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Abstract

The purposes of this research article were 1) to study the social return on investment
(SROI) of the project to improve the quality of life and raise income for people in the
grassroots community of Khao Chakan, Sa KaeoProvince, 2) to study the satisfaction
towards the quality-of-life development project and to raise income for the people in
the grassroots community of Khao Chakan, Sa Kaeo Province. The research conducts
according to Mixed Methods. The target group used a purposive selection method. There
were 2 groups of consists: 1) 4 local leaders 2) Members of two community enterprises
in Khao Chakan: Ban Phon Sawan community enterprises, 25 people, and Ban Santisuk@
Khao Chakan community enterprise, 25 people, totaling 54 people. The instruments used
for data collection consisted of interview form and satisfaction questionnaire.

The research result reveals as follows:

1. Social return on investment (SROI) evaluation of the project has a net present
value (NPV) of 85,006 baht, while the social return on investment was 2.27 times, meaning
that investment for every 1 baht, the rate of return on investment (IRR) is equal to 7.6%.

2. Analysis results satisfaction with the project Overall, it was at the highest level
(X = 4.90, S.D. = 0.78).
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un 1 UM SasHaneuwuiildaInnnsamu
(IRR) #nfu7.6% uanslimiiuin wanisaniu
Nualasinsasalselesdsadenuunasd
ANUANAT sian1sawulunsaliulasanis
dloduunemy 2 Aanssy Sneaudeaded 1)
AaNTIUNITNAILNEN8UIUNINER Eco-printing
dN15a319UaAIHANT N FI8N1THAIUN
LATHFATUUUBIASIL BCG Model luitudi
wud dyadUagiugns (NPY) it 52,703
U dIUTATIHANDULNUIINNITAINUN

[ I3 o ] |
daauluanuiy 1.41 WNUUI8ANNIINNG
AMUNN 1 UM BRTIHARDUWNILTLAAINNIT
a9 (IRR) Wiy 4.72% wag 2) AANTIuAT
WAUIFIUAINTIUNITTEUSIAUNIIN1THER
FonlnwancIuNITNAUILATYFAIMUUDIATIM
BCG Model luwiuiiwuinilyaddaqdu
gnd (NPV) winiu 32,302 U1 @udnsn
NanoULNUIINNITAIUNIsdenududiuau
0.86 LWINUYANNINNITAINUNA 1 U
'Y av v Y
9nTManaULNUNLAINN1TANU (RR) i1y
2.88%

3. WANISILATIZNANUNIND LVUD S
Va1 Yo = d‘d 1 %
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Finuazenszausglaiiuauluguyugiusin
ANUAIANTTY DNBRIRNTTY JINTAATZWA
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eshumui fuiideiedegegndo funnus
AU 9@:1‘145363}U3J’]ﬂﬁﬁjﬂ (X = 4.95, S.D.
= 0.90) 0%A8FR MuUNsIARINTIH Bgly
ﬁzéﬁ’ummﬁqm (X = 4.92,S.D. = 0.67) LazAu
filredeosande funsihesdrnululd
agﬂuszﬁummﬁqﬂ (X = 4.83, S.D. = 0.87)

5. aAUsIINaNITIY
nsaiinauniglalasainisenseiu
WA mTinwazenssauselaliiuay
Tugawugusnluiiufisuanansss sune
WANsId Jwrinasewi Useinauussunan
2566 {1 2 AANTsuAa NANTIUNITARUIENE
UuMINaARERAUN Eco-printing gnnsa3n
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99697% BCG Model Tufiuil uagfanssums
WAUIFIUAANTIUNITITEUSIAUNINITHER
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NINRUATYINILUUBIATIN BCG Model
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1. suasegna Usgnaume 1) Aanssu
nsWauagUr1un1suaandnduel Eco-
printing dn1sassyarwandusinanauiny
VIFIANDINNITAIMU (SROI) Wiy 1.41 U
wansliLIuIN N IRILNGRS B9 Eco-printing
Igun Hefimane Eco-printing uazgeinane
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wandliiiudn nsiangufanssunisiseus
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SuRnveusadendluiuNTIRUIAMA M I
AnsliidnendausisUszmalng (nue)
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awmu 1 v AwasuldvihsslowiRnyae
fudsau 2.18 ) MenatuineuiiFes
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waznAUsEEdiaN SIuTaHANSuTLETY
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AUNTNNAUIAMAIYUYUAUNIGNUAY
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Uslevinyuidsulunisasieassaningdue
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(Environmentally Friendly Products)
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ROAD TO SUCCESS

BCG MODEL

IASUHTAREIMW

(Bio Economy)
IFSEZADKUULBU
(Circular Economy)
AsuIAdITe)
(Green Economy)

ACTIVITIES

1) ARASSUMSWEULN
aathumswan
Wanneur Eco-printing
2) AvAssumswouun
TufnssuMsZous
LdUNVMSKHAQ

2) Annssw (activity)
3) wawan (output)
4) waaws (outcome)

RESULT

iiawandAuyusu 3 du
AULASYTAD

dudoay
dudvioadou

SROI=2.27

5) Wans=nu (impact) IRR=7.6

ERIGIEL] ANuWowalandda

Insoms = 4.90

Social Return on
Investment: SROI

ROAD TO SUCCESS

ROAD TO SUCCESS
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