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Abstract

The objective of this research is to study the elements of the effect of personality
trait and brand personality on political trust and voting trend of the new voters. The
researcher designed the multiple scales of a questionnaire for collecting 599 voters in
Bangkok, during 2022, March-April, before the election of governor of Bangkok. The
statistical analysis are exploratory factor analysis, coefficient correlation and Stepwise
multi regression analysis.

The research results revealed that: 1) Personality trait consisted of five elements
such as openness, conscientiousness, extroversion, agreeableness and neuroticism.
2) Brand personality consisted of five elements such as sincerity, excitement, competency,
sophisticated and ruggedness. 3) Personality trait and brand personality of the politician
influenced and predicted simultaneously significant at R = .32, .33, respectively. Besides,
these two concepts also impacted significantly voting at 45.8%, no vote 25.0% and no
decide to vote 29.2%.

Keywords: Personality Trait; Brand Personality; Political Trust; Voting
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