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Abstract

Objectives of this research article were: 1. To political engagement and
voting behavior in the 2023 Member of Parliament election in Kalasin
Province, and 2. study the factors influencing political engagement and
electoral decision-making, conducted by the mixed research methods.
The quantitative research, data were collected from 400 samples who were
eligible voters using stratified random sampling and gathered qualitative data
through in-depth interviewing 20 key informants. The research instruments
included questionnaires and interview scripts. Quantitative data were
analyzed using descriptive statistics, mean and standard deviation and
inferential statistics, including Pearson correlation and multiple regression
analysis.

The results revealed that the overall level of political engagement
and voting behavior was moderate. Technological communication and
candidate credibility had statistically significant influences on political
engagement, particularly among youth and early working-age groups. In
contrast, demographic factors such as age had limited effects, with a low
negative correlation. Qualitative data further reflected that policies addressing
basic needs and interactive communication were key mechanisms promoting
rational political participation at the community level.

Keywords: Political Movements; Voting Behavior; Political Communication
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