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Abstract

This research aimed to develop an instrument for measuring social comparison among high school
students. The research sample consisted of students from secondary schools under the Office of the Secondary
Educational Service Area in Bangkok, selected using stratified random sampling. A total of 216 students
participated. The results revealed that the social comparison measurement tool comprised 20 items, utilizing
a 5-point Multidimensional Within-item rating scale. Each item had an I-CVI value between .75 - 1, and
the S-CVI value was .95. The instrument of social comparison consists of two dimensions. The first dimension
consists of three components including ability comparison, body image comparison, and lifestyle comparison.
The second dimension consists of two components: upward comparison and downward comparison.
The omega coefficient for the ability comparison was .86, for the body image comparison was .93, for
the lifestyle comparison was .91, for upward comparison .88, and for downward comparison .93. And
the examination of construct validity revealed that the social comparison measurement model showed a good

fit to the empirical data (X2 (124, N=198) = 140, p = .14, CFl = .99, TLI = .99, SRMR = .04, RMSEA = .03).
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Figure 1
Conceptual framework for developing a social comparison measurement instrument for secondary school
students
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mwmﬁmiwmﬁﬂimauagj SEMIN .76-86 LAzAIAMULABNTRTy 91 S1eazidenda Table 2 HAN1SASIABY

ANULTIEII1809AUTENDY
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Table 2
Results of component validation

HANTINTIVFOUAIIUTIENT18NAYTENDU

. 19U naaadld (N=30)  iiudoyadds (N=187)
a9aUszNay v o - p
AN wenANesAUIENAY LenAuBIAUIENaY
sisyuiisunuannse (Ability) 6 85 76
nswIguiigugusiamig (Body image) 6 93 86
nMsSguigusULUUNSAL LR (Lifestyle) 8 .90 86
nsiSeuiiigunuesiugimilendn (Upward) 10 .88 85
nsiSeuiiigunuesiugidesndt (Downward) 10 94 86

*auigsiaatudgmiungunaaeddd (N=30) .95

“aufigsisaduandeyaiiiuase (N=187) 91

3. WANIIATIEOUANUATATILATIAS1S (Construct Validity)

nsasIvdeuAunsuddasiadidunuided H378UUIN1TATI988UAIINATIVRILUAANTITIN
msilssuifisumedsrueanidu 3 dau laun 1) nminsiedeuaunsedunanIsinlngduunnueIrUsznauTes
MIUIHULTIBUNNEIAL 2) N1IRTIFDUAIUATIVSIAANITIAlAE T UAAILTIANI9 3N US B UTIB UNEIAL LAy
3) NMIATIRdEUANLATIIAANTT IANTsISEuITsunsdsrusauni 2 §R nansasiaseu 1) Arunswedluansin
TngduwunnueAUsenaureInIsiusufisunisdeny wul lumadauaenndenaunfuiudoyaideusedny
Tnefinnsanaineadnla-awaid (Chi-Square) Aldfiduddymsadi (f (4, N=198) = 6.72, p = .15 uag 2) AIUATY
vasluman1sinlagdnuunmuianivesnslisuiisunisdeny wudt lueadanuaenadesnaunauiudeyall
Uszdnd TneRasanananadinla-auead (Chi-Square) Mliffoddaymaadn (x (6, N=198) = 6.51, p = .37) Tngit

dotluimaiienduilinsgdumnunauniu (Goodness of fit index) agluinaimvingay lnsarduil CFl wag TLI Wlng

[
o A o a1 Ry o

1 Al SRMR waz RMSEA 1nlnd 0 visil Ardmidnesdusznovresiudsdunalannddanduuinuaziveddy

=b

seAU .05 Yeiisneazidensa Table 3

263



Journal of Education and Innovation 2025, 27(4), 255-269

Figure 2 Figure 3
Measurement model classified by social Measurement model classified by social
comparison components comparison direction

LuwanmsinlegTuunauesrssnaunTs LupanisinlagdmunmusiemnIsiseuiiegu

WSgUlgUnNaIAU -
60 ABLD
Body Image
o BIMD BIMD
@ 81 LSTU LSTU
8 LSTD LSTD

NANISASIFABU 3) AUASIVBILLAANTTInNSUSsuis U sdeanlunInsIudnnudanmnapInaunduiu
Teyaldlszdny lnefiansanainaadfla-auads (Chi-Square) Mlifived1dynisadia (Y2 (126, N=198) = 140,

p = .14) uazA1nvilinseauaunaundy (Goodness of fit index) agluinausiinunzay lnsaawil CFluag TLI

[

Wlna 1 Aeall SRMR way RMSEA 1i1lng 0 visll Andmdnesdusznavvesdudsdunalayndadanduuinuas

o

Wedryiiseau .05 Ineileniwilinesiusenauinnsgiuegsening 42 §s .97 Fuilsgagidends Table 3

pd §

Figure 4
Measurement Model Social comparison measurement model including 2 dimensions

Lman59alannansionssUSsuiigun NaInusIuTa 2 48

29 ABLD

54 BIMU
Body Image

89 BIMD

AT LSTD
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Table 3
Structural validity test results

HANITATIVTOUA IR FUTIATIE T

Factor loading

Uy a9AUsznauvRIMsUSBULiBUNI9d AL AAn1an1sIa UL UNISSIAL
Ability Body image Lifestyle Upward Downward

ABL .89 (.88) .62 (.61)

ABL .59 (.60) .42 (52)

BIM .54 (.81) .80 (.86)

BIM .89 (.61) .84 (.77)

LST .72 (.81) 57 (71)

LST .97 (.82) .52 (.64)
fastlnudanARe9YaluAaNITIAlAgILUNAL futnugenndosadlunanisinlag
29AUTTNOUTDINSIUS UL UM IAL uunaNAaNIINIsiUIULisuNsdau
X (4, N=198) = 6.72, p = .15, CFI = .99, X’ (6, N=198) = 6.51, p = .37, CFI = .99,
TLI = .97, SRMR = .02, RMSEA = .05 TLI = .99, SRMR = .01, RMSEA = .02

fatlnuEanAR 090 lUAaNITIAATNT I
XZ (124, N=198) = 140, p = .14, CFl = .99, TL/ = .99, SRMR = .04, RMSEA = .03
UG

1. aeAUsENRU: Ability = n1siUTeulfisuauainnse, Body image = N1sUSsulisugus1aniinn, Lifestyle =
n1sguiguIURUUMIALINGIR, ABLU = nsiUSeuifiguanuainsaiugimilondn, ABLD = n1swSeuiiisuanuaiunse

o

fugaeend, BIMU = n1sid3euiiieugusmthaniugimilendn, BIMD = n1swIeuifisususaiadugiisesnds, LSTU =
oA o A Ha o va A A o A dNa o vdy '
maSeuisugduuunsanduiadugfumiendn, LSTD = nmswSeuifisusuuuumsafiuginiugiidesndn
2. ffiu fie AnhudnesAuszneutinsgiuresnsiaszilumanisialunms (Me 2 i) wazdavluadu de
ANNTINeIAUITZNOULINTEINTBINITIATIZRlAaNTintaswenauEA (1 §7) lawn dfesduszneuniswIeuiisunmedeny

wariRfemnanisilSeuifieumadany

d5duazaniusiena (Discussions)
mswamadeslofansisuiisunadnuvesindeututsenAnendsed wuin msfansandduds
29999AUTENBUTRINTIUI BULTBUNSE AN wazlifvesfirn1eesnisissuiisunisdsny danudAysenisazNou
waAnssunmaUisudsuresingeululsaiou emnmginssumadiouiisuresinSeulifinasiinsguidaay
LLGiSTTuagjﬁ’w%uw’%aﬂimumiaidauqﬂﬂa (Festinger, 1954) nan15iAsiesdusynouidsdusuvedinanisindils
NMFITel wuIn esRUsEnevveInsUssufisululsardaudd1tmne s Ussnoud sufi daudsunnenaiy
Tneamzaunsiisuiiisunnuansaiidniminues Upward g4 (Upward = .89, Downward = .59) ewnde
monufiieatesiunisiuisuiisuainuannsalufif Upward e19vsdnuuariianuaenndesiulsyaunisaives

UniSeuN1nnd1 Downward denadesiuauideued Konig (2025) M1syyin n1siuTeuifisuidauin (Upward) Tuaiu
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AnuansaanansansquliAnusegslalumsiamnmuieslsd wagluvaziderdudedawiifsafunsioudey
sUSmtnn wagmaiUisuiieusuuuunsdndudin nduiieimidn Downward gend1 Upward enaazasiiouty
Tuilf Downward 8193z dRLaULaziiANEDAAaBINUUTEAUNIIURIENISEUNINNTT Upward @0Raesiuiuideusd
aonAdaatusuideves Yasuda and Goegan (2025) Timsatuayuuudnil Tnedd1 maFeufivunuy Downward
oraviliyanaidnfianelalusuesinniuluanumsaiinuinnuddnlitues venand mavSeudisuiBuangdnaed
anusjasiuigiannaues wiluvnsfsrtunatisudsudsaventasdsaduaivauilawazsannnunadues
pues FenaFeudisusuiaiauarnisisudisugluuunisduiuiie wanseniminidsauiiand 0199y

azvioudn dniSeuenvvzidnnelavsedulanntudeiuinnuesiningdu denndeiunuideves Do and Do (2025)

' '
' =

fisyyan AuAE Growth Mindset Juualdald Upward e nsiSeuiisuiudiSeunsniniasusaduuseiuaala way

9 Y

o

fifoudunnannisiUiouiisusenitensnsiageuanunswedlunantsindwenmuiifvetesdusznou (1 ) fu
mMsnsadeuALRswostuaanIsIadesiuis 2 87 31 A uinesduseneudildannniswisuiisuluunsesdussney
liaonadostu 1y ssusznaumsTeuiisususrmiinn fiddminesdussnauannsfiarsaueniia Upward =
81, Downward = .61 LAIINAITRINTUITIN 2 TR mﬁﬂ‘szﬂaumiw’%auLﬁa‘ugﬂ'ﬁ'wmﬁwmﬁmﬁfmﬁ’ﬂaqﬁﬂﬁsﬂaw
Upward = .54, Downward = .89 sty §e19na171877 nsatranuuTan s sui sunnesdeaulaeld
Multidimensional Within-item (an1s3anisil3euiteunisdanusiuia 2 i) Iansaumaiunnssainnsiduuy
Yo faludflafifndadfidies QunansianisSeuisumsderunenidulid q) denndosturuiseves Petrescu
(2024) fiszyin mseenuuudefanlaesudiFlugUuuy Multidimensional Within-item anansatisanenilumsney
V8IKL38U wavann1sen1snevluluuaaUnIy wena Nt nuutanisisuiiiunisdenuditdu Multidimensional
Within-item Saflferlunistisansiuiudomaiulusuuings 210015197 2 9ziiugn winlddnissw 2 35 Tu 1 40
Moy Tefanuianunasiisiuiuiae 40 48 udmniinissudRavildtiderauasasnImiandesiuiu 20 4o
Fafldruraeietsdiniselunisreuresanas Wioniszlunisnevanasdondmwaisnnunssuazanudisslunsindiiiu

11NTU

Yaiduawuz (Recommendations)
1. daeuauuzTunisinanisidelulyd
1.1 wuuansiuseuiiisuniadaui wauduanunsad lUlidwes eedfelunisussifiunginssy
mMsuifisuvesinGou Saduleduddyiideasonuniagiilalusuies usegdls uasngAnssumedanslulsaou
AsuuzuazindninelssSeummnsalideyaannsiniiesenuuuianssuielidinunienganiuinGou
1.2 Mnnamsiseiinu dniSeuiluwaliuieudeuludnuae Upward inndulufifduauananse
nsdafanssuiduaiunisSeudanuuueneiii wasiiunmsuoadiulonalumsiauisuies enatioiiuaiisusegsla
Tudauin vazifortunsiimsguaieliliAnmsiisuiisuiilugmnuiandesdn
2. doausuurlumeiideniaialy
2.1 msiimmeaeunuuiafunguinFeuiifanumainvatesugiimans e uieszdunsnw 1wy
thideulunidesuazauun siielussiudsenfnumeusuazas iewSeuifisusuuuunginssumsiusuiiisunis

demslungueineg
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2.2 A5ENITEITI9LAEILATIZUAILFUNUS 781171915 UT 8 UL B UNNFIANAUAILUTO U 9 19U
nsatuayumedeeu waznisinladoaidnidsn wasiSeuiieuludnvuzauimileninduauiidesndt Samaniside

Wz duduiuifang uimedeyaidasednyannsujuRase
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