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Abstract

This study aims to examine the Healthy Subdistrict Project supported by the Thai
Health Promotion Foundation and to explain the work patterns of local community operations
through the PASSION Model. Employing a qualitative design, data were gathered via in-depth
interviews in two project sites—Chedi Chai Subdistrict Administrative Organization, Pua District,
Nan Province, and Ban Haad Subdistrict Municipality, Ban Haad District, Khon Kaen Province—
with 34 informants in total. Data analysis employed interpretive and content-analysis
techniques, and the findings were presented descriptively.

The results show that, once the PASSION Model is adapted, the case-study subdistricts
experience: (1) an effective, actionable work plan for project implementation; (2) joint
decision-making between community leaders and members; (3) guidelines and policies that
safeguard and promote the health of every target group; (4) innovations harnessing local social
capital for development; (5) exemplary local leaders as role models that inspire the wider
subdistrict; (6) tangible improvements in community relationships; (7) a systematic process for
thinking, analyzing, and problem-solving; (8) internal networking across village clusters within
the subdistrict; (9) sustained support and collaboration aligned with the subdistrict’s annual

action plan; and (10) the creation and strengthening of external partnerships and networks.

Keywords : PASSION model, Local work patterns, Networks for building liveable local communities
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uRUMSTAgRTUE T UNGaens 9 Wy fgeeny diinng Wnwaziovu Wudu dslunsdaviueay
YoYU ADIDIAENTIEANANLAALAEN ST d T ey Weliidulumuanudeanisuas
annsoudtapniivusuidandyedld

nsfidmusumedany (Participation) o5une31 Msildusulunstuindeurvu Tnsauly
guyuildmsudndulaiagduiunsvieginsduiunsianssulafaumeluguey doudosend
nsadulasuiy wasdalalumsiuilsanudatuiivannvansvesandnluumy ienisildiusm
NN FIUANTUNU FIUUTEY warTINUTeITUNa

NUNNAEAN (Physical capital) 85U NUNINIBAINVBIYUYY AFTYNTAATTIINAYY
yuyumazmhsaumasgesaduiussyniu esnussvsulugumuduandnvesyuvy wazidu
fidsnBthssviesiuiesd Jedeslisumsinassyumemenanelugavueesduszsansam

n139AN15AUS (Positive of knowledge management) 85U1841 M3dan1sALduAN
Fudulunsairsyuruduuds iesmnymuazdszaummudiiagonsosdinsdanisanud msdaifv
nsdeyalulflumsiann uazmsaauinnssunmsiaun WeviliiAnuszavsnmuazysavng
BAUINADNTES NYUTLUDLLDS

Friitensiudsunias (Agent of change) auned fihlusuvudesiidoviend 1Wuilveusu
yosadnluyuvy madufiifoainsnisiasunias annsaaiisussiumalaliivandnluguvy
dielaundnluguruiugaeuazauddglunsiouiuaguane nuiseaiuwuuedidly
msendunlunn 9 f1u aunseisasndnlugirusesfinduuvuegauaglviamswiielunis
AdunsiazmneiviaBnveaguu

NUN9FIANYD YU (Social capital) 85 U181 Munsdanvasgurud unuduRus
sgnenstianuduiug mslindaiu waznisiluesedisiuvesaundnlugususiuiu lnenuni
dernvesguruUsenauluamensneInsIulseann NSHeNTUARS NSNYINTETTNYIAVRIYNYY D81
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wenanAulals nunsdsaudesgnarvaeunazyuyiuetadusUsssuesaitane Welvaunsn
lulduselevivaziiutsdnanmanunionvesyusuladnay

N159AN1TAULBIVDIYUYY (Self-management community) 85U1871 YUYUAIUITARA
Aineidymsazdanisudlatomld Tnearfiansanitdlnuiiszvelesrinsunasesdiuriasdu
ity viediusng 9 Miisrtesuntasgueuld dednisdanisaueswosurudundslunis
Tundourarusgiuiaetunisuanaindnvesuvy vaanifnuazienivu Soussnu faeeny
nnaududunalnlunsiuindeurusulundendu esmnndsluiyanaazdgairsananduuds
Tyl foeedsdy

n1sasinAseY1en18ly (Interal community networking) 85 U831 n1sas19guvuli
duudsldiuldanmsadidunslddeguruiisadnte uwinadeueiedrsnelugusuisiosdiu
Vs MAUszaTy miwnuig warnndeuaietisseninusuifulazia3etisnAeny
wthwanadilimahouienadiianndetu Tnsdszauileataedetemeluyuey

AOEE (T ORI TER (Organization) a5U187" nsdassesAnisidunisuanseandnisiiaiusa
vosandnuneu msdinsiudelumsindannssumaiiodidumsnuuaunssidunuuag i
Uzl Bnitanszuaunssidumsmelususudosdinisdidunisedsiliassadiefidnaunas fu
sUsTI aukunsRiueulssd wwunsdndiununaeussann wunssidunsdmi
fawoviedin wusdulassaisnsdifiunsidesefonsszauanufnesyumus iy

n1sasIeAseYIen1euen (Networking of external community) 85U1837 N15a319yNYUlA
duudedpnaimddunsussaunuiuiaiotieneusntyuvy ieaiaeietieivanvaisliiv
gy vaanusufiesevinesdnsunasesdiuiesiiu nihenunATIINIT AT LasNIAFIY
Suiiendos dswaliiAnnisenssduanuiniioliinsouaquuaznarnadiaideusslevidensly
uyunsdspuvosyuau

35O IUNT5I8Y

1. BnsAnen neudaetne waziui

FfedgrundideusugiTonuunssuiusiaifainu (nterpretivism paradigm) 7 11
anudAnyiuaadudnvuziamziazuiuniiuandsvesnsdiunulasinisiuaguanig
ileaniediinmisdidiuamsing o azuanssiuluasuunmedsa insusia dau é’QﬁJu;ﬁﬁ’a?ja
fsungUiuumIAnuaiilifuideiBemmnin (Qualitative research) Tngldnsduntwalifedin (in-
depth interview) Imaﬁqmaﬁﬂuqmuaﬁﬁag (Key informants) SruusTeay 3¢ au Useneuse
1) ffismuaulonielunsdifunulassimssmuaguanizres aaa. $11u 4 au uas 2) fihosdnis

A |a vua | ° ° 2 & A & Ao
LLag‘Vl‘U{]U@ﬂqu@qﬁLUIﬂiﬂﬂqiﬁqUaaﬂ]ﬂ']'ﬂgﬂgﬂ Add. 7UU 30 AU LLAZLADANUNANTYT 2 WUN A

e eX¢

IANISUSUITAIUANUALIAETE B1LNDTU7 TINTAUIU WAT LNAUIAFIUATUIULEA 8LABUIULIA
Jandnveunny tnadinadt 4 9o Ao 1Juiuiiig3deaunsaddstoyaldog1suauguasdl

Aaa ]

UsgdnSnmilaganunsanaumaiunisivels iWuiunndanunainvanevesnguiegiinazlddoya
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AATUSIU LT UNUN T T3 T89S 01ATINITN LA 829998 UN UN A LAAIDIN15UTLAUANEILS D

[

nauegNTIITefensfinw way Wuiunnlinusuielunsidy

2. 1AS9IaN Y IUN15IYY

¥
v LY L3

;jﬁé’ai%lﬂ%”'mﬁaiuﬂ'mﬁmwiawﬂ’ayja Al UM A LA BILUUL1ZEN (In-depth
interview guide) MNMIANWILLIAR Nauf] ATeTiAgtomaraziBealasinsduaguny
Fsagimununmsdunwaliuuning q welilsdoyafiddy Taegidulsvhnsdunival Tasnsld
wuafauuuUAslassaie (Semistructured interview) Hevivlinisdunisalfianudusssuvd
LLaza'w,ﬂim‘zTﬁﬁqszT@gaad'u 9 wag wuuvunnnisadunanuuliddausan (Non-participation
observation) fvuaveutedeyafiFeansdunaisfitanuuMNTAIAaILUULZEN euuy
Funauuvlsifidusan asvinstuiindeiidunaldanszninnisasmaauiumuaaniueta og
aguladn lasviesls v diels aghels fulas wasvinly @ezdand Wiadnd, 2567) wasinig
Ansrzilasmsinnudesdu

fisil Farnuiildlunsinudeyaldifutemaunmeda uiifuzuuuunsdunuaiwouis
Tassasa Tnegidoazidudu (1) fvdeyavdnuurihfuariiuiivomuios (2) amnuideslomiifives
puiaslursuiufuUsgIformua wu i Alvaunumaueddunsdudiiiug Hug
n&rniuiwenumausoifiosly lnsuduaszvesdosniuazgnivlannulnes3de wagian
AnTEsimua e 1

3. nsaEidaya

F33elEi8mAesideya 2 35 fie Aiasesideyalaenisiinany (interpretation) @slsann
mMsdanmauaznsduawalildantuiinliandeiidugusssuvdeusngnisaiiueaiu wazian
S2UAUITN15ILATITR LA UATSE (Thematic analysis) (Braun & Clarke, 2006 8198 9lu Jayiaiu
W3RANR, 2567) Fausznoudnesseyvinmnuduniudona svozairesiiaiudi svogfummuanmy
syognunumnany L BulUls seozfvuauasdeleninemy wagszerdaviineau Taed el
wuiiunans 9 wnnisaiuagldinismsnaeudeyauvuaiuidiuds wuin Yeyadiliaonndeiv
fnquszasdnsinuaggnidnooniuld udsntwhnsairsdoasuuuugus (nductive) Tngnns
Feudulsgloansedennununsouwwidanguirioneutymvesnside uaz Inseideyalay
N153LA51ELE 8911 (Content analysis) ¥ al@a1nn15@nwLenans (Document research) luns
Ainswiitenansgidofesdiilafieuiun (Context) visanmundenasdoyatenansfituning e
Uszneuseiniinsiasunadluognsls (Rattanadilok Na Phuket, 2022)

fadimadianesitoyainisuszyndldfiuuy PASSION Model 494 Rattanadilok Na Phuket
(2022) Aeldtufumuuuildsumamumussunssuaniufiaduaginunafvdeyaiuuuanain
fuagunnrlueiorinsimagewiesdiuiney deduindeunuiuguamzyuwy Jaldgnlddus
wuuithanUszgnduasiinsesinsddnufifldnuarlndifsaty
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naannsanwiluiuiisuaefdde suneth Fmiauiu uas suathuwen snethuen
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AILUUNNAUNITHAILIDIANT waz Funsndniediay Tagidadniiunisdunivaliaznenuniiey
Tassmssuaguanizwes asa. anansaagunadlideyaldnaniwsaiufuuy fwsai 1
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2 A AmzEih Iaseade nsvuiunsvesssuuvnis msvhauduiiy wae
Fangunsaiuaziedosiiolndald
g3 AMzE MITETIN wag YaaIns
By AT NFZUIUNIIVOITZUUIIVNS N159Iennduiiy
NFNEIUTIN WaE YAaINS
5 3 ATPHLN VUNIEAIN NTZUIUNITVDITZUUIIVNSG Way NMaviaududiu
du ANZAIN NUNWEIAN NTTUIUNITVDITFUUTIVNNT NSHEIUTIW Uay
UAaINg
7 eX AMZEIN UMW NN waE YAAINT
% AMPHUY NUNBAIN NTTUIUNITVBITLUUTIVNIT Uag N158ldusi
9 W AMgEi Nunediay 1a59a519 UAIEAIM NTTUIUNTVBITTUUTIVNNT
mMsvhauduiiy Yangunsaiuasiedesdlawniedld uay yaains
10 I8 yumMeam mevinuduii Jaggunsaluaziaiesilondesld nsildu
I3 UAY YAAINT
11 Ugy AMZEIN NUNWEIAN NTTUIUNTVDITLUUTIVNT Hhae N15ilaIusn
12 IR NUNBNIN NTLUIUNNTVDITEUUIIUNTT Nsvhanuduity uaz Taq
sunsniLaziedesilalnadly
13 Uy ameith Msvihenwduiin nsiidwsiy uwae yeains
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wazwpseallownsadld NMslidiusiu wag yaains
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i ¥e (uwauf) Uszifuiingnafis

Avatiunan dunatiuuan Iminvauuiu

1 i amizdeh uay YangunsaiuazieSedleiniedld

2 U NUN1EIAL 1ATIESE NIZUIUNTVOITEUUIIVNS NMsvienduiin uas
QREHG PV

3 m NUN1EAL NuUNIenm Nsvihuluiie uag yrans

na 1A598579 uaE yAaIng
879 yumedsny yumenin mavinanuduiin was Yageunsaluaziadesie

iwedld

6 U AMeRt 159519 NSPUIUNNTURITEUUTIUNTS Maviauluiiy uas
UAAINS

7 Y5 AMzEin 159a$a UNIEAIN NTEUIUNTVDITEUUTIVNNT kae N15d
GRMERHY

8 Ay Tasaa$1s yumenw msvhauduiin Yangunsaliasiedesdiowrdosld
Wag UAAINT

9 NS 1A598519 NTLUIUNTVDITTUUTIVNNT WaE YARINT

10 GUN syl nslidnsiu waz yaains

11 59U MK NIBUIUNITVOIIEUUTIUNTS Msviheubudin nsiidusiu uae
UAAINS

12 A ATEE Nunedee yunenm msvhauduity Janeunsaiuay
inesilaindesld uay msfidiugau

13 l AMZE Wag YpaIng

14 a1 NFEUIUNTUBITLUUTIVNNT UaE YARINS

15 an AMeKt 1AS9a51 NTPUIUNTTRITEUUTIUNTS Msvieduity Tag

gunsalkazinIesliainsadld wag Msiidiusiy

1%

neadl 1 UssiduiignnanieiifusaiuiiAnannisduntvaiuesmaandoseadls
foya InefRdelsiunidonlostuiuuy PASSION Model (fian $hufian o Quin way audnd asfad
533%, 2567) Fauandliiufaguuuunisvhenilugueuiosduiisnindunsdfnw feandoaded

(1) Plan of community development @8 n133aviLauguau LWUAILUUAIUAITIANIS:
MITMausweisunviienundoudutan gunsaiuanedesdiowniedd dadidegumuldiluusuld
fuilufl dsnaligusuiouaunistvuafienansduiunsvesueuiitussansaim Tnsuudy
Paeliynineusadudmnedioatu fvusduneu ninens uarszsznandiiuausgietay
anAutdeuvatlasinis wardnasssudsvana-Tag-gunaafldnsega sildntstaundfome
soifles anunsafnnuUssidiunaliiduszuy wesfuumuliiunaiidendayguassa
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(2) Participation fie n1sfidausmndeny LUUMLUUMIIAIUNSARILIDIANTS: Mg
s Neilidleyuvulathldsuldiunug dealiyusuianisdedulauazidalalunissuileniny

(=1

AniuNvaINvay WanTviennnau—{i1 LNUI 17198 kaEnauUTIEUN—auNTaLauD

) £

wAaldognaiiioy nszurunsivaonasy “anududives sy anaudauds e
Tusdlalunsdndule wazasmdsduindeuangrusnueyuuuies

(3) Physical capital o umanignw duiuuuduningmedsau: dadiilogamuldinnu
menmlUulERuiu dmaligusuinmsadauianssunisiamannisdaiuaneg ndnie
Fefanunsonvedasiaireiugiu wdesieuazaniudl yuvuaunsovaasmuidalvl wu l5n$
aunmg suinsgUnsainIsuns videmudidousinunsdunis ninenamaniifugiulieuluiui
Wanuinnssusesenldiesetnaddy

(4) Positive of knowledge management fila N159AN15A7UF LTUAILUUNIAIUNITHRIUN
036n1s: Inewdlogumulfhnisdansaruslusuldfuiud demaliguruwinnisléddunisquann
nauimneegsasuiuuasiivszavdam esanesdruiligniaiiu-nenuniFou-meunslugy
dile adsde uazgruteyaseulatl 1imihikazoranasinsisamsadndaunujsangndedldedie
59037 anaudena lunisuins uaraunsndesenliiAauianssuguaiiin aufinis daseny
I¢nsounquisiu

(5) Agent of change A® ﬁﬂ%ﬁamsw?{ammaﬂ Husuuumegiunsiauednng: wei
doguauldineiegamzanluusuldfuiuil dwaliyumuinuuuegieifuazadng
wsadumalaliiuauBnluguyy fuwansddesing Toa1eingesiune “Servant leadership”
afreftuunuiulnl nsgdunisiioudnaondin wendufidedvigusundtaesdsin Weldifiu
NadnYET3s andndu q FuAnusstunalauasaivsinisudsuasululd

(6) Social capital A NUNIFIALVDIYUYY HUIMUUMNAUNTEUIUNNTVBITZUUTIYNNT:;
srivvesmssenfuulsueidudunilwewiihiussd fuvesfU iR Wegnyuvuhludiuldiu
fiudl dswalsiguruineudiiusinnelugmeuiumsliumsdnsuiu uiuenlidedela
Adlen uazinTenAgniaUssanuiuilouneviosiu vilfaunduanidsuussany wsthmineins
wazgreiuinse Talam yuuudadaliduiuiodngs liasdudends viotydenudy o

(7) Self-Management cormmunity fig N159AN13AUEVEIYNTY WWUFILUUAIUNITTANIS:
yaannsfidimndauannan videyuvuldildusuldtuiiud dselviguruAanssuiunisn
meeet uazudlatym aundnldZouimsdadmane Aesesiaunnngu Bonnagns uas
Usziflunasmenues lsimnutiemdeannmeusnnaeiduseulaldf guaudsfianaueds
1Nty ANNNTEIUUTEUIUNIASTIE UL

(8) Internal community networking e n15a35194A3 8918018 Tu LHuFLUUNIEAIUAIS
fauesdnis: msvihemduiiy Al eyuwulfiluufuldduiud dwalvigueuinnisdox
wotenelugumuiaiosiu esil naUszenau nihseusy e “Wznan” ssriesdnisuing
diuua (aun.) AU 15N UIadLaESNguNNAIUa JaraYNYY warnguetan vnlideyauas
yinenslvaisusni annudidou wernaususiudulFesnauug,
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(9) Organization fie n13dAssesAns Wusuuudunsinns: Tassadeesnsiivanyay
sraidlomumuldiluusuldfuiud demaligmeuieanusufiefiofidunsnuunusesgusy ns
Amualassadnazunumminifidaaudaslivndiensurounni Yeamnsdenis uagnaln
$1891UNa IRATEUUATIIdeUn e WuAuTUTila waradsmnudefulinndnsusnniew
atfuayuLiaLAY

(10) Networking external community @® n15a3191A3 0918018 usnguY LT UAILUY
Aunsndmadana: silifeyumldihmumadenuluusuldiuiug dmalimsuiansUszaunuiu
i3etnsvarnuans litasfuanidunis@ine malenu esdnswamienyu wiemineausy
seiuiminuazasdulssna wietemailUnlondligusudndon welulad wavasdauslvl
soganlasasifiugsziunine uazaenmdnualyususunuuildsunseensulunniis

g yaly v aw
29ARU3NLANNTIVY

Physical Capital Positive of Agent of Social Capital Self-Management Internal grgar:izalinn Networking of
(umenianin) Knowledge Change (qumadany) Community Community (nrsdnienannt) External Community
Management
aeyndls s wu || (madnsana
adunnsquann e
nauwvy Uszgnaly : Wan
E emguas
winnafleyun
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wikinn) [:;ﬁwu'mmi (msdamsauiss Networking mamasleve
Wiruaa) vosuL) (s Wssegnely : iy wuen)

wleveniwly) Aufiumsany
Vet ; sy WHUSTUTBNTTY Ussgonly :

AR SAsizvues Yszynaly Urzmuauiy

development
(Prrsdeniusy
)

o v Ussgnly : ifin
Useynaly : a3 .

nsdnduls
Sty

rudausitily

‘JT:!{T‘M‘H e

quwy

Us:qniﬁ LA WUUBYHAAYUT
waaiidl
UszAngam

Sumelslugpry unly BoumainToriy nlenrefimainuany
ntu

AunTmomadonu

AWUUMURTEUIUATT
VOITEUUTIVAS
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Al 1 yuruviesiutiudanielinisusuld PASSION Model
#1311 : UFuU3997n Rattanadilok Na Phuket (2022)

guruTiUSUlY PASSION Model anunsnadnausuyavy (Plan) Sevimehiidu “unuiiniafiu’
fyniheuesiuiianafietu vngiinsiidusan (Participation) Iauilndeadn eodwauene
AUATIENAIWAATUNINATIN NUAIEAIN dusrufsinismeassuinnssuviesdiu waznsdanis
awd Wasuuszaunsainszdanszanelyinanedugiioldonldade fuiflensvdsuutas Tinne
“serve to lead” aUsgnenuwnulny diununedinureaguvy Heannsudaaniulnlesloung
AUIaTAnlFegunaundu m3danisauesvesuvy snseAuguvuangumdwndugeeniuy
ounAnvanuies luvagilaietonelu vilideyauazninenslvarisumieussuuideniudauss
Tassaf1sesdnsfivangay aiunalnnmaseuning @iuanudesiuuinAneguen wagnsidey
wdotheniguen tvu waluled uavesdanuilnddngiiuil Woosdusznauimuaiinisaensuuas
Fuimdeulusofuagliifufossuuuuidmeed uidu “2s9s¥in” Mvildivaguanzaiunsnaing
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1. nsudaasunisunasesiesiiu (an.) nsensremalng

UnUMYee nsudaasun1sUnasewieaiu (an) nsensraumalne déwnanddilunis
fvuafiemaulovnsuaznalnnisuimsdnnis ssdnsunasosdiuriosiu (eun.) Muszna Jaduy
MAgNsARSAMSy aad. LasuaaEsIaUA T Seveiaueuuy fall

1.1 M3Y304IN13 PASSION Model Tnsianzdii n1sdnvhunugumy wagnisdasasdnis
Tl Suuumdumsdavhunuiamuviosfuogiadususss Insenaazszyfsnsldvumadany ns
a¥ansiidiudan Aidunisnszaeiuaraseuaqunnuytiu samdanisdadalassadisnalnnig
yudmsEninsesAnsUnAsesdILYiosiu (aUn.) Yuwu nax wazdusing 9 MAsades wielsinng
Fuimdeunuguamziuluegaiiamaazdifuinveuiivaiay

1.2 ¥ mdninaeivazainsgiuaiudeya @wsu eun. lun1siiusiusin asivdey
Azt wazihlideyadvaiionsimuiegraduszuy ansatuayunisdanisanad uaznns
Fansnuesvesyuvy duadily eun. fnwrlunsuimsdanisteya ileannsalivselovideya
duaiilefiaundiuaseseiiios was nevuaussmLieINISYBIAINTNYRIYLTUTIVAINTIANY SIE
nsdeslesteyadananiumhsnuuloueseiuussma

1.3 numulkagUsuusanaein1susaidunan sufuaau wag inaeinisganyuy
sutszana Wunistanadnsiinnainnisld PASSION Model iosnanndesnisTiauddiu
nsiadvlanunduudwesyuvu fagveufssedunsidiusaunisdn uagyunsdanueyuyy
Tae oUn. Tafuandliifiuisauanunsalunisdnnisnueswesusy waznissiuatvayuainad
insetneazlisuazuuulssiiugaieldsunmsdnasseulssnuaivayuiiveilesuazdangun i
Wlenszdunazaiisusagslasionstuindousu

2. asAnsUnATENEILTRIRY (9Un)

2.1 nMsimudnga g iwaryaaInsidesn lageun. vyuasunsimuIinyeway
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3.1 msatfuayumsliusslovideyaiiensiun aantuivnsasdhundududidalu
MsWungaLesesile (Toolkit) wardneusimdngasnisléteyafiaenndesiuusuniua iiesnsedu
ANUENTavesyNrulunisldveya ATnITatUALUNITNAUITAAIINAINITAAIUNITIANS
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Abstract

This study aims to examine the approaches for promoting gender equality within a
model public agency, specifically the Office of the Narcotics Control Board (ONCB). This agency
was recognized in 2024 as an outstanding organization in the protection of rights and the
promotion of gender equality in Thailand, and was the only public agency to receive this
distinction that year. This research adopts a qualitative approach, utilizing document analysis
and in-depth interviews with key informants. The informants comprised nine executives and
operational personnel directly involved in gender equality promotion within the model public
agency. The results indicate that organizational practices are closely aligned with national
policy directives and the mandates of parent organizations, with the agency structuring their
operational framework around three principal dimensions of gender equality promotion. These
dimensions include: (1) the reconfiguration of conceptual orientations, enhancement of
knowledge and understanding, and cultivation of gender-equality through internal campaigns
alongside broader public awareness-raising initiatives; (2) the development of policies,
regulations, and institutional mechanisms to support gender equality, through coordination
between legal units and internal departments, reinforced by policy instruments that
emphasize incentives and inter-agency integration; and (3) the advancement of research and
development to promote innovation. This is pursued through the establishment of integrated
information and communication databases that support evidence-based decision-making,
alongside knowledge management and collaborative initiatives with external organizations and
network partners, supported by dedicated research funding. Overall, these findings show that
the model government agency operates through a quality management cycle consisting of

four stages: planning, implementation, evaluation, and continuous improvement.

Keywords : Gender, Gender equality, Thai public agency
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Introduction

Sexual rights have long constituted a core dimension of the broader human rights
discourse, as they embody the fundamental entitlement to live free from violence,
discrimination, and coercion, rooted in the principles of equality, respect, and justice (Kritaya
Archavanitkul, 2011). Sexual rights were formally recognized as fundamental human rights in
1994 in Valencia, Spain. They were defined as reflecting the principle that sexuality is an
inherent attribute of all human beings, irrespective of sexual orientation, age, nationality,
culture, or religious affiliation. The definition further includes the rights to sexual autonomy,
the expression of sexuality, and the attainment of sexual satisfaction (Pakkapong Punthiya &
Thanchanok Bejrananda, 2022). In practical terms, the past decade has witnessed a heightened
societal engagement with issues pertaining to sexuality, both globally and within national
contexts such as Thailand. This growing attention is particularly evident in relation to sexual
health and has manifested across multiple domains, including academic scholarship,
professional practice, and everyday social life. Concerns surrounding sexuality have expanded
from individual-level experiences to include state-provided public services and social
movements advocating for sexual rights and gender equality in various forms (Thanyaphat
Thongmusit, 2019).

However, regarding gender identity in contemporary Thai society, although social
acceptance has gradually increased, societal attitudes remain shaped by entrenched cultural
norms and traditional belief systems that emphasize the congruence between gender and
biological sex. Consequently, individuals whose gender identity diverges from their biological
sex are frequently perceived as deviating from the norm. Prevailing social views and practices
continue to classify such individuals as belonging to a distinct or marginal social category.
This is reinforced by the definitions and norms established by social institutions, as well as by
the construction of “otherness” in both formal and informal linguistic expressions.

Although Thai society may appear outwardly accepting in certain contexts, such
acceptance is often accompanied by subtle forms of contempt, marginalization, and exclusion.
Despite efforts to project an image of promoting rights and equality, the societal acceptance
of individuals with diverse gender identities remains constrained. Levels of acceptance tend
to depend on factors such as personal competencies, occupational roles, and socio-economic
status, rather than reflecting a genuine recognition and validation of an individual’s self-
identified gender (Pongsagorn Thinkhoto & Sunee Mallikamarl, 2023).

In addition, the Gender Social Norms Index (GSNI) 2023 published by the United
Nations Development Programme (UNDP, 2023) presents global evidence that gender bias
remains widespread and continues to impede the realization of genuine gender equality

worldwide. According to the report, Thailand is categorized among the countries where gender
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equality has regressed. A comparison between the survey periods 2010-2014 and 2017-2022
indicates that gender-biased attitudes in Thailand have increased across all dimensions,
underscoring the persistence of discriminatory norms within Thai society. It can be observed
that Thai society still contains structural and cultural barriers that inhibit the full acceptance
of individuals with diverse gender identities. Even when acceptance does occur, it is often
conditional and contingent upon specific expectations (Supanat Datewitee, 2020). In terms of
legal enforcement and the promotion of rights, although Thailand enacted the Gender
Equality Act B.E. 2558 (2015) to safeguard individuals from unfair gender-based
discrimination—including those whose expressed gender identity does not conform to their
biological sex—the practical implementation of this legislation remains limited. Empirical
findings indicate that the legal protections afforded to individuals with gender identities that
differ from their biological sex are insufficient and do not comprehensively cover all groups
with diverse sexual and gender identities (Araya Suksom, 2022).

Accordingly, there is a responsibility of the Thai public to uphold the principles of
equality and justice by protecting individuals whose rights have been violated, as all members
of society share an obligation to respect the rights of others. Furthermore, there must be
sustained efforts to cultivate a societal understanding that sexual and gender diversity is a
normal and natural aspect of human existence. The Thai public should ensure that equality
is maintained in accordance with fundamental human rights standards to which all citizens
are entitled, as well as in compliance with Thailand’s international legal obligations (Papon
Budsayamarn, 2022).

In addition to ongoing efforts to address these challenges, another means of enhancing
the effectiveness and efficiency of public-sector operations in this domain lies in the
development of supportive strategic frameworks. At present, the Department of Women's
Affairs and Family Development under the Ministry of Social Development and Human
Security functions as the central governmental agency responsible for formulating policies and
providing strategic direction for the implementation of gender equality initiatives. The
Department has introduced the Action Plan for the Promotion of Gender Equality (2023-2027),
which serves as a guiding framework for relevant agencies to adopt and operationalize.
The plan emphasizes three primary areas of focus: (1) transforming societal mindsets,
strengthening knowledge, and fostering awareness of gender equality; (2) establishing policies,
regulations, and institutional mechanisms that support the promotion of gender equality; and
(3) advancing research and development to generate innovations that support gender equality
efforts (Ministry of Social Development and Human Security, Department of Women's Affairs
and Family Development, 2023).

One noteworthy approach is the utilization of a “model success system” within

organizational operations, which enables selected public agencies to serve as exemplary
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models for others. In 2024, the Office of the Narcotics Control Board was recognized as an
outstanding organization for its achievements in safeguarding rights and promoting gender
equality. This recognition has prompted interest in examining the approaches used by this
exemplary public agency in advancing gender equality. The intention is to identify strategies
that may serve as transferable models for other public agencies seeking to strengthen gender

equality within their own institutional contexts.

Research Objective

This research aims to examine the strategies and approaches employed to promote

gender equality within a model public-sector agency.

Literature Review

Gender equality is recognized as a critical factor for sustainable development, as
reflected in its designation as one of the United Nations Sustainable Development Goals (SDG
5). Many public agencies worldwide have adopted this goal as a key policy framework, linking
it to human rights and democratic principles. A review of the relevant literature, particularly
regarding its integration into public policy, provides deeper and more comprehensive insights
into designing and implementing gender-responsive measures. The theoretical foundation of
liberal feminism is especially significant in this regard, emphasizing reforms through legal and
political institutions that enable women to access opportunities equal to those available to
men while underscoring the primacy of individual rights and freedoms. This perspective asserts
that gender does not inherently determine capability but is instead shaped by socially
constructed norms that assign roles to women and men (Kritsanapong Sittipanya, 2022).
In contrast, socialist feminism highlights how gender discrimination is embedded within
capitalist economic structures. This perspective posits that patriarchal capitalism oppresses
women both in their labor roles and in personal relationships (Eisenstein, 1978). From this
standpoint, public agencies are urged not only to uphold legal rights and freedoms but also
to support structural transformations—particularly those related to women’s access to
economic resources.

In the Thai context, numerous policy-oriented studies demonstrate the concrete
application of these theoretical perspectives. For instance, Jaray Singhakowinta (2025)
analyzed the paradigm shift in Thailand’s gender equality policies and observed that even the
current National Action Plan (2023-2027) remains largely grounded in a liberal framework,
rather than addressing deeper structural differences such as class or diverse identity

formations. Similarly, Thatchaporn Aungsuwitoon (2015) examined women’s movements in
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Thai society that have sought to raise social awareness and exert pressure on the state to
adopt more progressive and inclusive gender policies. More recent scholarship further argues
that gender equality efforts should not only focus on disparities between men and women
but also encompass individuals of diverse gender identities.

Beyond the critical perspectives discussed earlier, Thailand’s efforts to promote and
protect the rights of gender-diverse populations demonstrate significant progress, ranging from
regulatory reforms to constitutional recognition. The Constitution of the Kingdom of Thailand
(2017), Chapter 3 on the Rights and Liberties of the Thai People, contains several provisions
prohibiting discrimination, thereby ensuring individual rights, liberties, and protections related
to gender equality (Chalintra Prangthong, 2022). This constitutional foundation is
complemented by the enactment of the Gender Equality Act B.E. 2558 (2015) and by
institutional frameworks such as the Action Plan for Gender Equality Promotion (2023-2027).

Additionally, the Thai government has developed a suite of policy instruments to
advance gender equality. These include the integration of gender perspectives throughout the
policy process—from goal setting and policy formulation to implementation, monitoring, and
evaluation. Key tools include Gender Analysis (GA) and Gender Responsive Budgeting (GRB)
(Peerada Phumisawat, 2020), which aim to ensure that public policies and resource allocation
address gendered needs and impacts.

Furthermore, this study draws upon the “model success system” as an analytical
foundation, in which exemplary agencies—recognized as outstanding organizations in the
protection of rights and the promotion of gender equality—serve as role models for other
public agencies. This institutional mechanism forms the core unit of analysis for assessing best

practices and pathways for strengthening gender equality within the Thai public sector.

Research Method

To achieve the research objectives, document analysis was employed as the primary
methodological approach. Key documents included the Action Plan for Gender Equality
Promotion (2023-2027) of the Office of the Narcotics Control Board (ONCB), along with official
memos, organizational records, and previous research studies. In addition, in-depth interviews
were conducted with two executives directly responsible for gender equality planning: the
Director of the ONCB Operations Centre (or their designated representative) and the Director
of the ONCB Administrative System Development Group (or their designated representative),
alongside other relevant operational staff. Furthermore, seven individuals involved in planning
and performance evaluation—members of the Gender Equality Promotion Committee of the
ONCB, recognized as a model government agency—were also interviewed. In total, nine key

informants were selected using non-probability purposive sampling to address the research
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objectives. The sampling strategy followed the qualitative method known as critical case
sampling, which emphasizes selecting informants capable of providing rich, relevant, and
insightful information (Prapaipim Sutheewasinnon & Prasopchai Pasunon, 2016). Within this
framework, the selected informants comprised executives and committee members formally
appointed by the principal agency to implement and adapt gender equality policies within
the organization.

The researcher subsequently collected and synthesized the data to present findings
aligned with the research objectives, employing content analysis as the primary analytical
method. The study focused on examining approaches to promoting gender equality across
three principal domains:

(1) transforming mindsets, enhancing knowledge and understanding, and raising
awareness of gender equality; (2) establishing policies, regulations, and institutional
mechanisms that facilitate the promotion of gender equality; and (3) advancing research and
development to foster innovations aimed at achieving gender equality (Ministry of Social
Development and Human Security, Department of Women's Affairs and Family Development,
2023).

Research Results

The research findings regarding the promotion of gender equality at the Office of the
Narcotics Control Board (ONCB), derived from document analysis and interviews with key
informants, indicate that gender equality initiatives are generally aligned with multiple levels
of strategic frameworks and public-sector operational plans. These begin with the 20-Year
National Strategy (2018-2038) as the highest-level framework and extend to secondary plans
such as the 13™ National Economic and Social Development Plan (2023-2027), which under
Strategy 2.1 emphasizes creating opportunities and fostering social equality.

Within the model public agency, however, the promotion of gender equality begins
with a collaborative interpretation by the core operational team, facilitated through a
committee responsible for developing the agency’s Gender Equality Promotion Action Plan.

[{

This process entails defining the term “gender” within the agency’s specific context, as well
as interpreting the concepts of “equality” and “equity.” The understanding of these concepts
is then aligned with the agency’s context, and personnel comprehension is evaluated.

The study found that the term “gender,” as interpreted within the agency, was
understood primarily in relation to sexual and gender minorities rather than male dominance.
This interpretation was integrated with the agency’s core responsibilities, which include

coordinating policies and plans, managing operations, supporting information dissemination,
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conducting academic work, and developing personnel engaged in drug prevention and control
at both national and regional levels.

Given its role in collaborating with external agencies, gender equality planning extends
beyond internal organizational processes to include “other groups” or stakeholders,
particularly service users, as well as various networks such as the business sector, civil society,
and the broader public. An analysis of the findings suggests that the agency’s approach follows
the Deming Cycle (PDCA cycle), commencing with a planning phase.

In planning activities related to gender equality promotion, public agencies must align
their initiatives with the Department of Women’s Affairs and Family Development under the
Ministry of Social Development and Human Security, as well as with their parent organization,
in this case, the Ministry of Justice. Project details are subsequently refined to correspond with
the three principal dimensions of the gender equality promotion approach:

1. Transforming Mindsets, Knowledge, Understanding, and Awareness of Gender
Equality: This involves campaigns and public relations initiatives that begin within the
organization, complemented by programs aimed at raising societal awareness.

2. Policies, Regulations, and Mechanisms to Promote Gender Equality: These are
implemented through the agency’s legal functions in collaboration with internal units.
Furthermore, the adoption of model approaches, combined with positive reinforcement
mechanisms, facilitates inter-agency cooperation and integration.

3. Research and Development to Foster Innovations for Gender Equality: This
dimension comprises two components. The first focuses on internal system development,
including the creation of databases containing gender equality-related information and
communication channels to support evidence-based decision-making through knowledge
management activities. The second emphasizes collaborative development with external
agencies and networks, particularly through the allocation of academic and research funding
to support initiatives undertaken by external organizations.

Following the completion of the planning stage, the subsequent phase involves the
implementation process, commonly referred to as the policy execution stage. When analyzed
within the framework of the Deming Cycle, this corresponds to the “Do” phase, which entails
the execution of the planned initiatives. Key informants emphasized that the primary focus
should be on ensuring that responsible personnel, as well as supporting staff, fully understand
the objectives of the initiatives. All stakeholders must recognize the importance of the
programs and be guided by clear operational approaches, facilitated through a well-structured
framework in which tasks are assigned according to each unit’s area of expertise. For instance,
under the first primary plan, which emphasizes transforming mindsets, understanding, and
awareness of gender equality, a gender equality curriculum is developed for all levels of the

agency—including staff, operational personnel, and executives—in collaboration with
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academic institutions or specialized units. In addition, strategic partnerships are established to
disseminate knowledge regarding gender equality promotion to various external networks.

Following the execution phase (i.e., the policy implementation phase), key informants
indicated that the agency assesses outcomes to review implementation progress. This
evaluation is intended to identify emerging issues and to implement corrective actions,
thereby establishing standard operating procedures. In the context of the Deming Cycle, this
corresponds to the “Check” phase. The model public agency employs a systematic approach
to evaluation, which includes defining supervisory units and establishing performance
assessment procedures with clearly defined timelines, while also involving a range of
stakeholders in the process.

Finally, following the review of work outcomes, the model public agency emphasizes
the identification of improvement strategies and the analysis of root causes to prevent the
recurrence of issues. The insights gained from this process are utilized to inform more effective
future planning. In the framework of the Deming Cycle, this corresponds to the “Act” phase.
The agency implements this process by establishing clear timelines and designating a primary

responsible individual to oversee and follow up on the implementation of improvements.

Discussion

In the discussion, the findings were analyzed in relation to existing literature. This aligns
with the study by Sirintip Suwannarat (2017), titled “The Study on Bureau of the Budget
Officer's Awareness of Promotion of Gender Equality Policy and Implementation,” which
provides recommendations based on its findings. These recommendations emphasize the
importance of promoting participation from all members within an organization to support
gender equality through effective communication mechanisms, fostering an understanding of
how to advance gender equality, and raising awareness regarding the responsibilities of
individuals in charge of gender equality initiatives. Additionally, it is crucial to ensure that
personnel are informed of new policies and measures, and have access to opportunities and
resources. It is also important to promote knowledge exchange to improve processes and
methodologies, including the dissemination of policy information and plans, operational
reviews, and the development of a supportive organizational environment. Furthermore,
budget allocations should incorporate considerations of gender diversity.

These findings are consistent with the research conducted by Rattree Prangmat (2019)
in the study titled “Lesbian, gay, bisexual, and transgender rights and gender equality at the
Office of the Permanent Secretary of the Ministry of Culture, Thailand.” The study aimed not
only to examine the level of acceptance of gender diversity among officials but also to analyze

the policies and approaches for promoting gender equality within the organization.
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The research highlighted that government agencies should implement policies to support and
promote gender equality for gender-diverse individuals, similar to private sector practices.
Policy recommendations emphasized the need for active participation of gender-diverse
individuals in concrete activities within the agency, rather than relying solely on directives or
abstract policies from central government authorities.

These insights align with theoretical concepts of equality and equity, often collectively
referred to as “equitable equality.” Equality generally emphasizes treating everyone the same,
regardless of individual differences. In contrast, equity, particularly from a legal perspective,
does not require complete uniformity in treatment. Rather, it emphasizes equal treatment for
those in comparable circumstances and differentiated treatment for those whose conditions
materially differ. For example, a system in which everyone pays the same amount of tax
recardless of income reflects an equality-based perspective, whereas an equity-based
approach would adjust obligations according to differences in income. As Tanachai
Suntonanantachai (2017, p. 57) noted, equity entails treating individuals with the same
substantive conditions similarly, while providing different treatment to those with differing
conditions. Therefore, issues related to gender diversity often fall within the scope of
“equitable equality.”

This research underscores the importance of fostering concrete understanding and
awareness regarding the promotion of gender equality under conditions of diversity,

highlighting the critical role of individuals responsible for gender equality within organizations.

Conclusions

The research findings indicate that the promotion of gender equality within the model
public agency demonstrates alignment not only with multiple levels of strategic public-sector
plans but also with the policy directives established by the primary responsible agency, the
Department of Women's Affairs and Family Development under the Ministry of Social
Development and Human Security, as well as the policy framework of its parent organization,
the Ministry of Justice. These policies are further operationalized and aligned with three
principal dimensions of the framework for promoting gender equality.

The planning process involves transforming mindsets, enhancing knowledge,
understanding, and awareness of gender equality, beginning internally with the development
of campaigns and public relations initiatives aimed at raising societal awareness. Policy
formulation is carried out through the establishment of laws, regulations, and institutional
mechanisms to promote gender equality, which include positive reinforcement mechanisms

and the development of information systems and social communication channels, in
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collaboration with external agencies and networks. Budget allocation for academic and
research purposes is emphasized to support these initiatives.

To ensure effective implementation, all stakeholders are required to recognize the
importance of these initiatives, suided by clear strategies and a well-structured operational
framework that assigns tasks according to each unit’s expertise. Implementation plans are
clearly articulated, with continuous monitoring of outcomes to identify issues, facilitate
corrective actions, and establish standard operating procedures. Performance evaluation
processes are structured with defined timelines and incorporate input from diverse
stakeholders. Finally, following the review of performance results, the agency prioritizes the
identification of improvement strategies and root causes to prevent the recurrence of
problems. This comprehensive approach reflects best practices for effective promotion of

gender equality within public organizations.

Policy Recommendations

The promotion of gender equality in public agencies should be elevated from project-
based initiatives to the development of systemic mechanisms. Findings from model public
agencies demonstrate that effective implementation requires adopting the Quality
Management Cycle (PDCA) as a core operational framework encompassing planning,
implementation, monitoring, and continuous improvement. It is therefore recommended that
all public agencies employ this approach in conjunction with positive reinforcement
measures—such as awards, commendations, or the incorporation of gender-equality
performance outcomes into organizational and personnel evaluations—to create system-wide
incentives.

Furthermore, strengthening gender equality initiatives requires establishing a coherent
coordination and integration system across agencies. This includes collaboration with legal,
public relations, human resources, and strategic planning units to ensure the development of
aligned and complementary measures. Such an approach may be regarded as a “holistic”

model that integrates actions across policy, operational, and organizational-cultural levels.
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Abstract

This article aims to examine the impact of artificial intelligence (Al) adoption in
Thailand’s marketing communication processes. The study employs a literature review
methodology, drawing on academic databases covering the period 2011-2025. Content
analysis and thematic analysis were conducted to synthesize key findings and identify gaps in
the existing body of knowledge that have not yet been systematically explored.

The findings reveal that the application of Al in marketing communication plays a
crucial role in enhancing the effectiveness of marketing strategies, particularly in improving the
precision of audience targeting, personalizing communication content, and analyzing big data
to predict consumer behavior with greater accuracy. These capabilities contribute to more
responsive and engaging communication experiences, strengthen customer relationship
management, and support predictive strategic planning, which is vital for business

competitiveness in the digital era.
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However, the adoption of Al in marketing communication also poses several negative
implications, including the reduction of human elements in communication, dissemination of
inaccurate information, violation of consumer privacy, and the weakening of relationships
between organizations and consumers. Ethical concerns, media literacy challenges, and the
psychological effects of attention-driven marketing strategies may undermine long-term
consumer trust. Therefore, organizations must develop ethical, transparent, and socially
responsible approaches to Al utilization, fostering equitable and sustainable marketing

communication in the future.

Keywords : Artificial intelligence, Impacts of artificial intelligence, Marketing communication

processes

UNUI

Haynuseivg (Artificial Intelligence: A Wuavmilswedinginsaeuiimesiisadestu
mMsaduszunteininsdnsiiannsaviauldivilouvdedninmyudluuisin wu msda nsdeud
nsindule uazn15suddeng 9 mewaun Al udulugaed 1950 Tnsdninemansuas
Unadnmansnateau 1wy odu wa3s (Alan Turing) @ sldadramgui#iSendn Turing test 1l
ATREDUANNANINTAYRNATeIdnsluNsSLanmEAnTTITiRdeNyEd s Al Tutiausn sady
Ansaaedesdlofianunsaviauldmungfifvuauazuilatigmeing q egriussansam usly
Hagtu Al lFinsimunldlnaun sunaaidumaluladianmisaieuiuasusumldmenuesain
‘ﬁa;&améﬁu (Turing, 1950 ; Toorajipour et al., 2021)

Haqtiumaluled Al lddandununddylunnniadiuvesdsauuaziasugia adugsia
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vanusu 1 MIeTgiteya nsuiuuszaunsally uasnsiulszansamnisdiuau
UYBIFINT Tnewnilslugud A ﬁwmmﬁﬂﬁ’mﬁ'q@ﬁamiﬁamimimamﬁﬁﬁa (Digital marketing
communication) (Brynjolfsson & McAfee, 2017) &spruduiusszninanaluladiunisdeans
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nsinseainluseaulan (Kareeshma & Nisha, 2024)
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ANuduuSTEEEe3iugnAl (Chaffey, 2020)
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nseaanely (Senyapar, 2024)

Fadunisimalulad Al uldlunssuiunisdearsnisnainvestszinalng Ao n13
onsrAUUTEANS MYesgIRar NSRS RideyadusnAlTsdnuagnsyiuneng Anssufiusiugy
Paelwesdnsanunsninanagnsnisnatauuianizyanaldnsudimineundu dwaldiia
Usraumsnignéniidtu iinaraielaasanudnidenusud Snvisdsisandunuuasifiuaiy
557 lun 519 U3 N9 Inelangi1usruusnludd 11y WIRUEALAYNITIATIZYNALANLULLUY
Sealnyl deviliigsAaanunsauiuimldedieiuviagd maduguilaa Al IRlESUUsEaunsaing
d0a13n130a1AT A31AINFBINT KIUNTAANALUUINIZYARE N1TuLztMAUAT uagstdomd
aonndestunuaula fuslnadeddnirauduaruinisnoulandinntu lisuuinsiinng deides
warddusmfunusud dlugenufisnelauazaruinfigatudensdng

2. HANsENUIBAUABN1SHDENTNNTAATN

winesdnsgsfalneaziFuimealulad Al unlflunisiinsevideyaduilan msweinsal
woAnssu uaznswanuegdeasnmsnaaiineulandngundmineianglfogreiiuszansam
(Chaffey & Smith, 2023) uifigainanssnudsauiildanusoneaduld lnemnluusedudunis
asdiamnuidudsnvesiuslon uaznsvamiuidusssulunsdoans dsorathlugaililinga
AOLUTUALAYANNDUISUTITUURINITAANA IS ELE 1) (Chaffey & Smith, 2023) ﬁgaﬂf wﬁﬂumamzmu
\Beauiiddnyiian Ae msazidiaruludiuivesiiuilna dafnannsifiusiusy 3nsiest uasld
Yoyadruynanaluiiedn Wleninnisalnginssuuasimuaguuuunisdeansiidmaneianzianzas
lngvinanuluselalarnisdugenanidtvesdeyasegravungan (Martin & Murphy, 2017; Zuboff,
2019) Tngianglunsdifidoyamardugnlifieadrslnslid (Profile) vieviunenginssuguilan
otz Jeviliuslanddnmileutuin “gridhg” dlugnsasmeuanslunudugiudves
Q’U%T,m (Hagendorff, 2020)

uenanil nansenudsauBnUsuiiuiiddy Ae nsaaveuUfdunus senIsuywelung

o
¥

doansnsnann densldsanesiiu lunmsmevaussderuslnaenavinlinsinsedeansszninauiey
LazgnA19 NSl exloansensualseninsuususuazuslaa (Grewal et al, 2017) 1y n1sld
wasUanaUUIeBas U Aenavilrigninsanilisinslimuddyaindieuinisgndn Fedana
doarufianslanaranusnilussezen (Singh et al, 2024) Fsdonsufiun1sfnuires Lemon and
Verhoef (2016) finuin msld Al 1y usnvevuazszuunoundUSluAvyteiuUszavsamluns
UsN15gnAY wignAdwILIINgInsaan1sNTUduiusiunyed wazn1sld Al uwnunidnauunn
Auluenashlifgnandningsiavinanuduiing uazhiaansonevaussisnimsosnisfidudeuld
yufssdainansenudunrudussadunismain Wesndane3iuililunssuiunisdnaulaenad
onfandeyaiifiey dwhliasamnnisainginssumiensdndulamanismarnlaiidusssy (ONel,
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2016) 1 n13lY Al IUﬂﬂiﬂﬂLaaﬂﬂauLﬁj’]MJJWEJE]']%VIﬂMUNﬂaZJN“U'ﬂﬂﬂi]ﬂZJE]\‘isU’liJWiE]E]ﬂLaE]ﬂUQUGI
Taslanzlunsaifidaneifiulaldddafennumannnansvesiuilaalundyasing q Wy Wend e
maamummm@ﬂ% (Eubanks, 2018)
waziilofinnsamediunisaiademitligndewioliidunars n1sld Al lunnsadhs
Lﬁjammwﬁayjaﬁiﬁ%'mWﬂgm%’azﬂaﬁm q oviliidemiinaneenuniiaufianatn wisliasiu
mnudesnsvesiuslaalsluunansd (Akter et al, 2021) st Al ldeyalusunuuiildauysainio
flond o19vhlwuslnaldsudeyaiidaiunainndou dsoratildgnisdnduladdianainly
nszUIuNTEeAud Tnfenisairadomiinineufnaieassduazauuanens fudazanusn
asadevyamananaldedamaiuasiivsyaniam uinsiion Al iniAulderahliidonane
aruuUanlmiuazenufnadieassd esn Al duordunsinmeidoyauasuultuaniomia
ogud shliidemiiadsdulinnundisadstuiarenaldannsoadsauuanadlifunusudld
(Kaplan & Haenlein, 2019)
0614l5AA nansgnuiiAnanmsld Al lumsdoasmsnaadunedosiunrandewiunis
nszedeyaiin o fo1vassmnudiladelunain Tnsiawzlugafivivasy (Fake news) @133
unsnszaeldoganindwiuunanesuooulet dsnsi Al Aedeyailigndesvidegniafeunnld
o1vhlimsaeansmamamnaneifuedosilelunsneunsteyailigniios navilfainiidedeves
LUTUAANAIRE 1930132 (Bontridder & Poullet, 2021) Fafismmidssinnislaudmalawesuazns
Uaenuasdoya wuiientu Grewal et al, (2017) fildiszyin Al enamnifumanegveanislauimg
lwwes 1wy nslaufishedeyatass (Data poisoning) viensldiiieairswndasuiiotsdsmanseny
sofaidesauTud fafuasdnsdlld Al lunseasnmananadesiinmsmstlesiuautaonsoves
Foyafidunadsanmsiasamanssnuidsavitedu Fananldinnsly Al fsfesdfldasomes
Busauuariuintey Tnefesiilaismanssnusisdunnududiui mmdusssy wezaugndas
Tumsdoansmanann ilelrianinsoadienuidesiutazaruiionelaunguilaalsluszezenlssely
nanie Msld Al lumsdeansmsnandosiilsianiosssy 1wy anulusda msduases
Toya wagnslitngauiunlg mwﬂﬂumiaqLaimmssmmuaaﬁummﬂm Wisliianinsausnuezuas
‘UﬁuLuul,uamlmamammimzmm Fanad1522984 Vero and YouGov (2024) wuin $eway 92 ves
Fuilarvmlvesinnuaemisliwususitaninnulsddauaidameteyasgetaou wWodnsld Ally
nszUINsARaNsVdelawan YAzl Jovar 63 Hinnuinaindeyaduyaravesmuotagniluliiile
TagusvasAanamseaalaelilasuanudueen wasuissmealneasiingraneduasasdeyadiuynna
(PDPA) minusdshifinseuuleveviongrnelangiinuaunisinaulasmluifveszuu Al agng
Fovau Fuduusufuddniasiouimdnanulusda anusuiinvey wazasesssun1anaa (Disital
ethics) Tun13ALHuUYIRIANTEINA (Thailand Development Research Institute, 2025)
wonnil Ui iin uasemwululssmdlvenneg nelidninavesnisdearsmanain
Wugennavaiiuinty sudunannnslémalulad Al lunisinssvinginssuesulatuas
Usuusaiomiimnzautuanuaulanmeyana Sanssuaumsinanuditsdiefiussavinmaes
nsdeans usfio1adsuasientssus vimund wagngnssunsuilanveasnvuluszezenseiduiy
(Pothong, 2025)
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ey Jlgudsazdladn msfnwransenuvesnisusuldinalulad Al lunssuiunis
domsmsnanmasuszndlng Fliidudadnenimaes Al lunisensedunssuiuntsdeansliiany
wiugn fszAndam uaznovaussaudasntsvesuilnaldog1edint dadu ne Al dssaiBauan
ogaiitfodfaluauusznandn loun (1) mansesiteyaduslnauasmsinnengingsy el
wusuALlaRuA BINTITHATAINTAUTUNAY T NITAAIARUULANILY ARA bR 08 19T UsE NS aw
(2) MImanaLUURINEEssiazmslavanuuuiidming idaasunsdoasinsanguidvaneuas
dalondlunisfidusiuvesgnén wae (3) maaduasdassdeviifanuaonadesiunginssuuay
anuaulavesiuslna lagerdunuaiunsoves Al lun1sussaianan w1sssuvIfinag Machine
learning Tngagy Al Fdlsiifiosviumiiiiueiesilomanalulad uddadunalnddniiduindounis
Wasuwaudsnagnslunmsdeasnismann villvinsdeansiianudud SanuAades uazada
A msEiaUsusiazguilaalugafavialsoaddu

oedlsfiony msldinalulad Al lunszurunsdeansmsnann SsasneliiAnsansenuidsay
vaneUszmsfiensldsunmsfisnsanedasoudiu sisludu nsaaneusnfuuyudlunisdeans g
yilvinsdeansviadiinensuaivazanudlaidsdninewesuilnn massunsdeyaiinainindeon
violend 1InMsUsTnanaveszuUiendedeyadnumn msazdarududiusivesiuslan
suinnnsiiuTuTnkaglddeyadiuynrnalaeinaulusdla uag msaaneuanuduiussening
Hevensuazifuans dedwmalyinnsdeansuianmilindaazeuymiunisetsual

uonanil Ussifiusnualesssumeddvia nisfiviiudeuszmelulad saufl wansgnuan
nagnsnsnaaiiysisgannuadlavesiuslan Tnsamnslunguiinuasionvudsenafisyfunss
winiumaluladiini Suduvszfuiionsdnadenszuiunsivg siruad uazwainssuvesuilan
luszeren vnvemMsmiuguasg1msngay

oy aadnsgsnasdudesimuiumimsldmaluladYyaussivgeddl 25es35u
aralussla uageusuinvousiodiny Geasilugmsdeasmananiissiu iusssu uasiianasie
Auslnalusyeze

unagu

PnmsAnwransznureansusuldmelulad Al lunssuiunisdeansnisnannvesUsemelne
A@punudn nsusultinaluladdayauseivg (Arifical Intelligence: A) Tunszuiunisdeans
nmsnannvesUssmelnglddsanonsiasuruansruumsaaIauUUs ARy (Traditional marketing)
lugn1snannsaaios (ntelligent marketing) flltfuAnuiiug1 ANTIRLE LATANIABUALBIANY
yana (Personalization) 1nBsiu Tne Al Tunumddglunnfiulssdvinmesnisinmeidoya
yuntugy (Big data analytics) N15v191uwuUdnlud@ (Automation) n15UsUnagnsuuusealngl
(Real-time marketing) Msa$1sUszaunsalgnen (Customer experience design) M3 inNaNTSHoaNS
IHog19uiiug wagn1INAIARUUIRNNZIa294 (Personalized marketing) FedrudussAusznouiizae
ENITAVTAANUANTANINTLYITUVDID9ANTTINA LU ARTTIR
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oglsfinu msuszyndltinaluladfinandsdmansenuludsauiimsiasanegusousu
Tnsanglulsndudes “anuduiyud” vesnisioasmenisman wi Al aganansoadadoniid
anuhaulanagnevausssengudmuneldegasinga widslianusadileensual anuddn uas
vunmedanu-Tanssauveauilaalfediedings deenalugnsdeansiivadfivnsersuniuagany
sugulunsasnanuduiusserirsusuddugusion

uennil Maeuiuesszuu Al iondedeyaanransunasenaneliiAnarueaiaindou vie

giioueARvestoyafiuns (Data bias) Fadamaliiansidosonluliaenadosiuuunvenguitimneg

yiieasamudlafinfinsznudenmdnuaivesuusud Snisssduduandudusvesuilan
(Privacy concemn) Allutladeddnidesldiunmsfiansan WesmnmsifiunursuarUssnanateya
duyanariuszuusiluiRonaneliiAsmuidsdunisaidiedeyaannslildiuaudusen dudu
Uspiiuasesssuivinmedemnuidesiuvesiuslnasossdnsgsia

anultunisi Al nldlunssuaiuniseansniseanndiaiounsasuuUandmgRnssu
vesjuslaalugafdsa fiysuarsnuszaunisainsuilaafinmia asda uazaonndosiun e
amEAuNInd U Msvinsnaafituiadoudas Al Ssmevaussienudesnistanaildogned
Uszansam uiluvazifiedtufions anveuniniideieuasaruynitumsensuaissninauusuduas
Fuslaa mMnnsdeansvesuusuignunuifessuusalusiAmniuly dsenasiliguilaasudin
wususnadiivesyweduiusiiduilavesmuiniuaraslindaluszezen

winsfnwafsiagdisfivesdanufifsatvunumuasnanssnureanalulad Al e
nszvIuMsAassramlulszmAlne widsnsidodrdaimsinnsunitolfiduuumedmiuns
Weluowan foil

1. NuAnwdangndwlng fegluusunvessemanamuud s eosdnsaunlng vuei

Y

gaRalne SrnansAnwidesedndiiasieuionszuaunisth Al lulssgndldlusefuufoRnnsess 2
oilfednfnmmineinsuarlasiaiaiugufiuandnsnesdnsuuelyglusnsssme

2. Ussiusuasesssuidvianasanueensurejuilnanewalulag snlud@dsldsunsinm
Tudsdndesinn Tnlanzludsnulnefdaruuandrmeiidon Sausssu uavszdunusivin
wialulad (Digital literacy) vosRuslng Fedufinanesziumulindasaznissenduse Al

3. pevdngudadisuiisuiiamisnesuiseuuandnadiulssans nmsg s snannd
Fupdoudae Al (Al-driven marketing) funsnanauuusaisluliivesiad Tamnanisnatn Wy §h
N134UaggnA1 (Conversion rate) N155N®131UANAT (Customer retention) LAHAABULNUIINATT
ANUNNNIRAIA (Return on Marketing Investment: ROMI)

4. enseulAnvainasinsUssduiidaulunsinssiunimiesuveesdnsinglunis
ih Al ndszgndldlunudeasnnann fdludumelulad fnuzvesyaains Tansssnesng uas
Tassasensuimsians Saduledvddaimmunaudidavesmsusuldmaluladfman

5. mssanuuuUsEaumsaifuslafiduindouse Al (A-driven customer experience) §379
MsAnwIBenuAIwuS onsdlAnwifi uandliiunszuiunisesnuuuidunisdszaunisaigndn
(Customer journey) fausiduaualuuunvessemelne ﬁ?faL'flusn'aq:iquaqﬁmmiﬁﬁﬁfyﬁm%’u

MINALMLINRNMIFRETMINaIATNaVSTUewIAA
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nsdeansnisnannild Allagamzludifvesmsduasosdeyadiuyananazainallsslaves
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n1seantudanig 9 wu welulad 1aseasna wasninensyana wag (4) Msanwidadieuiiieu
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wANFAIAUUsEAEN M AERANTENULTINALNSLusEeYe

LONE1591994

nuady F3agal. (2568). Al AUNISUSTANITAS L UTUALAZN1IRaIARYIa U senalne: Tona Ay
N8 WazoUIAn. 9715875 0INAMIaNT Jas., 15(1). UAu 1 wgAdnleu 2568, 910
https://s002.tci-thaijo.org/index.php/JOCASTOU/article/view/279695

un3nt nenYaIIde. (2567). madiasunazanudndiuvesiuslaelulsemealnefiddenisiaue
WUSUA N 1UBUNGLauLwasLal auas 3. Silpakomn University e-Journal, 44(6). 62-75.
https://doi.org/10.14456/sujthai.2024.46

Ay 5353z, Twi g adassnuned, 3ladssu vewlseys, Uselniing donsd, uaziusii
alITIAUNIA. (2566). 'Sw%wasu'eN“Umﬁgﬂﬂszﬁwisiamﬁé’mﬁuslﬁ]%a?mﬁﬂa@uiaﬂ%ﬂQU%IM
ausou luusemelve. 29597599978 5379 uazaspumans, 9(1). UAu 1 weAIngu 2568,
910 https://rsujournals.rsu.ac.th/index.php/jdbs/article/view/2953/2321

yaw3nI Aseauds. (2560). nagnslunisdearsnisaainddviadmivgsiesuemsiadeud (Food
Truck) n3al@n®) 37U Answer Cheeze (318971UN1TAUATIDATE). UNITNYITUNTUNN.
NN,

dinanuauznsIunIAITaiiewsugRauieni. (2567). nmsmuIsIuAIavessmAlneY WA,
2567 (Thailand Digital Outlook 2024). nsgnyispaviaiileiasugRauazdsas. ngamme,

Sasinsal yuuna. (2567). wanTenunsTauasId onn15na1mAsvianas Generative Al ia
N3EUINISaINGTIA wazmssuauudvesengatradomiituuywelugsiedds
1919uF (BaumsAurindase). wninendsssumans. ngamme.

Akter, S., Dwivedi, Y. K., Biswas, K., & Michael, K. (2021). Addressing Algorithmic Bias in Al-Driven
Customer Management. Journal of Global Information Management, 29(6). Retrieved
February 21, 2025, from https://www.igi-global.com/gateway/article/272249

Benabdelouahed, R., & Dakouan, C. (2020). The Use of Artificial Intelligence in Social Media:
Opportunities and Perspectives. Expert Journal of Marketing, 8(1). Retrieved February

21, 2025, from https://marketing.expertjournals.com/23446773-806/


https://marketing.expertjournals.com/23446773-806/

Journal of Integrated Sciences
ollege of Interdisciplinary udaies, ammasa niversity
50 College of Interdisciplinary Studies, Th t Universit
NFATENINGINT INIUAWINGINTT UMNINYFUFTTUFNEARS

Bontridder, N., & Poullet, Y. (2021). The role of artificial intelligence in disinformation. Published
online by Cambridge University Press, 3(32). Retrieved February 21, 2025, from
https://www.cambridge.org/core/journals/data-and-policy/article/role-of-artificial-
intelligence-in-disinformation/7C4BF6CA35184F149143DE968FCAC3B6

Brynjolfsson, E., & McAfee, A. (2017). The second machine age: Work, progress, and prosperity
in a time of brilliant technologies. New York, NY: W. W. Norton & Company.

Chaffey, D., & Smith, P. R. (2023). Digital marketing excellence: Planning, optimizing and
integrating online marketing. London, UK: Routledge.

Eliza, N., Adrian, T., & Mihaela, E. (2021). Artificial intelligence in electronic commerce: Basic
chatbots and consumer journey. Amfiteatru Economic Journal, 23(56). Retrieved
February 21, 2025, from https://www.amfiteatrueconomic.ro/temp/Article 2980.pdf

Eubanks, V. (2018). Automating inequality: How high-tech tools profile, police, and punish the
poor. New York, NY: St. Martin’s Press.

Fazla, R, Ranga, C., & Rumman, H. (2021). Artificial intelligence in digital marketing influences
consumer behaviour: A review and theoretical foundation for future research. Academy
of Marketing Studies Journal, 25(4). Retrieved February 21, 2025, from
https://www.abacademies.org/articles/artificial-intelligence-in-digital-marketing-
influences-consumer-behaviour-a-review-and-theoretical-foundation-for-future-
research-11892.html

Freberg, K., Graham, K., McGaughey, K., & Freberg, L. A. (2011). Who are the social media
influencers? A study of public perceptions of personality. Public Relations Review,
37(1). Retrieved February 21, 2025, from
https://www.sciencedirect.com/science/article/pii/S0363811110001268?via%3Dihub

Grewal, D., Roggeveen, A. L., & Nordfalt, J. (2017). The future of retailing. Cham, Switzerland:
Springer.

Girdhar, R. (2023). The Impact of Al (Artificial Intelligence) on Marketing Techniques. New
Zealand: Herpetology.

Hagendorff, T. (2020). The Ethics of Al Ethics: An Evaluation of Guidelines. Minds & Machines,
30(1), 99-120. Retrieved February 21, 2025, from
https://link.springer.com/article/10.1007/s11023-020-09517-8

Haleem, A., Javaid, M., Qadri, M.A., Singh, R. P., & Suman, R. (2022). Artificial intelligence (Al)
applications for marketing: A literature-based study. International Journal of Intelligent
Networks, 3(1), 119-132. Retrieved February 21, 2025, from
https://www.sciencedirect.com/science/article/pii/S26666030220001367via%3Dihub

Jarvinen, J., & Taiminen, H. (2016). Harnessing marketing automation for B2B content marketing.
Journal of Business & Industrial Marketing, 31(6). https://doi.org/10.1108/JBIM-10-2015-
0167


https://www.abacademies.org/articles/artificial-intelligence-in-digital-marketing-influences-consumer-behaviour-a-review-and-theoretical-foundation-for-future-research-11892.html
https://www.abacademies.org/articles/artificial-intelligence-in-digital-marketing-influences-consumer-behaviour-a-review-and-theoretical-foundation-for-future-research-11892.html
https://www.abacademies.org/articles/artificial-intelligence-in-digital-marketing-influences-consumer-behaviour-a-review-and-theoretical-foundation-for-future-research-11892.html
https://link.springer.com/article/10.1007/s11023-020-09517-8

Yt 23 atiuii 1

(1N51AY - TQUIBU 2569) o1

Kaplan, A., & Haenlein, M. (2019). Siri, Siri, in my hand: Who’s the fairest in the land? On the
interpretations, illustrations, and implications of artificial intelligence. Business
Horizons, 62(1). Retrieved February 21, 2025, from
https://www.sciencedirect.com/science/article/pii/S00076813183013937via%3Dihub

Kareeshma, G., & Nisha, R. (2024). The Influence of Artificial Intelligence (Al) in Transforming
Marketing Communications: A Theoretical Review. Expert Journal of Marketing, 12(1).
Retrieved February 21, 2025, from
https://marketing.expertjournals.com/ark:/16759/EJM_1204ramlutchmand6-57.pdf

Keller, K. L. (2016). Strategic brand management: Building, measuring, and managing brand
equity (4th ed.). Harlow, UK: Pearson Education.

Lamplugh, M. (2024). The Al marketing playbook. Dulles, VA: Mercury Learning and Information.

Lemon, K. N., & Verhoef, P. C. (2016). Understanding Customer Experience Throughout the
Customer Journey. Journal of Marketing, 80(6), 120-136.
https://doi.org/10.1509/jm.15.0

Matias, A. (2018). Improving complex sale cycles and performance by using machine learning
and predictive analytics to understand the customer journey (Master of Business
Administration). Massachusetts Institute of Technology. USA.

Martin, K. D., and Murphy, P. E. (2017). The role of data privacy in marketing. Journal of the
Academy of Marketing Science, 45(2), 135-155. https://doi.org/10.1007/s11747-016-
0495-4

Marr, B. (2020). How Al and machine learning are transforming marketing. Retrieved February
21, 2025, from https://www.forbes.com/councils/forbestechcouncil/2024/03/21/how-
ai-is-transforming-the-marketing-industry/

Marwick, A. E. (2015). Instafame: Luxury Selfies in the Attention Economy. Public Culture
27(1),137-160. https://doi.org/10.1215/08992363-2798379

Muller, V. C. (2020), Ethics of artificial intelligence and robotics. Retrieved February 21, 2025,
from https://plato.stanford.edu/archives/fall2020/entries/ethics-ai/

Olson, C., & Levy, J. (2017). Transforming marketing with artificial intelligence. Applied
Marketing Analytics, 3(4), 291-297. https://doi.org/10.69554/YDWT3570

O’Neil, C. (2016). Weapons of math destruction: How big data increases inequality and
threatens democracy. New York, NY: Crown Publishing.

Pothong, K. (2025). RIGHTS.Al: Children’s experiences of generative artificial intellicence in
Thailand. London, UK: Digital Futures for Children Centre & 5Rights Foundation.
Retrieved November 5, 2025, from https://eprints.lse.ac.uk/129519/

Semoli, A. (2019). Al marketing: Capire lintellicenza artificiale per coglierne le opportunita.

Milano, Italy: Hoepli.


https://doi.org/10.1509/jm.15.0
https://doi.org/10.1007/s11747-016-0495-4
https://doi.org/10.1007/s11747-016-0495-4
https://www.forbes.com/councils/forbestechcouncil/2024/03/21/how-ai-is-transforming-the-marketing-industry/
https://www.forbes.com/councils/forbestechcouncil/2024/03/21/how-ai-is-transforming-the-marketing-industry/
https://plato.stanford.edu/archives/fall2020/entries/ethics-ai/
https://doi.org/10.69554/YDWT3570
https://eprints.lse.ac.uk/129519/

Journal of Integrated Sciences
ollege of Interdisciplinary udaies, ammasa niversity
52 College of Interdisciplinary Studies, Th t Universit
NFATENINGINT INIUAWINGINTT UMNINYFUFTTUFNEARS

Senyapar, H. N. D. (2024). Artificial intelligence in marketing communication: A comprehensive
exploration of the integration and impact of Al. Technium Social Sciences Journal, 55.
Retrieved February 21, 2025, from
https://techniumscience.com/index.php/socialsciences/article/view/10651

Singh, A. P., Saxena, R., & Saxena, S. (2024). The human touch in the age of artificial intelligence:
A literature review on the interplay of emotional intelligence and Al. Asian Journal of
Current Research, 9(4), 36-50. https://doi.org/10.56557/ajocr/2024/v9i48860

Smith, P. R. (2022). Marketing communications: An integrated approach (8th ed.). London, UK:
Sage Publications.

Struhl, D. S. (2017). Artificial intelligence marketing and predicting consumer choice: An
overview of tools and techniques. London, UK: Kogan Page.

Thailand Development Research Institute. (2025). Thailand Al Readiness Assessment Report
2025. Retrieved November 05, 2025, from https://tdri.or.th/en/2025/06/thailand-ai-
readiness-assessment-report-2025/

Tegmark, M. (2017). Life 3.0: Being human in the age of artificial intelligence. New York, NY:
Alfred A. Knopf.

Thanyawatpornkul, R. (2024). Implementing Al-driven Customer Relationship Management
(CRM) systems: Enhancing customer experience in the retail industry of Thailand. World
Journal of Advanced Research and Reviews, 24(1), 1691-1699.
https://doi.org/10.30574/wjarr.2024.24.1.3154

Thurow, R. (2024). Against the grain: How farmers around the globe are transforming
agriculture to nourish the world and heal the planet. Chicago, IL: Agate Publishing.

Toorajipour, R., Sohrabpour, V., Nazarpour, A., Oghazi, P., & Fischl, M. (2021). Artificial
intelligence in supply chain management: A systematic literature review. Journal of
Business Research, 122(1), 502-517. https://doi.org/10.1016/j.jbusres.2020.09.009

Tuten, T. L., & Solomon, M. R. (2017). Social media marketing (3rd ed.). Harlow, UK: Pearson
Education.

Turing, A. (1950). Computing machinery and intelligence. Mind, 59(236), 433-460.
https://doi.org/10.1093/mind/LIX.236.433

Van Esch, P., & Stewart Black, J. (2021). Artificial intelligence (Al): Revolutionizing digital
marketing. Australasian Marketing Journal, 29(3), 199-203.
https://doi.org/10.1177/18393349211037684

Vero & YouGov. (2024). The impact of Indonesian influencers: A survey about creators by Vero
and YouGov. Vero ASEAN. Retrieved November 05, 2025, from https://vero-

asean.com/whitepaper/the-impact-of-indonesian-influencers/


https://techniumscience.com/index.php/socialsciences/article/view/10651
https://doi.org/10.56557/ajocr/2024/v9i48860
https://tdri.or.th/en/2025/06/thailand-ai-readiness-assessment-report-2025/
https://tdri.or.th/en/2025/06/thailand-ai-readiness-assessment-report-2025/
https://doi.org/10.30574/wjarr.2024.24.1.3154
https://doi.org/10.1016/j.jbusres.2020.09.009
https://doi.org/10.1093/mind/LIX.236.433
https://doi.org/10.1177/18393349211037684
https://vero-asean.com/whitepaper/the-impact-of-indonesian-influencers/?utm_source=chatgpt.com
https://vero-asean.com/whitepaper/the-impact-of-indonesian-influencers/?utm_source=chatgpt.com

Yt 23 atiuii 1

(1N51AY - TQUIBU 2569) 23

Wilson, J., Dyer, R., & Cantore, S. (2024). Universities and stakeholders: An historical
organisational study of evolution and change towards a multi-helix model. Industry
and Higher Education, 38(2), 124-135. https://doi.org/10.1177/09504222231175425

Zuboff, S. (2019). The age of surveillance capitalism: The fight for a human future at the new
frontier of power. New York, NY: PublicAffairs.


https://doi.org/10.1177/09504222231175425

The Study on

the Influence of
Evaluation-Based Short Videos
on the Purchase Intention

of Generation Z Consumers

JuunAMY 7 4N3IAU 2569
uAlvunau 7 Wwyeu 2569
HOUTUUNAIIN 27 WU 2569

Yuzhen Lu!

Haiyue Jiang2

1* Student of the Master of Business Administration Program, International Chinese College, Rangsit University

2 Lecturer, International Chinese College, Rangsit University

52/347 Muang-Ake, Phaholyothin Road, Lak-Hok, Muang, Pathumthani 12000 Thailand

*Corresponding author email: yuzhen.l66@rsu.ac.th



Yt 23 atiuii 1

(1N51AY - TQUIBU 2569) 23

Abstract

This research examines how the characteristics of evaluation-based short videos can
enhance Generation Z consumers' trust and investigates whether there are differences of trust-
building between Key Opinion Leaders (KOLs) and Key Opinion Consumers (KOCs), which in turn
affect consumers’ purchase intentions. Based on S-O-R theory, this study employed a
quantitative approach to analyze the effects of short-video information quality, evaluator
credibility, interactivity, and perceived trust on the purchase intentions of Generation Z
consumers. Data were collected via a questionnaire, yielding 348 valid responses. The findings
indicate that information quality, evaluator credibility, interactivity, and consumers’ perceived
trust in evaluation-based short videos all have a significant positive impact on the purchase
intentions of Generation Z consumers. It was also found that consumers’ perceived trust plays a
partially mediating role. Key Opinion Leaders (KOLs) exerted a stronger direct influence on
Generation Z consumers’ purchase intentions than Key Opinion Consumers (KOCs). However,
KOLs influence Generation Z consumers’ purchase intentions through the mediating effect of
perceived trust more strongly than KOCs. The conclusions of this study provide a useful reference
for brands and content creators seeking to optimize evaluation-based short-form video content

and enhance user trust.

Keywords : Evaluation-based short videos, Generation Z, KOLs, KOCs, Perceived trust,

Purchase intention

1. Introduction

The development of Internet technology has integrated social media into people’s
daily lives, bringing new platforms and opportunities for brand marketing and consumer
interaction. In recent years, short video advertising has emerged as a new business model, and
evaluation-based short video advertising is one of these formats. It has become one of the
ways young consumers obtain product information due to its rapid dissemination, authenticity,
and strong interactivity.

The data from the 2024 China Online Audio-Visual Report shows that the number of
online audio-visual users exceeds 1 billion, and the industry's market size exceeds 1 trillion
yuan. 71.2% of users purchase products and services by watching short videos or live streams.
Additionally, 44.4% of users frequently watch short videos about travel or scenery, and 27.9%
of these users choose to visit the destination after watching them or live streams. These data
demonstrate that short videos have stimulated consumer purchasing behavior and have

played a key role in the development of the digital economy.
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In actual communication, brands no longer rely solely on traditional celebrity
endorsements or official accounts; they have gradually evolved into diverse information
publishers, such as Key Opinion Leaders (KOLs) and Key Opinion Consumers (KOCs). KOLs
typically enhance the authority of information through their expertise and influence. In
contrast, KOCs, due to their ordinary consumer identity, are more likely to resonate and
enhance the authenticity and trust of information.

Generation Z, born between 2000 and 2010, grew up with the Internet, and their
consumption patterns have been influenced by many factors, including short videos. There
are diversified types of information publishers on the short video platform, including Key
Opinion Leaders with professional backgrounds and experience, as well as Key Opinion
Consumers adept at sharing their daily lives. These creators have gradually earned the trust
of large audiences through these platforms.

Although scholars have introduced the mediating effects of perceived trust and value
in the transmission of short videos, they have not analyzed these factors in combination with
their characteristics. To address this issue, this paper develops a theoretical model to evaluate
the characteristics of evaluation-based short videos, perceived trust, and Generation Z's

purchase intentions.

2. Objectives

To overcome the limitations of existing research, this article raises the following
questions:

1. Will the information quality, evaluator credibility, and interactivity of evaluation-
based short videos directly affect the purchasing intention of Generation Z consumers?

2. Does perceived trust play a mediating role in the influence of the characteristics of
evaluation-based short videos on the purchase intention of Generation Z consumers?

3. Are there differences in how different types of evaluators build trust?

To answer the above research questions, this study aims to identify the key features
of evaluation-based short videos that affect the purchase intention of Generation Z
consumers; to test the mediating role of perceived trust in the relationship between short
video features and purchase intention; and to compare differences in how consumer trust is
built among different types of evaluators.

This article argues that addressing these issues will help accurately understand the
consumption preferences of Generation Z consumers. This study subdivides the content
dimensions of evaluation-type short videos, constructs a psychological mediating mechanism,
and extends the theoretical framework of their influence on the behavior of Generation Z

consumers from multiple perspectives, including content structure and influence pathways.
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3. Literature Review

The literature review includes conceptual definitions and a summary of research
findings in related fields. It primarily focuses on assessment-based short videos, Generation Z
consumers, information quality, evaluator credibility, interactivity, perceived trust, and
purchase intention. Furthermore, this paper develops a theoretical framework grounded in S-
O-R and trust theories.

3.1 Evaluation-Based Short Videos

Evaluation-based short videos are a type of short video in which creators record a
product's functions through video and objectively evaluate it (Han & Wang, 2021). In a
description of short videos, J. N. Zhang (2022) notes that the average playback time is usually
5 minutes (300 seconds). This type of short video covers multiple industries, such as beauty,
skincare, technology, electronics, fitness, and fashion. It is also widely distributed through
TikTok, Reddit, Facebook, YouTube, and other platforms. It has become a tool for major
brands and merchants to sell products. Product evaluation videos are informational video
content created by content creators who conduct in-depth testing and evaluation of product
functionality, performance, usage processes, and other aspects (S. Zhang, 2022). Zhao & Qin
(2023) define evaluation-based short videos as a form of short video content that helps
potential consumers understand a product's features, advantages, and disadvantages, and
experience it first-hand.

This article defines evaluation-based short videos as a type of short video content that
objectively conveys product information and evaluates product features, usage processes, as
well as advantages and disadvantages. Related studies have defined the content
characteristics of evaluation-based short videos from multiple dimensions. Firstly, at the
information level, informativeness is considered a core feature, emphasizing the provision of
real, useful, and practical information to help consumers better understand products and
solve practical problems (Tan & Wang, 2022). In addition, professionalism is also an important
characteristic. Relevant research suggests that evaluation content should reflect the creator's
professional level in terms of knowledge depth, logical expression, and evaluation ability,
thereby helping users understand the full range of product attributes (Han & Wang, 2021).

Prior studies have also shown that demonstrating product effects through actual use
and subjective experience can enhance the authenticity, reliability, and intuitiveness of
content, thereby increasing consumers' trust in evaluation content (Han, 2024). In terms of
interaction and dissemination, sharing behavior is considered an important form of
engagement for short videos in the evaluation category. Users participate in content

dissemination through likes, comments, and shares, which not only enhance the effectiveness
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of information dissemination but also promote an interactive relationship between users and
content (Chang & Guo, 2022; Zhao & Qin, 2023). Meanwhile, displays of daily life and the
novelty of creators' content can stimulate users' curiosity and increase their willingness to
continue following and sharing (Chang & Guo, 2022; Wu, 2025). Finally, at the level of creators
and platforms, celebrity appeal is believed to help creators attract large numbers of loyal
fans, thereby enhancing the influence of their content. Meanwhile, system usability is also an
important factor affecting user experience. A platform environment that is easy to use and
has low learning costs can enhance users' willingness to continue using short-form video
content (Chang & Guo, 2022).

3.2 Generation Z Consumers

Different countries and institutions have different definitions of Generation Z. The study
by Dimock (2019) uses the development timeline of the Internet as the primary standard for
defining Generation Z, referring to the cohort of individuals born in the period 1997-2012.
McKinsey (2024) indicates that Generation Z was born between 1996 and 2010, a generation
situated between the millennial generation born between 1981 and 1996 and the Alpha
generation born between 2010 and 2024. On the contrary, some Chinese scholars argue that
Generation Z is commonly defined as the generation born between 1995 and 2009.

Because they grew up with the Internet, smartphones, computers, and other
technological products, they are referred to as the "Internet Generation" and the "Digital
Primitive Generation" (Chen, 2019; S. X. Wang, 2021). Generation Z excels in using social media
and instant messaging, and their lifestyle and behavior are influenced by technology.

Yang and Chen (2022) compiled global data on Generation Z and found that it is the
most populous generation in history, accounting for approximately 24% of the world's
population. Li et al. (2022) argue that Generation Z not only uses social media to obtain
various types of information but also enjoys sharing their opinions and preferences in
cyberspace. Their way of receiving information is more fragmented, and they are easily
influenced by various opinions online. The difference between this generation and other
groups is that their consumption habits are closely related to social media. They tend to use
the Internet to find and purchase what they want. Generation Z has adapted to the rapidly
changing digital world and has also had a profound impact on social systems, cultural values,
and consumption trends in distinctive ways.

Based on research by various scholars on Generation Z, this article defines Generation
Z as the cohort born between 2000 and 2010. This group grew up in an environment of digital
technology development and is good at obtaining information through electronic devices and

social media.
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3.3 Information Quality

Information quality was initially defined by Wang and Strong (1996) as information that
is suitable for use. It emphasizes that the value of information is reflected in objective accuracy
and authority, while also considering whether it meets users' actual needs in specific contexts.
Information quality is reflected in users' effectiveness and applicability in obtaining
information, making judgments, making decisions, and executing specific behaviors. If
information supports users' cognitive processes and behavioral decisions, we can say it has
high-quality characteristics.

Yang and Zhao (2021) argued that information quality primarily refers to the perceived
value and persuasiveness of information provided by a platform, including the information's
immersive experience and the extent to which user needs are satisfied. One key aspect is
that the immersive experience of information emphasizes content authenticity. Another
aspect is that users’ perceived satisfaction focuses on whether their entertainment, social, and
knowledge acquisition needs are met. As Xue et al. (2022) pointed out, information quality is
a subjective process in which users make multidimensional, comprehensive judgments about
the presented content in specific scenarios, driven by personal information needs.

On short video platforms, information quality is primarily reflected in the consistency,
comprehensiveness, accuracy, and continuity of content, which are important standards for
measuring the value of video information (Zhao, 2022). Information quality can help
consumers make purchasing decisions, and users can judge the content and platform
presentation of short videos based on their own shopping needs (Li, 2023). In summary, in the
context of evaluation-based short videos, this article argues that information quality refers to
the overall level of accuracy, comprehensiveness, authenticity, and clarity of information
reflected in the presentation of product functions, the description of usage processes, and the

evaluation of the advantages and disadvantages of the video content.

3.4 Evaluator Credibility (KOLs and KOCs)

The academic community uses the term 'information source' to describe information
disseminators. It was first proposed by Hovland et al. (1953). S. Wang (2021) cited it in research
on the credibility of Internet celebrity information sources on short video platforms and
pointed out that the credibility of information sources is influenced by communicators’
influence in the process of information persuasion. Information source credibility is commonly
conceptualized as comprising two key aspects, namely professionalism and trustworthiness.
Professionalism denotes the degree to which the information receiver recognizes the
knowledge background, experience, ability, and logical expression possessed by the
communicator. Trustworthiness refers to the subjective judgment of a communicator’s

motives and neutrality. According to K. L. Wang (2017), information source credibility refers to
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the degree to which the information transmitted by the sender is trusted and recognized by
the receiver. The effectiveness of information reception is largely influenced by the
authenticity and objectivity of the information source, usually including the following three
core dimensions. First, expertise refers to the recognition by consumers of the professionalism
and objectivity of the content conveyed by the information source. Second, trustworthiness
refers to the degree to which consumers trust the information provided by the information
source. Third, attractiveness includes the influence of information sources on consumers’
perceptions of appearance, familiarity, preference, and similarity.

Different types of communicators have emerged. Key Opinion Leaders (KOLs) and Key
Opinion Consumers (KOCs) are typical examples of individuals with influence. According to
Wang et al. (2021), Key Opinion Leaders are individuals with high influence and discourse
power within specific fields or groups. Li (2022) states that KOLs typically refer to public
persons, well-known individuals, or authoritative figures with widespread influence in a
particular professional field. This group of people has knowledge reserves, information sources,
and practical experience in a specific field, with professional backgrounds and strong
communication skills that have earned them recognition and trust from the public, thus giving
them a large fan base. According to Su’s (2023) study, the concept of opinion leaders
originated in the 1940s and was proposed by Lazarsfeld. Originally, the term referred to
disseminators as individuals who provide information to others and serve as an important
source of influence for individuals or teams seeking information. This provides the theoretical
foundation for understanding KOLs in digital environments. Yu (2024) also pointed out that
KOLs have strong professional knowledge, experience, and oral communication skills, enabling
them to provide valuable opinions and suggestions on a product or topic.

KOLs not only serve as content creators but also as product experience providers and
promoters. Wang et al. (2021) pointed out that KOCs are ordinary consumers, and that sharing
their real experiences and consumption feelings on social platforms can influence the
consumption behavior of their friends and fans. Zhu and Ratasuk (2024) argue that KOCs are
ordinary users active on online platforms who are close to their audiences and use authentic,
credible expressions to share their real-life experiences and opinions. YI and Xian (2025)
pointed out that KOCs are seen as seemingly ordinary vyet influential consumer
representatives, with follower counts typically between 5,000 and 20,000. Le et al. (2025)
define key opinion consumers as individuals who genuinely evaluate a product's
characteristics, advantages, or services based on their own user experience from a consumer
perspective.

There are two perspectives in the academic community regarding the selection of short
video evaluators. W. Liu (2024) emphasizes that the authenticity and life-oriented content of

key opinion consumers (KOCs) can enhance the purchasing intention of Generation Z. In
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contrast, Gan and Zheng (2024) found that the professional and well-known interpersonal
characteristics of key opinion leaders (KOLs) also have a positive impact on young consumers.
It can therefore be seen that, although the types of evaluators differ, both credibility and
attractiveness are key factors influencing consumer decision-making.

Although the academic community commonly uses "information source credibility" to
assess the credibility of information providers in the dissemination process, in the context of
evaluation-based short videos, video publishers or evaluators serve as the core information
transmitters. Based on scholars' definitions and descriptions of KOLs and KOCs, this article
defines Key Opinion Leaders (KOLs) as individuals with a specific professional background or
social influence on short-video platforms. They are creators with large followings who publish
product reviews with a professional perspective. The article also defines Key Opinion
Consumers (KOCs) as ordinary consumers who genuinely share their personal experiences and

subjective evaluations on short video platforms.

3.5 Interactivity

Saijilafu et al. (2016) argue that interactivity in e-commerce is reflected in
communication and exchange behaviors among buyers, websites, and online merchants. S. X.
Wang (2017) argues that interactivity refers to the degree of user participation and feedback
behavior in the process of content dissemination, including interactions at the level of
conventional behaviors such as liking, commenting, and sharing short videos. Liu and Zhang
(2016) define platform interactivity as communication and feedback behaviors among platform
users, between users and content publishers, and among users and platform systems. Tian
(2024) states that interactivity refers to the degree of participation and feedback behavior
shown by users when watching evaluation-type short videos, including liking, commenting,
sending private messages, forwarding, and participating in topic discussions. Interactivity not
only reflects the audience's transformation from an information "receiver" to a "participant”
but also the users’ recognition of and interest in the content.

Interactivity is defined in this article as the degree to which viewers engage in
information exchange, feedback, and participation with video publishers and other users while

accessing and evaluating short video content.

3.6 Consumer Purchase Intention

In the process of online shopping, consumers' purchase intentions are usually driven
by demand. When consumers realize that they have a demand for a product or service, they
will make purchasing decisions by searching, comparing, and evaluating product information
(Zhang, 2024). Short video content can convey product information, and consumers form

subjective perceptions of products by watching these videos and conducting a comprehensive
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analysis of their advantages and disadvantages before deciding whether to purchase them.
Therefore, short videos are not only a medium for disseminating product information, but also
an important driver of consumer purchasing intentions. Xu and Wu (2024) state that various
factors, such as product quality and performance, price, brand reputation, social influence,
and promotional activities, also influence consumers' purchase intention.

By integrating concepts from different scholars, this article defines consumer
purchasing intention as the direct manifestation of consumer demand for a product,
influenced by the social media environment, information dissemination methods,

psychological factors, and other factors.

3.7 Perceived Trust

Yin et al. (2020) noted that perceived trust can be described as consumers' judgment
of the credibility of product and service information, based on their own experience and
others' recommendations, in a socialized business environment. Lv and Zhu (2021) also
indicate that information, social interaction, and contextualization are important factors that
affect consumers' perceived value and trust in short video marketing. Liu and Zhang (2023)
believe that perceived trust is the trust and affirmation formed by the degree of matching
between the professionalism of Internet celebrities and the products they recommend after
browsing short videos. The professionalism demonstrated by Internet celebrities as content
creators also affects consumers' perceived trust.

In addition, Feng et al. (2025) believe that the level of trust in products from
acquaintances, friends, classmates, or colleagues around offline shopping will affect
consumers' purchasing decisions. On the contrary, on short video platforms, creators and
strangers can post videos about product use and provide authentic product information,
thereby reducing consumers' doubts about the product and building trust.

In this study, perceived trust reflects how consumers perceive the authenticity and
reliability of products or services displayed in evaluation-based short videos. This perception
is based on the trust generated by the professional ability, authentic attitude, and consistency

in the conveyed content.

3.8 Trust Theory

Dong (2010) outlined the core viewpoint of Giddens' trust theory in "Giddens' Trust
Theory". Initially, trust stems from ontological security, which refers to the need for a sense of
safety. The basic trust established between young children and their mothers in the early
stages can affect their trust in different people and things as adults. This trust helps individuals
cope with uncertainty and anxiety, enabling them to make decisions in complex social

environments.
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Giddens divides trust into two types: interpersonal trust and systemic trust.
Interpersonal trust refers to interactions between people, manifested as trust in others'
integrity, motivation, and abilities. Systemic trust is an abstract system, including trust in
experts, technology, social institutions, etc. Interpersonal trust mainly depends on the
understanding of the stability and reliability of system operation.

Sun et al. (2024) pointed out that trust has transitivity. Trust transmission refers to the
trust placed by the trustor in the trusted person, based on the interaction experience between
the third party and the trusted person. Consumers are more inclined to choose products and
services with higher scores or better ratings when shopping online, reflecting the transmission
of trust between unfamiliar parties on the Internet. The theory of trust transmission has been
widely used in management, economics, and other fields. In the Internet environment, trust

transmission is a critical mechanism shaping individual trust and purchase intention.

3.9 S-O-R Theory

The S-O-R theory originated from the research of Mehrabian and Russell in 1974. To
explain user behavior, this theoretical framework proposes that external stimuli influence
behavioral outcomes by triggering individuals’ internal psychological processes. Stimulus (S)
represents external environmental stimulus variables; Organism (O) represents internal
variables; and Response (R) refers to the consumers’ behavioral responses.

Zhao and Qin (2023) state that when consumers are influenced by external factors
such as the environment, product, and service quality, their psychological changes lead to
trust in the product, ultimately shaping attitudes towards it and triggering feedback on
purchasing behavior.

Luo and Chen (2023) identified some of the main features of short videos, such as
social interaction, interest, quality, and comprehensive information, as external stimuli, and
examined consumers' perceived hedonic and trust values as internal psychological state
changes, ultimately assessing consumers' willingness to purchase. Zhang et al. (2024) noted
that when viewers can see the real-life use of these products and resonate with them, and
when product information is richer and more visible, consumers can gain valuable insights,
increase their trust in and perceived value of the products, and ultimately enhance their
purchase intention. Liu and Tian (2024) conducted an in-depth study of the mechanism
through which anchor characteristics influence consumers’ purchase intention in TikTok live-
streaming e-commerce, in which the popularity, responsibility, affinity, and interaction of the
anchor are taken as external stimuli to affect consumers' perceived risk and perceived trust,
and further affect consumers' purchase intention. The research results indicate that consumers
do not make purchasing decisions solely on livestreamers' recommendations but are also

influenced by livestreamers' individual characteristics at the perceptual and cognitive levels.
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The S-O-R framework has been extensively applied to examine how consumers’ perceptions
translate into behavioral outcomes in new media contexts.
Based on the literature reviewed above, we formulate the theoretical framework and

hypotheses shown in Figure 1.

S (Stimulus) O (Organism) R (Response)

The characteristics of
evaluation—based short H4
videos

Perceived

Information H2 trust H3
quality /

Evaluator credibility H1 Purchase intention
(KOL. KOC) "| of generation Z

Interactivity

Figure 1 Theoretical Framework

Guided by the S-O-R model and trust theory, this study examines the effects of
evaluation-based short-video characteristics on purchase intention, with perceived trust
serving as a mediator. The research hypotheses are as follows:

H1: The characteristics of evaluation-based short videos significantly enhance
Generation Z consumers’ purchase intention.

® Hla: Information quality of evaluation-based short videos significantly
enhances Generation Z consumers’ purchase intention.
® Hilb: Evaluator credibility in evaluation-based short videos significantly
enhances Generation Z consumers’ purchase intention.
O H1b-1: KOLs’ credibility significantly enhances Generation Z consumers’
purchase intention.
O H1b-2: KOCs’ credibility significantly enhances Generation Z consumers’
purchase intention.
O Hlc Interactivity in evaluation-based short videos contributes to
stronger purchase intention among Generation Z consumers.

H2: The characteristics of evaluation-based short videos positively influence

Generation Z consumers’ perceived trust.
® H2a: The information quality of evaluation-based short videos positively affects

Generation Z consumers’ perceived trust.
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® H2b: The credibility of evaluators in evaluation-based short videos positively
influences Generation Z consumers' perceived trust.
O H2b-1: The credibility of Key Opinion Leaders (KOLs) positively affects
Generation Z consumers' perceived trust.
O H2b-2: The credibility of Key Opinion Consumers (KOCs) positively

impacts Generation Z consumers' perceived trust.

® H2c: The interactivity of evaluation-based short videos positively contributes to
Generation Z consumers' perceived trust.
H3: The perceived trust of Generation Z consumers has a significant impact on
purchase intention.
Hd: Perceived trust serves as a mediating variable linking the characteristics of

evaluation-based short videos and the purchase intention of Generation Z consumers.

® Hda: Information quality has an indirect effect on Generation Z consumers’

purchase intention through perceived trust.

® Hdb: Evaluator credibility has an indirect effect on Generation Z consumers’
purchase intention through perceived trust.
O Hdb-1 KOL credibility has an indirect effect on Generation Z consumers’
purchase intention through perceived trust.
O Hdb-2: KOC credibility has an indirect effect on Generation Z
consumers’ purchase intention through perceived trust.
® Hdc: Interactivity has an indirect effect on Generation Z consumers’ purchase

intention through perceived trust.

4. Research Methodology

The data were collected through an online survey conducted from August 16 to
September 25, 2025, and a total of 348 valid questionnaires were obtained. During the sample
screening process, the study set the year of birth as 2000-2010 as the screening criterion. This
study used a convenience sampling method, and respondents primarily completed the
guestionnaire via social media platforms.

The questionnaire is divided into two parts. The first part collects basic information
about the respondents. The second part measures the characteristic variables of evaluation-
based short videos, consumer perceived trust, and purchase intention, and consists of 24
questions. The questionnaire uses a five-point Likert scale, and all measurement items are
based on established scales previously used or researched by scholars. It includes five
variables: information quality, evaluator credibility, interactivity, perceived trust, and purchase

intention.
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Interactivity, perceived trust, and purchase intention were measured using scales
adapted from Guo et al. (2019). Information quality was measured using a scale adapted from
Lu et al. (2023). Evaluator credibility was measured using a scale integrated and adapted from
Pan and Sun (2022) and Jiang (2023). Statistical analyses were performed using SPSS, including
descriptive statistics, reliability and validity assessments, ridge regression analyses, and

mediation analysis.

5. Results

5.1 Descriptive Statistical Analysis
The analysis yielded the following results:

Table 1 Demographic Characteristics of the respondents (N = 348)
Category Option Frequency Percentage
Age Born in 2000-2005 145 41.7%

Born in 2006-2010 203 58.3%
Gender Male 162 46.6%
Female 186 53.4%
< 1 hour 36 10.3%
Daily social media 1-3 hours 155 44.5%
usage time 3-5 hours 106 30.5%
> 5 hours 51 14.7%
TikTok 100 28.7%
Primary short- RedNote 67 19.3%
video platform Bilibili 66 19.0%
Others (Instagram, YouTube, WeChat) 115 33.0%
Main purchase KOLs 78 22.4%
influence KOCs 65 18.7%
Others (Family, friends, Price discount) 205 58.9%

The results showed that the respondents were mainly born between 2000 and 2005
(41.7%) and between 2006 and 2010 (58.3%). Female respondents were slightly more
numerous than male respondents, with the overall sample consisting entirely of Generation
Z. In terms of social media usage duration, 44.5% of respondents used it for 1-3 hours per
day, 30.5% used it for 3-5 hours every day, only 10.3% used it for less than 1 hour per day,
and 14.7% used it for more than 5 hours per day. Most respondents used social media
frequently. The majority of respondents used TikTok (28.7%), followed by RedNote and Bilibili,
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with an additional 33.0% using other platforms, reflecting the diversity of respondents' short-
video platform use. Regarding the main sources of influence on purchasing decisions, 58.9%
indicated that factors other than KOLs and KOCs were the main influence, while 22.4% were
clearly influenced by KOLs and 18.7% by KOCs.

5.2 Reliability Assessment

The reliability of each construct was evaluated using Cronbach’s alpha, as follows:

Table 2 Results of Cronbach’s O coefficient analysis

Dimension Measurement ltems Cronbach's QU
Information Quality aq 0.904
Evaluator Credibility 8 0.939
Interactivity a4 0.886
Perceived Trust 4 0.864
Purchase Intention 4 0.875
Overall Scale 24 0.975

Cronbach’s alpha results showed that all constructs had coefficients greater than 0.80,

while the overall scale reached 0.975, indicating robust internal consistency.

5.3 Validity Analysis

The results of the validity tests for each variable are as follows:

Table 3 KMO and Bartlett’s Test of Sphericity

Dimension KMO X2 df p-value
Information Quality 0.847 881.352 6 0.000
Evaluator Credibility 0.954 2036.436 28 0.000
Interactivity 0.829 637.817 6 0.000
Perceived Trust 0.825 635.342 6 0.000
Purchase Intention 0.834 686.553 6 0.000

The table shows that the KMO values of these variables were all greater than 0.6. In
addition, the Bartlett's sphericity test results indicated significant results (p < 0.05), suggesting
a high correlation among the variables and supporting the construct validity of the
measurement scale used in this study.

5.4 Regression Analysis
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This study uses the ridge regression model to analyse the data, which can effectively
handle the multicollinearity problem that may exist among independent variables and

enhance the stability of regression coefficients.

Table 4 Ridge Regression analysis results of evaluation-based short videos

Unstandardized Standardized

Coefficients Coefficients t p VIF
B Standard Beta
error

Constant 0.164 0.094 - 1.732 0.084 -
Information 0.354 0.047 0.374 7.503 0.000%** 4.620
Quiality
Evaluator 0.356 0.053 0.341 6.679 0.000** 4.837
Credibility
Interactivity 0.233 0.047 0.227 4.968 0.000** 3.873
R? 0.815
Adjusted R2 0.813
F F (3,344) = 505.256, p = 0.000

Note. * p < 0.05** p < 0.01

In this regression analysis, the K value was set to 0.010. The regression analysis yielded
an R? = 0.815 and an adjusted R? = 0.813, indicating that information quality, evaluator
credibility, and interactivity jointly explained approximately 81.3% of the variance in purchase
intention. The model passed the F-test (F = 505.256, p = 0.000 < 0.05). As the VIF for each
independent variable was below 5, there was no multicollinearity problem. The overall model
was statistically significant, supporting Hypothesis H1.

Specifically, information quality showed a positive and significant effect on purchase
intention ([3 = 0.374, t = 7.503, p < 0.01), supporting Hla. Evaluator credibility was also found
to have a significant positive effect on purchase intention (B = 0.341, t = 6.679, p < 0.01),
supporting H1b.

In addition, interactivity exhibited a significant positive association with purchase
intention (B = 0.227, t = 4.968, p < 0.01), supporting H1c.
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Table 5 Ridge Regression analysis results of evaluator credibility (KOLs and KOCs)
Unstandardized Standardized
Coefficients Coefficients t p VIF
B Standard Beta
error

Constant 0.271 0.107 - 2.535 0.012* -
KOL 0.541 0.045 0.526 11.908 0.000** 2.756
KOC 0.363 0.042 0.379 8.579 0.000** 2.756
R? 0.756
Adjusted Rz 0.754
F F (2,345) = 533.351, p = 0.000

Note. * p < 0.05** p < 0.01

In this regression analysis, the K value was set to 0.010. The model's adjusted R? =
0.754, meaning that KOLs and KOCs explained 75.4% of the variation in purchase intention.
This model passed the F-test (F = 533.351, p = 0.000 < 0.05).

The regression analysis results for KOLs and KOCs show that the regression coefficient
for KOLs was 0.541, the t-value was 11.908, and the p-value was 0.000 (<0.01). The results
indicated that KOLs significantly and positively influenced the purchase intention of
Generation Z consumers. At the same time, the regression coefficient for KOCs was 0.363
(t=8.579, p<0.01), indicating a significant positive effect of KOCs on Generation Z's purchase
intention.

However, the Beta value for KOL credibility was 0.526, slightly higher than that for KOC
credibility (0.379), indicating that KOL credibility has a stronger impact on Generation Z's
purchasing intention than KOC credibility. The variance inflation factor (VIF) values for both
KOLs and KOCs were 2.756, indicating no serious multicollinearity issues in the model. This

also supports research hypotheses H1b-1 and H1b-2.

Table 6 Ridge Regression analysis results of evaluation-based short video features and

perceived trust.

Unstandardized Standardized
Coefficients Coefficients t p VIF
B Standard Beta
error

Constant 0.180 0.087 - 2074 0.039* -
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Table 6 Ridge Regression analysis results of evaluation-based short video features and

perceived trust. (continue)

Unstandardized Standardized
Coefficients Coefficients t p VIF
B Standard Beta
error

Information 0.302 0.043 0.329 6.959 0.000** 4.620
Quality
Evaluator 0.441 0.049 0.435 8.996  0.000** 4.837
Credibility
Interactivity 0.185 0.043 0.185 4.286  0.000** 3.873
R2 0.834
Adjusted R? 0.832
F F (3,344) = 574.550, p = 0.000

Note: * p < 0.05 ** p < 0.01

In this regression analysis, the K value was set to 0.010. The above table shows that R?
= 0.834 and the adjusted R? = 0.832, indicating an 83.2% variance in Generation Z consumers’
perceived trust is explained by information quality, evaluator credibility, and interactivity. The
F-test results further confirm that the model is statistically significant (F = 574.550, p = 0.000
< 0.05), supporting the overall research hypothesis (H2).

The variance inflation factor (VIF) of all independent variables were below 5 indicating
that multicollinearity is within an acceptable range.

The regression coefficient for information quality was 0.302 (t = 6.959, p < 0.01). The
research hypothesis H2a was therefore accepted; it indicates that information quality had a
significant positive impact on perceived trust. An unstandardized coefficient B value of
evaluator credibility was 0.441 (t = 8.996, p < 0.01). This data shows that evaluator credibility
is significantly associated with higher perceived trust; therefore, hypothesis H2b was accepted.
In addition, the unstandardized coefficient (B) for interactivity was 0.185, the t-value was 4.286,
and the p-value was 0.000 (< 0.01), indicating that interactivity enhances perceived trust.

Therefore, the research hypothesis H2c was accepted.
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Table 7 Ridge Regression analysis results of KOLs, KOCs, and perceived trust.
Unstandardized Standardized
Coefficients Coefficients t p VIF
B Standard Beta
error

Constant 0.263 0.096 - 2.744 0.006** -
KOL 0.552 0.041 0.554 13.561 0.000** 2.756
KOC 0.345 0.038 0.372 9.110 0.000** 2.756
R2 0.791
Adjusted Rz 0.790
F F (2,345) = 654.037, p = 0.000

Note: * p<0.05 ** p<0.01

In this regression analysis, the K value is set to 0.010. The regression analysis showed
R2 = 0.791 and adjusted R? = 0.790, meaning that KOLs and KOCs explained 79% of the
variance in perceived trust among Generation Z consumers. In the F-test, F = 654.037, and the
p = 0.000 (< 0.05), confirming the model was statistically significant.

The table shows that the B value for KOL = 0.552 (t = 13.561, p = 0.000 < 0.01). The
result indicates that KOLs have a significant positive impact on perceived trust. On the other
hand, the B value of KOC is 0.345 (t = 9.110, p = 0.000 < 0.01). It also indicates that KOC has
a significant positive impact on perceived trust.

The table also shows that the standardized regression coefficient (Beta) for KOL
credibility was 0.554, which is higher than that for KOC (0.372). This means that both factors
have a greater impact on Generation Z's perceived trust, but KOL credibility plays a more
important role in the trust mechanism.

The variance inflation factor (VIF) values for both KOL and KOC are 2.756, indicating no
serious multicollinearity issue in the model. This model also validates research hypotheses
H2b-1 and H2b-2.

Table 8 Ridge Regression analysis results of perceived trust

Unstandardized Standardized

Coefficients Coefficients t p VIF
B Standard Beta
error
Constant 0.442 0.102 - 4.324 0.000** -

Perceived Trust 0.887 0.027 0.859 32.501 0.000** 1.000
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Table 8 Ridge Regression analysis results of perceived trust (continue)

Unstandardized Standardized

Coefficients Coefficients t P VIF
B Standard Beta
error
R2 0.753
Adjusted R? 0.753
F F (1,346) = 1056.232, p = 0.000

Note. * p < 0.05 ** p < 0.01

In this regression analysis, the K value was set to 0.010. The regression analysis showed
that R? = 0.753, and adjusted R? = 0.753. It indicates that 75.3% of the variance in purchase
intention was explained by perceived trust. In the F-test, F = 1056.232, and p = 0.000 (< 0.05).
The model contains only one independent variable and the VIF value was less than 5,
indicating no multicollinearity. Perceived trust was strongly and significantly associated with
Generation Z consumers’ purchase intention (B = 0.859, t = 32.501, p < 0.01). Therefore, the

research hypothesis H3 was supported.

5.5 Mediation effect test of perceived trust

This study examined the mediating role of perceived trust in the relationship between
evaluation-based short videos and consumers' purchase intention, and yielded the following
results:

Table 9 Test of the mediating effect of perceived trust

Independent Variable Indirect Effect Boot SE = 95%Bootstrap ClI Mediation Type

Information Quiality 0.083 0.023 0.042 ~ 0.132 Partial
Evaluator Credibility 0.125 0.035 0.063 ~ 0.198 Partial
KOL Credibility 0.262 0.040 0.188 ~ 0.345 Partial
KOC Credibility 0.161 0.033 0.102 ~ 0.231 Partial
Interactivity 0.049 0.017 0.019 ~ 0.088 Partial

The mediation effect test was conducted using the bias-corrected percentile bootstrap
method proposed by Hayes. Across 5,000 repeated samples, the 95% confidence intervals for
the indirect effect were calculated, and none included zero. Perceived trust played a partial
role in the mechanism linking the characteristics of evaluation-based short videos to

Generation Z consumers' purchase intention.
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The indirect effects indicated that information quality (0.083), evaluator credibility
(0.125), and interactivity (0.049) influenced purchase intention through perceived trust. These
findings highligshted the central role of perceived trust in linking short video attributes to
consumers’ behavioral intentions. Consequently, Hypotheses Hda, Hdb, and Hdc were
supported.

Moreover, a comparative analysis across evaluator types demonstrated that the
indirect influence of KOL credibility (0.262) through perceived trust was stronger than that of
KOC credibility (0.161). This result further supported Hypotheses Hdb-1 and Hdb-2.

6. Discussion

The research results of this paper reflect three characteristics of evaluation-based short
videos: information quality, evaluator credibility, and perceived trust, which directly influence
Generation Z consumers’ purchase intention. The accuracy and completeness of short-video
information influence consumer purchasing behavior. This is consistent with the work of Tan
and Wang (2022) and Zhao (2022), who note that high information quality can reduce
consumer uncertainty. Moreover, the importance of consumers' trust in video creators within
the context of digital consumption aligns with Hovland et al.'s (1953) research on the
trustworthiness of information sources. In the research by Yin et al. (2020) and Lv and Zhu
(2021), trust was identified as a key psychological mechanism in the context of short video
marketing. This paper confirms that the characteristics of evaluation-based short videos
indirectly affect Generation Z's purchase intention through perceived trust.

Chang and Guo (2022) and Zhao and Qin (2023) argue that the interactive features of
short videos can transform consumers from passive information receivers into participants,
thereby strengthening their identification with the content and its evaluators. Similarly, this
study also found that interactivity can increase consumer engagement and thus influence their
purchase intention. In addition, Zhu and Ratasuk (2024) and Yi and Xian (2025) believe that
KOCs are more likely to establish trust relationships through real experiences and shared
values. Based on this study, it has also been demonstrated that different types of evaluators
exhibit functional differences in their impact mechanisms within the consumption context of
Generation Z.

In summary, this study, by integrating the S-O-R model with existing research, found
that information quality, evaluator types, and interactivity are factors influencing Generation

Z's purchase intention, and that perceived trust can also indirectly affect this intention.
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7. Conclusion

This article presents a comprehensive conclusion based on empirical research and
data analysis to help businesses, short video creators, and short video platforms understand
the characteristics and purchasing decisions of potential Generation Z consumers. This study
also draws the following conclusions:

The quality of information, the credibility of evaluators, and interactivity are all key
factors influencing Generation Z's consumption decisions in evaluation-based short videos.
The direct impact of KOL credibility on the purchase intention of Generation Z was higher than
that of KOC credibility ($=0.526, p<0.01). It can be seen that Generation Z still relies on
professional evaluations from KOLs in certain fields.

The three characteristics of evaluation-based short videos each influence perceived
trust. Among them, KOL credibility had a greater impact on consumers' perceived trust, with
a beta of 0.554, whereas KOC credibility was 0.372. This explains that although KOC content
often appears more authentic and natural, Generation Z consumers still perceive KOLs as
more trustworthy in the context of evaluation-based short videos. Moreover, perceived trust
not only directly affects the final purchasing behavior, but also plays an intermediary role.

This study also has the following limitations: First, the sample was limited. The research
participants were all members of Generation Z during a specific time period in China. This
approach does not fully account for variations across different regions, cultures, or income
levels. Therefore, the findings may apply only to certain developmental stages of the studied
platforms and may change over time. Second, there were limitations in the choice of variables.
The model was based on SOR theory and highlights the influence of some features, but it
may neglect factors such as emotional resonance and other sensory drivers. This simplification
might not capture the full complexity of Generation Z consumers’ psychological decision-
making processes.

In response to the above limitations, future research could be developed in the
following directions: First, the sample dimension should be expanded by conducting cross-
cultural and cross-regional comparative studies, and by incorporating demographic variables
such as education level for stratified sampling. Second, data and models should be enriched
by introducing platform interaction behavior data and consumer emotion data. This would
allow the construction of a comprehensive analytical framework that includes both cognitive
and emotional pathways. Third, data quality should be improved by verifying the robustness
of conclusions through multiple data sources. This would enhance the scientific rigor and

generalizability of the research findings.
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Aunanfiad Tmusssuiuuveaeivuanag mﬁ%’m%’jﬁﬁi’mqﬂszaqﬁﬁa 1) WaunfanssuLasy
ndngnaiufatzminanidazilesissdndnuaiuivluuiumy Tausssy 2) Wsuileunadugnd
MINSSEY AoukagnaainsmRanssy 3) Ussliwinwensufimvinsidas was 4) Anwianufianels
vostinFeuneianssu ngldumnAnnisiseusanussaunisal wuagnsAnwiluuiunmyimusssudy
nseuUMITARaNTIL ngudaegns Tiun dniSsurusuungiad TsaSeuyuvutulids maeud 1
Unsfinwn 2567 S1uau 20 A 1AFeslloldeUsEnoufmeununsinnsiBeus 8 unu LuunnaeuANg
wuudseifiuinee wazluvasuamauiiawela Tinseideyalasliaieds dnudenvunsgiu
uay T-test wanidenud 1) Aanssuadundngnsiivannuansadauadunisssaddnuaiiuiuly
Usunmiaussauldogiamingan 2) nadugrimensi3susuaminivdaiouganiineudsuegnel
foddynsaiafisziu 05 3) thidsuiivinuensufoaviniidazegluszsud Taefidade 17.60 910
Azl 20 Azuuy uaz 4) anufleneladedanssulneiueglussdvanniian daads 4.88
nan13ded g AanssualuvdngasfiysannisAaznisuansiudusauiuniadoudain
Uszaunsal anansadiannamd vinwe wazeunszuiinlusndnvalviosfuvesiSouldegamngay

AEnATY : AANTsuETUVANERS Aadznisuansdas WUy Snanwalivuiy

Abstract

Preserving local cultural identity within a multicultural society is an important issue in
educational management in the southern border provinces of Thailand, as social changes have
reduced opportunities for youth to learn and inherit local cultural arts. This research aimed
to: 1) develop co-curricular activities in Sila performing arts to preserve local identity within a
multicultural context, 2) compare students’ learning achievement before and after
participating in the activities, 3) assess students’ performance skills in Sila dance movements,
and 4) investigate students’ satisfaction with the activities. The activities were designed using
the concepts of experiential learning and multicultural education. The sample group consisted
of 20 students from the Dance and Performing Arts Club at Ban Padang Community School
during the first semester of the 2024 academic year. The research instruments included eight
lesson plans, a knowledge test, a performance skill assessment form, and a satisfaction
questionnaire. Data were analyzed using mean, standard deviation, and a t-test. The findings
revealed that: 1) the developed co-curricular activities effectively promoted the preservation
of local identity within a multicultural context; 2) students’ post-learning achievement scores

were significantly higher than their pre-learning scores at the .05 level; 3) students
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demonstrated good performance skills in Sila dance movements, with a mean score of 17.60
out of 20; and 4) students’ overall satisfaction with the activities was at the highest level, with
a mean score of 4.88. The findings suggest that co-curricular activities integrating local
performing arts with experiential learning can effectively enhance students’ knowledge, skills,

and awareness of local cultural identity.

Keywords : Co-curricular activities, Sila performing arts, Multicultural context, Local identity
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ﬁaUf@uuﬁiimﬁuu?{uL’f]uﬂalﬂei”lﬁ’fgiumiazﬁaué’mé’ﬂmﬁmaasqmju \losnniiunandnues
ade Afley 35730 LLazqﬁi’jagaujﬁﬁﬁ"aaumuﬂisi’ﬁmﬁmimaﬁLwiazﬁyuﬁ Sadnualudu (Local
identity) Ssnunesamidudinuneiausssuiandnluguruivg unuet uaziiaugniiy
$auffu (Hall, 1996) Tuvdundsausmasiefifinnudsunlasegnennia nssisdndnualluiu
Iududesordunszurunismenisfnwidunalndidglunisugniaaudila anuniagila wax
mMstldusweaenvy WeliAnnsduneninusssuegiseilouarSsdu

flufinalfvesUssmalneg laslawgdmiarownuaald Hudsauiifaramainuaiena
AAUILAY IRIUTTTN BUATYDUIN YA YRIFIANN IMUSTTY (Multicultural society) n15agsuiuy
vosyuvulnensuazineyadunoliAnnsuanivasunasnaunaun s iamusssy Gedamaliiin
Aaurnmsuansiiutiuiifiondnuaiionziu Wy day Aingg warseads iludu waAanisfnu
i ¥ansssn (Multicultural education) Fliuin n1sdantsdeusdniudligFoudla tnisw
LAZLUANAIAIINVAINTIANEVNTTNLETIY FvTieduasunisegsauiuegsdufiuasasennudila
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Abstract

This article examines the Confucian Virtues and the 5 Key Relationships as reflected in
fables found in compulsory education textbooks on Language and Literature for Grades 1 to
3 in the People’s Republic of China. The analysis is based on these concepts. The findings
reveal that the 8 Virtues of Confucius appear in 49 fables, ranked from the most to the least
frequent as follows: zhi (wisdom), rén (kindness and benevolence), qidn (humility), u
(propriety), yOng (courage), ¢0ng (respectfulness), xin (trustworthiness), and yi (righteousness).
Regarding the analysis of the 5 Key Relationships, the relationship between friends was the
most frequently observed, followed by the relationship between parents and children; the
relationship between ruler and subject; and the relationship between husband and wife,
respectively. However, the relationship between elder and younger siblings was not observed.
Although Confucian virtues were not explicitly designated as the principal conceptual
framework for the development of the fables in the textbooks, Confucian philosophy, as a

long-standing foundation of Chinese thought, continues to be conveyed through these fables.

Keywords : Virtues, Kongzi, Five key relationships
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Abstract

This classroom action research explored how integrating service learning combined
with project-based learning in a Stress Management course could strengthen the future work
competency of nursing students. Participants included 32 third-year nursing students enrolled
in the summer semester of 2023, who were selected through purposive sampling. Research
instruments included 1) lesson plans designed around the combined learning approach and
2) an assessment form measuring future work competencies. Data analysis relied on basic
statistics, such as percentage, mean, and standard deviation. Overall, students demonstrated
a high level of competency for future work (M = 4.23, SD = 0.73). When examined by category,
students showed high levels of future work competencies in the use and development of
technology (M = 4.40, SD = 0.71), followed by self-management (M = 4.30, SD = 0.72),
teamwork (M = 4.29, SD = 0.67), and problem-solving (M = 4.04, SD = 0.73).

Keywords : Service learning, Project-based learning, Future work competency, Nursing students
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M5UINIFIUANTNEIUIER o nkd gyiuAaTglunsdanisiutymaunmidaau
Fudounaranuanniwesd Suuinisdiugunin AfesnisuinisfidauninuazUaonfoufisiy
(Purabdollah et al, 2023) sadsnstnineluladadvaduguamanldquadfuuinig faustaams
szunnddlugvadlsniadoladalalsun 2019 (COVID-19) aufsilagUuiifunduuiu (Mbunge
et al, 2022) dwaliandunisinusndudemdaneruiadnindidaussousiisnduseniswdo
AnuUAguulasuazanunisalidudousdrsieiios nanIouannaumdeuneuias ulnadlid
aussousfisndulunsieu Sadudssdudfyuazisiiu aenadasiusenunsvhayluewas
31NN13UTLYUANLATYFNILAN fauandlunimil 1 (The World Economic Forum, 2020) #finns
Arsevinansgmuanmsiasunlasveunaluladuasiasugiadensanuilan Ifaganssous
ddyrasnisvianluounan 10 9o Tnswvadu 4 ngundn fail nqudl 1) nsudilymn (Problem-

olving) Us¥nausme NsARLTIATIZRLAaEN1T@19WInNTSH (Analytical thinking and innovation)

Anuanusatun1suAleymdudou (Complex problem-solving) NsAALAILATIFATANINYOL19E
F9150uey04 (Critical thinking and analysis) AnuAas3uaseasse uduatu wazldwiloulas
(Creativity, originality and initiative) n15lmana n1swAUeynn wazn1sseaukulAn (Reasoning,
problem-solving and ideation) ﬂaq':u‘ﬁ' 2) N1TTANITAULDY (Self-management) UsEnaun 1Y
n1siieuy ey el dlusuuaznagnsni1siieus (Active learning and leaming strategies)
Auudansddudin mnunuseninuesen wazaugangu (Resilience, stress tolerance and
flexibility) ngadt 3) M3vieusInAugdy (Work with people) Usznaueanandugin uagnnsil
§nSnasdodanu (Leadership and social influence) wagnauil 4) n15lduagWaunnalulad
(Technology use and development) Usznausmeainuausatunislyd fany wazatuaugunsel
nawmalulad (Technology use, monitoring and control) mmmmsﬂumsaaﬂLLUULmﬂTuIaﬁLLaU
Weulusunsu (Technology design and programming) szmamiauvmmamumumuummmﬂm
wazdndutensinuremerairdnluewamuiy fufunmsesnuuunistanisssunisdeud
gatunsianngiFeulifiianug anuamise uasflaussougnisiaulueunan Weliiudons
Wasuuamesdnuuaznalulad Fuduanurinigedies



Yt 23 atiuii 1

(1N51AY - TQUIBU 2569) 123

FUTURE WORK COMPETENCY
0 PROBLEM-SOLVING

‘ 1.Analytical Thinking and Innovation

£ 2.Complex Problem-Solving
3.Critical Thinking and Analysis
4.Creativity, Originality and Initiative
5.Reasoning, Problem-Solving and Ideation

e SELF-MANAGEMENT 6.Active Learning and Learning Strategies
'

7.Resilience, Stress Tolerance and Flexibility

U [

TECHNOLOGY USE @yg 9.Technology Use, Monitoring and Control
AND DEVELOPMENT )4 10.Technology Design and Programming

(The World Economic Forum, 2020)

Al 1 enunsyihndluenianainnsssyuaniesygialan
731: The World Economic Forum, 2020

(% = A I ) o v A o % [ Yy

nsdnszuunsAnwednlunalndrdgnzihunldlunmsiauininensuywdlidaussaus
MInaUaNsIANABINITVRIFIAN 2INNSANYIMUIN N1sARNIsiTeuNsaeulduliSoulnsseus;
wuUdIu3M (Active learning) HUsEANSAIMNNINATT FTNTADULUUALAN YIONITABULUVUIIENY
(McDermott, 2022) kagdanudninI5anN19t3 8 U NaINNaIeAIuUTUNYOINITANBINEIUIaT
Wasuwladld azdaaansidauinuinfigaiyunu (Bamard et al, 2024) d91iu n159ANISL38U
nsaeudsdivainuategusuuidaduniswawanssauznanndndulunisvihnudieliviudonis
Wasuulased195insa

) a 9 a . . & ad ) = a a Y

N5IANTIEUSUUUNNTUINS (Service leaming) 1TWIENsdnn1siseunsaeunialenial
AL euTdINTINluNITUTNTNASIIUANABINITVRIYLYY WazdonndasTuLaNVaIENgnT i
NSALVBUANIINNITINNINTTUUTNMIYUIU WAz UTEauNMININISEuSveiSeu NYieideuluailom

a0 a wa ! ] Y Y a = ¥ dy 1 = dy dy
NN BN TUHUR danavinlvigiseuianudnlaluillenegadndaindu (Mutambara, 2023) uag
m3dnnmsseuiuuulasainsliugi (Project-based learning) {WuNsiEeusHIUNTLATIIUASS g
HiSeuazaeai1nmg wazUszaumsalnlassunnUszgndlunsujon wazdndufanssumenuies
NNTUABUVBINITRHUS ATANITINNUNTSEUaulUdn1saslioufuRase GEeinnd wwdAdudu was

a v a oo a a v aa ¢ L. a A v

Wwinviy @97, 2563) auuuwiAangeasuansaiial (Constructivist theory) Mi@adn {i3euay
Seuslaanganiunsalis iR swdumsiujduiusivaninwindeunieday viliannig
4{' ¥ & a U YV a a £y aa . a g.JI U
WouleaNFAINANIUNTIATe waratuayuliSsuAnvinwein (Tsulaia, 2023) BnMIN153ANTT
Seuwuunsuinissauiulasinsilugiuasseslinisnaunawinvenanvate Jageliiseule
WAILNANTTOULTOUAU LU NITAIAINN NTLANMIANIUTAISAULDY IANTEUIUNITAR VINYeNIs
wilatgyun msdeans waznisldmaluladsng 9 WWuiu (Marcilla-Toribio et al., 2022; Vakilabad
et al., 2023) Fa3ULUUNITIANTTTBUNTABUAINGTT donARBIfuN TS sulvTlaussausvan



Journal of Integrated Sciences
124 College of Interdisciplinary Studies, Thammasat University
8 p
NMIENTAWINGINTT INSUANINGINS UMY UTTTUAERS

a

RNy U@ TINALY Nd15aNSANEIUSEAUUS YIRS ANV INEIUIRAIERS VBIENINITHEIUNE

g7
[
Y '

Feazfoslanssouzmaianilusuannsoungy 113 4 ngu
FAdefianuaulafinuinisdansdeuiuuunisuinissuiulasinsdugiu avdwasionts
wsuasanssournhadluenanvesinAnuuiely Snvedslidinns@nuiyatiunaresnis
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ednfuanadnsnisious uenangiSeuszianudifetunisdnnisanueioauds fi3oud
ansavszndldmnuilunsinnmisanaieafunuosuasgduls fidedaiamnguuuunsians
SounisaeuiiduaiuliiiSouldasiiouftiluaniunisalais TnefmualifiSouwdonisnsdans
anuAseaiiaula uazUszandanufifeaiumsinnisanueiendildainnisieu uaznisuaieon
amnufiiiudy seenuuulassnsuinislivnzaufungudivmeluguyu elhAnnszuiunns
Foudkulszaunisaings lngsuuunisdaniafous Usenaudae 3 dumeu Tdun dunoud 1
wisun1sdansidoud duseudl 2 fufiunts “msdnisdeuduuunisuinissusumsldlasinis
Bug wagdunoudl 3 uandsudsuiuarasioufnnisdnlasinis Wlefinwnaveanisdans
Seuiuuunisuinisrandulassnisifugiudenisiasuasisaussousnmsinuluewasvetinfnw
neualuTeinmatanisemeien dmansAnuiandulslenilunsiauuuuunisinms
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msiteadsd IfhuunAensdanisdeuiuuunmsuinssusulasnadug Tuseisns
Fansmnuaien auwAavguiaeuansadiasl (Constructivist Theory) 1unguin1sisousn
ynidnlag John Dewey hagdnUsyy1n19n15@nwInaleviny (Bada & Olusegun, 2015) o
“aufifudeifiFouasnetu (Construct) kuuszaunsaings Tnsodelassadiatiyan uazaud
Wuidey msseuidadunszviumsidvlanieslagimudszaunsaiidnsufduiusiu
anmuIndeunisdann iamadenlesnrmdananiunsning wazatvayulitiZouinauiain
nsasileuiiasa Ineffaousziasuunumaniduidugdenenaug iuderisniuagnin
dielfiFouannsnademulddenues” fuu nsdansBouimuuunfanguirouaniaiia]
JedunisduasulifiTeuduniimaiug a519nnusaleauied Hun1sadiefuiiase au
Auanasn anuna uazauaule sendenszuauntamdinenmand deusinisdisaduaii
NaUHUNSITEUY NseonuUUNaFoul nsaieassd nsUssendldanuiiiSeounn waznns
Uszillunau (uefnunilnen, 2559 ; 89 oo, 2561 ; @VEna 9198UNS, 2564) TIMHINITH
wwandumsuiledaymeswadieassd Gana wastaya, 2561) faeusiunumidugsineanuagnin
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