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Abstract
The objective of this study was to study personal factors, service quality, and
technology acceptance affecting consumer’s satisfaction in using food delivery service
through Food Panda application in Bangkok and metropolitan area. Questionnaire was used
as a research tool to collect the data from 405 consumers using food delivery service via
Food Panda application in Bangkok and metropolitan area. Statistics for data analysis
consisted of frequency, percentage, mean, standard deviation, independent sample t-test,

one-way ANOVA, and multiple regression analysis.
The results found as follows. (1) Different gender, age and occupation had
a significant effect on consumer’s satisfaction in using food delivery service through Food
Panda application. (2) Services quality including empathy, reliability, responsiveness, and
tangibility affected consumer’s satisfaction in using food delivery service through Food
Panda application. Lastly, (3) Technology acceptance factors in terms of actual use, usage
attitude, usage intention, ease of use, and perceived benefits affected consumer’s
satisfaction in using food delivery service through Food Panda application at statistically
significant level as of 0.05. As a result, the entrepreneurs can utilize the findings as

a guideline to develop and improve food delivery service through application.
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