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Abstract

The purposes of this research consisted of 1) comparing the decision to use the
parcel delivery service firm from online marketing of students at Nakhon Pathom Rajabhat
University classified according to personal characteristics and 2) studying the influence of
service marketing mixes affecting the students’ decision to use the parcel delivery service
company from online marketing. The researchers collected data from 386 students, studying
in the bachelor degree in Nakhon Pathom Rajabhat University. Quota sampling method was
used for this research. Statistics used for data analysis included frequency, percentage,
mean, standard deviation, T-test, one-way analysis of variance and multiple regression
analysis.

The research results indicate that the decision to use the online parcel delivery
service firm of Nakhon Pathom Rajabhat University students are different according to the
different faculties. In addition, the service marketing mixes that influence the decision to use
the online parcel delivery service company by Nakhon Pathom Rajabhat University students
consisted of the service process (b=0.23), marketing promotion (b=0.22), physical
characteristics (b=0.19), and products (b=0.10). The equation has 60% predictive power and
the equation can be written as follows: Y = 0.72** +0.10 X;*+0.03 X,+0.01 X3+0.22 X;**+0.04
Xs5+0.23 X*+0.19 X;** The result of this research can be applied to create the service

strategy and guided for future research.
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