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Abstract

Objectives of this research were to study of demographic
characteristics influencing consumers' decision to purchase goods via online
application in Nonthaburi Province; and to study the factors of online
marketing mix that influenced customer purchasing decisions via online
applications in Nonthaburi Province. The samples were 400 respondents who
used to buy goods via online application and the questionnaire with reliability
value of 0.08 was used as a tool to collect data that were analyzed by the
frequency, percentage, mean, and standard deviation. For inferential statistics
analysis, the researcher used multiple regression analysis. independent
sample t-test and one-way ANOVA. to test the hypothesis.

The results showed that consumers in the digital era in Nonthaburi
Province with different gender, age, educational background, marital status,
occupation, income, and their overall decision-making process for purchasing
products via online applications were not significantly different; and the
online marketing mix factors influenced consumers’ purchasing decision via
online applications during the digital era in Nonthaburi Province. There was
not significantly different in overall factors except for marketing promotion
factors and personal service factors, which affected the decision-making
process in buying products via online applications at statistically significant
level of 0.05.

Keywords: Purchase Decision; Online Application; Consumer, Digital Era
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