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Abstract

This article aims to study the role of political communication in
fostering understanding and encouraging public participation in democratic
systems. Political communication is a vital process that influences public
knowledge, understanding, and attitudes toward government actions and
policies. In the modern era, communication through mass media, social
media, and online platforms is swift and easily accessible, making political
communication a key tool in disseminating information and raising public
awareness of political engagement.

The article is divided into three main sections. The first section
explains the concept and importance of political communication as a tool for
providing accurate, transparent, and neutral information to the public, which
helps them understand policies and leadership decisions. It also analyzes how
political communication impacts public confidence in political systems and
governments. The second section discusses the mechanisms and forms of
effective political communication, such as the use of mass media and social
media to disseminate information, explain policies, and communicate with
the public. These methods help create accurate and clear understanding of
policies and government actions. The final section analyzes the relationship
between political communication and public participation in political
expression, such as voting and involvement in shaping public policy
directions. The article emphasizes that effective political communication
promotes transparency and trust in the political system and serves as a key
factor in encouraging public participation in democratic processes.
Keywords:  Political Communication; Public  Participation;  Political
Understanding
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