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THAILAND’S E-COMMERCE FOR AGRICULTURAL PRODUCTS
Nichada Bundej’

Abstract

This article presented "Thailand’s E-Commerce for Agricultural Products", which
presents a view of online products trading through the study of articles related to the trend
of electronic commerce (E-Commerce) for agricultural products. The content starts from
recommending channels for business online and elucidate the benefits and limitations of
Thailand’s electronic commerce for agricultural products. In addition, the article also includes
information on economic trends and growth of online agricultural products trading in order to
guide new ways for online product shopping through electronic commerce (E-Commerce) that

is consistent with the economy of Thailand.
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