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Abstract

This research article aims to 1. study the level of public perception
towards the administration of the Seow Subdistrict Administrative
Organization, Mueang District, Loei Province, 2. compare the public perception
towards the administration of the Seow Subdistrict Administrative
Organization, Mueang District, Loei Province, classified by personal factors,
and 3. present the public perception towards the administration of the Seow
Subdistrict Administrative Organization, Mueang District, Loei Province, by
applying Buddhist principles. The research was conducted using a mixed-
methods approach. The quantitative research utilized a questionnaire with a
reliability score of 0.842, analyzing data by calculating frequency, percentage,
mean, standard deviation, and conducting t-tests for two groups of
independent variables, and F-tests for two or more groups of independent
variables using One-Way ANOVA and Least-Significant Difference (LSD) for
pairwise comparisons. The qualitative research employed in-depth interviews
with 10 key informants, analyzing data through descriptive methods.

The research findings indicate that 1. the overall level of public
perception regarding the administration of the Subdistrict Administrative
Organization (SAO) is high, and when considered in detail, it is high in all
aspects. 2. The comparison based on personal factors such as gender, age,
education, and occupation shows no statistically significant differences in
perception at the 0.05 level. 3. The administration using Buddhist principles,
specifically the Four Bases of Power, reveals that the administrators should
possess Chanda (intention and transparency in work), Viriya (diligence in

fieldwork and service development), Citta (attention to tasks, continuous
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follow-up, and listening to problems), and Vimamsa (careful analysis and
transparent  decision-making), which can effectively promote g¢ood
governance and enhance the quality of life for local residents.

Keywords: Administration; Perception; Good Governance; Iddhipada 4
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