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Abstract

Democratic system of government voting is significant. Whether it be
local or national politics. The national budget is an essential tool currently in
the hands of executives. Therefore, it is not surprising that research findings
on the Budget cycle coincide with the election’s timetable. While considering
significant changes in elections, particularly in communication technology, is
electoral economics in the digital era. This is the secret to winning elections
and get people to cast ballots in their favor. Political communication has also
undergone a significant transformation. Social media platforms like Facebook,
Twitter, and Line have developed into crucial avenues for political campaigns
and have the power to change the outcome of elections.

Vote-trading regulation a menu of policies is created by politicians and
political parties. Regarding the voters, they made an offer to purchase the
policy menu by tossing their ballots. First, the buyers must vote to pay.
Additionally, since policies are delivered, campaigns and communications
must also be tailored and individualized.

Keywords: Economics; Elections; The Digital Age
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