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Abstract

The objectives of this research article were to study the body of
knowledge about marketing network for develop marketing network model
as creative economy from community museum in Lampang province and
build marketting network for products in each community. This research used
qualitative research such as documentary research, participation action
research and in-depth interview from 35 key informances that be selected
from stakeholders such as monks, village sages, government, and private
sectors.

The research results were 1. marketing network knowledge set from
communities’ participation by brainstroming and coordinate with Government
and private sector 2. marketing network model were started from participation
of each museam by select from social capital which communities’ identities
3. The building of marketing network concentrated to each museam and
implement with OTOP, community Shop and online market.

Keywords: Marketing Network; Creative Economy; Community Museum
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