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Abstract

Objectives of this research article were: 1. To study the marketing mix
factors (7Ps) and quality of car rental business services, 2. To compare
marketing mix factors (7Ps) classified by personal factors, 3. To compare the
quality of car rental business services classified by personal factors and
4. To study the relationship between marketing mix factors (7Ps) with the
quality of car rental business services, conducted by the quantitative
research. The sample group consisted of 242 Users of the company car rental
service Krungthai Car Rent and Lease Public Company Limited. The research
instrument was the questionnaire with a confidence value of 0.98. Data were
analyzed by mean, standard deviation, t-test, one-way ANOVA, LSD test, and
Pearson correlation coefficient.

The research findings revealed the followings: 1. Marketing mix factors
and the quality of car rental business services, by overall, was with average
at a high level; 2. Users of car rental services with different personal factors
had no differences in opinions on the overall marketing mix factor; 3. Users
of car rental services with different personal factors had no differences in
opinions on the overall quality of car rental business services;, and
4) marketing mix factors have a positive relationship with the quality of the
company car rental business services at a relatively high level, statistically
significant value at the .01 level.

Keywords: Marketing Mix; Service; Car Rental
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