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Abstract

This research aims to: 1) develop digital stories for creative teaching to promote skills in designing
labels for local products, 2) compare the skill of local product label design after using digital storytelling with
the 80 percent threshold, and 3) study the elements of digital storytelling that impact the skills to design local
product labels. The experimental sample consisted of 20 banana chip producers in the Sop Prap Subdistrict
community obtained by volunteer sampling. The experimental design was a One-Shot Case Design. Research
tools include Digital Storytelling for leamning, surveys forms, interviews forms, opinion questionnaires, and
product label design competency assessments. Statistical data analysis included percentage, mean, standard
deviation. Experimental results showed that:

1. The development of digital storytelling media for creative teaching to promote skills in designing
local product labels was appropriate and consistent at a high level (mean = 4.41). The efficiency values were
72.22/70.56 which met the specified standard criteria.

2. Comparing the product label design skills to the 80% criterion, it was found that after studying,
the target group had an average score of 33.50, which is 83.75%, higher than the criterion with statistical
significance at the .01 level.

3. The elements of digital storytelling that impact the skills of designing local product labels can be

divided into two main categories: 1) content elements, including interest, length of presentation, relevance,

358



Fisik Sean Buakanok and Pongwat Fongkanta/ Journal of Education and Innovation 2024, 26(3), 358-371

challenge, and creativity; 2) digital media elements, including the use of appropriate technology, effective

design, and refined presentation.

Keywords: Digital Storytelling, Local Product, Label Design
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Figure 1
Conceptual Framework
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Figure 2

Development roadmap for digital storytelling based on concepts and frameworks
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Set of Digital Storytelling to Create Product Label
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Table 2

The quality assessment results of the digital storytelling set “Creating Product Labels”

U o

UARIHANITUSHTUAMNIN TAL50UAIATIA “BTNATIARANHANTY

R N=3
T18n15UsBIY
X SD wdanlny
1. dullemuaznsseu; 4.40 0.46 Gy
2. fimffidie (N uazidesd) 4.22 0.38 1N
3. M inuazUseiliuna 4.60 0.58 WINTge
FURAYYNIIBATT 4.41 0.47 N

o

370 Table 2 YALTRUARITR “adassAaainudndud "amsimunzanluseduuin
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q
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2. nansUsEansaim annsiigaieudddna “afnarsdeainadndus” lunaasaiion

UsgAvSnmuuuseyana 3 Ay wazuuungudn 9 au furthuilidlsngudmene TeasuudinsewinaSeu (4) winiu
30 uazAzLULAIME AT U (B) Wiy 20 dau ZX Aenarmvesnsiuusywindsuresinidousiomn Xy fonasane
AruuuvdaFoureningouwiovmn Sdlduaddl

NIMARBILUUTIBYAAR (One-to-One Testing) ilunisnaassliiitensiudeyanislianu naaes
fugnithueranasing 3 au fildlinguitmune wui gadeaaddvaianuanudaauvesniv nailumsidous
wownzuarlihinde wiadgmidsau sudumsudlutewnussavsnmdungandn
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Table 3
The effectiveness results of the digital storytelling set in a Small Group Testing setting, determining efficiency

based on the 70/70 criteria
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Table 4
Comparison of local product label design skills after learning with the digital storytelling set “Creating Product

Labels” against the 80% criteria
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Example of banana chips product label design
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Figure 5

Steps in developing digital storytelling
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