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Abstract

The purpose of this research was to study the relationship between marketing mix
and buying decision process of clothing repair shop in Bangkok. The sample used in this study
was 432 general people in Bangkok. Online questionnaire was used a data collection tool. The
statistics used in the data analysis were percentage, mean, standard deviation, t-test, One Way
ANOVA (F-test), and enter multiple regression. The statistical significance level was set at the
0.05 level. The result of this study showed that the consumers with different age, average
monthly income and occupations have different decision making in choosing to use repairing
shop in Bangkok. In addition, marketing mix factors including product, price, people and
process have relationship with decision making in choosing to use cloth repairing shop in

Bangkok.
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