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“Beauty Blogger” Digital Consumer Society

Pennapa Waiyawek
Walailak Abode of Culture, Walailak University,
Nakhon Si Thammarat 80160, Thailand

E-mail: pennapa.waiya@gmail.com

Abstract

In Modern society, the country’s development is driven by the
communication technology. The technology developing and changing are
correlated in the same direction with the way the lifestyle of the people in the
society. Now a day, people contact through the internet. They create the new
society on the online network to communicate in any time and at any place.
When the society is connected by technology, the behaviors of the people in
society are also changed. The data is transferred in the form of digital file. Both
the sender and the receiver use technology to exchange their data. Therefore,
the power of communication is in both sender and receiver hands.

People in the society need to adjust themselves in order to fit to
the new society as they are both the information senders and receivers.
The adjustment is necessary for the rapid technology changing. For the beauty
and cosmetic knowledge, the online communication is the easy way to access
the information as well as there are various channels to access. As a result,
an online society has an unlimited power to the people in invention, change,

and destruction. Beauty blogger, the beauty and cosmetic’s expert, is the one of
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the effective online marketing communications.

Beauty bloggers are very influential in the social network. They are
influential in the consumer’s beauty service and cosmetic selection. In this digital
age, people will research the interested products’ information in the social
media before they consume. Therefore, the information in the online media is

very influential in the digital consumers.

Keywords: Beauty Blogger, Digital Consumer Society
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