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Abstract

The purposes of this study were to: 1) to study behaviors and trends of demand
for silk products of consumer in Khon Kaen Municipality 2) to study factors influencing
decision making of buying silk products of consumer in Khon Kaen Municipality. The
sample group used in this study consisted of silk product and processing silk customers
in Khon Kaen Municipality. The sample size was calculated from formula of W.G.Cochran.
The number of population consisted of 330 people. The instrument used to collect data
was qualitative research questionnaire. (By the test of validity, index of Item-Objective
Congruence: 10C). The statistics used to analyze data included frequency, percentage,
average, standard deviation and factor analysis.

The research results showed that:

1. The importance of consumer behaviors and trends of demand for silk products
was rated at a high level by personal selling, products, pricing, distribution channel,
marketing promotion, packaging and information respectively.

2. The results of factors analysis affecting to decision making of buying silk
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products of consumer included 14 important issues: 1) convenient location of the store
2) the distribution and retail 3) beautiful packaging 4) reasonable price to quality
5) packaging can be recycled for other benefits 6) product price tag 7) modern packaging
8) comfortable parking 9) silk patterns 10) employees have a well knowledge on silk
11) employees can clarify the doubts 12) luxurious and attractive shop decoration
13) paid by credit card and 14) order service available on the internet. Variance can be
explained by considering the coefficient value of 0.3 up. The above study was found that
Coefficient value of Kaiser-Meyer-Olkin Measure of Sampling Adequacy (KMO) was at
0.895, also found that all the information can be classified into 7 elements 7 can explain

variance at 65.684 percent, at significant level of 0.05.

Keywords: Silk Products, Consumer Attitude
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