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Abstract

The purposes of this research were to 1) study the ethical entrepreneurship competency using
experiential learning, 2) Study students’ learning achievement in the course Financial Literacy Studio: Value
Creator using experiential learning compared to the 70% threshold, and 3) Study the relationship between
ethical entrepreneurship competency and academic achievement in the Financial Literacy Studio: Value Creator
course of grade 8 students. The population consisted of 22 students in Mathayomsuksa 2/2 of Roong-Aroon
School by cluster random sampling. The research instruments were 6 lesson plans, each containing details of
experiential learning activities, specific competency assessment tools, and different types of academic
achievement assessments. The results showed that 1) There were 20 students out of 22 students, accounting
for 90.91 percent of the total students, who exhibited the ethical entrepreneurship competency at a level of
"Mastering" or higher after experiential learning, 2) There were 19 students, or 86.36 percent, achieved
the learning achievement in the Financial Literacy Studio: Value Creator course higher than 70 percent of
the full score at .01 level of significance, and 3) There is a very high positive correlation between the ethical
entrepreneurship competency and academic achievement in the Financial Literacy Studio: Value Creator

course, with a correlation coefficient of 0.825, at .01 level of significance.
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N39ULUIAANTSIY (Conceptual Framework)
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passed the criteria of 70 percent of the full score.

Tl Seunikadugnan1an155euIn) Financial Literacy Studio #eu Value Creator s 1uknau7i50gay 70 989

=3
LU ULE
UnSeundinadugnsnienisiseu Uniseundinadugnsnienisiseu
] § v < [N § v < ifJg\I
NIUNEE 5088 70 VBIATLUULAY ladeinutnauel $oway 70 vasATUUULAY
Sy 19 3 22
Seuay 86.36 13.64 100
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9110 Table 5 Wu31 Unieuinadugnsn19n19i3euI¥ Financial Literacy Studio sow Value Creator
t4 1Y I3 N o a | 1% v a & a v oA o
WagninTesar 70 YasAzluULAL U37Uu 3 Ay Anvduioay 13.64 vauiniTeusianue wardunSeudiuiu 19 Ay
v o ° a @ v o o & N "y o
nUNSEUTILIL 22 AU AnluSeuay 86.36 veslinSuurmia NilAzkuuIINNINToay 70 YBIALLULLAY
N {ITBUALUULNATUYNEN19N15T8UTYT Financial Literacy Studio neu Value Creator 17191

) =]

NINAABUNITHINKIIUNA WU P-Value winfu .011 Faunninseautisdday (& = .01) Tufe NadugvsnIanIsiseu

o

v
N o 19 LYY o

7% Financial Literacy Studio mau Value Creator dn1543nuasuns egsiidedidsynisadifnseeiu .01 aadu 338

9NINAADUANNAFIUNNTITY (One-Sample T-Test) Uanasa Table 6

Table 6

Results of research hypothesis testing: 70 percent of the total students, who have academic achievement in
the Financial Literacy Studio: Value Creator course, passing the criteria of 70 percent of the full score

KA SIAFOUANAGIUNTTISY Sogay 70 vesTIuAuISIwAINe TNadUgNEY19N 15158 Financial Literacy

Studio may Value Creator Hnasis08/as 70 YoIALUUIAGL

- Sig.
WaN1INAgau df ASLLUULAL x SD t
(2 tailed)
ATLUUYDIUNITEU
. 21 100 79.22 10.12 4.176 .000
naulvaney

210 Table 6 WU AziuuvewinFsudiuay 22 au fidueds (X) wirdu 79.22 dudouvunsgu

(SD) Wity 10.12 wagdlen Sig. iy 000 Setfesninsedutiddny (ar=.01) tunneds dniFoungudmineinnni

Yovay 70 vessauinSewion Snadugrsnisnisdeulusiedn Financial Literacy Studio meu Value Creator
HnauToray 70 vesnzwuiY egalifuddyneadnissiu 01

3. HamsAnwIANEITUSsTisaNsTauERaaiMIUsENoUduAN TN UK S9N T5eu3N Financial

Literacy Studio mau Value Creator wastinissugusiseudnudn 2

Table 7
Ethical entrepreneurship competency level and academic achievement in the Financial Literacy Studio: Value
Creator of students

YAUANTIONLAAININITUTENOUSUNITWILAL AT 5N 19N 5158139 Financial Literacy Studio meu Value Creator

Yosniseu
NSy JTAUANTIAULAAINSG Hadugs NSy STRUANTIAUSRANS Hadugs
A M5UTZNDUAUNITN NN5EIU Al ASUTZNDUAUNITN 9N15L3IU
1 3 84 12 3 69
2 3 86 13 3 75
3 3 87 14 4 94
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uniSeu FTAUENTIAULAAINSG Hadugs uniSeu FTRUANTIOUSRANS wadugy3
Auil nsUsEnauduNIIn N19N338Y Al n1sUsENaUdNNITIN N9N"358Y
4 3 89 15 3 82
5 2 54 16 2 53
6 3 70 17 3 81
7 4 92 18 3 82
8 3 80 19 3 86
9 3 80 20 3 88
10 3 78 21 3 76
11 3 80 22 3 79

Ya o o

NNUITEsEAUANTIIULAR1A3NTUTENOUAUININAUNAFN NEN9NISI58UV Financial Literacy

Y

Studio mau Value Creator nANdUUSEANSANFUNUS kanasd Table 8

Table 8

Correlation between the ethical entrepreneurship competency and academic achievement in the Financial
Literacy Studio: Value Creator course

IS T 19SEAUaNTONERAIN IS TN U TN UNAAUGNE V197315813 Financial Literacy Studlio

#o1 Value Creator

NAAUONENIINTTI38UAYN Financial Literacy Studio

noU Value Creator

r Sig. wlana

[

TEAUANTINULAAIAINITUTENOUAINTN 0.825 .000 Wiusgenn

310 Table 8 Wu31 ANUFNTUSTEVINENTTOUERAIAINTUTENOUANLN AN UNEFIgNTN1INTSIS 8N
Financial Literacy Studio aeu Value Creator anuduiusluiieniafeniu egnsddvdrAgyisaianiszau 01 lngdl
AduUTEANSanAUTUSYINGU 0.825 Hufie aussauraaIninIsUsEnevduN N unadugvavaNTiewin Financial

Literacy Studio danuduiusiulusyiugaunn

aAus18Ha (Discussions)

an13398 TN Ussasddl 1 wudn dndeudiua 20 au Aadudosas 9091 vestniourianuaiilésy
nsdnmaeuianuszaunsal faussauranindmavszneudundweglussduannsatuly eswannisdnms
SeugnnUszaunisalifunseuaunislunisadnenniug vinwe aeaf nieaussouy annisasfieujuRiass laen
Uizauﬂ'13ailﬁm'1ﬂizGjﬂﬁazﬁauﬁw%agimmmﬁaa%qmiﬁauiﬂm Panich, 2023, p.126-128 nanaufiusfiain
nsBeuiinfian AonsFeuianmsuftiviennussaunisalnssessuies 1umsiSeudnanuazidenles tnisouls

WANANTIAULAIWAN 9 ageAsuiu Tneisuainnslasulssaunisalludilireidnunnew nmsdunauaslninses

195



Journal of Education and Innovation 2025, 27(3), 185-199

avviuRntulszaunsaidu neduaneiaruAniimguioonnusraunisal uarmIneukuLazvaaosruslily
T¥luaounisaflul Sntngquiinisdeuinnusvaumsnidsiifvsslevidensfnwgiuaussouy Msiaumdngns
MsBeudnaentinuazn1sianNTinnisiaudnie (Panich, 2024) agiiiuinUsslevtivasnssuiunsdanisieuian
Uszaunsaltisiuaensuiundnansaniudnuigiuaussauy (Useian 3) 1saSeuseosu unsdnsny 2567 nanais
Whwsnedn deamsliiniSouussaeausrasdsuanssausiiinanusaunisaings finwensSeudauaansaaiieyn
aruianudlavesnuosegiandussdsu shldinFoudaaned uardungdenafouiiy q aunsnthaug
arandila vieaussousdu 4 lUiaumuwes &y warAunedeuiiienarosssunily vonani aussouzasindu
1¢ loynnaiilonalsiinldaiug vinwe wazaudnwarinuilunishaunieuddymluaniunisalsng q dmsy
aussouziwinwzaInuwaznisiluduszneuns duiluaussougluiinuszdriuvseaussouzuvisounan (Office of
the Education Council, 2019) fiasnadesfunynsvemdngnslsauiouisega nanfe wWeadruinoulvidy
Fiilaszuuiaswgmans M3l Msdnns msuszneudun@nlugall ilernusgsenvamuiuazdsausgiaddy
ansaufufusznountsiidarndlaluFes Financial Literacy Snvisnszuiunisdnniafeusannussaumsniiiudy

o w o o

ASEUINTNAAUFMSUNSIESHES19aNsTaue LU NshiTnSsulasuUsTaun1sainsalagn1suenan iU 9nuLe

o

o '
1% (7 =

Tuaniudising 1 agdanauazdamauidsildFous wu madedu mademaiangay viensudtamiangii
ndudunahddldzouslussulflumsneaduiely feilfvaids Preedawiphat (2021) IdAnwINIsIaT LA
aussaurauduvsznaunisveaidndnAnuiluanudugaudne nslianunuisvesanssauzanuidu
fusenouns manedls g sinwe uasiiruad asveuisanuddlanageuanunsalunisasnsassdadlmiideuen
Tnsaussouraruduguszneumsagiintudorunssuiunsvienmssiduianssulunmsasayadl sunanedy
NERA T gnA1FeInns warlesunaneuunuannisUszneunis Iaedl 12 eadUsznauvesaussaurn1siiy
FUsENaUMS 1Wu B3dUsENouil 2 M3dAnIMENeIns (Resource Management) winefis n1suimsdanisanliiin
Ustlomigagn n1sdansmineinsymanisiu wazsudszanald fsaenndestuaussausiomziunsianisauioauay
Funu e3dUsEneufl 10 MsimnuAnaineassd (Creative Thinking) wnefs MsfumLaznansInsasisuinnssy
ilemsiimumansdasilal q nmseonuuumuuImensaiayac msiidszaunsaifiiuanssgnaldlunismisnig
Tl 9 %aaamm’faaﬁ"uamsausLawwe’huﬁﬂwm%wLLasmiLfJuQ’ﬂimaumi LazesAUsEnaudl 12 nsasilevhen
(Iteration) manefs AwanansalunisiFeuianuszaunisal viennuAanainueinuLes wazgdu alovivieies
satuddla lddeverenueindivin annsaasioutigmluefnu Ussgndldanuslunuiagtuuazewanld
feesdusznaviifimudenadesivanssnuranininissznaudundn Afedestumadudussneunsduadnluge
Tvsi 1ilen1wegsenveInuLBILATdIANBE T IBY Mapragorp (2022) ¥inms@nwinisdnnisiieusidsuszaunisal
iioRauaussnugUsznounisatvialasyumnsinusssndiosduus veninFeudutsenfnumeutats wan153de
wui msdansBeudidsusraumsalannsodnadunslddemaluladnsesnuuunandasi uazannsoirdomalilad
wlglunsimwaussausgusgnaun1shidvialaenumainusssulasneae

NaNNSITeImQUIEAAT 2 wudn YniSoudiuau 19 au mndniSeudiuiu 22 au Andueas 86.36
veadniSsuranun ﬁmaﬁquémﬂmiﬁ&m?‘m Financial Literacy Studio nau Value Creator 11nn31588a% 70
yosazuuLdY agitudfynisadanszdu 01 enalewinangidonaumensussduiioTanadugnimg
naiFeuresinidsuaniunuiasiuny wdedlfindeuldidouimunssuiunisianisdousandsyaunisal daus

nsl@sulszaunsaings msdstulamanuliinGeudunauazasvioudn iiefanugndnnisiiluuusssy niou
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A va v o

wannsvseANuINlasuINUsEaunsainsawaeMsasvisuAnlUUstendldluanunisallnisely Nalididedadalena
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2a193N13UsENR VAN TNAUNAFUNEN19N15138UTYT Financial Literacy Studio mau Value Creator veeiniseu
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fiauduiusiumsuanluseiugann (Frduussavdanduiusivindu 0.825) egeliduddynsadnviszdiv .01 enadu
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Jarduanue (Recommendations)
1. Yawauamuzlunisiinanisiveldly

1.1 dnSeuilasunisdanisiteuiainussaunsalluiy Financial Literacy Studio mau Value Creator
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