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ABSTRACT

This research aimed to (1) compare the decision-making processes for utilizing architectural
services in housing design among Gen Y consumers categorized by personal factors, (2) examine
the influence of attitudes toward architectural professionals on decision-making processes, and (3)
analyze the effects of the customer perspective marketing mix (7C’s) on these processes. The
study employed a quantitative approach, collecting data from 400 respondents and analyzing it
using descriptive and inferential statistics, including t-tests, one-way ANOVA, and multiple linear
regression. The findings revealed that (1) Gen Y consumers with varying marital statuses, family
sizes, work experience, and monthly incomes exhibited significantly different decision-making
levels; (2) attitudes toward architectural professionals, particularly in the domains of cognition and
conation, positively influenced the decision-making process; and (3) customer perspective
marketing mix elements, namely customer value, convenience, and completion, significantly
impacted decision-making processes. These results provide actionable insights for developing
marketing strategies and enhancing the quality of architectural services to better align with

contemporary consumer needs.

KEYWORDS:  Using architectural services, Housing design, Attitude towards architectural
professionals, Marketing mix regarding the customers' perspective, Customer

decision-making process
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MOUAUDIAUADINT
(X10)
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