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THE STUDY OF DIFFERENCES BETWEEN ENTREPRENEUR’S
CHARACTERISTICS AND SERVICE STANDARD OF SPA BUSINESS IN
BANGKOK AND METROPOLITAN AREA

Benchawan Saringkhan'
Santikorn Pamornpathomkul?
Abstract

The purposes of this research were to study 1) the level of service standard of spa
business in Bangkok and metropolitan area, and 2) the difference in service standard of the
spa business in Bangkok and metropolitan area classified by the entrepreneur’s characteristics.
The samples consisted of 124 spa business entrepreneurs. The research used questionnaires
as a research tool. The statistics used for data analysis were frequency, percentage, mean, and
standard deviation. The hypotheses were investigated by Independent sample t-test and
One-way ANOVA. The result showed that most of the respondents were female (87.9%), aged
between 20 — 30 years (52.4%), graduated bachelor’s degree (58.9%). Most entrepreneur
registered their business model as a limited company (48.8%), and earned monthly income
between 50,000 — 100,000 bath (34.7%). The overall opinion towards the service standard of
spa business was at high level which can be sorted in descending order as follows: personnel
standard, administration and management standard, location and environmental standard,
product standard, tool and equipment standard, and service standard. The results from
hypothesis testing showed that the overall of service standard of spa business in Bangkok and
metropolitan area were different according to the characteristics of entrepreneurs in terms of
age at 0.05 level of statistical significance. The entrepreneurs can appropriately envisage and
adopt the obtained results to improve the service standards as well as other related service
components including personnel, tools and equipment, servicing locations, and patterns of

business management.

Keywords: Characteristics of Entrepreneur, Service Standard, Spa Business
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UsznaunsaUluaniannumuasiasUsuama Innuuandeiununuanvaevegusenaunis
dueny uarseldvewion egslitivddnmeadAiisedu 0.05
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5. 119551UN5IUSNS Muanunuazdsnden lnesinvesaniuUsenaunisalnluin
nywmnumuAskarUSIMNa dauwand1afuniunuanvaeveusznauns muneldsdeisiou
peslitvd1AsaiansEAU 0.05

n13AUTIUHE

nanTIdoRingUszasiten 1 wui smsgiuvesaauUsznounsallnesameglusesy
un lesnuasgiuazdusimunnuantivesaauussnouiansiiazvinlignanlasuuinngd
wias el lavanuazssoduiusiiudodomieing q Sanaldsunissesfuainnesaniy
Usgneunisiitequain uaziilofiansaundusiesiu wuit wiasgiudiuyaaing unsgiusiu
wAnfaueilesesilanargunsal 1NnsgIUMUNIUIMSUALINTINDIANT LazINATTIUF LN UTILAY
danndeniianadoisosiulasogluszduinn TeaenndosiuuuAnyes mnuassalunsutsiuay
Hulueenagaiu (sustainable competitiveness) foaduauaninsavesesdnisifdmionitesdnis
ALY wazannsansmumioniiulilalussezen (Bharadwaj, Varadarajan, & Fahy, 1993) sty
amnaliFeulunmsudeiuiaduamannsalunisairsnnuunnddliundudmiousnnsfisvinli
Audvdouinmstuiiaalansuniedameiniionitdud wieuinstuy 4 sufsrwansolunis
dauodudi n30uinis (Coyne, 1986) maenaunisiiuinsgiuiiniondt uenainianiu
Usgnaunisavnaiuluglinuaulalusiuanusimiilunisliuinng anugzainauisuagaiy
Uaenssvesiuuinig uaznaiduddny Wesnnmmraymasnuseldvesaniuuszneuns vieiile
povaussAuiaIn1slunisliuing fowmedadelusussnarieliilduinmaidenlduinsaun
wnuiagldnaudondu Fsdemadeunsgiunisiiuinisvesaniuusznounsaln Jsaenndeady
WUIAR msvﬁ’%ﬁuqsﬁaL%qua}uﬁmdaulmjgﬂsﬁ’uLﬂﬁauﬁaawaﬁﬂs (Kirzner, 1973) WagHaNs
ﬁﬂLﬁumuﬁﬁﬂﬁ]zgﬂ%mﬂmamauLmumamifﬁu (Austin, Gutiérrez, Ogliastri, & Reficco, 2006)

nanFITemuinguizasdten 2 wui wnsgrunisTiuinisvesanuysznounisatluin
nynnuuAskazUIuMmalagsIn IAnuuandsiumunuanvaevaUsznauns loua aueny
ognilffoddymeaiiisziu 0.05 lesnaudnyurvosusznounsuiaztieny Dudaued
ddyfsmsesenuuuannsguludnuing q Saesnuiuldnnuunaanisesniuuvienisanudsudn
vouffiifionsfiiuniseanuansoonieinusssurnusssndonnuuaaiuiifuoninumsvosssma
ne dawffiongtossnsnananianssalviauimal e $and, 2556) uenaniliileny
og3zning 20 - 30 ¥ axdenldinseaiiovdemaluladfiviuasioidundislunisliuinmsuazuims
fan1sesAnns Tauansrstugiidiannndt 50 BRufisiuldndnnisuagiinisunuazayulnsuoy
i sonadoafunanisnadeuluduyaainTuarinsgIuiuMIUIM T IinnsosdnIsves
an1ulsznounisalrlunnsunnaniuaswazsUTuunalauuLAnNA1 U AILAMEN YUE YD
fisenounns dueny enaildedndymisadffissdu 0.05 Sndtadanudn nsgrunisliuinisdu
wan At in3osileuazgunsaivosaniuuszneunsatlulvangamnumunsuazUsuuma iy
uAnFsTuRLRMIE YL YR TENBUNT Funa sgnadifedfynsadianiszdu 0.05 yhlduin
AdnuazYeIUszNoUMsIulazINARTiAALANA ST UAILIWAAN N BIEUTZNDUNTINANE a8
yatuanesguluiuauareiauazailaendugs nIunAYY wilumanduiumayigazsjaiy
luinsinaunsieaeugualrdostazgunsalogsainane wislilmAnauiianarslunsliuinig
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utgnén uenand anmsgrunslsuimsludundnds indesdouargunal spsgrudunsuims
uazmsinnisesAnisuaziuanuiuardsuindenvesaniulsznaunsalisinnuunnesun
AndnuazvesUszneunsluseldroieu egiltuddymeadanisedu 0.05 1los9n wansasi
iwsesilouargunsal MsumsuarnsinnisesdmsuazanuinardanndenvesaniuUsznouns
alnazduegiussiuneldraouvasiusznoufilddglunisoonuuusulssanumuaumnya
Foniiaanuusznoumsiisngldgefazannsaimaniag idesdlouargunsaififianuvivasionie
Hunfanssalnl q Avaenovauesdeduilaalduinty wazanunsnuimadanisesdnisliodng
aseuAgy TlUsmnuaunsalumsamuianuiiuardanndondnig fMitiAdeves dvund
madund uazuden dunu (2557) find1191 dnvienfienvnineuazgendeluiesfuazlduinsatn
Tngidenlduinmsaniulszneunsifianuazeingnavdnuaziazmngaudmiunsindeudenon
ameeaLesealdnudsends Tedosilegunsaliviuasiy Tasneanuazansewineseuuinig
wazanmsusueNUasnfouarieides Snsaasdinsnnussaniuiififiondnual wu uwuulne
wuvuglsy vieumd Wudu aenadesiuanuidsues fnf nduind (2560) ivhnsAnwiFestade
fuinassIuYesanIulsznauAansaUiieguanseduanafiidninadeauiianelalunisly
Uinsvesinvienile1venewnd nansidewuin dnvisaflevnsanieziuinanimiuyaains
u1nfian s89asIFIUANIUT A1uUsnng wardundnduel w3ssilenazeunsal Jednasie
arufiewelalunisldusng egnsdideddyviadafisedu 0.05

Forausuuziildiuannnsise

1. #1uuins fiurlduinisinisiuslunisdensunuulneuniian dduaniuvszney
Ransatimsdalifinisuinisermsniewndosdis iy dayulng vuslne ieaearuseivle
wAgAnlFUIn1s uazAmsUuUmnsgIumsiuilsuazinnisuiladesensouvesiuslaaiilse
aanmnnsiiuInsvesaatulsznauns taglindnauniouiiassuilswazudladymisuluds
fpmneeauladlvianunsaseasenvieiauanuslasg1edase

2. fuyeans gRanldusnstinsuiimtnauliuinisfenioniignmeeutien uazionls
Taunitgn feduaniuvsznoufanisauimsiinnsdneusuninauegatosnn 4 3 ileusionss
dielvmiinanusiausnlusuuing fanuelaldgiuuing uazuansesnagsanimesution uay
fimuryaanslifianudsrmganigdiunindu lnonadiimeusy Hndusagmaiiuiain
RUIBIUIIOINYINTHN 9)

3. frundnds indesdlonazgunsal {Aulduinisiinisuilunisdafiveunsal uas
wanfasififedestunmsliinisesamngamnitgn feduieligiiuldumainnudulaluns
Fonl#uinis anulszneufansatimsuandlifinnlivinmafiuingunsaiuassanfusinlnuinng
fnsdaivediadusalou avern Uasads wazivinzay wazmsifiusefunisasisaeuiaioile
uavgunsalogsasinane Weflazannsaliuinsuigninlaegrwiufiiule Tnenisdnanseszuy
yyudsunihilunsnseaeuteswinmuisiouasndeld

4. frumsuimsuazmsianisesdnis fisnlduinsiinssuiinaniulszneunsaundinng
UIsdan1sesdnng dadumsnisinuatladeiidaiaudmiunisuinisdanisesdnis Meluanis
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