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Abstract

In this study, the author used Grice’s cooperative principle to
evaluate the trend of the online business communication in Thai and
Chinese languages. Based on Grice, the cooperative principles in speaking
maintain that utterance must be clear. The speaker must avoid unclear
words, must be concise, must be well-organized, and avoid ambiguity;
otherwise the listener will have to reconsider the meaning of the spoken
utterance (in this case the online conversation). Thus, inappropriate word
choice that mismatches the status of the speaker and the receiver might
result in misunderstanding or dissatisfaction. The study found that the use
of Thai and Chinese languages in online business is developing in the same
direction. It exhibits the attempt to choose words in the same level of the

receivers to make the customers feel acquainted. In Chinese, speakers
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choose pronoun “’ff]q (ni)” instead of “fl;\_],f (nin)”, while such informal
second person pronoun is not found in Thai. The additional exclamation
or politeness particle in Thai was changed to the word “31 (ja)” which is

rather informal, while the spoken sentence in Chinese was added by the

words “ uﬁ (da), nﬁ (la)”. Choosing words in the same level of the
receivers could be performed as long as their rights are not violated. The
chosen words should follow the cooperative principle of Grice, especially
related to the way and manner of speaking with clear, proper and
unambiguous words; thus the communication with effective conversations

could increase the success of business.

Keywords: Cooperative principle, Thai and Chinese languages online-

business communication, Interjection
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