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Abstract

The objective of this research was to study and analyze Community based
creative tourism and culture A case study of: Hong Moon Mung KhonKaen City Museum,
KhonKaen Province. First to study problems and obstacles the development of the Hong
Moon Mung to become a community based creative tourism. Second to study the
elements of the developed Hong Moon Mung to become a community based creative
tourism. Last, to study the develop Hong Moon Mung become a community based
creative tourism. On cultural costs 4 key informants were identified consisting are
1) Policy-maker 2) Groups of government agencies 3) Private entrepreneurs and
4) Community leaders. All groups are using in-depth interviews, data analysis using

descriptive and content analysis methods.



UR 19 aUUA 1 (UNSAU - DAL 2562) DISAISITIMISOSSYNSSAUY 47

The research results were founded that:

1. There are 5 ways to develop Hong Moon Mung to be the creative and cultural
landmark. 1) Creating value. 2) Knowledge and development. 3) Invention. 4) Protection,
and 5) Motivation.

2. The obstacles to make Hong Moon Mung to be the creative and cultural
landmark are, 1) The youth are passionate to the western culture and let the value of I-San
culture decrease by not to continue it. 2) Lack of good management to make the youth
acknowledged and want to conserve the |-San culture. 3) Lack of good management to
make the Hong Moon Mung to be the creative and cultural landmark completely.

In conclusion of the development of the Hong Moon Mung to become a community
based creative tourism must begin with a new generation of young people who value
their heritage on the cost of the I-san culture. Starting from the new generation of young
people, the value of heritage on the cost of the I-san culture, good tradition and the
youth turned to cultural preservation. The traditions that should be worthy of inheritance

are not lost from generation to generation.

Keywords: Community Based Creative Tourism; Creative and Cultural; Hong Moon Mung
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