MIFAITANVIAIFAT WRIINLIALWLTADIT UNANITINT : WIAATIWIANTTUE AT

19 14 20U 2 wpEAN — FIMAN 2555 msuSmsaanudnmluaaissen 21

LI AALBIBIANIINA M STUNITUSHITEDWENH AN ITTEA 21
CONCEPT OF INNOVATION FOR SCHOOL MANAGEMENT
IN THE 21ST CENTURY

v 1 ¥ 1
GURTLTRINT PO ol

Sukanya Chamchoy

unanga

IaﬂiuqﬂﬂaQﬁ'uvl,ﬁ%uqunﬁ;jﬂmniwﬁ 21 1ilugauadiaTugiaguau; (Knowledge-based-
Economy) fitfaslun1sndauazuasdurindadaswliifuiaseilieasudosldunin datunns
ﬁ'@umu’ﬁ'@mﬁu%’iaLﬂuﬂuﬂﬁmﬁqﬁ%*’ﬁ’aﬂlﬁnﬂaqﬁmm{wq@ﬁuﬁL°1T3JLL°‘ﬁ<1 Wuasanisurinianssy
I@Uﬁnﬂmmmﬁammag’ia@ madadule wazmsafaanssaudlumsugsduanadsbiu nszua
mnﬂ&‘ﬂml,ﬂaoﬁa:‘iaL°1T1gjﬂqﬂui'@mﬁuﬁaﬂﬁinaa@ﬂﬁaaﬁuLLmﬁmnumzswﬁ'rgtyfamsﬁﬂmLL‘via‘ma
w.e. 2542 uasfiutluandy adufl 2) w.a. 2544 naaa 9 inaluladnansfnmn fvuainizecdas
aoLa'%ml,a:aﬁfuaguslﬁﬁmwﬁm WRTWAIMMLLISEN 6191 WiiiRenmadTinis ReFeRuwan 189
gunval wszinalulafiflansfinenaun lassssanawdannumusalunisnde Ta AT Iuaivauu
mikAauaziimiliusgslauriguda LLazgﬁwmmﬂiuiaﬁl,ﬁamiﬁnm asiuissfanusninageba
fisoudnseng 9 sxdesiamwianysy wiathuianssaens 9 mlﬁﬁaﬁ'@umqmmwmsﬁﬂm o
uwmmﬁ?ﬂ:;‘iqLﬁfuﬁnauaumﬁmﬁmﬁ"'uLLmma‘[umﬁ@mﬂﬁtﬁ@ui’@mmmaaaaﬁmw%a
ROUANEN ;jﬁm‘%a;ju‘%mmmuﬁﬂmazﬁmmﬁyﬁnmmsﬁ@ﬁmﬂ@mammﬁ’wmiﬁ’ wiafiSunin
NNEENIIAALTIBIANTIN (Innovative  Thinking ~ Skills) %dLﬂuﬁ'ﬂmmwuﬁ@ﬁugm‘l,umsﬁﬂﬁl,ﬁ@
wianstuluasdnig s'suﬁy'amiﬁ;ju‘%mﬂ‘*ﬁui’@mmlumsﬁwaaﬁmsamaﬁai’nmm’ (Innovative
Leader) fﬁaﬁaamﬁ'amms”mﬁmlaaﬂgua:qﬂmmmamiﬁnmLﬁ"a’ﬁ'mﬂ'é‘auwa&'wﬁ‘ fa AN
Ai3eu lawld uwifia A5ms %o a9 guniol inaluladlnai 9 (Innovative Product) aghsdaiiasiiaz

MlraaudnsduaIdn1sursnianIsn (Innovative Organization)

ANF1AY: wiansw, insensAaiiuianssy, §iumiansw, asdmauiiuiany, mMIuinig

FDNUANEN

Abstract

In the 21st century, it is time for Knowledge-based-Economy where factors of production
and competitive factors are changing and become intangible. Thus, development of innovation is one
way to help every organization to create a stronger standpoint and turn into innovative organization.
Their goals are to survive, grow and build sustainable competitive performance. Turning into
innovative era is consistent with the Royal Act of Education B.E. 2542 as revised (No. 2) B.E. 2544

Section 9 of educational technologies. It has been stated that State shall promote and encourage
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the production and development of academic books, textbooks, media, materials, and other
educational technologies by accelerate development of production capacity, provide funding and
provide incentives to producers and educational technologists. Therefore, it is necessary that schools
must develop their innovations or use innovations to improve quality of education. In order to build,
develop or use innovation in education, leader or educational administrator must rely on innovative
thinking which basic skills to generate innovation in organization are. Their Innovative leadership
must be implemented with cooperation from teachers and staffs to improve student’s quality by
innovative product. The continuation of this whole process will lead the schools stepping towards

innovative organization.

Keywords: Innovation, Innovative Thinking Skills, Innovative Leader, Innovative Organization,

School Management
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