic for the development of

delivery business in the Thai-Cambodia border market would be appropriate with business potential.

Keywords: Exploratory factor analysis, Organizations development, Strategies parcel delivery
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freadfriaddudsnuuninTgIu wagn1sinTIen
29AUTENDULTNAN519 (Exploratory Factor Analysis: EFA)
lnensraaeuaumzauvesfoyalaeainvillnives-
lulyes-aafa (Kaiser—-Meyer-Olkin) WayAn Bartlett’s
test of sphericity Asd1AYN19@dA wagnIAILUNING
anduiusseninegveiuys \iearnesiuszneu (Factor
Extraction)

4.4.2) msannesrsenay (Factor Extraction) 918735
09AUIENBUNAN (Principal Component Analysis: PCA)
Tnefia1sauna1nAl Aletnu (Eigenvalue) 1nnin 1

4.4.3) vyuunuesAUsgnay (Factor Rotation) $1g
Wn1IvyuknueIAUsTnouLuuaslsinuaakuUNTUUND
(Varimax Orthogonal Rotation)

4.4.9) FonAnimihewsssnouuasiitoassyneay

4.4.5) UATILAF WMV 1GIND VOIAUTNTTUTUES

o v

Wen WaﬁﬂﬂﬂiﬂﬂﬂﬂLL@UIWS—ﬁNWﬂSUW INUUUINEDINT

q

AATILNENEAMGINT (The Growth Share Matrix 1130 BCG
Matrix)
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Fliuinns srufuesdanudmunsimuanagndiiions

WAIL1DIANS

5) NANITINE

5.1) wan15AnwievAlUsEnavYetlivenIsidonlvuingg
ganaYUAIAY 7aIMNITAITISUAUINY-AAINY)

asfUsznavvesladunisidanlduinisgsiavudaian
AN IATIBLAUlNg-fune) 31u3u 30 duUs (AL-A30)
Usenoudiy dauUsiAfuAmnInnIsliuINIsIIuIY 16
frauds dauusiaauanuianelalunisldusnisdiuiu 6
FUT WaTAILUIATUEIUNENNIINITRAIAIIUIU 8 AILUS
AnadeuayauDouuLInIgIuLewaLls Feed1iuain
wnlutios fauanslunisned 1

Sunmearnyasowuvestoya wui KMO =
0.91 A1 Bartlett's Test of Sphericity &A1 p-value VAU
0.00 kane11 Aauusiianununzaulunisldmaiannig
pszesduszneu fauandunnsei 2

Larn1sanneIRlsENaUAEIsNTIATIZIBIAUSENBY
nan (Principal Component Analysis: PCA) uanslun1514

K

M1519% 1: Aefeuardinndeduuinnsgiuvesiuys

Component Mean S.D.  Component Mean S.D.
A6 426 073 A30 402 080
A21 415 077 A24 402 078
A26 415 170 A22 401 080
A10 413 081 All 399 082
Al 412 078 A27 399 083
A29 410 080 A20 398 088
A25 409 074 A23 397 082
A2 409 076 A17 397 083
A19 409 077 Al5 396 089
A3 408 079 A28 395 085
A9 407 080 A12 390 088
Ad 407 076 Ald 390 096
AT 407 079 Al6 390 089
A5 406 081 A8 389  0.77
Al18 404 076 Al13 380  1.04
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A5197 2: A KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling

Adequacy o
Bartlett’s Test of Sphericity Approx. Chi-Square 4117.64
df 435
Sig. 0.00

A1597 3: AlOLNY waY AIAINUNULUS

Initial Eigenvalues Initial Eigenvalues

Compone Compone

% of % of

nt Total nt Total
Variance Variance

1 8.91 29.69 16 0.62 2.08
2 177 5.89 17 0.58 1.95
3 1.64 5.45 18 0.57 1.89
[ 1.29 4.31 19 0.54 1.81
5 1.15 3.84 20 0.52 1.75
6 1.13 3.76 21 0.49 1.63
7 1.08 3.61 22 0.45 1.50
8 1.02 3.41 23 0.43 1.45
9 0.91 3.03 24 0.41 1.36
10 0.87 2.89 25 0.39 1.31
11 0.82 274 26 0.37 1.24
12 0.75 2.50 27 0.36 1.20
13 0.71 2.36 28 0.34 1.12
14 0.67 2.24 29 0.30 0.99
15 0.63 211 30 0.28 0.94

91nm15797 3 SuruesdUsEnouiud 30 fauds e
fisananizesdusyneudifian Eieenvalues 110037 1
WU @unsaannesauszneuls 8 8sRUT¥NBU A
09FUsENaU 7 1-8 MyuLALBIRUTENBULULRIRIN Fes
213unng (Varimax Orthogonal Rotation) f1915841A1 Factor
Loading 11nA11 0.4 (Stevens, 2012) uagwuin @nala 6
29AUTENBU 27 AU NATINYBIANLUTUTIUTIN WinAu
Yovaz 52.94 FausavesiUstnauiisaulsdl Tnouananis
Jangusus fsguil 2-4

aafUsznaUfl 1 Usznaudie 7 fuds Sosdidudauys
wagA1 Factor Loading AD Al6, A13, Al15, Al1, Al4, Al12,
way A17 dhulseSunsrnuulsusiulédesas 29.69 uasda
Foosruszneaudi 1 “MIUINITENAN”

a3fUszNoUTl 2 Usznaudie 6 fuls Sesdidusianys
WazA Factor Loading Aa A19, A25, A20, A21, A22 uag
A18 fauUsesuearunUsusuldesas 5.89 uaziaie

29AUTZNOUN 2 31 “NsUfuRa”
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(Local Transportations) (508ay 1), Loa@d wniwsa (5ovaz
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KY
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3) NG Question Marks A nguiTlaILLUsmAIAAT usid
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Question Marks

Drop Point

Local Transportaton

Low Market Share

DHL Nim

& Ninja van

Scg

Dogs

High Market Growth

Low Market Growth

Stars

Kerry

a4eYsS 34BN YEIH

Cash Cow

JUN
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Abstract

The objectives of this research report were to analyze the path analysis of the factors affecting to the purchasing
intention to Thai halal restaurants of the foreign tourists. This research was a quantitative research. Questionnaires
were collected to 315 foreign tourists by accidental sampling. The statistics used for data analysis were frequency,
percentage, average, standard deviation, and path analysis. The results showed that the brand equity (BE) was
directly influenced by service quality (SQ) country of origin of Products (COO) and Integrated Marketing
Communications (IMC), respectively. The purchase intention (PI) was directly influenced by BE, COO, SQ and IMC,
respectively. The results of this research will be useful to all stakeholders in the field of Halal tourism. Thai Halal
restaurants can be utilized for commercial benefits. In addition, government and private agencies related to the
restaurant industry and SMEs can be used for policy making and supporting to Thai Halal restaurant business in

order to create the attractiveness of being the Halal tourism center in Thailand.

Keywords: Integrated marketing communication, Service quality, country of origins, Brand equity, Purchase

intention, Thai Halal restaurants
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. INTRODUCTION

In the past decade, the tourism industry has
become a main industry that generates a lot of income
to various countries. And it is likely that the growth rate
of tourism industry will increase every year. The
problems encountered in tourism are restrictions on
food and tourist attractions of Muslims and searching
for halal restaurants to meet the needs of Muslims.
The innovation college of Thammasat University,
consequently, have the idea led to the establishment
of the "Halal Tourism in Thailand". The startup program
begins to gather tourist attractions, accommodations
and restaurants that meet the need of Muslim tourists
in Thailand by looking at the online information for
tourists who want to search for Halal tourism such as
hotels, restaurants, tourist attractions.

Halal market is an interesting market in many ways.
First of all, is the growth rate of the fastest growing
Muslims in the world. Nowadays, the number of
Muslims is less than Christian. But the research from the
Pew Research Center states that the trend of
demographic growth between 2010-2050, Muslims has
the highest rate of 73 percent, while Christianity will
increase 35 percent, Hinduism will increase 34 percent,
and Jews increased by 16 percent. The second is
Muslims are more religious than other religions around
the world. In addition, Muslims still have a lower
average age than other religious groups. Currently, the
average age of Muslims is only 23 years, while other
are around  30-36

religious  groups

(PrachachatOnline, 2018)

years.

There are opportunities for Thai SMEs to compete
in the world halal market. Halal food market has
approximately 2,140 million Muslim consumers around
the world, which it considered to have high potential
with a trade value of approximately USS$ 162,000
million in 2017. At present, Thailand is a food exporter

the 9th largest halal in the world. The world's Muslim
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population is estimated at 2.14 billion people (2016),
and it is predicted that by 2030 the Muslim population
will increase to 2.2 billion. The majority of the Muslim
population, 53 percent, live in Africa, follow by Asia 32
percent, Europe 8 percent and North America 2 percent,
the remaining 5 percent are in South America and
Oceania. It is worth noting that 5 countries with an
important role in halal food markets of the world,
including Brazil, India, Russia, US and Argentina, are not
Muslim countries. Same as Thai, which has a market
share ranked at no. 9 of the world, showing a food
market that is quite open for production from various
locations. Thai entrepreneurs also interested in this
halal food market based on the number of Halal
certified entrepreneurs (Halal Institute, Prince of
Songkla University, 2018) there were 4,683 companies,
an increase compared to 2,188 companies in 2011. Of
these, 90 percent are companies involved in food
production.

Halal Trip's CEO, Fazal Bahardeen, and Mastercard
credit card companies, has studied the trends of travel
among Muslims, they found that most of Muslims like
to travel with a large family once a year, while a new
generation of young Muslims between the ages of 20-
36 years, travel several times each year, and always
choose to shop for new and more challenging
destinations, which is different from the tastes of the
parents in the past, although the amount of shopping
on each trip may not be as much as the older tourists,
but with the increasing frequency of tourism each year,
the total expenditure on Muslim tourism has increased
as a result. In addition, it is predicted that in the next
5-10 years, most Muslims will have more life cycles in
the form of working, using money and traveling more
than ever. The rate of new Muslim’s tourism spending
for in 2016 was 550 million dollars and is expected to
increase to 1,000 million dollars by 2025, while the

amount of shopping the total usable area for tourism



of Muslims is US$ 1,560 million and is expected to
increase to US$ 3 billion by 2026 (Halal Institute, 2018).
In addition, the Global Tourism Index of Muslims (GMTI)
states that Muslim tourists spending a total of US$1.550
million in 2016, This amount represents 13 percent of
the total tourism expenditures of the world population.
Malaysia is considered the first choice for Halal tourism
businesses. This country is crowned as a tourist
destination “Friendly to Muslims, while other countries
considered to be popular among similar Muslim tourists
are the Arab Republic, Indonesia, Turkey, Saudi Arabia
and Qatar. Each year, the steady growth in the number
of Muslim tourists ranged from an estimated 117
million in 2015 to 121 million in 2016. By 2020, it is
expected that the number of tourists will exceed 168
million people around the world and should grow to
USS$ 3 billion by 2026. Halal tourism is growing and
coming. Muslims are starting to travel more and more,
and ready to search for new destinations at any time,
as long as the tourist attraction has a warm halal
culture to welcome visitors (Andalas, 2017).

Halal Tourism is considered a new issue related to
tourism management. To meet the needs of Muslims
Starting from the country of origin to the destination
country, such as hotels, transportation, restaurants,
recreation including providing various entertainment,
must not conflict with Islamic principles or rules. With
the increasing number of Muslim tourists, the demand
for Muslim tourist facilities, therefore, increases
accordingly. But although the number of Muslim
tourists is increasing, we still see a huge gap in the
market of halal tourism, which one of the facilities of
Halal tourism is Halal Restaurant.

With spending as high as US$ 1.55 billion in 2016,
the Muslim tourism market is an important driver for
the Muslim consumer market as a whole, which is
expected to be worth up to US$ 2 to 3 trillion in the
Halal industry, both in the food, lifestyle and service
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industries (Saenyen, Sirijaruanant, Haso, & Khathangchol,
2018). Currently, Halal food has more market share
increasingly as the Muslim population is expanding, it is
expected that by 2030 there will be 2,200 million
Muslims around the world, equivalent to 26.4% of the
world population. Currently there are 2,000 million
people, or 25%, while Halal food manufacturers are still
small, making the Halal economy market an emersging,
powerful and fastest growing market. The Halal food
market in Thailand is the market that is expanding to
the third in the world, follow the food market in China
and India. (Brandinside, 2017)

In addition, Thai halal restaurants are becoming
more and more popular. There is still an issue that the
researcher is interested in studying, which is why any
factors that cause the behavior of choosing Halal
restaurants in Thailand to be accepted and can grow
with the growth of Halal tourism. The researcher is
interested in finding factors that directly and indirectly
affect the purchase intention of Halal restaurants of

Muslim and non-Muslim tourists visiting Thailand.

Il. OBJECTIVES
To analyze the path analysis of the factors affecting
to the purchasing intention to Thai halal restaurants of

the foreign tourists.

lll. LITERATURE REVIEW

Data from the Halal Science Center indicates that
there are over 3,500 restaurants in Thailand that are
certified to be halal. Muslim tourists can be assured
that every meal will be satisfied during their trip to
Thailand. It is estimated that revenue from Muslim
tourists will reach US$220 billion (approximately 6.9
trillion baht) in 2020, with Thailand occupying a
considerable share of the market. By the year 2017,

there are 3.6 million Muslims entering Thailand, a
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number worth marketing to attract this group of
tourists. (PrachachatOnline, 2018)

An important characteristic of halal food is that the
chef must first be a Muslim, kitchen utensils used for
cooking must be clean and never contaminated with
haram or prohibited things such as animal blood or
alcohol. We know that pork is forbidden to eat (Haram)
by Muslims, but haram actually contains other meats
such as meat of carnivores, the meat of a poisonous
animal like a scorpion, including meat that is forbidden
to slaughter according to Shariah law, such as ants, etc.,
edible meat must go through the slaughtering process
that is halal in order not to cause the animal to suffer.
Moreover, the animal used for cooking must not be
alive anymore.

Halal food means food or food products that are
approved by Islamic law for Muslims to consume or
use, or it can be said that it is a food product that is
processed throughout the production chain according
to Islamic law, free from anything forbidden by religious
law, especially raw materials, components, additives,
toxic substances, various contaminants, etc.

Therefore, most of the food produced in Thailand
can be produced as halal food. But the source of raw
materials and components must be correct according
to religious principles, not contaminated or contain
prohibited ingredients through the production process
according to religious commandments, including
meeting the standards according to personal hygiene.

In terms of marketing, it was found that Muslims in
Thailand have similar eating patterns to the food that
Buddhists eat, but there may be a mixture of spices
(Spices) mainly. Thai dishes that Muslims in the country
like to eat such as massaman curry with beef/chicken,
green curry, mixed vegetable curry, beef/chicken satay,
hot tea / coffee, bread with chili paste. come through
the production process according to religious principles

Combined with a variety of raw materials, meat, local
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spices. It can be halal food at all. It can be said that the
opportunity for Thai food menus to enter the halal
food market is not difficult. You just have to study and
learn the rules of religion, culture, and dietary behavior
according to the Muslim way. and used to develop and
improve it properly and meet the needs of consumers
in the global market as well. Even though, Thailand is
not a Muslim country, but it is not an obstacle and
limitation in the development of becoming a leader in
the world halal food market because the country that
dominates the world halal food market today is India.
(PrachachatOnline, 2018)

It is well known that the halal food market is not
limited to local Muslims but has become widespread
and accepted among non-Muslim consumers. which
they regard halal food as food of high quality and
safety. Therefore, the halal food export market value
analysis here considers food products covering animal
products, grains, vegetables, fruits, processed foods and
beverages, but does not include alcoholic beverages
and pig products. Without taking the proportion of
Muslim population to weight the market value, to
analyze the demand for food products in each country
around the world, both Muslim and non-Muslim
consumers. (PrachachatOnline, 2018)

Integrated  Marketing ~ Communication ~ (IMC)
highlights the need for maintaining a clear and
consistent message throughout all marketing channels
and across all marketing communication messages.
Marketing communications are required to be
integrated to deliver a clear message and to achieve
the strategic positioning of any organization (Kotler &
Keller, 2016). IMC today is shifted from traditional one-
way marketing communications channels to two-way
channels, which are characterized by customers
participation through various communication processes.

The tools of IMC can be defined as the coordination

techniques or strategies of the organization that uses



communication channels to persuade customers to
perceive and involve with their products or services
(Belch & Belch, 2011). Ferrell and Hartline (2011)
supported the idea and stated that hat promotional
should be focused and efforts are required to stimulate
customer demands to ensure that the targeted
customer can receive the message and decide to
purchase mainly due to the relationship that they have
towards the brand. IMC tools are used to pursue
Advertising, Public Relations, Direct Marketing, Sale
promotion and Personal Selling.

In Brady and Cronin (2001) revised framework, the
reliability, responsiveness, and empathy are the
variables to retain customers, but they are not
identified as direct determinants of service quality.
Rather, they serve as descriptors of the nine
subdimensions. Tangibles dimensions are not identified
as descriptors because of the evidence that customers
use tangbles as a proxy for evaluating service
outcomes (Booms & Bitner 1981; McDougall &
Levesque 1994). The Nine subdimensions identified in
the qualitative research reflect a composite set of
factors that customers consider when they evaluate
the quality of the service interaction, environment, and
outcome the service.

Mohamad, Ahmed, Honeycutt, and Tyebkhan, (2000)
examined Malaysian consumer perceptions of products
originating in developed, newly industrialized, and
developing countries. that study found that the
Country-of-Origin image, effects on consumer attitudes
or preferences which were measured by four product
constructs:  innovativeness, design, prestige, and
workmanship.

Aaker (1991)

developed the foundation for

consumer-based brand equity research. From a
cognitive psychology approach, Aaker (1991, p. 15)
defines brand equity as “a set of brand assets and

liabilities linked to a brand, its name and symbol that
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add to or subtract from the value provided by a
product or service to a firm and/or to that firm’s
customers”. These assets are brand awareness,
perceived quality, brand associations, brand loyalty and
other proprietary assets.

Purchase intention is not the final destination in the
consumer buying cycle. It is a step before making a
purchase or actual purchase. Therefore, the marketing
mix aims to persuade consumers to buy through
communication (Morrison, 1979; Kotler & Keller, 2006;
Belch & Belch, 2011), previously said Brand value from
a consumer perspective also affects purchase intention
(Aydin & Ulengin, 2015; Gunawardane, Munasinghe, &
Dissanayake, 2016; Bougenvile & Ruswant, 2017).

Purchase intent refers to the probability that a
consumer in a particular situation makes a purchase. It
is possible to select future product groups (Crosno,
Freling, & Skinner, 2009), or it can be said that purchase
intent occurs when the consumer feels the need to
obtain it (Omar, Mat, Imhemed, & Ali, 2012). Influencing
consumers' future purchasing decisions (Omar et al,,
2012), Varinli, Erdem, and Avcilar (2016) states that
intention precedes actual purchase. That is, intent
affects future consumer behavior (Omar et al,, 2012;
Ajzen, 1991; Sparks & Browning, 2011). Significant Halal
Food Purchase Behavior

Healthy food purchase intent is explained by
Planned Theory (TPB). Purchase intent is a cognitive
demonstration of a person's readiness to perform a
given behavior. And it is considered an immediate
behavior, for example, TPB has been applied in the
consumption of healthy food products based on
reference group conformity and perception. Ability to
control behavior Intention is the willingness of a person
to perform a behavior. It is something that will happen
before the action. Using the Theory of Planned
Behavior (Ajzen, 1991), this theory of Planned Behavior

has been widely used by many researchers until today.
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As a result, many researchers agree that purchase intent
can be indicative of personal belief in purchasing food
products. For example, Muslim consumers are intent
on purchasing halal food products at point of sale (Aziz
& Vui, 2012; Grewal, Dhruv, Monroe, Kent, & Krishnan,
1998; Jin & Suh, 2005).

Purchase intention means the probability that the
consumer in a particular situation of purchase can
choose a product group in the future (Crosno, Fraling,
& Skinner, 2009) or may say that buying intentions arise
when consumers feel that there is a need to find them
(Omar et al,, 2012). The effect on future consumer
buying decisions (Omar et al., 2012), which Varinli et al.
(2016) states that intention comes before the actual
purchase. That is the intention that affects the behavior
of consumers in the future (Omar et al., 2012; Ajzen,
1991; Sparks & Browning, 2011; Bashir, 2019) found that
purchase intention has an impact to buying behavior of

Halal food significantly compared to other products.

M \ .
= :
\ = /

Figure 1: Conceptual Framework

Ramseook-Munhurrun,  (2012)  have  studied
Perceived service quality in restaurant service: evidence
from Mauritius. The purpose of this survey was to
survey service issues that contributed to customer
satisfaction and intention of using restaurants in Ireland
(Mauritius) by using factor analysis statistics. Service

quality variables Used to assess consumer satisfaction
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in using the restaurant service may be divided into 3
variables: quality - reliability of food. Rapid response-
trust-caring and tactile and multiple regression statistics
were used to study service quality issues affecting
consumer satisfaction. Service significantly affects the
satisfaction and intention of using the service of
consumers.

Ali, Xiaoling, Sherwani, and Ali (2018) studied factors
affecting the intention to buy Halal brand products: an
integrated method research showed that brand quality
awareness had a positive impact on buying intentions.

Saenyen et al. (2018) studied the market trends of
the hospitality and tourism industry in a friendly way
with Muslim methods. The research showed that in the
area of Thai halal restaurants, tourists wanted to have
the Halal logo as clearly as possible, followed by the
service minded and friendliness of the staff.

Awan, Siddiquei, and Haider (2015) studied the
factors affecting the intention to buy halal food:
Evidence from the halal food sector of Pakistan, the
findings also showed that customers were influenced
by halal marketing and branding of food products,
influenced by sales promotions and celebrity
endorsements.

Ghalandari and Norouzi (2012) studied the impact
of country of origin on purchasing intentions: the role
of product knowledge. Country of Origin did not affect
the purchase intention whether that person had high
or low product knowledge

Sripongpun and Polyorat (2014) studied the
influence of the national image of the country of origin
on product evaluation and consumer purchase
intention: literature review, which can be analyzed that
if the product had a positive image of the country of
origin, consumers would evaluate the product at a high

level. At the same time, it would lead to increase

consumer purchase intention.



Josiassen and Assaf (2010) that studied obligations

in the country of origin: common influence on
consumer behavior. Their results showed that when
inquiring from consumers with relatively low level of
product involvement, it was found that the country of
origin of the product and its consistency with the origin
of the product were important.

Bougenvile and Ruswant (2017) studied the brand
value of customers to their willingness to pay high
prices for fruit juices. The overall research showed that
Brand value affects the willingness to buy and the
willingness to pay at a high price.

Jeamad and Chiarakul (2017) studied the guidelines
for expanding Muslim restaurants market for non-
Muslim customers, the findings showed that Image,
Product, Promotion and Process effected to service
selecting decision. The result of in-depth interview
found that the majority of non-Muslim consumers still
not view promotional activities as an important factor
in deciding to choose halal restaurants. It is just what
motivates consumers to pay more attention or increase
their spending. In terms of marketing promotion,

entrepreneurs must promote Muslim restaurants
through word of mouth, media, and storefronts, which

is the source that consumers use to find information.

IV. RESEARCH METHODOLOGY
A. Population and Samples
The population were both Muslims and non-
Muslims foreign tourists, that have been used Thai Halal
restaurants which does not know the exact population.
The samples were 190 Muslim foreign tourists and

125 non-Muslim foreign tourists, totaling 315 tourists.

B. Research Instrument
Quantitative research was used by questionnaires

distribution with the following sampling processes.
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1) The researcher has specified the area used in the
research quantitative by selecting the Bangkok and
suburbs, Chiang Mai and Phuket that have foreign
tourists visiting Thailand. By purposive sampling by
specifying the foreign tourists who are Muslims and
non-Muslim that have been used Thai Halal restaurants

2) Data sources used in this study consist of 3 types
of data sources as followings.

2.1) Source of document types, including academic
textbooks, weekly / daily newspapers, magazines, as
well as articles related to business operations in the
restaurant industry and related research, and used in
creating the conceptual framework. As well as methods
of education Analyze and discuss results

2.2) Personnel sources of information include
foreign tourists visiting or living in Thailand That have
been used Thai Halal restaurants. By distributing the
questionnaires with 315 samples. The number of
samples used in testing with the multiple regression
statistics, 15-20 samples are needed per forecasting an
independent variable. In this research, there are 19
independent variables. Therefore, the sample number
is 15 * 19 = 285 samples, which is enough to analyze
with multiple regression statistics. (Hair, Black, Babin,
Anderson, & Tatham, 2006)

In this research, questionnaires were distributed a
total of 315, consisting of 190 Muslim foreign tourists
and 125 non-Muslim foreign tourists. Data collected

between November 1, 2018 - October 7, 2019.

C. Collection of Data

This research Is a quantitative research using the
questionnaire in which the researcher drafted a
questionnaire based on the conceptual framework,
theories, concepts, and related research. And the
content validity was evaluated by 3 marketing experts

using IOC method, which IOC =1
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To collect 315 questionnaires and then use the
questionnaire to analyze the confidence (Reliability)
using Cronbach's Alpha Coefficient method, with
Cronbach's Alpha = 0.70 or higher. The results of the
confidence analysis of this research found that
Cronbach’s Alpha = 0.953, which registered acceptable.
The Goodness of Fit Measure such as Chi-square
Statistics, Goodness of fit Index (GFI), Adjusted
Goodness of fit Index (AGFI), Root Mean Square Residua
l (RMR, Root Mean Square Error of Approximation
(RMSEA) and qualitative analysis were employed for the

data analysis.

D. Data Analysis

The researcher used the analysis by the social
science statistics program for analysis. The statistics
tools were frequency, percentage, average, standard

deviation, and path analysis.

V. RESULTS AND DISCUSSION
It was found that a general survey of 315
respondents could be classified by location, most of
them belonging to Bangkok and its suburbs 41.6%,
followed by Chiang Mai 39.4% and Phuket 19.0%. The

type of respondents found that most are Muslims 60.3%

and non-Muslims 39.7%. Most of them liked Yaring
Cuisine Halal Restaurant, 22.5%, followed by Mira
Cuisine 18.7% and Jeerapan Phraram 9, 14.0%. The
countries where the respondents live are mostly from
Indonesia was 16.8%, followed by China, India 16.2%
and 12.4% of the respondents were mostly men 58.4%,
were women 41.6%, status found that most are single
status 62.5%, followed by marriage 32.4% and widowed
/ divorced / separated 5.1%. About age, it found that
most are 26-35 years old, 44.1%, followed by less than
25 years, 26.3% and aged 36-45 years, 22.5% and higher
than 45 years, 7.0%. Most of them are graduated in
bachelor's degree, 69.5%, followed by Higher than
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secondary school, 22.2% Secondary school 6.3%, lower
than secondary school is 1.9%. The duration of the stay
in Thailand is that most live in Thailand for more than
1 year, 39.7%, followed by less than 6 months 34.6
percent higher than 6 months but less than 1 year, 13.0%
and 6 months with 12.7% Monthly income, most of
10,001-25,000-baht,
accounting for 39.7%, followed by 25,001-50,000 baht,
36.5% higher than 50,000 baht, 12.7% and below
10,000 baht, 11.1%.

them have monthly income

IMC

SQ

70

COO

Figure 2: Path analysis of causal factors that affect the purchase

intention to the Halal restaurants in Thailand (PI)

From the figure 2, path analysis of the factors that
affect the purchase intention to Halal restaurant in
Thailand (PI), the model was consistent with the
empirical data. Considering the statistics used to check
the consistency between the model and the empirical
data, namely, the chi - square value was 4.568 degrees
of freedom, equal to 2, the relative chi - square value
was 2.284, which was acceptable. The consistency
index (GFI) was 0.915. The benchmark index (CFI) was
0.907. The adjusted consistency index (AGFI) was 0.904,
which is greater than 0.90. The mean square root index
of the rest the standard (SRMR) is equal to 0.05 and the
root index of the mean square of the remainder of the

estimation (RMSEA) is 0.064, which is within acceptable



criteria. Therefore, it can be concluded that the model
is consistent with the empirical data.

The direct and indirect influences analysis found
that causal factors affecting the purchase intention to

Thai Halal restaurants (Pl) were shown in Table 1.

Table 1: The results of direct effect (DE), indirect effect (IE),
total effect (TE) and multiple squares coefficient (R2) of factors

affecting the intention to use Thai Halal restaurants.

Independent Dependent Variables
Variables BE Pl
DE IE TE DE IE TE
IMC .031 .031 -.005 .013 .008
SQ .520% 520%  .165%  .219*  .384*
COO .410* 410% .320% 172* .492%
BE - .420%* - .420%*
Statistics Chi-square =4.568 GFI=0.915 AGFI=0.904
RMR=0.063
R? 0.738 0.708

*Significant at 0.01

From Table 1, it found that the intention of choosing
Halal Restaurant in Thailand (PI) is directly influenced
by Integrated Marketing Communication Variables (IMC),
Service Quality (SQ), Country of Origin (COO) and Brand
Equity (BE) with influence sizes equal to -0.005, 0.165,
0.320 and 0.420, respectively. Brand equity (BE) is
directly  influenced by integrated  marketing
communication variables (IMC), service quality (SQ) and
country of origin (COO), with influence sizes equal to
0.031, 0.520 and 0.410, respectively.

The intention to choose Halal restaurants in
Thailand (PI) was indirectly influenced by Integrated
Marketing  Communication Variables (IMC), Service
Quality (SQ), Country of Origin (COO) through Brand
equity (BE) with influence sizes equal to 0.013, 0.219

and 0.172, respectively.
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The predictive coefficient (R-SQUARE) of the
intention to choose Thai Halal restaurants (PI) was 0.708,
indicating that Integrated Marketing Communication
(IMQ), Service Quality (SQ), Country of origin (COO) and
Brand equity (BE) can explain the variance of intention
of choosing Halal restaurant in Thailand (PI) by 70.8%
The prediction coefficient (R2) of the brand equity
variable (BE) equal to 0.738, indicating that the
integrated marketing communication (IMC), service
quality (SQ) and country of origin (COO) variables can

explain the variance of the brand equity variable equal

to 73.8%.

VI. DISCUSSION

From the results, there were issues for discussion of
the results as follows.

From the research, it found that BE was directly
influenced by the size of descending influence, SQ COO
and IMC respectively, which was consistent with the
research of Ramseook-Munhurrun (2012) studied
Restaurant Service Perceptions: Restaurant Evidence
from Mauritius, it found that service quality was directly
significantly influenced consumer satisfaction and
purchase intention (Pl). According to size of influence
from high to low, BE COO SQ and IMC respectively,
which was consistent with the research of Ali et al.
(2018) studied factors affecting the intention to buy
Halal brand products: an integrated method research
showed that brand quality awareness had a positive
impact on buying intentions, and consistent with the
research by Saenyen et al. (2018) studied the market
trends of the hospitality and tourism industry in a
friendly way with Muslim methods. The research
showed that in the area of Thai halal restaurants,
tourists wanted to have the Halal logo as clearly as
possible, followed by the service minded and

friendliness of the staff. And consistent with the

research of Awan, Siddiquei, and Haider (2015), studied
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the factors affecting the intention to buy halal food:
Evidence from the halal food sector of Pakistan, the
findings also showed that customers were influenced
by halal marketing and branding of food products,
influenced by sales promotions and celebrity
endorsements. Moreover, the results showed that the
most influential factor was COO, which was not

consistent with Ghalandari and Norouzi (2012) studied

the impact of country of origin on purchasing intentions:

the role of product knowledge. Country of Origin did
not affect the purchase intention whether that person
had high or low product knowledge. But consistent with
the research of Sripongpun and Polyorat (2014) studied
the influence of the national image of the country of
origin on product evaluation and consumer purchase
intention: literature review, which can be analyzed that
if the product had a positive image of the country of
origin, consumers would evaluate the product at a high
level. At the same time, it would lead to increase
consumer purchase intention. But the results might
need to consider in-depth conditions, according to the
research by Josiassen and Assaf (2010) that studied
obligations in the country of origin: common influence
on consumer behavior. Their results showed that when
inquiring from consumers with relatively low level of
product involvement, it was found that the country of
origin of the product and its consistency with the origin
of the product were important. However, when
interview consumers who were highly associated with
the product, they thought that the country of origin of
the product and the consistency with the origin of the
product were not important to product evaluation and
purchase intention. BE was the most directly influenced
by SQ, which was relevant to Akroush, Al-Mohammad
and Odetallah (2015) studied the multidimensional
model of marketing culture and efficiency: different
approaches to use the culture meter to Webster's
Market,

the research findings showed that staff
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selection and communication were important in the
success of the restaurant, especially employees, who
had to interact directly with customers.

Pl was the most directly influenced by BE,
consistent with Bougenvile and Ruswant (2017) studied
the brand value of customers to their willingness to pay
high prices for fruit juices. The overall research showed
that Brand value affects the willingness to buy and the
willingness to pay at a high price.

In the matter of IMC, both Muslim and non-Muslim
tourists disagree that marketing promotion affects
willingness to use halal restaurants, which is consistent
with the research results of Jeamad (2016); and Jeamad
and Chiarakul (2017), who studied the approach to
expanding the Muslim restaurant market for non-
Muslim consumers. It was found that the majority of
non- Muslim consumers still not view promotional
activities as an important factor in deciding to choose
halal restaurants. It is just what motivates consumers

to pay more attention or increase their spending.

VII. RECOMENDATIONS

From this research, there were suggestions for halal
restaurant entrepreneur in Thailand as follows.

1. The study of the factors affecting to the
purchasing intention to Thai halal restaurants of the
Muslim and Non-Muslim foreign tourists, would help
the local government to realize, what would be the
causal factors of purchasing intention to Thai halal
restaurants of the Muslim and Non-Muslim foreign
tourists, and it helped them to increase the right factors
for improving the achievement in the future.

2. Research has shown that IMC does not affect
intentions to use halal restaurants for both Muslim and
non-Muslim tourists. If entrepreneurs start a business,
they should start with an attractive halal restaurant
design to motivate foreign tourists to have the intention

of using Thai halal restaurants.



3. An in-depth study of factors affecting the
selection of halal restaurants in Thailand through
interviews will be conducted for further benefits to

entrepreneurs.
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Abstract

The objectives of this research were (1) to study the factors that influence the decision to watch the Tokusatsu
Kamen Rider movies and (2) to study the factors that influence the decision to buy toys from the Tokusatsu Kamen
Rider movies. A quantitative research was applied for this research with questionnaire and collected the data from
400 people aged 14-46 who was a member of the group or followed the page in Facebook that had content about
Tokusatsu Kamen Rider. The data collected were analyzed by using the percentage, mean and standard deviation.
Chi-square Test was conducted to test the hypotheses. The results of study revealed that the factors that influence
the decision to watch the Tokusatsu Kamen Rider movies were technique of film elements, actors of film elements,
producer of film elements and distribution channel of movies at a significant level of 0.05, but story of film
elements, director of film elements and marketing promotion didn’t influence the decision to watch the Tokusatsu
Kamen Rider movies. The factors that influence the decision to buy toys from the Tokusatsu Kamen Rider movies
were benefit of toy components, quality of toy components, marketing promotion, distribution channels and the
decision to watch Kamen Rider at a significant level of 0.05, but package of toy components and price didn’t
influence the decision to buy toys from the Tokusatsu Kamen Rider movies. The results of research could be

applied for producing the marketing plan, business plan or feasibility study of Tokusatsu Kamen Rider in Thailand.

Keywords: Decision to buy toys, Decision to watch movies, Tokusatsu
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Abstract

This article aims to study the Human Capital Development for Private Higher Education Institutes
Development and to create appropriate model for Human Capital Development Model for Private Higher
Education Institutions (HKM Model). According to the study, the appropriate model is Human Capital
Development Model for Private Higher Education Institutions, consisting of (1) Human Capital, divided into
3 things: intellectual capital, social capital, and emotional capital. (2) Knowledge management is divided into
2 categories: tacit knowledge and explicit knowledge. The process of knowledge management in the form of
Nonaka (1994) is SECI Model consisting of S (socialization), which is the transfer of knowledge within the person.
With the media C (Combination) is the transfer of explicit knowledge, and | (Internalization) is to recognize the
explicit knowledge. (3) The main mission of private higher education institutions, with the main goals of higher
education institutions divided into 4 areas: learning management system, research, academic services, and arts

and culture preservation.

Keywords: Human capital development, Organization development, Private higher education institute, HKM model
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Jensantikul, 2018; Thichangthong & Vihokto, 2 0 1 9 ;

Puntavungkool & Deeya, 2020)

3.2) wwadaeIvan U NgAuAN Y eNTY

3 =

an1dugaufnuienyuilussdnisnianis@nend

ynainsinisanuyilusedugs vnve Aug uae

Anuassafiunnensty fausssnsihauigaszay
anudSandlussduanivssiuausinnaeniusedy
da1Uu (Chaisuwan, 2018, p. 39) lagdiasAandn
4 Usen1s Ao N1sHanTIn N15398 N1SUTNITIVINITHA
daay warn1svirgUngaRaU Tmus sy Fenasnunuiy
Fuinderlaynainsanedvnsiazaneatiuayu (indarak,
2017, p. 230; Jensantikul, 2018, p. 25; Chaisuwan, 2018,
pp. 36-37; Thichangthong & Vihokto, 2019, p. 181) R
TANINVDIUNUNIIANBIUAYIR .61 2560-2574 LTuunu
gvsanssraysndmumhsnuiifeestunisfing
Ianmumideriadununisfineiuisnd lagliaudAglu
nsafsszuunsAnuliiiusyavanmuazannm ey
dsdhdyreansiaundnenin uazdamuaiunsoveau
uyud ufinsTesumsfing wagaruimedidunate
vadlanAmssuil 21 (Jindarak, 2017, p. 223)
TuaniunsaliagiuanidugauAnuiinisidsuniag

o A

wazn1sudstuiiuindu anrdugaudnwidnduazdas

v & o a

PUIUIFENAY NUSAD THLANUTALRUNINTY AIUUAT

Umsuaziauuuywdvesyaansiudunalniidfy

q q

dmSUNITUIARBUBIANTT MENNITUTIN LTI NEANANS s
a o @ £ Y o =
1A209 1T UuLINTUNINITUTULN LU TASINIT 59089
Aanssunne q Muansliyaainsiudsaauddglunis

WauaULed (Wiyada Waranonwanich, 2015, p. 92)

3.3) WIAANEINUNI TR I W VaIa0 1T UANAN )
LNy

AMNAINTTAtUNTHUTUYesan T uANAnYILeNYY

o

sosimuuysdnileguiliinaulandulunisudedy
Wialra111509 0 UALBIAINNABINSUBIAIAN BT LA

waziiieviiianTuaaudnwddnvuzdinand Jadesdiuig

'
aa v

N19n15U5u1sTansAddnwazidunadn (Dynamic

Governance) avfasiiuleureNdnnduy wazTmusssy

0 = v

psRnsAwInzaudutadeasy anduenudnuifesasia

3
v W s

aussaurveswuedlagliaud AU NuNYEd (Human

o q 3

Capital) THu1n7u (Chaisuwan, 2018, pp. 36-37) N9

a o =

WaFULuUNTUIMsaa tugauAnw dusuiianuinu

[ P s

uywd wud Aeddny Fie nTrUIUNITVRINAENS (Strategy

<

Process) tnerntadesng o unysannislidussuuiiendu



Foulestudua3atie (Thichangthong & Vinokto, 2019,
p. 179) fran1sdnuiiteuaskanumdnss g
atuayudl Muuywd (Human Capital) lwesAn1sa1uisa
iliiaanulaieunisudsiuvesesanishideslunds
walulafiviuais fensflesdnisazamuitamuyaannsi
LﬁasziwLﬁu%m’mmmammmﬁmi (Pfeffer; Kochan &
Osterman; Lawler; Levine, as cited in Jindarak, 2017,
pp. 222-223)

Luepong (as cited in Chaisuwan, 2018, pp.37-38)
na1vin wndnisdeasulviyrainsiaunlaenisiineusy
Winn1si3euInaantial dn159an1saus (Knowledge

o [

Management) WantUAgUAINSTINULALAUTLNIN

3
yransluosanis azviliesdnisiiadussinisuienis
\38u3 (Learning Organization) Judefiosdnisussau-
Audnsa lunsdsasunuuyeddmsuudaduiuednis
Ul FaaenadostuninAnnguiives Becker Aifyamosin
nsuiunsamulunuuyed i lugnandauaznnsuinng
fislnaunm

1NANNEIAY VR UNYYE JuTUITAoInsEniinia
AnudIAy lunisdauaSunisiseus aduayunisilneusy
ilowauyaaIns sufannsinnisanuiiielfiannis
L%'&Juifs?'hﬁ’ul,t,axﬁ’u Feaenndnaiu Jensantikul, (2018)
na1i ndsniiyaanslisunisilnousuuas Wamiudn
msiin1sdnnisang Tnenisinanudildunnmeuns
v3esinnsdafanssulunisuaniudsuninuiBefunas iy

FEMINYAAINT

3.4) uwaAmAgIRUMTIAMIIAING

A3 (Knowledge) Ao Uszaunisalvasauluguuuy
e 9 TneiinainmsiFeus avaufinyuaiuinnumas
Bouding 9 wazvinueiiufReswioidesauideny G
anudutadu 2 Usziam fe (1) anuinneludyana iin
MNMTeRs Uszaunisal visensassd awnsawusduld
Tnonnsdeans Wy nsesute mstufiniudedidnmsetind
war (2) Auduvudauds Ao Aruivesyanaiiiinig
wounslrgduanunsadousld Wy madowduniade
Ny Wudy (Puntavungkool & Kittisak Deeya, 2020,
p. 291)
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N

n159An15A3143 (Knowledge Management) Ao
nsrUIUNITIAIfUNTYsEIatoya AwAn SN
Uszaunisalvesyanainsifieaiiadussdaiiuivie
uinnssu wazdaAvluundsdoyafiamnsadfsldann
19919819 9 AesAn1sinnIonlidmiviinnuily
Uszgndldlunsufjoieu deneliiAnnisaeleuninug
uazuNInsEaeTttesdnaiionsiauosdng wagli
uussqilming Feesdnsfidudidylunisatuayy
iielvesAnsiAnusssInAwianIsiious (Vicheanpanya,

as cited in Tongsamsi, Tongsamsi, Smuseneto, & Useng,

2017, pp. 50-51)

Tacit Tacit
: g
E Socialization | Externalization | &
) | ! .
o Internalization | Combination | =
&
Explicit Explicit

guﬁl 1 : 5UWUUMIIINI5AU3 SECI Model (Nonaka’s

Knowledge Management Model)

¥
Yo A

Nonaka (1994) latinaueguuuunisdnnisaanusbivsil
Ao SECI Model Usgnaunay S (Socialization) Ao N3
drenennuingludiyana E (Externalization) fia 13
dannsanuslusyanaliiduninuidnuds dedosng g
C (Combination) Aa A1sateloumIINiTauds uay
| (internalization) A A13FuiAUITALTS (Pewsilsak,
2019) ER Vicheanpanya (as cited in Puntavungkool &
Deeya, 2020, p. 291) Nd1731 A13IANIIAINS Ag AANTTU
flferteatunisaiisminug nnsdaAvanug uaznns
wistumnug

nsUszfunnnmntsAnelufauedi 5.1 n1suivis
vesaantugandnyl n1sdanisanuignivunliiile
ARFUNAINSIUSAA Aany daasy uazdnsruuarnug
Wyaainstadiuldlinisitauidsednsan
(Puntavungkool & Deeya, 2020, p. 294)
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4) nspuNMsiATIziiiemiiiaus
9INN15ANBIMUIAA VBl LazuITeNAeITeq

arursatrunduasieidialdidunuinialunis@nen

“sUnuuNITRLI LYY msuanTuaaudnyenu”

FanN5199N 1

A15197 1 : M5NEUATIZTRLIAR LaglenaNsNUITeNNe T8

Uade . o
BUINNTAAIUN - . 5 L | asiandnves
. MsHnauILLAaTHRLIYARINT | MSIANSAINS . -
o . NUNYBY ﬁﬂ']UuQﬂllﬂﬂ‘l&ﬂ
Busia
Wiyada Waranonwanich (2015) v v v
Patamawan Jindarak (2017) v v v v
Kanyaprin Tongsamsi, et al. (2017) v v
Nipapan Jensantikul (2018) v v
Saruda Chaisuwan (2018) v v
Apisorn Thichangthong, & Preecha
Vihokto (2019)
Jariya Puntavungkool, & Kittisak Deeya
v v

(2020)
Chanadda Padthong, et al. (2020) v

NaNSELATIZY WIAR NQuT wazuddeiiAades
Mums1edl 1 Uszneuseilads wumensiannusyd
NSHNOUTULAEHRINIUAAING N15IANITAINS UWazAITHa
wanvesanitugandnw Teifeulsandandulnle
3 ngulnl Adenasiaguuuun1swauuuyuddmy
andugauAnuiienyu fie 1) WInNTHALIYULNYE
2) N3N 3) Msfandnvesantugaudnw lay
annsadinaiiuinnssuesdn1ssukuunTiRIuIg U
uywddmsvantuaaufnyenu il
il

WUIAR N haTIIUITY

£% = ¢

5U7 2 Jusduuuiildannisfineisazdunsiei

o

NN

¥ =

T9INIUAITIN 1 D
sUsuUMIRUIuNYddmiuanitugaudnuiiensy
(Human Capital Development Model for Private Higher
Education Institutions : HKM Model) Usgnausme 1) yu
uywd (Human Capital) Tasuuadu 3 ds fe yunmstyan

(Intellectual Capital) Nun3dens (Social Capital) uazvu
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V1981548l (Emotional Capital) 2) N153AN15AIIUS
(Knowledge Management: KM) %ﬂmmiuﬁﬂaamﬁu 2
Usziv Ao Anuinigluiiyama (Tacit Knowledge) Lay
ANNFHUUTALIS (Explicit Knowledge) Tneiinssuiunis
lunsdanisaualggunuuves Nonaka (1994) s SECI
Model Usgnaunig S (Socialization) A9 N15618N8A
Aauintgluiiyana E (Externalization) Ao N153ANTS
anuinnelusiyanaliidunuidauds sededis q C
(Combination) g N1sd18louAlNuiTALTe uay |
(Internalization) fia N133UFANITALTS 3) A1sRananves
an1dugau@nyenyu (Main Mission of Private Higher
Education Institutes) lagidmanevdnvesantugaudne
wiau 4 du ldun Arun1siSeunisaou (Leaming
Management System) #1un15348 (Research) A1unN1g
U3N15391015 (Academic Service) WazA1UN1TYIIYUI5

AauInusssy (Art and Cultural Preservation)
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Human Capital

Intellectual Capital R
Knowledge

Social Capital

Emotional Capital B ek

Explicit Knowledge

Knowledge Management

SECI Model (Nonaka, 1994)

. Socialization '

Internalization

b Combination J

Main Mission of

Private Higher Education Institutes

Learning Management System
Research
Academic Service

Externalization Art and Cultural Preservation

JU 2 : UuuunsiRuaywddmivandugaufnuiiensu MnmMsduaziiuifalaziona1snideningites

(Human Capital Development Model for Private Higher Education Institutions : HKM Model)

5) ofUsema
MNMsAnwISes “gUnUUMSREUIUNYEddny
anfugauAnuienyu” Kan1sAnYInUI JULUUNIT
Wawmuuywddmsvanidugaudnwiionvu (Human
Capital Development Model for Private Higher
Education Institutions: HKM Model) t¥ u 35U uu u i

wingauluniswauInuuyyddimiunisiaun

v
Yo A

anugaudnwenvy agulacil
5.1) ZiiJiligwff (Human Capital)

yuuysd (Human Capital) wuady 3 ds yumalaa
(Intellectual Capital) Ao A3 ANLANNTA Tinvelaniy
wazUszaunisal Guamﬂﬂaﬁ”’u 9 uUn19FeAu (Social
Capital) fie w3ovreanuduiug Jadudedfylunisasa
Tenauaziilugaman Wy AuALLdedie Ay
1971919 wagynumnisensual (Emotional Capital) A e
andnunziegnelusiyaea Wunnzauidnmaieled
Wasuuladlumudauindon deaenndesiuuuifnes
Lynda Gratton & & ¥ Sumantra Ghoshal (Gratton &
Ghoshal, 2003; Kanata, & Inkum, 2016; Tantrajin, et al,
2016; Padthong, et al,, 2020) N&1331 “YuuLLe” NU8ds
3 AsUsneuiiu Ao 1) Nunayayn (Intellectual Capital)
UsENaunig vinye AIUT UATAIINAINTA S
Uszaunsaifiavanoglusnveausazyana 2) yunsdsay
(Social Capital) fip @ nwInden ANUFUNUSLAYN1TES

Ufduiusvannuaneguuuuseninyanaluaniunsal way

61

anfufidu 3) yuni9e19ual (Emotional Capital)
UsgNaurmeAmanumess 9 WU N135U3nuLe (Self-
Awareness) Aaudnes (Integrity) nsilAnudavey
(Resilience) kae Jindarak (2017, pp. 222-223) N&1171
nsmuImuIYed desimuauleutenisiauilidaay
waza¥rsnudnlalufusisvesanitugaufdne Lile
duadunaratuayuliyaansiianudedulunisiamn

AULDY

52) ﬁ?iﬁlﬁimimnlf (Knowledge Management)
anudutoandu 2 Ussian Ao anuinneludyang
(Tacit Knowledge) waz a1y §LL vutand (Explicit
Knowledge) lngiinszuiuni1slun1sinnisainuinieg
5ULUUY09 Nonaka (1994) e SECI Model Usgnauniy
S (Socialization) fia 1seenennuineluiuana 1
NFUTERTININT waznsUTERdeujiRnistaenisi
A3 Uszaumsalvesusazyana suanidsuiFeusly
dn1NuIAndeuLAgIfY E (Externalization) A N153ANTT
anusneluiyaaaliduanuidauds sedesis q wu
MIARUAUNAIN MIHBUNTLUIAATUFULUUTDIUNUAN
viounugdl fanansadhlaléie C (Combination) As 13
agloumnuitauds menisiiauiuassassanulng
Woardumaudlvg wazimeunsunynains uaz |

£%

(Internalization) e A133UIAMUITALITS Wealn155U3

Y

vioisous anuitaudsasnaeduanuiilednvesynains
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anvheudrfisznanodunindauvesaandu fezamsa
drundudiudrfgdmsunisduindoussdnisld 3
doaAandnU Jindarak (2017) wag Tongsamsi, et al.
(2017) M3dnn1sea} Ao nszuaumsityaainslussdnig
Aumsrusn wanwasy wagldnnuiiieadodlunis
UftRu iieliussannudving saiesdnisasdesding
auayuileliAnussImAisnFoudtunelussdnis
(Jindarak, 2017, p. 223; Tongsamsi, et al,, 2017, p. 51)
Wwag Hsu (as cited in Chaisuwan, 2018, p. 44) Wu11 N9
Fansanudamnsaifinuszansamlunisdidunuves
osrnslilasnsianyuingsd WevhliAansuniaug
WinmsiawlunsiReuvesurainsinliaunsaussa

muthnnevesesrnisaluiign

5.3) msnavianvesaaivuganfinylenvu (Private Higher
Education Institutes Development)
nsiandnvesaartuaaudnwiwiadu 4 diu laun
A1UNITLT8UNITd0U (Main Mission of Private Higher
Education Institutes) #1uN15UFN153811715 (Academic
Service) ka¥A1UNITYI1YUIT9AaUTRIUSTTY (At and
Cultural Preservation) §a@onadasiu Waranonwanich
(2015, p. 97); Jindarak (2017, p. 226); Jensantikul (2018,
p. 25); Chaisuwan (2018, p. 36), Na1211 WUSAANSNNI®
Asfandnvesan Idugau@Anyl As N1SISEUNITADUY N3
UINNFIVING MY wazn st efaU Imusssy
ndnlagasyminanidugaudnyiiensuinisiiaun
NuuyudresyAanILazTuIRdeuaL ueIyAAINT FE
N151IN133AN5ANIAIEFULUUYEY Nonaka (1994) Ap
SECI Model snuszgndliluantugau@nvienvuiiiely
Aan1snszaneannud SniadadaeliiAnnsiauinanis
VTR uarduindouanitugaudnyienvuliaiansa

U598015AMENTI 4 Aulel

REFERENCES

Apisorn  Thichangthong, & Preecha Vihokto. (2019). The
development of higher educational administration strategic
model for human capital development. (in Thai). Journal of
Humanities and Social Sciences Surin Rajabhat University,

21(2), 169-186.

62

Chanadda Padthong, Wanchai Panjan, Sageemas Na Wichian,

Nounla-or  Saengsook, & Chompon Rodjam. (2020).
Development model of human resources management for
the small and medium enterprises (SME). (in Thai). Journal
of Innovation and Management, Suan Sunandha Rajabhat
University, 5, 59-71.

Gratton, L., & Ghoshal, S. (2003). Managing personal human
capital: New ethos for the ‘Volunteer’ employee. European
Management Journal, 21(1), 1-10.

Jariya  Puntavungkool, & Kittisak Deeya. (2020). Knowledge
management in higher education institutions. (in Thai). NEU
Academic and Research Journal, 10(3), 289-303.

Kanyaprin Tongsamsi, Isara Tongsamsi, Anlaya Smuseneto, &
Nursahida Useng. (2017). The Relationships among Training,
Knowledge Management, and Competency of Quality
Assurance  Officers in  Higher Education Institutions.
Silpakorn University Journal, 37(1), 43-67.

National Strategy Secretariat Office. (2019). National Strategy
2018-2037. Retrieved from http://nscr.nesdb.go.th/wp-con
tent/uploads/2019/10/National-Strategy-Eng-Final-25-OCT-
2019.pdf

Nipapan Jensantikul. (2017). Perspectives and Practices to
Human Capital in Public Higher Education Institutions: Case
study Rajabhat Universities in  Western Region. In
Phatcharasak Arlai (Eds.), Proceedings of the 9th NPRU
National Academic Conference (pp. 1101-1110). Nakhon
Pathom, Thailand: Nakhon Pathom Rajabhat University.

Nipapan Jensantikul. (2018). A Scenario of Administration and
Development of Academic and Support Personnel of Public
Higher Education Institutions in the Western Region. (in
Thai). Sarakham Journal, 9(1), 23-38.

Nonaka, I. (1994). A dynamic theory of organizational
knowledge creation. Organization Science, 5(1), 14-37.

Office of the Higher Education Commission. (2017). Manual for
the Internal Quality Assurance for Higher Education
Institutions (3rd ed.). (in Thai). Bangkok, Thailand: Parbpim.

Pasutida Tantrajin, Pilaipan Navanuch, Kraiob Kritsavanon, &
Supaksiri Prakancharoen. (2016). Human Capital: Human
Resources Development in  21st Century. (in  Thai).
Suthiparithat Journal, 30(Special issue), 115-123.

Patamawan Jindarak. (2015). Human Resource Management.
Teaching materials. (in Thai). Chiang-Mai, Thailand: Human
Resource Management Faculty of Business Administration

Payap University.



Patamawan Jindarak. (2017). Competency development for
academic staff in high education. (In Thai). Journal of
Graduate Studies Valaya Alongkron Rajabhat University,
11(1), 221-233.

Preedaporn Kanata, & Dararat Inkum. (2016). Human capital
development, human resources, new ideas. (in Thai).
Journal of Innovation and Management, Suan Sunandha
Rajabhat University, 1(1), 62-70.

Saruda Chaisuwan. (2016). Adaptation to excellence in the
wake of the recession of Thai private higher education.
Report on the Succession of the 2016 National Association
of Private Higher Education Institutions of Thailand
NorthEastern University Khon- Kaen 24 July 2016. (in Thai),
Khon Kaen, Thailand: NorthEastern University.

Saruda Chaisuwan. (2018). Human capital development for
academic excellence of Thai private higher education
institutes. (in Thai). Journal of Education Rajabhat Maha
Sarakham University, 15(1), 34-47.

Seksan Pewsilsak. (2019). Knowledge management to the
organization management that is excellent. (in Thai).
Journal of Education Administration and Leadership, 7(28),
1-10.

Ulrich, D., & Dulebohn, J. H. (2015). Are we there yet? What's
next for HR?. Human Resource Management Review, 25(2),
188-204.

Wiyada Waranonwanich. (2015). The preparation of human
capital development in private university for ASEAN
community integration. (in Thai). Liberal Arts Review, 10(19),

88-99.

63

Journal of Business Administration and Languages (JBAL)
Vol.9 No.2 July - December 2021



Journal of Business Administration and Languages (JBAL)
Vol.9 No.2 July - December 2021

=Y

N13U5UU3935n15VuiNeanaugUa198anszuiunsianuingau

9q

Turdsduan Arewmallan Operation Analysis

(NTUANYITUIAFINNTTUBUA UL UA)

v a

g0ly Apnsniuns’ Mivg ASlUINIUUA

nrsinnssruumananuaslaTaanauuuay s usIseIna aorvunaluladine-guy, nyunnuiues, Ussnelne
*HUseiusUTIUAT Bla: vithinut@tni.ac.th

Fusuadu: 24 funew 2564; Suunanuatuuily: 20 Aueneu 2564; naUTUUNANL: 29 AA1AL 2564

weunseaulay: 13 Sunau 2564

unAnga

v Ado =

AT TngUszasAiioanaMugaLUan (7 Waste) MlAinduainnisvudie (Transportation) ke dunaunIsyiney

q

o a

funniuly (Over Process) vasnszuaunisdmiuinguluadadu denisasrwasgiuluniseu lnedauansdu

4

181 wagantufindayanisvinuvesminiualsuuunesu Operation Analysis Chart 9 nuwindeyaiildunasiadu

[

51uvaua (Data Base) IngiAsngviasnusenauraaanu (Work Element) sieLasasila Yamazumi Chart wiaf1agAumIAIw

A U

gayUaniiatulunszuiunisienu anmsiiusiusudeya wasfnwmanmdagiunuiisseznieiilnafigalunisiiu

o

o '

FafiutmgRvdentananyiiu 322 was/man 16aa1 11.5 wiil ndsainnisusuusanmsieudie ECRS Wisrdnay

o

gayUanfiindulunszuiunmsinnu wazasiwinsgiunsinuduaild ssesmsilnaiigalunmsiiudaiuingiuse

U

R
wilannavanaunde 110 was/man Maan 6 wiil/wuan dwalildnalunisdafivingivanas Sesay 65.83 1

szggmslunIsRuIAAUALAIanaY Sauay 47.82
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Abstract

This research aims to reduce the wastes (7 Waste) that happened from Transportation and Over-Process of the
process of storing raw materials in the warehouse. With the standardization of work from timing and note the work
of employees with Operation Analysis Chart form, bring the data to create a database (Database) by analyzing the
elements of the work with Yamazumi Chart tools to find the waste. In the process of work, data collection, and
current conditions study found that the longest walking distance of raw material storage per pallet was 322 m /
pallet, 11.5 minutes after adjustment with ECRS tools to eliminate the waste up in the work process and creating
a working standard that helps to reduce The longest walking distance for raw material storage per pallet is 110
meters/pallet, 6 minutes/pallet, resulting in a 65.83% reduction in raw material storage time and walking distance

decrease in inventory storage 47.82%

Keywords: Warehouse, Waste reduction, Work element, Material storage process, 7 waste
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FaiFeniia 85.49 R 1
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walk 38.23 C 1
FOAGVHIU 11.61 WT 1
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Lﬁvﬂﬁﬂ\i‘ﬁu location 1 15.85 V41-2 SL S 1
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] Iy % SEPARATE
F 300 - % % / W riro
2 W nput QTY
E 200 4 B Walk with out job
Il Empty Box
100 Shooting
I Pick up part
0 Rope
MP1 MP2 MP3 B Convey
L/T (min) H KANBAN Operate

U7 5 : Yamazumi Chart neuvinnisusuuse

72



4.3) HaveIn15ANINNIVNT U NV IFkna Uy

9

o a v

mﬂmiﬁﬂm%’umaumiaﬁ’mLﬁmmm‘uma Flow Process

q

a o

Chart mmmsmumilﬁu%’mLﬁui“mqmumiﬂaﬁqmiauﬁnw*]

@ Tulinaue 29 Junsu nsAndudunaunsiuaLe
10 Tumau szezvIuAudaiuTRgiusIy 322 wns Aady
w81 11 wif densdaiuingauifissezniansiudaiu

Inavian dentanian

Journal of Business Administration and Languages (JBAL)
Vol.9 No.2 July - December 2021

Immﬁaﬁ’l%mﬂamﬂ Operation Analysis Chart Tu@nw

wanalRnTuIa s sz asmensiiudaiu

o

npAvtulissegnielng w1annsily 1 wwan dingiu
pangvdavuiuunluntanan vnldndnauazdouiuld

o

fiutngRunaiewesuin Jadufinivesdymszeznianis
Wudwun Feliiideyaunineimszge e saui

Inadgealunisduiuingiv sendwian A1 3

15799 3 : @5UNa Flow Process Chart vaswiinamuneuyin1susulge

MAVNTSUIUMST
. Sy | dunue | szeEne A A3MAY
No. | 918az08ANTLUIUMNT . R . B
(Quantity) | (Location) | (Meters) | (Second) |MIAUUUNU| NITAY AN [ANNAE | NITIANY
v
A
3
r
FTIZNNW [IUIUATI 11 10 2 1 5
3
322 | 689.52 () = [ | D v

dnvigudeya (Data Base) se8gn1an1siAuRiieves

1%

AL AUINALMUINTS TUTBndwrdanilaluadsduan

wigldlunsfne wagAumssegmMINsiuiiInign e

'
[ a =

mﬁmﬁmmmwmwmam Iﬂﬂﬁ%ﬁ’]ﬂ“ﬂ@ﬂizEJgVH\‘iL‘ﬁu

q

a

AT AIRNSINT 4

A15799 4 : as1eduTinNasTEENIaNISIULREY

To Pl
P Q R S T U \Y W X Y EP
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PI (START) | 37 27 27 17 17 22 22 29 41 31 3 3
P 0 38 38 48 48 59 59 66 78 68 34 3
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R 38 0 0 38 38 | 49 49 56 68 58 24 3
S 48 38 38 0 0 39 39 46 58 48 14 3
T 48 38 38 0 0 39 39 46 58 48 14 3
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M3 5 : seduiinuansiiudafivingiu deviemnian
. Total
Pallet 1 2 3 4 5 6 7 8 9 10 1 Loading Distance Type
Point (m)
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Abstract

Foreign language learning anxiety has a debilitating effect on students’ performance. This article examines levels
of anxiety of TNI freshmen. It also explores sources of their anxiety as well as the methods used coping with
anxiety. Mixed method was used for data collection. A Second Language Speaking Anxiety Scale (SLSAS)
questionnaire was adapted as a tool for this research. A quantitative method could show overall results.
Nevertheless, qualitative method is also suitable for a language course. An oral interview was used. Individual
interviews could provide more and deeper details. The results reveal that TNI students have moderate levels of
anxiety in speaking English in class. However, most students have high anxiety level. The factors were students’
confidence. The sources of lack of confidence were almost similar for each student but the solutions were different.

This research found various solutions used due to the different grade performance of students.

Keywords: Foreign language learning, Anxiety, Second language speaking anxiety scale (SLSAS), Classroom

environment
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[. INTRODUCTION

The relationship between anxiety and foreign
language learning has been found since 1960s (Williams
& Andrade, 2008). Multiple studies about anxiety in
foreign language class have been researched. However,
there are various involved factors which are changing
continuously. Students are still affected. Thus, this
research is conducted to update factors and students’
solutions though the problems. Tools and methods are
being developed to examine anxiety factors. In 1986,
the first tool called Foreign Language Classroom
Anxiety Scales (FLCAS) was generated by Horwitz,
Horwitz and Cope. It is widely used as a tool to measure
anxiety level of studying foreign language in a
classroom context (Horwitz, Horwitz, & Cope, 1986). In
2006, the tool was developed to measure anxiety in
speaking skill, the Second Language Speaking Anxiety
Scale (SLSAS) (Woodrow, 2006). The result from this
instrument focusing more on oral communication.

Anxiety is a psychological construct perceived
negatively with an object (Hashemi, 2011). Foreign
language learning anxiety if a fear of negative outcome
produced by language learners. It is a tension and
nervousness of listening and speaking skills. These two
skills are interacted which could not be separated
(Ozuturk & Hursen, 2013). There are three related
conceptual foundations of anxiety; 1) communication
apprehension 2) test anxiety 3) fear of negative evaluation
(Horwitz, 2016). Communication apprehension refers to
difficulty when communicate with people whether
individual or in group (oral communication anxiety); in
public (stage fright); listening in a spoken message
(receiver communication anxiety). Test anxiety is a fear
of performing under the criteria. Students might have
their own criteria. Even they practice, they might feel
that their skills are not up to the standard. High anxiety
students might avoid classroom procedures such as,

oral presentation, oral quizzes and being asked to
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answer orally. They might also avoid a language testing.
The anxiety is higher because of unfamiliar materials
and complicated exam instruction (Young, 1991). Fear
of negative evaluation is defined as fear of being judged
by other people. Students tend to avoid a situation
which they might be evaluated as poor foreign language
speaker. The speaker is afraid of losing a self-image.
These anxieties affect classroom environment which
also might affect students’ performance. A low anxiety
classroom environment and high learning motivation
could help students have a better communication
(Gregersen & Horwitz, 2002).

In the classroom context, there are various sources
of anxiety which could be defined. A dominant factor
is the mismatch belief between teachers and students’
believes. In details, some teachers believe that a sood
foreign speaker should be able to speak correctly. So
the teachers try to correct everything that students say
while students feel more depressed. Many students
believe that being a successful speaker requires
excellent pronunciation, vocabulary, grammar, and so
on. If these factors are not perfect, some students do
not want to speak. Some students have sweaty palms,
nervous stomach, accelerated heartbeat and pulse
rates (Leary, 1999). High anxiety students might express
as freezing up and tell that they forget what they have
learned (Horwitz, at el., 1986). Thus, error correction is
necessary but too much error correction could be
perceived negatively by students.

As different factors cause different anxiety, different
solutions to deal with anxiety are used diversely (Park,
2014). Some students believe that a good foreign
language speaker should be able to speak as the native.
So they take the course in a native country while some
students take more courses in their country with native
teachers (Saito, Garza, & Horwitz, 2008). However, some
learn and surrounded

students by themselves

themselves with the foreign language such as music,
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movies, and so on (Williams & Andrade, 1999). They
also consult with their teachers in class. They share
their anxiety with peers. When they feel that their peers
are in the same situation, the anxiety decreases

(MacIntyre & Gardner, 1991).

Il. RESEARCH OBJECTIVES
1) To explore the level of speaking anxiety in foreign
language class.
2) To explore sources of anxiety.
3) To explore student’s methods used for dealing

with anxiety of students getting different English grade.

. METHODOLOGY
A. Population and Samples
This research explores anxiety level, sources of
anxiety and student’s methods used for dealing with
anxiety. Mixed method was applied by using a

questionnaire, classroom observation and semi-
structured interview as the tools.

The population was 31 first year students from 3
faculties; Faculty of Business Administration, Faculty of
Engineering, and Faculty of Information Technology in
the first semester of 2019 academic year at Thai-Nichi
Institute of Technology.

For quantitative sample, the sample of this research
was 31 TNI students derived through Simple Random
Sampling technique who enrolled in ENL-111 (English
for Communication). For qualitative sample, from the
answer from the questionnaire, four students were

chosen through Purposive Sampling technique. These

students gain different grades in English; A, B, C and D.

B. Instruments
There are two instruments used in this research;
questionnaire and semi-structured interview.
Questions in the questionnaire were adapted from

Second Language Speaking Anxiety Scale (SLSAS). The

questionnaire contained three parts. The first part (Part
1) questions explored speaking anxiety level and factors
in class. The second part (Part 2) was opened-ended
questions exploring factors and solutions which
students used in class. The third part (Part 3) asked
personal information; college year, faculty, GPA.
Questions in semi-structured interview were adapted

from opened-ended question in the questionnaire.

C. Data Collection

The questionnaire was provided via Goosgle
Classroom by using Google Form after the first
semester, 2019 finished. The result was analyzed. Then,
the researcher conducted the semi-structured interview
for more details from the questionnaire. Four students
with different English grade result; A, B, C and D
volunteered to join the interview. The interview was

conducted individually.

D. Data Analysis from Questionnaire

These rating scales were calculated to find out
mean and standard deviation. Five points Linkert scales
for all questions were applied. In the analyzing results,
the scale is different. Question number 1-13 are positive
questions while question number 24-32 are opposite.

All questions in the questionnaire are separated.

IV. RESULTS
A. The Results of Anxiety Levels of TNI Undergraduate
Students.

These rating scales were calculated to find out
mean and standard deviation. Five points Linkert scales
for question 1-13 were applied as follows:

1.00 = 1.50 refers students had the lowest

anxiety

1.51

IIA

2.50 refers students had low anxiety
2.51 = 3.50 refers students had moderate

anxiety
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3.51 = 4.50 refers students had high anxiety The analysis of the data from the student
451 = 5.00 refers students had the highest questionnaire reported by TNI students in 2018
anxiety academic year was presented as following.
Table 1: The results of anxiety level of TNI first — year students
Level of
Questions S.D

Anxiety
1. I never feel quite sure of myself when | am speaking in my English class. 3.81 | 1.00 High
2. | tremble when | know that I'm going to be called on in English class. 3.74 | 0.98 High
3. It frightens me when | don't understand what the teacher is saying in the English. 358 | 1.21 High
4. | keep thinking that the other students are better at languages than | am. 4.00 | 1.02 High
5. | start to panic when | have to speak without preparation in English class. 3.81 | 0.86 High
6. | worry about the consequences of failing my English class. 4.19 | 1.00 High
7. In a language class, | can get so nervous | forget things | know. 4.03 | 0.78 High
8. It embarrasses me to volunteer answers in my English class. 3.48 | 0.88 Moderate
9. | get upset when | don't understand what the teacher is correcting. 297 | 0.90 Moderate
10. Even if | am well prepared for English class, | feel anxious about it. 3.81 | 0.93 High
11. | often feel like not going to my English class. 3.03 | 1.09 Moderate
12. I'm afraid that my language teacher is ready to correct every mistake | make. 239 | 094 Low
13. | can feel my heart pounding when I'm going to be called on in English class. 3.84 | 0.81 High
14. The more | study for a language test, the more confused | get. 3.65 | 0.90 High
15. I always feel that the other students speak the English better than | do. 4.10 | 1.00 High
16. | feel very self-conscious about speaking English in front of other students. 3.71 | 0.96 High
17. Language class moves so quickly | worry about getting left behind. 3.16 | 0.95 Moderate
18. | feel more tense and nervous in my English class than in my other classes. 339 | 1.29 Moderate
19. I get nervous and confused when | am speaking in my language class. 352 | 0.98 High
20. | get nervous when | don't understand every word the teacher says. 3.90 | 0.94 High
21. | feel overwhelmed by the number of rules you have to learn to speak English. 352 | 1.01 High
22. | am afraid that the other students will laugh at me when | speak English. 3.29 | 1.02 Moderate
23. | get nervous when the language teacher asks questions which | haven't prepared in

4.03 | 0.74 High

advance.

The table shows that the speaking anxiety levels of
first-year TNI students is at high level. Considering each
item, it is found that item 6 shows the highest level: “/
worry about the consequences of failing my English
class” with the mean at 4.19 and the standard deviation

« g

at 1. In contrast, item 12 shows the lowest level: “I'm
afraid that my language teacher is ready to correct
every mistake | make” with the mean 2.39 and the

standard deviation at 0.94.

81

These rating scales were calculated to find out
mean and standard deviation. Five points Linkert scales

for question 24-32 were applied as follows:
<

1. 00 1. 50 refers students had the highest

anxiety

[IA

1.51 2.50 refers students had high anxiety

A

2.51 3.50 refers students had moderate anxiety

IIA

3.51
4.51

4.50 refers students had low anxiety

17

5.00 refers students had the lowest anxiety
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B. The Results of Anxiety Levels of TNI First- year

Students.

The table shows that the speaking anxiety levels of
first-year TNI students is at high level. Considering each

item, it is found that item 26 shows the highest level: “I

(JBAL)

am usually at ease during tests in my English class” with
the mean is at 2.61 and the standard deviation at 1.07.
Conversely, item 25 shows the lowest level: “It wouldn't
bother me at all to take more in English classes” with

the mean 3.35 and the standard deviation at 1.06.

Table 2: The results of anxiety level of TNI freshmen

Questions S.D | Level of Anxiety
24. | don't worry about making mistakes in English class. 281 | 1.12 Moderate
25. It wouldn't bother me at all to take more in English classes. 3.35 | 1.06 Low
26. | am usually at ease during tests in my English class. 261 | 1.07 Moderate
27. 1 don't understand why some people get so upset over English classes. | 3.32 | 0.89 Low
28. I would not be nervous speaking English with native speakers. 2.87 | 1.13 Moderate
29. | feel confident when | speak in English class. 2.87 | 091 Moderate
30. | don't feel pressure to prepare very well for English class. 3.26 | 1.05 Low
31. When I'm on my way to English class, | feel very sure and relaxed. 3.03 | 1.03 Low
32. | would probably feel comfortable around native speakers. 3.00 | 0.88 Moderate

C. The results of personal information of TNI first-year

students

Table 3: The results of anxiety level of personal information of

TNI freshmen

Demographic data of respondents | N | Percentage
1. Academic year

1% year 31 100
2. Faculties

3.1 Engineering 8 25.80
3.2 Information Technology 5 16.12
3.3 Business Administration 17 58.08
3. GPA

3.5-4.00 6 19.4
3.00 - 3.49 7 22.6
2.50 - 2.99 6 19.4
2.00 - 2. 49 10 32.1
1.50 - 1.99 0 0
1.00 - 1.49 2 6.5
< 1.00 0 0
Total 31 100
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D. The Results of Sources of Anxiety of TNI Freshmen

M Sentence Structure
&l Confidence
i Excitement
Accent
B Grammar
B Mark Deduction
M Vocabulary

Number of Responses (%)

Figure 1: Sources of Anxiety of TNI Freshmen

The bar chart above shows various sources of
speaking English in class. Seven factors were
mentioned; sentence structure, excitement when
speaking, grammar, vocabulary, confidence in speaking,
accent and mark deduction. Almost half of source
which students concermed most is vocabulary whist the
least is afraid of mark deduction. From opened-ended
question and the interview, the main sources of anxiety

were lacking of vocabulary and lack of confidence. It is



because students were afraid of being judged by other
people. Students found that they did not know how to
communicate without vocabulary. Some students
concerned the meaning of sentences rather than
grammar. Some students said, “I am afraid that people
will not understand what | am speaking”. Some
students used body language if they do not know
vocabulary while some asked for their friends or
teachers help. However, they were worried about losing
their face if they could not speak correctly. Being
silence was the main choice that they used. Some
students said, “l do not want people to laugh at me
when | speak something incorrectly”. They concerned
about their classmates and teacher’ reaction. Some
afraid that their score might be deducted if they make
mistakes. Moreover, a few students were concerned
about accent where as some had low confidence in

speaking.

E. The Results of Solution Dealing with Anxiety which
TNI First-year Students Used.

The results can be divided into two groups base on
students’ grade result; above B and below B. Students’
grade above B tend to focus on preparing and
practicing. By preparing in advance, especially before
class can reduce their anxiety. If they need more
information that they do not know, they will search and
ask their teacher. However, they feel depressed if they
do not have a chance to prepare in advance. When
they were asked without preparing, they tried to answer
by using synonyms, easy words or old background
knowledge. On the contrary, students’ grade above B
tend to ask their teacher or classmates for help.
Sometimes, they played jokes when they could not
answer. The classroom environment affected the
anxiety. So the solution they mentioned mostly related
to positive attitudes. One student said, “When | have

to speak English, | tell myself to keep calm and relax.”
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While the other student said, “I always tell myself that
it is fine. | can pass this moment.”

Nevertheless, these two groups have one same
solution dealing with anxiety which is using technology.
Most of them use online dictionary. Students’ grade
above B had more concern with sources. It must be
credible and can be trusted. They judged by sources’

reputation, references and teacher’s suggestion.

V. DISCUSSION AND CONCLUSION

From the results, it can be discussed that the main
sources of TNI freshmen’s anxiety is from their attitude
towards their English skill. It can be analyzed according
to conceptual foundations of anxiety. Perceiving others
are better, being anxious in the exam, or being panic of
not enough preparation affect students’ confident in
using English. These related to communication
apprehension. From the observation, the classroom
environment is very important, especially between
instructors and learners. If students feel that learning is
exchanging ideas rather than getting good grades, they
tend to participate more. They do not have to worry
about score allocation or mark deduction. In addition,
if they are closed with their classmates, they will have
more confident to speak or answer questions. Many
students do not want to speak because they are afraid
of making mistakes and losing self-image. This thought
also related to anxiety in fear of negative evaluation.
They are not afraid of being judeed because their
classmates

already know them. However, some

students mentioned that they feel comfortable
studying privately with teachers or asking individually
after class. There would be no people with them at
that time so they do not have to worry about self-
image. They are not worried of making mistakes with
the teacher because they know that they will make
mistakes. Mistakes are perceived positively by some

students. They said that making mistakes is normal for
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learning and they can learn from making mistakes. For
test anxiety, many students practice more but they still
do not feel that it is enough. Moreover, many students
forget what they have learned when they are anxious.

For all above anxiety, the main factor is from the
learner’s attitude so the solution should involve the
attitude. For students, different students have different
ways of healing themselves with anxiety. They have
their own different appropriate ways which should be
used individually. Nevertheless, they have to
understand that their anxiety might not be disappear
but it can be reduced. For teachers, teachers play main
role in students’ learning process. Positive classroom
environment can help reducing anxiety. The researcher
thinks that if the factors and sources of anxiety can be
reduced, students’ performance will be less affected.
From the observation, positive classroom environment
can increase students’ attention and willingness in

studying. When students have more positive attitude,

they would have more confident.

VI. RECOMMENDATION

The results might be varied if the sample is different
due to the different factors such as, gender, years of
studying English, studying criteria. The future study can
study learner’s anxiety by using this method to update
factors and solutions. One of the outstanding factors is
technology. As technology is one of the important
factors which students use to help with their studying.
The technology is going to be more advance so it might

affect the result in the future.
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Abstract

This research aims to construct exercises on pronunciation and sound production to improve Thai speech of
Chinese students, Huachiew Chalermprakiet University based on the 80/80 standard and to compare achievement
gained the pronunciation and sound production in Thai speech of Chinese students, both before and after the
application. The sample consisted of 30 undergraduate Chinese students studying Thai major, chosen by purposive
sampling. The instruments used were exercises and test. The method of educational research was experimental
research by giving a pre-test and post-test after students were given an exercise. The data were analyzed by finding
out the efficiency of E,/E, and the dependent t-test.

The results of this study revealed that 1) exercises on pronunciation and sound production to improve Thai
speech of Chinese students at Huachiew Chalermprakiet University had an efficiency of about 91.17/80.83 which
means that the exercises are efficient and students can improve the skill and 2) achievement gained of the
pronunciation and sound production in Thai speech of Chinese students had statistically higher scores than before

using the 0.01 level of significance.

Keywords: Speech, Pronunciation, Sound production, Exercises
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Abstract

The objectives of this independent study were: (1) To compare the retention of employees in a commercial
bank classified by personal factors. (2) Work motivation related the retention of employees in a commercial bank.
A sample group was 313 employees of a commercial bank in business branch area, Bangkok. The research
instrument used to collect the data was a 5-point rating scale questionnaire. The statistics applied for data analysis
included descriptive statistics, Independent Sample T-test, One Way-ANOVA and Pearson’s Product Moment
Correlation Coefficients.

The results found that (1) Most of the sample employees were female aged 20-29 years old, Bachelor's degree
education, 1-3 years of working experience and earning 10,000- 20,000 Baht a month. (2) The levels of work
motivation and employee retentions were high in overall. The hypothesis test found that (3) personal factor
regarding different, work experience resulted in different employees’ retentions with a statistical significance of
0.05. (4) Work motivation in overall related the retention of employees have high-level relations in the same

direction with a statistical significance of 0.01.

Keywords: Work motivation, Employees’ retentions, A commercial bank
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