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Abstract

Objectives of this research were to study the components of
community’s innovation for the creative economic products from community
museum, products design, and purpose of products prototype from
community museum to others like an exhibition. This research was qualitative
research, by participation action research. collected data from 35 key
informants and analyzed data by the qualitative method.

The research results were as follows: 1. The components of 3 areas at
Pongsanook Nuea Monastery, Laihinluang Monastery and Banluk Mnastery
were found that the matual leader would drive community plan , social
capital, community participation, network  knowledge management |,
Supporter’s in their community 2. Products design had process that be driven
by community content as management, marketing, production and service in
products that were needed from their community and continuous
improvement to sustainability 3. Products prototype were shown as picture
frame, flag, daily use items in exhibition where cooperated with network both
government and private.

Keywords: Design; Product Prototype; Creative Economic.
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