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ABSTRACT

The objectives of the research were 1) to study the level of opinions about online shopping
risks, satisfaction, loyalty, and online shopping repurchase; 2) to analyze the relationship between
online shopping risks, satisfaction, loyalty, and online shopping repurchase; and 3) to study the
influence of online shopping risk, satisfaction, and loyalty on online shopping repurchase. The
sample consisted of 310 online shoppers. Data were collected using questionnaires and online data
collection. The statistics used were descriptive statistics, correlation analysis, confirmative factor
analysis, and structural equation model analysis. The results of analysis showed that opinion level
on risks, satisfaction, and loyalty of online shopping had a strong positive level of satisfaction with
repeating online purchases. Furthermore, correlation analysis revealed that all variables were related.
However, online shopping had no relation to the risk of online shopping; and the results of the
theoretical framework analysis and the empirical data were consistent. The study found a direct
influence between online shopping risk, satisfaction, loyalty, and online shopping repurchase. In
addition, there was a direct influence between online shopping satisfaction and online shopping
repurchase, and a direct influence between online shopping loyalty and online shopping repurchase.
Moreover, the data analysis revealed that online shopping satisfaction had no direct influence on

online shopping loyalty. This paper discussed and provided recommendations for future research

KEYWORDS: Risk, Satisfaction, Loyalty, Shopping repurchase, Online shopping
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wazaudanelalunisdedudiooulalil
AduLEIB s AuAuAnAluns T o AuAD

paulatl (r = 0.39) S1uazidenglunisnad 1

fiauus Mean (X) S.D. Repurchase Risk Satisfaction Loyalty
Repurchase 3.85 0.64
Risk 3.45 0.64 1.00
Satisfaction 3.87 0.58 0.22%* 1.00
Loyalty 3.61 0.69 0.33%* 0.39%* 1.00
*5< 0
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WANIINUEINUTT 5 AIINTIIMUA 6 allauduiusiBsuineglideddyn19ada o sy
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v v 6

0.01 9MNMTAITUIANANUEUTUSLFIUINTEMIFIUUTIU I A EUU sE AN anduiusseninadauy s
geanwiniu 045 uazsngawiniu 0.22 uazmdulssavdanduiugszninsaosiuuslininnii 0.80
wansiunazdulslaiiadgninisdanduiusiuesseninedanys (Multicollinearity)(Hair et
al.,2006) annsadeyalUliinseila

A5IATIZVBIAUTZNBULT B UL (Confirmatory Factor Analysis)

nansiaTsiesrUsyneuiluiuresiiustedusznoududsudddulumantsiniay
aonadassznindeyadmguifudoyadessdndvosiulsis 4 fo 1) anuidsdunisdodudn
paulail #A1 2 Wiy 6.00 A1 df Wiy 2 A1 %/df Wiy 3.00 A1 p-value 111U 0.50 A1 GFI
WU 0.99 A AGFI 1i1AU 0.96 A1 RMR winfu 0.01 wagA1 RMSEA iy 0.08 2) aruitanelalu
nsgedudeoulail fid1 2 Wiy 5.87 @1 df Wiy 5 A1 g Zdf Wiy 1.17 A1 p-value Wiy
0.32 A1 GFl winiu 0.99 A1 AGFI Wiy 0.97 A1 RMR winfu 0.01 kagA1 RMSEA Wiy 0.02 3)
ausnilunistedudesulal fien 2 wirfu 038 A1 df winfu 1 A1 YZ/df wiafu 038 1 p-
value Winfiu 0.54 A1 GFl WinAu 1.00 A1 AGFI 111U 0.99 A1 RMR 11111U 0.00 kag@1 RMSEA
Wity 0.00 wae 4) nsdedudeslatish e 2 Wi 0.57 e df wiriu 3 e ¥df Wiy 0.19
A1 p-value WiAU 0.90 A1 GFl Wiy 1.00 A1 AGFI iy 0.99 @1 RMR 11U 0.00 kagA1 RMSEA
Wiy 0.00 wazyndauUsEunAvesi LU nauUsEAiminesusenouedeitoddmeada
(p < .01) fadusuusdunalaiithuldtasuusulsdmiumsiselundilfienusenndoimudouly
YDINTUATIZNOIAUTENO UL U

Satisfaction1 Satisfaction2 Satisfaction3 Satisfactiond Satisfaction5 Satisfactions

0.7 5ReH 0,73 DT GrEGer
0.58%"*
Satisfacti Repurchase1
atistaction
e LEEy
0.52 05 RepurchaseZ2
Risk1 P-4 0.2
- 750
0,70 0.29 | Repurchase —* Repurchase3
Risk2 i
-0.20* \ O
5 N Repurchased
.80
Risk3 646" . d.a0*
O.7TE™
Repurchase5
afyen
Riskd >80
0,32 0,58" 0.8*** ORG™ " 1"

Loyaltyl

Loyalty2

Loyalty3

Loyaltyd

Loyalty5

% = 114.20, df = 119, ¥>/df = 0.90, p-value = 0.61, GFI = 0.97, CFl = 1.00, IFI = 1.00, NFI = 0.96, RFl = 0.93, RMSEA = 0.00
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N5 AATIZALULAAFUNITIATIASS
(Structural Equation Modelling)

91N3U7 2 uanInsouLUIANNTITET
donndesnnuliinaaunisiasEieiulayaid
Uszdn® NaNISNAEDUAINNANNAURDAAR DY

vaalumaluninsiunudn a1 ¥ wiadu

114.20 @1 df 1Ay 119 A1 Y /df Ay
0.90 A1 p-value tv1U 0.61 wansilaid
Fod1Fyn19ad@fisedu 0.05 A1 GFl Wiy
0.97 A1 CFI WAy 1.00 A1 IFI AU 1.00 A1
NFI t111AU 0.96 A1 RFI t111AU 0.93 LagAn
RMSEA 11U 0.00 eArnenuatfuluniy
Goulvwasnsinszilunaaunisiasang
NAN1SNAFBUANNAFIY
MNMTUATIETyARNALAFIUT 1
ardsslunisgedudiesulaliisnina
ansstuaufiawelalunistieaudieeulay
wuin Anudedunisdeaudeouladiiavswa

NansanuAufianelalunisyedusisaulay

v v o W

A EAUNEEIAYN9ERR 0.01 (p < 0.01) wag
fin1duuseansidunis (Path coefficient)
Wity 021 FaduTwwauiuaunigiuil 1 ua
nInAdeUANLAFIUT 2 adsslunisde

a

AureauladidnsSwan1ansatuniIsyaaunn

a

¢ 5 i = & v
@@uvLau‘U’] WU?W@?W@JL@UQIUﬂ’]i‘U@aUF‘ﬂq

a

soulatiiBvinaniemssfunistoaudooula
1 seaududrfgynieana 0.05 (p < 0.05)
wansliifudendudssansidunis (Path
coefficient) 1Y11AU -0.20 (TE = 0.08, DE = -
0.20, IE = 0.27) wazdananalfiutdnina
1edoulagsuaudnilunisgedudn
saulavludinisteaudosulatidn dufusis
goNFUINNAFILT 2 NanINAFDUANLAF T
3 auidsdlunistedudiesulaiisnsna
n1anssiuauAnalunisdedudieoulay

NUIANLLEESUN1SYeduA1aUlauldnSwa
7199597 UANUNNA bUNISTRAUADUlaY A

°o w aa a

seaudadrfgyneaia 0.01 (p < 0.01) wazl
AnduUsEansIdunIe (Path coefficient) Wiy
0.46 (TE = 0.41; DE = 0.46; IE = -0.05) uay
gananslindnsnan1eweulangl1uAINN
wolamsgedudosulavludmnusnalunis
Fodudooulay Fujufweniusunigiud 3
ai';uwamimaauamagmﬁ 4 auianela
Tunnsdoaudosulatisninanianseiuaiy
fnalunsdeaudesulay wuimufiaels
Tunisgeaudeeularliisnsnaninseiv
mmﬁ’ﬂmumi%}a?ﬂuﬁmaulaﬁ Tnedan
FuUsyansidunns (Path coefficient) iy -
0.24 muuwﬂgmﬁauwmuw 4 Wanig
NAFOUANNAFIUN 5 anuianalalunisie

a

AurieauladidnsSwaniansaiunisyaaunn

a

¢ 5 | P X Y]
paulatdn wuirAufianalalun1sadeduni

a

soulatiiBvsnanienssfunistedudesulay
1 seavdedfgynieans 0.01 (p < 0.01)
Tnodiaduuseans @unis (Path coefficient)
WinAu 0.52 (TE = 0.42; DE = 0.52; IE = -0.10)
wardaansiiuddnsnanisdeulnuniu
anufnalunisdedudiesulatludinisde
Audnooulatdn diiuiswoniuauuigiud 5
LATNANIINAGBUALNATIUN 6 AnuAnAly
ns¥eauAeovlaliiavsnanimssiunste
audeaulatidn wuirmusnAlunsTeaus
soulatiiBvsnanienssfunisdedudesulay

o w

91 4 seauded1Agyn1sans 0.01 (p < 0.01)
wansldiutsAdudsz@nsidunis (Path
coefficient) 11U 0.40 A9 UTIBBUSTU
AUNAZIUN 6 ATULAINANITIATIZVTOYAN
ace B d
n53dglunsslusnglunisei 4
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AN5199 4 NAANSVRIULAAALNITIASIASS

GHEIEER Causal Path Path Coefficient NAAWS
H1 Risk—>Satisfaction DE = 0.21%** YUY
H2 Risk—>Repurchase DE = -0.20** RHGAY
|E = 0.27%*
H3 Risk—>Loyalty DE = 0.46*** YOUTU
E = 005
H4 Satisfaction—>Loyalty DE =-0.24 U3
H5 Satisfaction—>Repurchase DE = 0.52%* GaHE
IE =-0.10%**
H6 Loyalty—>Repurchase DE = 0.40%** R AN
** < .05
*xn <01
aAuTENa anufnfuariinisdosnedisdeiiaes g3fa
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=3 a [} a 49{
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