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The purpose of this research was to study factors affecting the decision to purchase products
from Advice T Infinite Company Limited in Bangkok Metropolitan area. Samples used in the study
were 364 consumers, who had experience in purchasing products from Advice IT Infinite Company
Limited. The research instrument was online questionnaire. Statistics used for data analysis were
descriptive: frequency, percentage, mean, and standard deviation and multiple regression to test
hypothesis. The research results found that factors affecting the decision to purchase products from
Advice IT Infinite Company Limited among people in Bangkok Metropolitan area, comprised brand
loyalty, brand love, word-of-mouth communication, product awareness, technology acceptance
and location with statistically significant at 0.05. All the 6 factors together could predict the purchase
decision of Advice IT Infinite Co., Ltd. products of the population in Bangkok Metropolitan area at

31percent and the prediction equation can be written as follows.: ¥ = 0.567+ .193(X,) + .149(X,) +
127(X,) +.161(Xs) + .122(X) + .1100X,)

KEYWORDS: Factors influencing purchase decision, Purchase product decision, Bangkok
Metropolitan area, Advice IT Infinite Co., Ltd.
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Model R R Square Adjusted R2

Std. Error of the Estimate

Durbin-Watson

6 571f 0.33 0.31

0.249 1.892

f. Predictors: (Constant), T _Love, T Aware, T Wom, T_Tam, T_Location, T_Loyalty

g. Dependent Variable: T_PD
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