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DEVELOPMENT OF TOURISM MARKETING STRATEGY MODEL OF THE
ANDAMAN PROVINCE CLUSTER
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Sarayute Thongmun*

Abstract

This research aimed to study the development of a tourism marketing strategy
model for the Andaman provinces cluster. This quantitative research is conducted using
mixed methods including questionnaires and in-depth interviews. 120 questionnaires were
collected in each of five provinces including Ranong, Phuket, Phang Nga, Krabi And Trang. A
total of 600 participants were 30 Thai tourists and 90 foreign tourists in each of five
provinces. Additionally, 5 key informants were selected in each of five provinces; a total of
15 participants were interviewed.

The results of the research showed that the proactive strategies are to emphasize
the development of the new potential market, to enhance the competitive capability in
tourism through information technology, and to establish ecotourism and cultural tourism
networks in order to encourage distinction as a world-class hub for premium tourism. The
reactive strategy is proposed as a focus on developing and improving infrastructure to
strengthen tourism and the transportation system for agricultural, industrial and fishery
products. The preventive strategies include using network establishments among the
government, public sectors, and private sectors and developing tourism on conservation of
tourism resources. The corrective strategy is to initiate the internal improvement by
implementing a new normal travel scheme in order to give tourists assurance and be able to

accommodate a number of tourists.

Keywords: Andaman provinces cluster, Tourism Marketing Strategy Model
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